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U.S. Cutouts Draw 
Canada's Complaints 



B> MAR I IN MKI HI ISM 

I ORON 1 () i tu- C aiiailLin 
Recordinc lndusir\ Assn. (CRIAi 
and a number ul' managers ol C an- 
aiki'*. lop recording artists arc gear- 
ing themseUcs for a pitched baillc 
with those companies in ihisciiuntrv 
that deal in deleted records Kmaht 
in the U.S. for sate in the Canadian 
market. 

Specifically, the I'uror has arisen 
over albums bv Canadian anlsts 
which have been deleted in the L'.S.. 
bou^hi up hv Canadian cuioui deal- 
ers and put out on the market here at 
discounted prices. 

The problem arises when the same 
albums, v^hich have noi been de- 
iCinuiintcii on pa^e 46} 



Tape 'Hospital' 
Aids Retailers 

By STEPHEN TRAIMAN 

NLW > ()RK King l ape Repair 
Clinic in Meluchen. NJ.. handles 
damaged cassettes and S-track car- 
iridces for customers of about 300 
independent record/tape outlets in 
the metro New ^ ork area. 

The company is operated b\ sales- 
man Sam Wctstein and engmeer 
Harvev Lentchner and has been 
providing this specialty service since 
last November, 

Based on market data compiled 
(CotuinueJ on pai^e S^i 



Shorter Disks 
Bring Longer 
Playlists: Drew 

By CLAl HALL 

I .( )S A N ( i 1 . 1 . \.S - li the record i n g 
industry will shorten records. Paul 
Drew, national program director for 
the powerful RKO Cieneral chain ot' 
Top 4U operations coasi-to-coast. 
claims his stations will feature 
longer plav lists. 

"I can guarantee that playlists 
will gel longer if ihe records are 
>horter." he says. 

Drew set olTa storm a week ago 
when he was accused of stating thai 
his slalions would limit records to 
ihose less than three-and-a-half 
minutes long. 

fConlhiiii'iJ on pa^e 24i 



LA. 'LITTLE GUYS' 



Dealers Organize 
To Battle Giants 



Job Security a New 
Headache For Some 

\1 \V ^ORK Ji>b iurno\ers and 
ihe realign mem of e\ecuii\e rcspon- 
sibilitesala number of record labels 
have hit new highs in recent months, 
and current signs indicate a host of 
new shifts ai ti>p and middle man- 
agement levels continuing through 
the first of the year. 

1 he effects of the w holesale per- 
sonnel shifts have been broad- 
based, with a number of label work- 
(Connnued on pa^e 2.^1 



B> NAI FRKKDI.AM) 

LOS ANGnLI.S Nearly 50 
small retailers in Southern Califor- 
nia have banded together in the new 
Organization of Independent 
Record Dealers (OlRDi and are 
now ci>mpeling etfeclively against 
high-volume chains for record la- 
bels' co-op advertising dollars. 

This summer. OIRD kicked ofl" 
with discount promotions in tele- 
vision spots, radio campaigns and 
full double-page print ads. 

Sales results reported by dealers 
fConiinuciJ /m po^e 14} 




Return of THE INCREDIBLE BONGO BANDi' Featuring KIBURE The first 
African Re&gae" tune to break in America First 10 days-akeady- 
WWRL. WVON, WJLB. KDIA, WBLS and many more Time 2:lS-a Pride 
Record, distribution by Atlantic (AovAriisemeni) 



Aussies Next In Line for 
Acceptance In the States? 

B> t LIOT TU taiL 

LOS ANGF.LES- America has successfully iniegraled contemporary music 
from Lngland and Canada and now 

.'\ number of top .Australian rock- 
ers are gearing for an assault on the 
L'.S. market, with the first "ofricial" 
act centering around a recent .Aus- 
tralian Government sponsored con- 
cert at lApo"74 in Spokane Aug. 21. 

Headlining that bill at the Opera 
House and in the pivotal slot as tar 
as being ihe.Aussie rocker who could 
set the Australian wave in full mo- 
tion is Brian Cadd. singer 'song- 
wriier/Chelsea artist. 

Cadd is currently on the Coast for 
appearances with his group, the 
Bootleg Family Band, on "Midnight 
Special" and "In Concert." 



the Australians feel it's their time. 

Catid and his manager Ron lu- 
dor. owner of Table Records and the 
-subsidiary Bootleg label on which 
Cadd's product is released, empha- 
size that Cadd's recordings are done 
in .Australia and feature original 
tunes. 

The significance of Cadd's ap- 
pearance in the U.S. is that he repre- 
sents the slate of the art in his coun- 
tr^— professional on all levels and 
able to communicate with audiences 
outside his own country. Five years 
ago. Australian acts didn't have the 
(Continued on pa^e 14) 




Singer pianist composer lyricist-condurt;-..', R.v ii', Lil-'in-,^- 
SIX cuts that coufd be, and deserve to be, !op smiles In m new 2l}th 
t^ntury Album Prime Cust {T 448) Edelman does everything Asoftwoiced 
nonstop creative wfti;:-kid has arrived. (Advertisemeni) 
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tSECRETISOUT 



Dozen Sansui QSs 
Issued by Capitol 



LOS ANGELES-Capitol Rcc- 
ords has quietly joined the rank of 
labels releasing quad product in the 
Sansui QS matrix system. Among a 
total of 12 albums released a tittle 
over a month ago without any notice 
was "The Dark Side Of The Moon" 
by Pink Floyd. 

First indication of the quadra- 
sonic release was in New York dur- 
ing ihc recent seventh annual Inter- 
national Radio Programming 
Forum. The album, bearing only a 
stereo label and no indication that it 
was quad, was demonstrated in a 
suite operated by Sansui. 

A spokesman for Capilol said last 
week thai the release consisted of re- 
mixed product: the spokesman was 
unaware that no announcement had 
been made or thai the product bore 
"stereo" instead of "quadrasonic." 



Capitol previously released a few 
sampler albums in Columbia 
Records' SQ matrix system. 

A few weeks ago in an exclusive 
Billboard stor\-. Ryosuke Ilo. man- 
ager of product development for 
Sansui's QS 4-channel project, and 
Motohi.va Mivake. director of mer- 
chandising development and indus- 
trial designing for Sansui. said that 
Sansui QS quad product was being 
released in the U.S. with only a 
stereo label. 

Miyakc fell thai labels were doing 
this as protection and thai they 
feared the matrix quad albums 
might not be compatible with exist- 
ing stereo playback equipment. Mi- 
yakc. of course, pointed out that a 
Sansui matrix LP is tolallv compat- 
ible. 



Motel Chain Enjoined on 
Acuff-Rose Piracy Charge 



NASHVILLE A federal court 
judge here has enjoined Days Inn of 
America, Inc.. a Georgia corpora- 
tion, from manufaciuring and .sell- 
ing tape reproductions of copy- 
righted musical compositions. 

The suit had been brought against 
the moicl chain by AcuiT-Rose Pub- 
lications and others. U.S. District 
Court Judge L. Clure Morton issued 
the consent order. 

Acufl-Rosc had accused Days Inn 
of selling at least nine copyrighted 
compositions illegally. 

The motel firm also has been pro- 
hibited from disposing of the tapes, 
either by sale lo the public or by re- 
turn to the suppliers. 



Days Inn also was ordered to sup- 
ply Acuff-Rose a list setting forth the 
identity of each tape performance to 
be found in any stores operated by 
ihc defendant, the total number of 
such tapes and the identity of the 
stores. 

Judge Morton also ordered that 
within 30 davs the copyright owners 
file affidavits designating which 
tapes were reproduced witht)ut per- 
mission of the copyright owners. 

Judge Morton gave Days Inn 20 
days to notify all retail outlets oper- 
ated by or under franchising agree- 
ment with the defendants a written 
notice of his order. 



Col, Stax, A&M Sue MVC; 
See Copyright Infringement 



DETROIT-Another legal attack 
against tape piracy has been ini- 
tiated in federal district court here, 
wherein plaintiffs Columbia. Stax 
and A&M. joined by artists Johnny 
Cash and Tammy Wyneite, have 
sued MVC Distributing Co. of Li- 
vonia. Mich., claiming the defend- 
ant gave them unfair competition 
and violated federal patent laws. 

MVC allegedly pirated only pre- 
1972 recorded performances. The 
suit seeks an injunction against 



MVC. which is not lo be confused 
with Magnetic Video Corp.. which is 
located in Farmington. Mich., an- 
other suburb. 

Named specifically as a defendant 
is Donald R. Merry, president and 
treasurer of MVC Disl. Co. Merry 
reports he is a onetime quality con- 
trol consultant to Bill Lear, the tape 
pioneer. 

The artists charge their legitimate 
ina>me has suffered because of the 
defcndanl's activities. 



Retail 'Characters' Refuted by N.Y. Dealer 



Myrrh Seeks New 
Repertoire Image 



By BOB KIRSCH 

LOS ANGELES-Wiih the sign 



ing of long-time country music star 
Ray Price to Myrrh Records. Word. 
Inc. (Myrrh parent firm) president 
Jarrell McCracken says ihc firm may 
be making major strides into "secu- 
lar" pop and country music in the 
near future. 

With the signing of Price. 
McCracken also confirmed that 
ABC Records will distribute Myrrh 
prixJucl in the U.S.. including artists 
such as Wanda Jackson. Barry 
McGuire. Dannv Thomas. Gene 
Coiion. Randy Matthews and Andre 
Crouch and the Disciples on the 
Light label. 

McCracken says there will deft- 
nitely be a branching into country 
and pop fields, hut he is not sure lo 
what extent the branching will he at 
this time. 

"Actually." he says, "we began 
talking to Price about religious prod- 
uct. Bui to effectivels market reli- 
gious product, you also have lo 
know how to ctTcctively market and 
promote secular product. So while 
Ray is going to cut four religious LPs 
for us in the future, this initial set 
will be country." 

The original reason for starting 
Myrrh was to get into conlempt^rary 
religious music, white and black, 
while Word remains strictly reli- 



gious in the more traditional sense. 

McCracken feels ihat sound bar- 
riers between religious and other 
forms of music are breaking more 
than ever, pariiculariy with much of 
the contemporan, music product 
coming from the "Jesus Movement" 
which he believes sprang from the 
hippie movement. 

"You have to get a total feel of an 
artist in all areas." he adds, "and if 
he wants to do non-rcligious music, 
then we will allow- that certainly. On 
the other hand. I don't see us signing 
anyone w hotn we don't feci could or 
would cut a religious LP at some 
point in time. We are not going pop 
or countr) just for the sake of doing 
it." 

McCracken feels three or four ma- 
jor countPv artists are the maximum 
his label could de\ote full promo- 
tional and merchandising attention 
to, and adds that he will probably be 
signing younger artists and working 
toward building them for the future. 

He adds that signing pop and 
counir\ names is really "an exten- 
sion of our eflbris to provide top reli- 
gious prtnluct. Ray's next LP will be 
religious." 

McCracken also sees a coopera- 
tive working style between his labels, 
ABC and Dot. He expects to know 
(Conlinued on pa^e 14} 



Riley Firm Obtains Ardent 
Record Studio In Memphis 



MEMPHIS-Tim Riley & Asstxi- 
ates. a music promotion and man- 
agement company, has expanded 
considerably with the purchase of 
the Ardent Recording Studio here. 

John Fry. who sold Ardent, con- 
tinues as electronics and s\ stem con- 
sultant. 

With the addition of Ardent, the 
Riley group now can provide a com- 
plete promotion and marketing serv- 
ice. Concentration will be on custom 
studio rental, followed by promo- 
tion, marketing and retail analysis, 
and management. I'he firm also will 
lease product on in-housc artists, 
such as River City and Nancy 
Bryan. 



In the mill is a plan to build a 
complete record label with national 
distribution through a major. 

Tim Riley & Associates also has 
an tn-house ad agency. Media Mas- 
ter, headed by Mike Powell. Don 
Burt, formerly with CBS and former 
co-owner of Mem pro. Inc.. also joins 
the firm as vice president and gen- 
eral manager. Other officers of the 
corporation are Stan Daniel, for- 
merly with Record Sales Corp.. and 
regional manager for the WEA 
group; Don Riley, director of man- 
agement and booking: Richard 
Rosebough. chief engineer; and 
Glenda Ramsey, treasurer and 
comptroller. 
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NEW YORK-Jay Sonin. a major 
dealer in this area, has taken strong 
issue with retailer Fred Perri, author 
of a feature sior)' in these columns 
last week, in which. Perri described a 
series of unwelcome "characters" 
who frequent record shops as "mice, 
advance-release pests, touts, and lost 
souls." among oihcr uncomplimcn- 
tar) sobriquets. 

Pern's article, though tongue-in- 
check, had Sonin up in arms. The 
latter, who owns the Record Hunter 
and World of Music shops here, and 
Record Warehouse in nearby Rock- 
ville Center, argues that the real 
record store "characters" are those 
"owners/managers who are too lazy 
to gel off their butts and direct a cus- 
tomer to a piece of merchandise. 
This character just points." 



Says Sonin: "These are the char- 
acters who are always demeaning 
the customer, who is the life blood of 
our business. They are the same who 
coniinuaily complain about their 



-GenerolNews 
Taxe Gets 
Third Suit 
As Pirate 

LOS ANGELES A third suit has 
been tiled against convicted tape pi- 
rate Richard Taxe (Billboard. Aug. 
24), in which Ode Records charges 
him and Tune Stereo 8 with unau- 
lhoriz«l use of the name and like- 
ness of Checch and Chong. 

A lemporan* restraining order ha.s 
been handed down in Superior 
Court here, with attorneys for both 
sides slated soon to argue the case. 

The unusual suit charges that the 
Taxe firm put out a sound-alike 
tape. "The Best Of Cheech and 
Chong."' which illegally bears a like- 
ness and the name of the exclu- 
sively-signed Ode comedy act. A 
standard recording contract con- 
tains a provision which speciUcally 
provides that the record label shall 
have exclusive right to use name and 
likeness of the artist. 

No specific damages are sought, 
but an accounting is demanded. 

Three weeks ago. Taxe and his 
brother Ron and their parent.s. Da- 
vid and Rose Taxe plus Datax En- 
terprises. Gault Industries. Soundco 
( Continued on page 62) 



HAGGARD 
SETS LABEL 
WITH MCA 

LOS ANGELES-MCA Records 
will distribute the new Tally-MCA 
Records label just formed by Merle 
Haggard and his personal manager 
Fuzzy Owen. Tally Records was 
originally formed by Owen in the 
early 60s and both Haggard and his 
wife Bonnie Owens recorded on the 
label. >\^en Haggard signed with 
Capilol Record.s. Tally became dor- 
mant 

The new label has both singles 
and albums under way. though no 
relea.se date for initial prtxluct has 
been announced yet. Artists so far 
on the label are Connie Owens. 
Ronnie Reno from Haggard's band 
the Strangers, and the country-rock 
group Silver Creek. Other acts will 
be signed and the product will in- 
clude alt kinds of music. 

Whether Haggard will also sign 
with his own label once his Capilol 
contract runs out (it has more than a 
year to go) is not announced. 

Haggard has his own recording 
studio in Bakersfield, which is a city 
north of Los Angeles, and makes his 
headquarters there. 



competitors and suppliers, as well as 
their customers." 

The record business has been 
"growing both larger and smaller 
each ycar."c<immenls Sonin. "larger 



Owner Tim Riley also has pub- 
lishing companies: Telefunk Music 
(ASCAP) and Tim Riley Music 
(BMI). The firm now is in the proc- 
ess of developing writers. 



in dollars and smaller in the number 
of people handling those dollars. 
The key to growth is merchandising 
and the key to failure is a lazy, non- 
chalant dealer/ manager." 

Sonin wonders where Perri finds 
time lo sil and observe store traffic. 
The Record Hunter chief says "I 
never have enough hours in the day 
to do everything I have to do in my 
stores, what with checking inven- 
tory, hot sellers, back orders, dis- 
plays and advertising." 

He offers some advice lo "neglect- 
ful" dealers: "Whether they be mice, 
touts, artists, inspectors, librarians, 
lost souls, psychologists, hooked 
hobbyists, or just plain music lovers, 
remember that they are our custom- 
ers. Treal them right. They're our 
bread and butler." 



Thevis' Global 
Buys Southland 
DIst In Atlanta 

ATLANTA Southland Dis- 
tributing Co.. founded almosl 25 
years ago by the late Jake Friedman, 
pioneer independent label distribu- 
tor, has been sold by Gerald Fried- 
man, his son. to Global Industries, 
the conglemerate headed by Mike 
Thevis. Thevis has GRC Records 
among his holdings. 

Heading ihe new operation is Don 
Johnson, former Ampcx marketing 
executive out of Elk Grove Village. 
III. Johnson says no changes will be 
made with present key operating 
perst>nnel. All record lines remain, 
w hile 20th Century has been added. 

It's understood lhat Friedman is 
contemplating a career in real estate 
here. 

More Late News 
See Page 62 



TV Power Proven With Chicago's Aibums 

NEW YORK -The impact of television exposure on record sales is clearly 
visible on this week's Billboard Top LPs & Tape charl as the Columbia group 
Chicago holds down seven positions, six with stars, following its nationwide 
one-hour special on ABC Aug. 16. 

Notably, three of the seven albums had previously dropped off ihe chans 
and surged back to positions 1 74, 1 76 and 1 94 with additional consumer inter- 
est generated by the special. The remaining albums also reflected strong con- 
sumer reaction, with each carrying stars and holding down positions 10. 140, 
155. and 148. 

The television special, which was tied in with a major merchandising cam- 
paign by Columbia, was taped at Chicago producer Jimmy Guercio's Caribou 
Ranch in Colorado. 



Btllboard <s published w«M>y by Billboa'd Publications, inc . One Astor Plaza. ^515 Broadway New York. N Y 10036 Subscription rate annual rate $50 singte-copy prica. SI 25 Second class postage pa>d 
at New York N y and at add'lional mailing oHices Current and back copies ot Billboard ate available on microMm from Kiaus-Thomson Ltd , Rte 100. Mltwood. N Y 10S46 (914) 762-2200 or Sell ft Howell 
Micro Photo Dtvision. CM Mansfield Road. Wooster. Obio 44691 Po»lM«a(*r, pleaae aend torm 3579 to HIboard, P.O. Bos 21S6, Radnor. Pa. 1MI8. Area Code 215. e87-S200. 
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'AIDS COMMUNICATION* 



At WB-RepriseThey HaveThree 
Gen'l Managers— And It Works 



ExecutiveTurnbble. 



LOS ANGELES-Mosl record 
companies have one general man- 
ager. Al Warner Bros.-Repri.se Ihere 
are three. Plus an executive director 
for label management. 

And since the first of the year 
these men have created an anist lia- 
ison system which is designed to ex- 
pedite the flow of information be- 
tween artist and company and vice 
versa. 

The three general managers re- 
porting to executive director Don 
Schmitzerle are Mike Olieveri, Da- 
vid Herscher and Ron Goldstein. 

Before the advent of three general 
managers, Schmitzerle was general 
manager of Reprise and Clyde Bak- 
keno was g.m. of Warner Bros. 

Bui the roster got so big and the 
company grew so steadily that more 
manpower was needed to maintain 
contact with the performers and 
their producers and managers. 

So the talent roster-which now 



amounts to 60 acts-is divided 
among the four men. Schmitzerle 
calls this a "realistic" figure, ll had 
been much larger. 

Each g.m. acts as the contact man 
for any and all facets of the artist's 
involvement with the label. 

The general managers help in for- 
mulating single and LP promotional 
campaigns and a myriad of other ac- 
tivities. 

Schmitzerle speaks of paying at- 
tention to the release schedule so as 
lo balance oul product between new 
and established acts. 

Approximately 20 percent of the 
label's releases are by new names of 
which one third are from England. 
At one lime both labels had an 
enormous preponderance of English 
release. 

The general managers and 
Schmitzerle counsel each other in 
matters of artist signings, working in 
concert with the company's two 



chieftains: Mo Ostin and Joe Smith. 

Olieveri was transferred to head- 
quarters in Burbank five months ago 
after working in New York as an LP 
promotion man. Goldstein just 
joined the company and Herscher 
has been with the label four years of 
which the last one-and-a-half have 
been working with Schmitzerle. 

The formal dividing up the artist 
roster has succeeded in generating 
within the company "a more single- 
mindedness about what we're doing 
as a whole company for each artist." 
Schmitzerle says. 

The general managers may work 
with the artist development depart- 
ment in helping an act which has no 
manager obtain representation. 

The presence of persons at the 
company to be accountable for 
knowing what's happening to a per- 
former means that channels of com- 
munication are the rule rather than 
the exception. 



Tiny Cleveland Shop a Winner 

Melody Lane Grosses $V2-Million Annually 



CLEVELAND-lmagine a neigh- 
borhood store that is only 60 by 12 
feet doing nearly $500,000 yearly! 
That's Melody Lane here. 

The 10-lime turnover, according 
to manager Jack Springer, comes 
from having what a 14-to-30 clien- 
tele wants, especially being ahead on 
new LP releases. 

The store, which dales back to 
World War I at this address, empha- 
sizes a complete album stock on all 
forms of contemporary rock of more 
than 6.000 titles with a good selec- 
tion of top soul. 

"But we concentrate on new rock 
albums. LPs are 75 percent of our 
business. We find JEM (a New Jer- 
sey Imports house) especially help- 

Quincy Jones Faces 
Additional Surgery 

LOS ANGELES-Quincy Jones is 
recovering rapidly from brain sur- 
gery. He is at home, accepting tele- 
phone calls and feeling well, he says. 
The noted arranger-conductor must 
return to Cedars of Lebanon Hospi- 
tal in October for additional surger)-, 
however, as a result of an aneurism. 

The Jones LP "Body Heal" on 
A&M rose to 1 1 on the Top LP chart 
last week and will become the big- 
gest selling album he's ever made. 
A&M executives report. 

Crossover to GRT 

NEW YORK -GRT Tapes has 
acquired U.S. tape rights for Cross- 
over Records. Crossover artists in- 
clude Ray Charles, the Raetettes. 
Clydene Jackson, Lim Taylor, the 
Sims Twins. Joel Webster, Jimmy 
Holiday and Leon Lee. 



By JOHN SIPPEL 

ful. They provide us with a steady 
flow of new U.K. product almost si- 
multaneously with its British release. 
Now that U.S. LP prices are up. the 
S5.99 we charge for British imports is 
competitive. The minute we get a 
new import, we take it to WMMS- 
FM and they reciprocate. 

"John Gorman, the program di- 
rector, who replaced Dave Spero 
recently, tells u-s when he starts play- 
ing a new import. The British LP is 
usually two lo six weeks ahead. Our 
customers want it first. We find oul 
about the new LPs in Melody 
Maker, which we sell and from Bill- 
board," Springer .says. 

The small, dimly-lit store opens at 
1 1 a.m. six days a week, closing at 9 
p.m. daily except Friday, the biggest 
day when the door locks al 10 p.m. 
Store's complement is usually three 
sales people. Springer and Brad Bell, 
general manager of the five-store lo- 
cal chain, believe in a soft sell. 

Very little suggestive selling ex- 
cept a quiet "Can we help you?" 
seems in order because "our custom- 
ers arc so hip." 

The store's only problem is floor 
space for the customers. "We try to 
move people out in 10 minutes. They 
know what they wanl. We can 
handle about 30 people at most. On 
Christmas weekends, we had lines of 
people wailing like a theater. Same 
goes for our sales." Springer says. 

Prices include: $6.98 albums, 
$4.99; S5.98 LPs. $4.16 and Upe is 
discounted $1. There is a small but 
carefully selected cutout inventory 
at $1.99 and $2.99. Bell visits local 
distributors twice weekly to make 
personal pickups between deliveries. 

There is little emphasis on acces- 
sories. "Blank tape is starting lo 
move out, especially in the multi- 



paks. We expect to really gel into our 
first accessory line when we put in 
the Watts cleaner hne soon." Bell 
says. 

Both Bell and Springer are on a 
soap box about the way too-tight 
polybagging is warping LPs. They 
both point out that since the paper 
crisis, album covers are much lighter 
gauge paper, and. with the contin- 
ually thinner record, the record is 
more exposed to warpage without 
the protection of a rigid cover and 
thicker record. 

They like the way Peters Intl. 
loosely bags its import product or 
the way JEM sends poly bags along 
and lets the store bag them. They 
find that Buddah. Charisma and 
RCA are especially warpage-prone. 

Jazz is coming on at Melody Lane. 
They now carry four big browser 
boxes of individual titles. 

In checking back recently. 
Springer found that if he subtracted 
defective merchandise returned, his 
return has fallen below 5 percenl. 



Chappell Retrieves Its Library 



NEW YORK-Chappcll Music 
has taken over national distribution 
of its background music library, a 
service formerly handled by Musi- 
cues Corp. under license. Joseph Li- 
santi has been named manager of 
the new division which is now slated 
to be expanded both in scope and 
service, according to Norman Wei- 
ser, Chappell president. 

"With the establishment of an in- 
house division wc expect to concen- 



trate our control and strengthen our 
contacts in this area." Weiser says. 

There are now more than 1.000 
LPs in the library, which provides 
pre-recorded music for audio/visual 
productions, radio, television, com- 
mercial and educational films. The 
library was created by Chappell Ltd. 
in England more than 30 years ago, 
and is distributed in over a dozen 
foreign countries. 
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LISANTI 



Formerly with Atlantic and Capitol Records. Herb Belkin has been ap- 
pointed vice president of creative operations at Motown Records. Los Angeles. 
Joining him in his new position as aides are Pele SenofT and Abe Hoch. . . . 
Changes at Capitol Records this week include moving Jim Mazza. a district 
sales manager, to the post of director of international marketing in the circular 
Tower with Jerry B. Thomas switching to director of international administra- 
tion. Larry Hathaway becomes district sales manager for the Los Angeles area. 
Lloyd Hawe, a veteran employe, is promoted to royalty and license audit direc- 
tor with Frank Wiser assuming responsibility for royalty and license account- 
ing director chores. 

* * * 

Fred Edwards has been made vice president of sales for the Symphonette 
marketing division of Longines-Wittnauer Inc.. in New Rochelle, N.Y. The 
company specializes in mail order disk sales. 

* '* * 

Tom Cossie has been appointed division vice president of promotion for 
RCA Records. . . . Joseph Lisanti is the manager of ChappelPs background 

music library. He's a former public relations consultant Toby Goldstein is 

named an account executive with Gibson, Stromberg & JafTe in New York. 






LEMRY 



GOLDSTEIN 



GOODMAN 



J. Kenneth Lemry has been promoted to vice president of Terre Haute Mfg. 

for CBS Records. He joined the firm in 1947 Floyd H. Libemun becomes 

vice president of S.A.S. Inc., and will, in addition, boss the company's music 
administration company. Gloria Bell is new assistant to S.A.S. president Sid- 
ney A. Seidenbcrg and Peari Seidenberg will guide the firm's promotion and 
public relations activities. 

* * * 

In New York, Don Oriole is now East Coast professional manager of 20th 
Century Music Corp.. reporting to Larry Marks. . . . Ackee Music and UFO 
Music in Los Angeles have a new professional manager in Fred Goodman, 
whose Sip-N-Sol Songs firm will be administred by UFO Music, a BMI com- 
pany. 

* ♦ * 

Changes at Shure Brothers Inc., Evanslon. III., see Robert Fuchs in the new 
position of manager of manufacturing and industrial engineering and James 
K. LeMleux as manager of industrial engineering. Arman Mandelt has joined 
Shure as chief design engineer. Ronald Thielmann is promoted to manager of 
design engineering while Eduard Rusch becomes manager of design engineer- 
ing 2 — The president of TetectH, Inc.. BeveHy Hills. Calif.. Harold A. Haytln, 
has been elected chief executive officer, succeeding Mayer Greenbcrg who 
died Aug. 15. 

* * * 

Two new additions to the promotion staff at A&M Records are John Fer- 
rer, in New Orieans. and Peter Mollica for the New York area. . . . Howard 
Bloom becomes East Coast manager of public and artist relations for ABC 
Records. He is based in New York. Also in the Gotham office are Diane Bobal, 
new publicity coordinator, and Sueilen Wolfson, assistant. Bloom. Ms. Bobal 
and Ms. Wolfson were formerly with Famous Music and all report to Christie 
Barter now. 

'Super Heroes' On Power Label 



NEW YORK- Pelcr Pan Records 
has introduced "Super Heroes," a 
new scries on its Power label offer- 
ing a book and a seven-inch record 
at a list of SI. 49. 

The series derives from a contract 
between Peter Pan and Marvel 
Comics, which gives the children's 
label exclusive rights to the use of 
the comic book material in record 
format. Such Marvel favorites as 



The Hulk. Spiderman. Captain 
America and The Avengers will be 
featured, with the disks designed to 
dramatize the comic book adven- 
tures. 

Two display prepacks, one con- 
taining four dozen as.sortcd titles, 
and the other nine dozen, will be 
made available to dealers, according 
to Martin Kasen, Peter Pan presi- 
dent. 



Union Accepts Movie-TV Pact 



LOS ANGELES- Peace again 
reigns among members of the Amer- 
ican Federation of Musicians and 
the Assn. of Motion Picture &. TV 
Producers. 

A new contract has been ap- 
proved by AFM members calling for 
a three-year agreement pertaining to 
number of musicians to be em- 
ployed on TV shows as well as an 8 
percent pay raise through the first 18 



months which accelerates to 9 per- 
cent for the remainifig 18 months 
and a 1 percent increase in pension 
funds. 

The musicians did not achieve 
their goal of getting 100 percent em- 
ployment on TV shows and no raise 
in health and welfare payments was 
realized. 

The new contract is retroactive to 
Aug. I. 



See Larry Gatliii 
perfonn"DeItaDirt" 
in a hotel room near you. 




LARRYGATLIN 
RAIN-RAINBOW 



33069 • 

available on tape 



We want as many Billboard readers as possible to meet and hear a man 
who's suddenly one of the hottest singer/ songwriters around. (Larry 
Gatlin's songs are being recorded by people like Kris Kristofferson and Elvis 
Presley . . . Larry even wrote Elvis' new single, "Help Me.") 

So for the next two months Larry GatI in will be appearing at private 
parties, in hotel rooms and suites, in fifteen major cities. 

He'll be performing "Delta Dirt" and other songs from his new Monument 
album, for disc jockeys, program directors, rack jobbers, wholesalers . . . 
Billboard readers. So watch for your invitation. Or, make sure you get an 
invitation by writing to Monument Records, 804 16 Ave. South, Nashville, 
Tennessee 37203, Attention-. Dan Beck. 

''Delta Dirf is the singie from the new Larry Gatlin album'^Rain Rainbow." On iMonument Records 

O 

Distributed by Columbia/ Epic Records 
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General News 

i— mkeeps bags packed-— 

Fach Roams, Signs 
Talent on the Run 



NEW YORK-Charlic Fach al- 
ways has a bag packed. The Phono- 
gram/Mercury a&r vice president is 
ready lo lake ofT for places near or 
far on almost a moment's notice in 
his pursuit and nurturing of talent. 

In fact, he attributes much of his 
label's success to his willingness to 
meet with artists on their home terri- 
tories. 

"You can'l sit in your ofl'icc and 
just listen lo demos and then try to 
negotiate by telephone." he says. 
"Only by personal contact can you 
judge how well a new group will 
work out on your label." 

Fach credits this readiness to 
travel with buttoning down a num- 
ber of top deals that otherwise might 
have gone elsewhere. Last spring, 
for instance, when Paper Lace began 
its ride up the British charts on the 
Bus Slop label, Fach got in touch 
with them by transatlantic phone. 

But telephone contact didn't seem 
to resolve anything, he recalls, and 
three days later he flew over to Lon- 
don for a personal exchange of 
views. 

"If I didn't go there myself, we 
probably would never have gotten 
the group." he says. 

Now, Paper Lace's gold single. 

Letters b 
khe Edibf. 

Dear Sir: 

Thanks to the recent favorable vote by Con- 
gressman Hasten meier's House Subcommittee, 
pirates in the future will face tougher criminal 
penalties, both fines and imprisonment, than 
ever before. Yet Billboard through negative col- 
oration of headline and text in its issue last 
week characterized this major industry victory 
as a virtual setback. 

Billboard's Headline, "House Subgroup Low- 
ers Maximum Prison Sentences. " totally ignored 
the House action that doubted the prison term 
to be faced by pirate second offenders, who 
could be subject to imprisonment as felons for a 
maximum term of two years, compared to the 
present one-year limit. And Billboard projects 
inadequate emphasis on the major increase in 
potential tirves, up from the present level of 
$1,000 to a maximum of $25,000 for a first of- 
fense and $50,000 for subsequent offenses. 

Billboard was accurate in clarifying that the 
new terms of imprisonment were below those 
contained in the original proposed language of 
the new bill. However, the change so critically 
vital to our industry is the substantnre penalty 
irKrease we did gain, not what we did not. 

Of paramount impo<tance, too. is ttiat this 
first stage passage of the bill paves the way for 
achievement of permanent antipiracy copyright 
protection beyond the Dec. 31. 1974. limitation 
implicit in current law. 
Stanley Gortikov, 

President, Recording Industry kan. of America 

Fantasy Single 
Price to $1.29 

BERKELEY, Calif.-The Fantasy 
family of labels here, including Fan- 
tasy, Prestige and Milestone, has 
raised the suggested list price of all 
single product to 51.29 efTTeclive im- 
mediately. 

According to national sales man- 
ager David Lucchcse. all prefixes 
and numbers will remain the same. 
The raise applies to all single prcxJ- 
uct currently in the catalog. At the 
same lime, suggested list price on 8- 
track and cassette tape product has 
been upped from $6.98 lo $7.98. 



By IS HOROWITZ 

"The Night Chicago Died." still a 
heavy mover after a reported sale of 
1 .5 million copies, has been followed 
up with a debut album which hit 
the Billboard Top LP chart this week 
in a starred position. 

Fach points to another major ac- 
quisition as resulting from an inter- 
national junket. Thai was back in 
1970 when he and Phonogram presi- 
dent Irwin Steinberg flew to Edmon- 
ton. Canada, for a first meeting with 
Randy Bachman. 

That contact eventually led to the 
signing of Bachman-Tumer Over- 
drive. currenUy a heavy earner for 
the label wiih three LPs on the chan. 
two of which have turned gold. 

But travel for the a&r executive is 
not limited to signings deals. Fach 
feels it is important (o visit with art- 
ists often, both before and during 
recording sessions. And sessions 
now may be held anywhere in the 
country. 

Every city with a population of 
lOO.OOOor more now b*>asLs 16-track 
studio facilities." he says, "and you 
never know where it might be wise to 
hold that next important recording 
dale." 

Fach also feels that much of his la- 



LOS ANGELF.S- Musicians Lo- 
cal 47's "Do Not Perform With" list 
includes a number of record com- 
panies, known and unknown and 
several nilerics no longer in busi- 
ness. 

The second largest union in the 
nation's stem warning to its mem- 
bers exhorts them noi to perform for 
or with: Andcx Tapcs-Rcx Record- 
ings, Apex Records. Ave. of America 
Records. Bizarre Records. Canyon 
Records, White Whale Records, In- 
viclus Records. Mode Records. 

Piracy Charges 
Filed by RCA 

INDIANAPOLIS-A copyright 
infringemenl suit has been brought 
by RCA Corp. in U.S. District Court 
here against Tuchman Cleaners Inc., 
Perfect S<iund Inc.. and the officers 
of the company. Sidney and Char- 
lene Tuchman. 

Allegations charge that a number 
of copyrighted RCA recordings, in- 
cluding items by John Denver. 
Charley Pride. David Bowie. Elvis 
Presley. Porter Wagoner, and the 
New Birlh were sold in unauthor- 
ized copies by the defendants. 

RCA asks statutory damages of 
$5,000 for each separate infringe- 
ment, a permanent injunction to bar 
future infringements, the destruc- 
tion of all infringing copies, and 
reimbursement of court costs and at- 
torney fees. 

Stefanelli Pleads 

MINEOLA. NY. -Anthony 
Stefanelli. proprictt>r of Sounds and 
Sales in Hillside. N.J.. has pleaded 
not guilty in Criminal Court here to 
charges of violating the slate's an- 
tipiracy statute. 

Arrested originally on charges re- 
lating lo pornographic films. Stefa- 
nelli was found lo have some 700 al- 
legedly pirated tapes in his 
possession. 



bcl's strong recent showing is due to 
a sharp trim of its artist roster and 
new release rate over the past two 
years. The rtwtcr is down now to a 
tight list of 43 performers in all mu- 
sical categories, whereas the former 
figure was about 70. 

Releases are currently at the rate 
of about three LPs and 10 singles a 
month. Two years ago the average 
rate was double in both formats. 

"If we have confidence in the po- 
lenlial of a new group, we can slay 
with them longer now lo help them 
break through." he says. "The pres- 
sure lo make it the first time around 
has been relaxed." 

Another advantage of a compact 
talent rosier, in Fach's opinion, is 
thai it permits everyone in the com- 
pany to be thoroughly familiar with 
the artists and their product. 

Fach's immediate travel plans 
have him leaving for Vancouver 
next week, to be followed quickly by 
flights lo London and Nashville. 
The schedule is not at all unusual for 
the peripatetic a&r man. He recently 
compared notes with an airline pilot 
neighbor, and found that he logged 
more air miles last year than the pi- 
lot. 



Magic Records. Jcmo Recording 
Enterprises. Century City Music 
Corp., Hot Wax Records. Isaac 
Hayes Productions. Holland-Doz- 
ier-HolIand Productions, the Inter- 
lude. Largo and Gazzari's. 

The latter three are clubs, with the 
Interlude long closed and the Largo 
now the Roxy where the rock musi- 
cal is on the boards. Gazzari's is 
open on the Strip with non-union 
players. 

Persons blackballed can be rein- 
stated to the union's goiid graces fol- 
lowing hearings before the trail 
board and puymeni of delinquent 
wages to musicians they once em- 
ployed. 

Others, pariiculariy the record 
companies, "just kind of fade away 
into oblivion and we never hear 
from them again." says one local 47 
officer who watches the list change 
with the passing weeks and years. 

Obtain Print Rights 

NEW YORK-Screen Gems/Co- 
lumbia Publications has acquired 
the .sheet print rights lo the entire li- 
brary' of Neil Diamond's Prophet 
and .Stonebridge Music, as well as 
Buddah Music's Kama Sutra pub- 
lishing. 



ATLANTIC, 
EZRIN TIE 

NEW YORK-Canadian pro- 
ducer Bob Ezrin's recently formed 
Migration Records has entered into 
a distribution pact with Atlantic 
Records. 

Migration, described by Ezrin as a 
singles-oriented label with stream- 
lined efficiency and utilizing AM ra- 
dio as its prime promotion tool, will 
release as its first product the single 
"Baby. Baby" by Barry Bonner. Ez- 
rin, among his other credits, has pro- 
duced Alice Ctwpcr for the past four 
years. 



Local 47 Blacklists Labels, 
Clubs for $ Nonpayment 



MIAMI WAS A QUIET PLACE 





UNTIL THE JAMES GANG ARRIVED, 






Palm trees swayed and graceful flamingoes foppeled when Roy Kenner, 
Tommy Bolin, Dale Peters and Jimmy Fox strode into Miami's Criteria 
studio to record their new Atco album. 

But as they started laying down the tracks, Miami started to rock and roll 
to their dynamic, energy packed music. 
And now Miami will never be the same. 



SD36-.06 //jyijQ^i // pron, James Gang. 
On Atco records and tapes. 

Produced by The James Gang and Tom Dowd. 
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C 1974 Allantic Recording Corp 
A Warner Communicalions Company 
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Rnancial 



_Off IheTkker. 



Market QuotQl'ions_ 



INTEGRITY ENTERTAIN- 
MENT (The Wherehouse). Tor- 
rance, Calif., 47-slore record and 
tape chain, is showing some big 
numbers these days, like: 

—A 71 percent increase in fourth 
quarter sales. 

-A 832 percent increase in fourth 
quarter earnings. 

—A 84 percent increase in sales for 
the year ended June 30. 

—A 273 percent increase in earn- 
ings for the year. 

In addition, the company voted a 
2-for-I stock split to stockholders of 
record on Oct. 15. 



Integrity reports earnings of 
$890,887. or 55 cents a share, on 
sales of $22,279,827 for the year 
ended June 30. compared to earn- 
ings of $238,692. or 16 cents a share, 
on sales of $12,109,517 for fiscal 
1973. 

* * * 

TANDY CORP. (Radio Shack). 

Fort Worth, reports 1.818.356 com- 
mon shares were tendered in ex- 
change for its new 10 percent sub- 
ordinated debentures due in 1994. 
. . . Interstate Stores (White Front. 
Topps) says it will receive working 
capital for its department stores 



E.P. RUGGIERl 
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are invited to be 
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Writ* for Pric« Liit 
Naw York Offict 
leOEwSethSt. (212) 966-318S 
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925 N. 3<xJ Street, PhilacMptlie 
(2151 MA 7-2277 



NEW mm REPUU^ING RIXX (»NCERTS 
OPPORTUNITY FOR BIG PROHTS- 
LOW COSTS 

Once every few years, perhaps only once in a decade, somethino truly new 
■nd revolutionary comas along In 1973. after two years ancf $500,000 
CIN-A-ROCK was created. Our full-length Movie with special stop action 
was syrKhronized lo merge with our original Live Rock Muscat The CIN- 
A-ROCK cast performed Itve while the movie played on 20,000 cheered its 
introduction It soon gained national putkJicity and acctaim and has t>een 
playing in movie theatres ever since II opened up a whole new source 
of business lor the movie theatre industry Now. additional promoters 
are needed in many states to present this entertainment revolution that 
does not depend on t>ig name-high cost performers You can bring it into 
every size movie theatre and college in your state on an exctusfve t>asis to< 
one year on a royalty lo us Good for t>oth big cities and small towns We'll 
give your our formula, our powerful promotion materials, our training, and 
the sensational CIN-A-ROCK show itself including our major movte. for 
mass tx>ohings in your state 
Certain stales slill open' Strike wrfiile it's hot" 

NMIC-ra RELEASWC CMVMATIM. KXT TEMZER, PretMeiH 
4M East S6tk SirMl. New Tertt CNi. Nm Yerk I002Z. |2tZ| 371 »N 
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Dooto Records & Tapes. 13440 So. Central Ave . Los Angeles. Ca. 90059 
(213) 774-0743 



from Sterling National Bank Si 

Trust Co^ New York. Sterling Bank 
will provide up lo S5 million on a se- 
cured basis to Interstate which is op- 
erating under bankruptcy proceed- 
ings. 

* * * 

JAMES SCHWARTZ, president 
of Schwartz Brothers, Washington. 
D-C. reflecting on the company's 
losses in the second quarter and six- 
months (Billboard. Aug. 31): 

"The volume of .sales in the com- 
pany's distribution operation con- 
tinued to decline because many of 
the major record manufacturers are 
now selling directly to retailers. 

"In addition, changes in market- 
ing policies of certain rack jobbing 
customers resulted in reduced sales 
volume in that operation." 

Schwartz said he has made a "sig- 
nificant change in the company's 
operations by having the Harmony 
Hut retail chain purchase directly 
from certain major record manufac- 
turers." 

The net effect will be lo reduce 
warehouse and delivery expenses 
during the second half. 

Schwartz Brothers reports a loss of 
$62,284. or 4 cents a share, on sales 
of S9.1 14.604 for the six months 
ended June 30, compared to earn- 
ings of $189,553, or 12 cents a share, 
on sales of 58.975.158 for the year 
before period. 

* * * 

SONY CX)RP., Tokyo, will dis- 
tribute a line of tape recorders and 
audio equipment in the U.S. under 
the Meriton brand. Sony's new sub- 
sidiary. Meritoo Electronics Inc., 
Moonachie, N.J.. is capitalized at 
$20 million. Product for Meriton 
will be manufactured by Toyo Tsa- 
shin Co. of Japan. 

* * * 

RCA*S SI 00 million 18-year de- 
benture of single A rated debentures 
due in 1 992 is expected this week at a 
price of 100 with 10.2 percent inter- 
est coupons through Lehman Broth- 
ers. 
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1 2V2% Payoff on Grossman 
Debts Considered by Panel 



NEW YORK-The Chapter XI 
filing here by Jack Grossman Enter- 
prises may be resolved shortly as a 
creditors panel considers a flat \V/i 
percent payment on debts owed, lo 
be paid April 1975. 

An offer of payment on debts by 
Grossman to a number of creditors 
on a basis of 2S percent. 5 percent 
per year over five years, was rejected 
by the panel because oflossesdue to 
inflation over such a period. 

A third party has tentatively come 
forward on Grossman's behalf and 
may arrange for the flat Wh. percent 
settlement. Meanwhile, the credit- 
ors' panel recommendation that a 
$50,000 bond be posted has been re- 
duced and settled at S25.0OO. 

Among the largest Grossman 



creditors named are such firms as 
WEA. London. Phonodisc, MCA 
Distributing Corp., Columbia, Al- 
pha Distributing, and Music II. 

A source at one of the leading 
creditors says that the percent 
settlement would mean a substantial 
loss for the firm, as Grossman owes 
them some $360,000. The source ex- 
plains that concern exists that such a 
settlement might be a bad precedent 
for the New York market, bui that 
the company might not have any 
choice but to get some return on Its 
losses. 

In its filing of a Chapter XI peti- 
tion here (Billboard, June I ), Gross- 
man had listed liabilities of S2.5 mil- 
lion and assets of SI.6 million. 



Dallas' TM Productions, 
EMI of U.K. Reciprocate 



DALLAS-EMI Programmes. 
London, and TM Productions here 
have reached an agreement to repre- 
sent each other, according to Jerry 
Alchley. general sales manager of 
TM Productions, and Don McLean, 
managing director of EMI Pro- 
grammes. The agreement was con- 
cluded at the International Radio 
Programming Forum in New York. 

TM will represent all EMI Pro- 
grammes product in the U.S. and 
Canada; EMI Programmes will rep- 
resent TM product around the world 
except for the U.S. and Canada. 

TM Productions is one of the na- 
tion's largest manufacturing houses 
of jingles: TM Programming, a divi- 



sion, sells various radio program- 
ming services, including Stereo 
Rock, a package developed by pro- 
gramming consultant George Burns. 

EMI Programmes has several 
jingle packages already available 
and several radio documentaries 
and will be marketing other radio 
programming products soon. 

As part of the agreement TM will 
be able to use EMI's recording stu- 
dios around the world on occasion. 
EMI will also record over TM jingle 
music beds in various languages, in- 
cluding French. TM will also be able 
to make use of music stored in the 
EMI Records archives for various 
radio projects. 



We share Stephen Michael 
Schwartz's mother's pride that her 
son, the singer, has a smash debut 
single "Rock Me Away'' which 
RCA predicts will make him a 
big success in life. 

And it's from Stephen's first 
album, "Stephen Michael Schwartz',' 
which BILLBOARD selected as 
a "First Time Around" pick. 

The debut single by 

STEPHEN MICHAEL SCHWARTZ 
"ROCK ME AWAY" 

PB-10049 
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Produced by David Krnhriih—iii 



Joe Cocker is one of the greatest 
artists of all time* Despite an uneven 
public appearance schedule in recent 
years, his unequalled vocal style along 
with his mystifying charisma still place 
him, uncategorized, among a very few 



^1 Can Stand ALitde Rainr is 

an album of songs by Joe, Harry Nilsson, 
Randy Newman, Jimmy Webb, 
Billy Preston, Bruce Fisher, 
Daniel Moore, Henry McCullough, 
AllenTbussaint, Jim Price, and the 
magic of Joe Cocken 
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Produced by Jim Price 



The Sight & Sound of Performance! 

Backstage: 

Billboard goes backstage to bring you the full story of the lighting scene — the equipment, the companies that make It happen — special 

stage effects — the whole story. 

On Hie Road: 

Go on tour with Billboard — get on a remote unit— check out campus lighting and sound today — 

a report on video remotes. 

Inside Hie Facility: 

Billboard does the 1974 wrap-up of key performance facilities, coast to coast— where the acts are. 

The Instruments: 

The cosmetics of performance — new trends on stage — new uses. 
If this is your market , . . call your local Billboard representative now. 

Ad Deadline:September 20 
Issue Deadline:October 12 
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Project Coordinator-Larry Jalfe 
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Polygram People Proliferate 
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These are photos of the San Diego based Polygram con- 
vention at which executives from Polydor. MGM. and 
United Artists met to showcase new fall product. 




From left: Dr. Werner Vogehang, Polydor In- 
tematioftal president; Ira Beal, Polydor Inc. 
business affairs vice president: NicIt Rabiecki 
Jr., Polygram corporate planning vice presi- 
dent; Robert Brockway, Polygram USA presi- 
dent. 



1 



From left: MGM Recortts artist rela- 
tions vice president Stan Moress, 
Polydor Inc. president Gil Beltran, 
MGM artist Johnny Bristol. 





Jim Frey, U.S. chief of Deutsclie Grammo- 
phon classics. 



From left: Polygram USA president Bob 
Brockway, Polydor Records president 
Jerry Schoenbaum, Polydor Inc. president 
Gil Beltran. 




Newly-appointed United Artists Records president Al Teller 
(Ml) with UA Music Group chairman Mike Stewart. 




Phonodisc DistributkMi preskient 
Bill Farr (left) brings on MGM 
Records preskient Jimmy Bowen. 




Partkipating in Ptionodisc country panel (from left), MGM Records pres- 
kient Jimmy Bowen, MGM country promotion director Bob Alou, Wesley 
Rose, president of MGM-distributed Hkkory Records. 
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O'Neal Twins 
In Gospel Race 

LOS ANGELES-Leon Russell 
has produced the O'Neal Twins, a 
gospel act, and the first LP will be 
out shortly-marking the debut of 
Shelter Records into the gospel field. 
Shelter is distributed by MCA 
Records and is operated by Russell 
and Denny Cardell. Ron Henry is 
general manager. 

The O'Neals were featured in the 
1974 Gospel Music Workshop al 
Cleveland's Public Hall Aug. 16-23. 
along with Ray Charles and Aretha 
FraiikUn. 

The LP will be called "O'Neal 
Twins." 



A Trip for Jazz Buffs as Trip Reissues 20 Old LPs 



NEW YORK-Fred Norsworthy's 
Trip Records label has accelerated 
itsjazz activity with an initial release 
of 20 jazz reissues in its S50D series 
and a scheduled additional release 
of 10 albums every two months. 

Norsworthy says he plans to re- 
lease more than 600 albums during 
the run of his five-year lease with 
Phonogram Inc., which gives him 
exclusive rights to their Emarcy. 
Mercury, Limelight and Phillips 
product. 

This first release features classic 
product by some of jazz's biggest 
names including Dinah Washing- 
ton, Sarah Vaughan, Clifford 
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Brown. Roland Kirk. Art Blakey 
and The Jazz Messengers, Eric Dol- 
phy, Maynard Ferguson, Cannon- 
ball Adderley, Lester Young. Max 
Roach, Coleman Hawkins. Erroll 
Gamer and Quincy Jones. Also re- 
leased are several packages includ- 
ing "The Charlie Parker 10th Me- 
morial Concert," "The Jazz Giants— 
The Piano Players." "The Jazz 
Giants— Reeds." 

Many of these sides are among the 
most sought after by jazz collectors 
and musicians, alike. There are sev- 
eral selections on each record that 
have become known through the 
years as jazz standards because dur- 
ing its day. these four labels were 
cranking out a multitude of product 
by most of the country's top contem- 
porary jazz talent. 

It is difTicult' for even the most 
critical reviewer to pick one particu- 
lar album out from the pack, since 
all of them are equally impressive 
oftentimes with an important list of 
sidcmcn alone worth the price of the 
album. An example of this historical 
value is the Art Blakey set which fea- 
tures then upcoming sidemen Keith 

Manager and Booker 
Burns, 62, is Dead 

LOS ANGELES-Bobby Bums, a 
prominent manager and booker of 
musical talent for 30 years, died here 
Aug. 22. He had been ill for many 
months. 

Most recently with CMA, the 62- 
year-old Bums had managed Frank 
Sinaura. the Tommy E>orsey Band 
and many others. During the Ko- 
rean war he rose to lieutenant colo- 
nel and was awarded the Bronze 
Star. Burial was in RoslindaJe, Mass. 



Jarrett and Chuck Mangione. 

Although all albums are reissues, 
Norsworthy says that when he vis- 
ited Phonogram several months ago 
he found enough unreleased mate- 
rial in their vaults to put out an addi- 
tional 60 albums by jazz artists 
spanning all types of music. 

List price for the series is $5.98 
and Norsworthy states thai he sees a 
price raise to $6.98, only if the cur- 
rent financial trend continues. 

Trip has been actively involved in 
jazz for some time with several other 
small projects prior to taking on this 
and these include albums by some of 
the contemporary jazz greats- 



A distribution network has been 
set up by Trip in all the major mar- 
kets and in many of these cities, the 
label uses MDA Distributors, which 
is owned and operated by Apex 
Records. Trip's parent company. 

The original cover an of each al- 
bum was reproduced for this series 
and Norsworthy. a long-time jazz 
collector and listener, has enticed 
some of America's premier jazz 
writers to turn-out updated liner 
notes for each package. 

"A lot of the product was recorded 
in mono and we are releasing it in 
the same untouched way." notes 
Norsworthy. 
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Next Craze In the U.S.? l a. Little Guys' Organize 



• Continued from page I 

facilities nor the skills to put together 
original homegrown product, Cadd 

says. 

Today, the Australians have de- 
veloped to the point where the Gov- 
ernment feels confident enough to 
financially sponsor them in concert 
at Expo '74, to where vocalist Kerrie 
Bidden has landed a pact with the 
MGM-Grand Hotel in Las Vegas 
and to where such rock groups as 
Sherbcrt. Madder Lake. Billy Thorp 
and the Aztecs and Dingos are confi- 
dent enough to think about playing 
before international audiences. 

In fact Sherbert and Billy Thorp 
and the Aztecs are reported coming 
to the U.S. this fall for concerts. Ms. 
Biddell shared the stage with Cadd 
at the recent Expo experience. 

During the past several years such 
Australian acts as Helen Rcddy. the 
OiSginal Seekers. Rick Springfield. 
Lana Cantrell. Diana Trask. Rolf 
Harris. Prank Ificld. Olivia Newton- 
John. Bee Gees and Easy Beats have 
all had records released in the U.S. 
But they were generally cut in Eng- 
land or in the U.S., not in Australia. 



Helen Rcddy's hits have all been 
done in the U.S. 

Concurrent with Cadd's TV ap- 
pearances. Chelsea has released the 
single "Let's Go" culled from the 
new LP "Moonshine." 

This is the third single released by 
Cadd via Chelsea and the Austral- 
ian contingent hopes this country- 
popish tune will start spreading air- 
play-wise. Spokane-based KJBR- 
AM has been playing the single as a 
result of the concert show. 

Tudor and Cadd are hoping this 
single will gain national exposure 
and be helped by the TV shots. They 
speak of the Australian industry 
having been informed about how 
graciously they were accepted by the 
Spokane audience and there is keen 
interest [>own Under to see whether 
America responds to the Aussie tal* 
ent on a massive scale. 

Cadd says there is enough good 
talent at home with which to "mount 
a six-hour show" and that if Ameri- 
can labels suddenly decided to go 
talent hunting in Australia, there 
would be plenty of professional acts 
eager and wailing. 

As a result of the success of the 



I Which way is rock going to roll? 




Expo appearance for Cadd and Ms. 
Biddell, manager Tudor expects to 
suggest to the Australian Consul 
here that the government sponsor 
other rock concerts in major U.S. 
cities— all with the goal of making 
this country aware of Australia's 
musical exports. 

"The U.S. is the next logical mar- 
ket for us." says Cadd. An artist can 
tour all of England in six weeks, the 
singer adds. "Bands break up and 
re-form back home because they 
have no place to go." 

Today, around 90 percent of the 
pop acts perform original tunes on 
their records. Cadd says— a marked 
contrast from the days when cov- 
ering American and British hits was 
in vogue. 

"If an Australian act breaks in the 
U.S.." notes Ron Tudor (an 18-year 
veteran of the Australian record 
business), "its acceptance in Aus- 
tralia will double." 

And for the fu^t time. Cadd points 
out. "artists are standing up and say- 
ing. This is me. The hell with what 
successful American rock bands 
sound like.* " 

Bernstein Goes 
Heavy With a 
KM'ound Album 

LOS ANGELES-Columbia 
Records is preparing a Gargantuan 
release of 20 LPs. boxed, featuring 
the voice of composer-conductor 
Leonard Bernstein. 

Arranged in six volumes, each 
containing three or four disks, the 
Bernstein collection will comprise a 
compilation of his highly controver- 
sial Norton lectures delivered last 
winter at Harvard University. 

Blending with Bernstein's voice 
will be selected music excerpts cov- 
ering a wide spectrum of styles. 

Columbia executives here say the 
package will be the "largest and 
most novel" in the label's history. 
Actual playing time, it is reported, 
will run longer than a recorded per- 
formance of Wagner's entire Ring. 

"We intend to have the massive is- 
sue on the market in time for the 
Christmas buying period." a Colum- 
bia official says. "It will retail for 
close to $100 and weigh almost 10 
pounds. We believe there will be a 
substantial demand for the package 
on high school, college and univer- 
sity campuses throughout the nation 
and possibly abroad." 

Motown Promotes 
9 Anthologies 

LOS ANGELES-Motown 
Records has designated September 
as "Anthology Month" with new 
promotion emphasis pegged around 
nine deluxe sets originally issued in 
1973. 

Artists involved are Marvin Gaye. 
the Temptations. Diana Ross and 
the Supremes. Smokey Robinson 
and the Miracles. Junior Walker. 
Gladys Knight and the Pips. Martha 
Reeves and the Vandellas and the 
Four Tops. Each package contains 
either two or three disks and. accord- 
ing to the label's national manager 
Mike Lushka. they have sold more 
than 900.000 units. Lushka says the 
"Anthology Month" campaign will 
extend through December. 



When Answering Ads . . . 
Say You Saw It In Billboard 
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are "spectacular," particularly in 
outlying suburban areas like Orange 
County and the San Fernando Val- 
ley. One Valley shop did $500 from 
noon to six on a Sunday afternoon, 
hour>i it is not normally open. 

OIRD is sponsored by Nehi, a lo- 
cal one-stop /rackjobber. Group is 
actually administered by Nehi's 
Frank Miko, senior LP buyer and 
rack operations chief and one-stop 
director Richard Diamond. 

Main thrust of OIRD to date has 
been six print ads. running one or 
two full pages on near-consecutive 
weeks in the Sunday entertainment 
section of the 1.2 million-circulation 
Los Angeles Times. 

These ads carry discount sales for 
a special promotion line, usually a 
big-name act's latest album plus all 
the catalog titles. Name and location 
of all OIRD dealers are listed at the 
bottom of the ad. Giveaways such as 
T-shirts are often offered to the first 
25 customers. 

During the one-week period each 
sale is on, no promotion has yet sold 
out less than 60 percent of the stock. 
Most successful OIRD sale so far 
was an Elton }ohn discount with his 
new "Caribou" album going at 
$3.99. It moved 90 percent of the 
stock. 

Because retailers get OIRD pro- 
motion albums from Nehi at 15 
cents below their regular S3.95 price 
for a $5.98 LP, they tend to keep 
most leftover stock. Any returns to 
Nehi can generally be absorbed into 
the overall warehouse stock. 

Retailers don't have to order any 
minimum amount of units for an 
OIRD sale, although they must par- 
ticipate in each promotion. Order 
size is usually determined by the re- 
tailer in consultation with Miko and 
Diamond the week before each ad 
runs. 

Some dealers have reported cus- 
tomer lines wailing for their stores to 
open the Sunday of a sale, especially 
when there is a first- 2 5 -customers 
giveaway in effect. 

Besides the print ads for such art- 
ists as Gordon Lightfoot. Chicago, 
Jim Croce. Steely Dan and David 
Bowie. OIRD developed television 
campaigns for the Beach Boys and 
Helen Reddy. plus several radio 
campaigns. 

With the electronic media ads. 
tags were rotated to display five or 
six OIRD member stores on each 
broadcast. However, although the 
retailers appreciated getting more 
radicnTV support than ever before 
they now have found that for their 
particular needs, large-size print ads 
in high-circulation newspapers pro- 
duce best results. 

This is because with print it is pos- 
sible to gel in more detail: photos of 
all album covers, locations of all par- 
ticipating retailers and a multiple se- 
lection of discount product. 

The co-op funds are obtained 
from label's local branches by Miko 
and Diamond, who also prepare the 
print ads. "It's a matter of keeping in 
regular touch with the manufac- 
turer's local sales management, 
which we have to do as part of our 
jobs anyway." says Miko. "And with 
enough experience, you develop an 
intuition for the kind of co-op pro- 
motions that will appeal to a com- 
pany." 

On Sept. 15. Nehi will pay for its 
own OIRD print ad for the first time, 
promoting a $2.99 tape cutout sale. 
The first OIRD double-page Sun- 
day ad went on a combined David 
Bowie-Chicago catalog discount last 
month. 

Miko says: "Even though there 
weren't any brand-new titles leading 
off the sale, we found thai (he sheer 




Logo which OIRD stores display. 



size of the ad carried enough impact 
to make it highly profitable. We'll go 
double-page from now on, when- 
ever possible." 

Any Southern California retailer 
is welcome to join OIRD. providing 
he meets the following criteria: no 
more than six stores, minimum in- 
ventory of $10,000 and maintenance 
of a full line of tape cx)n figurations. 
Entrance fee and monthly dues are a 
nominal S20. 

OIRD has already become con- 
siderably more than simply a mass 
merchandising gimmick. It has eve- 
ning meetings at a downtown Los 
Angeles restaurant every 60 days 
and an average of 35 members at- 
tends. 

The meetings are free-swinging 
rap sessions about the nuts and bolts 
of retailing records. A particularly 
outspoken OIRD member has been 
Steve Gabor of the two-store Music 
Odyssey, whose Westwood outlet 
competes with a branch of the ag- 
gressive high-volume Licorice Pizza 
chain. 

OIRD's next big push will be a 
weekly series of print ads for the 
Christmas sales season. All OIRD 
advertising is identified by the 
group's logo, three interlocked 
records representing disk retailer 
unity. 

By next year. Nehi-founded 10 
years ago by Tom Heiman hopes lo 
offer OIRD members an even wider 
series of services such as discount 
prices on record bags, concert ticket 
brokerage and T-shirt discounts. 

MyiTh Moving 
Into New Areas 

• Continued from page 3 

within several weeks whether Myrrh 
will have its own people in Nashville 
or in the ABC offices here. His head- 
quarters will remain in Waco. He 
says the various labels will not com- 
pete for the same artisLs. 

Word. Inc. was founded by 
McCrackcn in 1952 and is now the 
largest producer of religious com- 
munications in the U.S.. including 
records, sheet music, books, tapes. 
songbix>ks. a magazine and multi- 
media instructional material. 

On the Price project. Bill Hearn. 
Myrrh director of a&r and promo- 
tion, says Wayland Slubblefield will 
coordinate radio promotion of 
Price's material. Francis Hcatherly, 
vice president of marketing, will 
coordinate promotion, merchandis- 
ing and sales activities of the new 
single. "Like Old Times Again." 
Promotion will include radio spots, 
trade and consumer ads and in-store 
appearances and displays. 

In other ABC Records dcvclt)p- 
ments. ABC-Dunhill will absorb the 
Famous and Paramount labels un- 
der its own banner, with Dot retain- 
ing its insignia. Sire and Passport 
(distributed by ABC) will remain 
separate label titles. Other Para- 
mount artists will now appear on 
ABC-Dunhill. The Blue Thumb 
logo will read ABC Blue Thumb. 
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Playboy's L.A. Jazz Policy 
Improves Its Business 20% 



LOS ANGELBS-Thc Playboy 
Jazz Festival at the relatively new 
Century City facility here has not 
only increased attendance 20 per- 
cent over previous attractions: it has 

Beatle Fans at 
N.Y. Commodore 
For Two Days 

NEW YORK-Beatle nostalgia 
buffs will have their moment here 
sotm as "Bcatlcfcsl '74." a iwo-day 
convention celebrating the group's 
tenth anniversary in the U.S.. is 
slated for the Hotel Commodore 
Saturday and Sunday (7-8). 

The convention, organized by 
Mark Lapidos Productions, Ltd.. 
will feature a number of films, guest 
speakers, a dealer trading room for 
Beatle memorabilia, a Beatle art 
room, and live entertainment. 

Tickets for (he convention are 
scaled at S6 per day or $10 for both 
days. 



brought in free-spending winers and 
diners who boosted lotal revenues 
nearly 75 percent over previous av- 
erages. 

Appearing m) far. in one-lo-two- 
week engagements have been 
Jimmy Wiihersptwn, Cannonball 
Adderley and Ji>e Williams. Among 
ihe artists scheduled for Sept. are 
Stan Cielz, and Supcrsax. 

"The jazz series succeeded beyond 
our wildest hopes." says Burl Tavlor 
club relations director for Playboy 
here. "We always hit our 1.400 ca- 
pacity weekends but now reser\'a- 
lions pour in all week. I think the kev 
to our success has been putting big 
ja// names into a luxurious dinner 
room." 

The Playboy Club has had to ex- 
pand its menu to meet ihe demand, 
adding items like lobster or escargot. 

Irwin Arthur, entertainment di- 
rector of the PIaybt>y Club chain, is 
seeking to move the jazz series con- 
cept into other selected cities, per- 
haps with a touring circuit lined up. 

(Continued on pa^e 21) 
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Find out next week. 
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Bad Co. New But Potent; First 
LP Leaps Into No. 3 Chart Spot 



Bv BOB KIRSCH 



LOS ANOELES-lt*s a rare occa- 
sion when a brand-new act breaks 
into the top five of Che album charts, 
particularly with today's highly 
competitive market and even tighter 
radio playlists. 

But (his is exactly what Bad Co. 
has done with its debut LP of the 
same name, currently a s(arred three 
on the LP listings. 

In addition, this is the first time in 
memorv thai an act on a superstar's 
custom label (Bad Co. records for 
Led 2^'ppelin's Swan Song, distrib- 
uted by Atlantic) has leaped so high 
inlt> the album charts. Add to this 
Ihe fact that the band has a single 
riding high on the Hot l(X). and the 
logical question is. why is Bad Co. so 
appealing to the record and concert 
audience? 

Bad Co. is made up of ex-Free 
lead singer Paul Rtklgers. ex-Free 
drummer Simon Kirke, ex-Mott the 
Hoople guitarist und vocalist Mick 
Ralphs and Bo/. Burrell. late of King 
Crimson. Free enjoyed one top five 
single here four years ago with "All 
Right Now" and released a number 
of critically acclaimed LPs. while 
Molt and Crimson developed strong 
cull foliowings and sold an Impres- 
sive number of LPs. 

But Rodgers and Ralphs think 
iheir "Superstar" acceptance is re- 
lated very little to their former 
bands. 

"Bad Co. has much the same in- 
strumental lineup as did Free," 
Rodgers .says, "except that I occa- 
sionally play rhythm guitar or piano. 
But 1 think the group in a way is a 
development and improvement on 
Free. There have to be certain sim- 
ilarities because we have two of 
the same people, but we don't intend 
to carry on where Free left off. We 
think the music is more versatile, in- 
cluding straight rock, ballads and 
folky things." 

Ralphs notes that "Paul and Si- 
mon come from a bluesy soul back- 
ground, while I'm more of a rocker, 
and you mold with the people you 
play with. The thing I always loved 
about Free was the simplistic side, 
and I'm from that part of Motl. so ii 
was natural that we pulled to- 
gether." 

The band formed after Free split 
("The group was just not holding to- 
gether." Rodgers says) and Ralphs 
left Mott ("The music was getting 
away from what I fell closest to, 
basic things," says Ralphs). "It was 
becoming more theatrical and 
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SMASH NEWCOMERS-Bad Company's disk debut kicked off Led Zepplin's 
Atlantic-distributed Swan Song latwl with one of the summer's hottest 
albums. 



slightly contrived and I really didn i 
feel a part of it. I felt kind of insig- 
nificant." 

Rodgers and Ralphs wcni Itniking 
for Rodgers' dog one night, ended 
up in a pub telling each other their 
troubles and decided to put a band 
together. Songs were written, and 
last November an LP was cut in nine 
days, again defying the schedules of 
most of ttxlay's bands. 

"Wc are of course surprised and 
pleased at this sutxess," Rodgers 
says, "and maybe it is because we're 
filling some sort of gap. Our music is 
more ba.sic than a lot going on tixlay. 

"But there is more subtlety than 
just hammering the hell out of 
people. I think we've gotten into 
creating moods and building on it. 
We grab the audience and then take 
them somewhere. The idea is lo 
combine mood and excitement, with 
subtlety as the third Ingredient. 

"Maybe the fact ihai we all came 
from well known bands does help, 
but I think (he music really does 
stand on lis own." 

The band is also avoiding the mis- 
take of being overly esoteric. "We 
like to do our music," Rixlgers says, 
"but it's obviously a commercial 
business. So If youVe going to re- 
lease a single it has to be commer- 
cial. There's no point in releasing a 
flop. 

"We prefer to think of a single as a 
trailer or preview of the album. And 
the audiences here have been quite 
open minded. Fhere's very little call 
lor old Free or Motl stuff." 

Rodgers is considered by many to 
be a singer's singer, "the voice" for 
British r(H.k, but he considers this a 
nice compliment and not much 
more. "Otis Redding Is my man" he 
says. 

Ralphs agrees with Rtxlgers' rea- 
soning on the band's success but also 
feels that "our conviction in our mu- 
sic comes across loan audience. Paul 
and I can wrlie together, and we 
really were not writing with our 
partners In our other groups. Ian 
Hunter and I wrote separalelv In 
Moll and Paul and Andy Fraser 
wrote separately in Free and put 
both names on the songs." 

Ralphs is playing a more basic 
guitar than he did when he played 
complicated solos with Molt, but he 
feels it is more of a challenge. "Molt 
had a great underground follow- 
ing," he says, "and I guess the band 
siill doe-s. but we really weren't 
reaching that many people. 

"In Bad Co., I ihink the material is 
goixl but basic and the lyrics are re- 
liable, not interplanetary, and we 



produced it, mixed it, did it all. As 
fur the playing. I could stop any time 
in Moll and nobodv would notice. 
Here I have l<» work constantly." 

Rodgers says any comparison to 
pasl alTiliations has been good, so he 
is not dissatisfied, while Ralphs adds 
that "Wc are not putting down our 
past we're proud of ii. It's just that it 
was lime to move on to something 
new." 

With a tour under their belts, both 
feel that things will be even stronger 
the next time around, particularly if 
they headline. "Opening has been 
good for us." Ralphs says. "It makes 
us work a bit harder. It's still all very 
exciting and we're still keyed up, 
and I don't see ihe excitement wear- 
ins otT." 
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MERLE HAGGARD 
DOLLY PARTON 
DON BOWMAN 

Anaheim Convcniion Center 
Two ot the true superstars of country music 
set Aug- 25 and put together what rnay well be 

the Cahfornia country concert of the year. 

Merle Haggard, probably one of the two or 
three mator country stars of all time, is working 
with a bigger band these days including a saio- 
phonist/trumpeter, and the expanded group 
has added new dimensions to his seemingly 
endless string of hits, most ot which he ran 
through. 

Haggard, the "poet ot the common man." is 
far more than a simple country performer. His 
music runs from straight Bob Wills country to 
blues to dixieland to Jimmie Rodgers material to 
his own distinctive original style, with his vocals 
and the instrumental work shifting appropri' 
ately for each style 

As a singer and songwriter he knows few 
peers, and with the Strangers doing their always 
fine backup and wife Donnie Owens joining on 
vocals. Haggard pleased the capacity crowd con- 
tinously Watching Haggard, one realizes that in 
novation ts certainly not limited to rock. 

Dolly Parton, working only her fourth solo 
date after seven years with the Porter Wagoner 
Show, was simply outstanding. Given a lull hour 
to do her matenal, Miss Parlon has ample 
chance to demonstrate all facets ol her fine ma 
tenal. from ballads she handles herself on 
acoustic guitar to beautiful k)ve songs to up 
tempo rockers to religious music. 

Highlights were the excellent "I Will Always 
Love You," "Jolene, " "Coat Of Many Colors," 
"Sacred Memones ' and the beautiful "I Be 
iieve" encore. As a singer and writer she is mar- 
velous, and her voice must rank as one of the 
most distinctive and best in country. Her band 
( Continued on page 18) 
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LSigninQsJ At 64, Mercer Cuts 
^ ^ First Solo Vocal LP 



Jeaiinie C. Riley to Mercury, with 
Jeny Kennedy as producer. The 
"Harper Valley PTA" girl is now 

writing most of her own material 

Arthur Lee and Love to RSO 
Records and Skip Taylor for pro- 
duction-management. 

The Aliens, family of five teens, 
are Motown's first youth oriented 
act. Debut single, "High Tide" was 
written and produced by Osmonds. 
. . . Don Ho to Mega. The Hawaiian 
singer will release a country album 
on the Nashville label. 
Major Lanee, soul veteran, to 

Playboy Allan Rich. 19-year-old 

son of the Silver Fox, to Epic. . . . 
Wayne Shorter, Weather Report 
saxist, to Columbia for st)lo work. 

Together, soul & gospel group 
over 20 years old. to ABC Peacock. 
. . . Buddy Causey to write and record 
for Jerry Fuller's Moonchild Pro- 
ductions. 

The Eagles, Joe Walsh, Danny Fo- 
Kelberg and REO Speedwagon, all 
clients of Irv AzofTs Front Line 
Management to American Talent 
international for exclusive booking. 

Stephen Michael Schwartz, RCA 
artist, to SAS Management. . . . 
Steve Calt & David Mann, acoustic 
duo. to Blue Goose Records. 

Tony Orlando & Dawn to Elektra- 
Asylum with Hank Redress contin- 
uing as producer. Threesome's 
smash singles string on Bell was 
topped with "Tie A Yellow Ribbon 
'Round The Old Oak Tree." . . . Here 
signings activity: Eagles re-signed. 
. . . Tim Moore to E/A from Famous 
Music, with deal including E/A 
takeover ofdebutalbum with break- 
ing single "Second Avenue." 

Ray Price to Myrrh Records, pur- 
chased this week by ABC. . . Gail 
Davies to A&M via Vogue Produc- 
tions arm of Vogue publishing. . . . 
Dan Bravin, Israeli-born writer- 
singer to 20th Century Music. He's 
done TV spots for Mazda and Su- 
zuki. 

Tony Orlando and Dawn to 

Etektra. Group was formerly on Beii 
where its hits included "Tie A Yel- 
low Ribbon Round The Ole Oak 
Tree. " "Knock Three Times." "Can- 
dida," and "Say. Has Anybody Seen 
My Sweet Gypsy Rose." Hank 
Medrcss will produce the group. . . . 
John Fogetty and Traffic to Asylum. 
Fogerty will record rock music with 
his own group. TratTic's music will 
be recorded in England. Fogerty was 
formerly with Fantasy. . . . The 
Eagles has re-signed with Asylum 
where their hits have included 'On 
The Border." ' Eagles " and "Desper- 
ado." 

Fleetwood Mac re-signed to 
Warner Brm. after winning injunc- 
tion against former manager Clif- 
ford Davis banning use of group 
name by anyone except original 
members Mick Fleetwood, Bob 
Welch, John and Christine McVie. 
Upcoming for September is their 
-seventh Reprise LP, "Heroes Are 
Hard To Find" and start of 60 days 
intensive touring. Group's total WB 
sales lop one million during five 
years. 

Fresh Flavor to Buddah Records. 
The group is frequently joined in 
concert by Richie Haveiiv . . . Man- 
hattan Tramifer to a long-term per- 
sonal management agreement with 
Aaron Russo. . . Wayne Fonlana 
and the Mindbenders to Apostol En- 
terprises for exclusive managmcnt. 

Singer/actor .Scott Jaeoby to Mid- 
land International Records, the new 
RCA-distributed label. The Emmy 
Award winner for his role in "That 
Certain Summer," is the first artist to 
be signed by the label headed by 
Bob Reno. 



LOS ANGELES-Johnny Mer- 
cer, at 64. one of the worid's most re- 
spected pop song lyricists looks to a 
new reactivated career. 

Home after almost a year in Italy 
and England, where he composed 22 
songs with Andre Previn lor the Brit- 
ish musical "The Good Compan- 
ions." Mercer awaius the release of 
the first solo LP he's ever made as a 
singer. 

The Savannah-born Mercer re- 
corded two albums in London 
recently for the Pye label. "I told the 
Pyc people my vocal range was 
down to about five shaky notes." 
Mercer laughs, "but they were anx- 
ious to record anyway. They are ail 
my own songs. Some go back to the 
mid-l930s; others are recent." 

The classic Mercer titles he sings 



range trom "Laura" to "Moon 
River." 

London reviews of "The Good 
Companions." based on the famed 
J.D. Priestly novel, were mixed. But 
the $750,000 producuon is still fill- 
ing the seats and producer Bernard 
Belfont hopes to transfer the show to 
Broadway next year. 

After winning musical fame as a 
writer-singer with classic 1930s big 
bands. Mercer became a Warner 
Bros, staff writer of memorable film 
themes and then founded Capitol 
Records in 1942 along with Music 
City's Glenn Wallichs and fellow- 
songwriter and movie producer 
Buddy DeSylva. 

Mercer served as Capitol's first 
president and a&r chief before exil- 
ing in 1949. 
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• Continued from page 16 

\% competent, made up mainly of family mem 
bers. but again, it is her superb singing that is 
guaranteed to make her one o( the major attrac 
lions in country by the end of this year- 
Don Borman opened ttie evening with a 
short, but extremely amusing set of stories and 
one liners, mterspersed with a few songs, in 
eluding "Wildwood Weed" which Bowman co 
wrote with Jim Stafford. BOB KIRSCH 

JOHN DENVER 

Universal AmphiiheaUT. Los A ngefes 

John Denver appearances at this point in hts 
skyrocketing career are more ttian concerts, 
they are two-way communal celebrations of the 
few remaining simple joys of life. Cheerful com- 
ments were shouted Irom the audience between 
practically ever number Aug. 26 and Denver re 
plied with thanks or mild putdowns accom- 
panied by large grins. 

Denver performed the full show by himself 
with his permanent rhythm section, a large or 
chestra and a three screen film backdrop. He 
held the SRO opening night crowd's attention 
througtiout and took standing ovations both be- 
fore and after his encore. 

Atthougti Denver's approach is the direct op- 
posite of today's fashionable hopiessness. he 
brings it oft without gloppy sentimentalism sim- 
ply by being thoroughly himself. It would be im- 
possible to make a crowd of 5.000 believe his 
repeated statements of thankfulness for the op 
portunity to sing before an audience if Denver 
didn't sincerely mean it. 

This summer's repertoire naturally concen 
traled on the top Denver hits, witti a few good 
new songs and some quirky selections from 
other composers. A particularly touching piece 
was 'Matthew" Irom his current album with 
outstanding film and photograph images am- 
plifying the story on the three screens. 

At spots in the show, even some ol the black 
tie orchestra was applauding or bobbing their 
heads to a bluegrass solo NAT FREEDLAND 

MARVIN GAVE 
OHIO PLAYERS 
RUFUS 

Nassau Coliseum. .\'nv York 
Superstar Marvin Gaye on Aug. 25 gave his 
fans a show whicfi ttiey won't soon forget. Al- 
though the sound was consistently poor 
throughout, it didn't seem to matter, Gaye 
cavorted from hit to hit with ease and had the 
crowd on its feet begging for more from the 
first song. His star status was furthered 
throughout New York with this concert as the 
show was his all the way. He has the flamboy- 
ant stage presence needed to command re- 
spect and the talent needed to keep it. Sup- 
ported by The Ladies Choice, a very 
professional singing group, Gaye and his 
large and funky band did their thing in an ex 
tremely well paced set. 

The Ohio Players are a group that uses ev- 
ery gimmick m the book, but does tfiem all 
extremely well. They have all the steps, har- 
monies, outfits, strobe lights and references 
to sex. wine and Cadillacs. The audience 
loved their routines and most of them were 



on their feet stomping and clapping through 
the shortened set. 

Rufus opened he stiow and this quickly ris- 
ing r&b group played a short but fine set. Un- 
fortunately the crowd was still filling in dur- 
ing their set and most people missed the 
good music. JIM RSHEL & ROBERT FORD 
EDGAR WINTER 
BAD COMPANY 
Oakland Coliseum 

This powerhouse doulile bill filled the cav 
ernous auditorium August 17 with hordes of 
young metal fans who gave vigorous sustained 
appluase to Bad Company but were even more 
thunderously partial to Edgar Winter and his 
heavily costumed show of virtuosity and his- 
trionics. 

Wmter, reviewed in Billboard July 13, 1 found 
to be a classic case of sound and fury, signifying 
nothing. He played at intolerable volume levels. 
It was overwhelming, in some ways breath- 
taking, but ultimately unmoving. 

Bad Company, in contrast to Winter's calcu- 
lated overload, ts an example of what can be 
(Continued on page 20) 
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BLACK & WHITE 8x10s 
50O-$25.Oa 1OOO-S38.O0 

COLOR PRIIMTS 
1000-$2 00.00 

SEND FOR SAMPLES AND COMPLETE PRICES 
ON a>10i AND OTHER SIZE PRINTS. 
POSTCARDS. AND POSTERS 
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IRV AZOFF 

FRONTLINE MANAGEMENT 

9126 SUNSET BLVD. LOS ANGELES. CAL. 90069 
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r Min Doner it takini «■ it tin 

: "trtnt o< tilt yui' mm for 1974. 

; He hat released 2 albuim and 2 mi- 

; fits thii year, and al 4 han hH 

: «1 en Hm "Top ITS" and "Hot 

: 100' chartj, i «» e ct i»el>. Conpatii- 

: lations, John ... a tremendotts 

■ adiinnnent! 

: 4 eOier artists, besides Mn l>einor, 

: Iran mrod aiHi boMi a #1 afenm 
and a #1 sinfle this rear Bartra 

: Streisand, Paul McCartrey, Gordon 

: Uilitloot and Elton Min. Eric Oap- 

: ton is biddini to bonme tlie Stii 

: artist to join tbii |iwp. 

: Paul Dnta's irool new #1 sinilo 
: "Oroa'n) Hmi My laky* b>s 

: finn Mm the distinction ol beini 
the lirst recordini artist to haire 
Nwnber 1 singles from both the 
'JO'S and the 70's. His last #1 
record ns "lonely Soy" from 1K9 
... onr 15 years between #1 hits! 
Franh Sinatra holds the aH-time 
record for number of years b«t««en 
»1 hits ... 20 years'.! From "Fne 
Minirtos More" in 1M( to "Straniets 
In The Niiht" in IMt. 

Three Do( Right has amassed an 
enviable chart record-topped only 
by Elvis and The Beatles-lS con- 
socuUve Top 20 "Not 100" hits!! 
Their first rttoase hit position tt29 
and everythini alter that has made 
the Top 20. They are truly one ol 
today's few *ailo«utic hit' stars. 

Trivia Question #22: 

)ehn Denver b not Mm only artist 
to hive written 2 #1 hits this year. 
Name the team of British writers 
who have also had 2 *1 hits INS 
ywr. 

C psiQ oJeailD |i|>!N «tL. 
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TOP POP '55 '72 $30. 

TOP POP ■40-'55 $20. 

TOP C&W '49 '71 $20. 

T0PR&B'49'71 $20. 

TOP LP's ■45 '72 $40. 

SUPPLEMENTS: 

□ TOP POP -73 $7.50 

TOP LP's -73 $7.50 

TOP C&W '72--73 $10. 

TOP R&B •72-'73 $10. 
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Songwriting a Chore? Not For Phiiiy Fest 
N. Y. Team of Levine and Brown 



NEW YORK-While the job of 
writing songs day after day can be- 
come a grind for many, the award- 
winning team of Irwin Levine and 
Larry Brown fmd this to be one of 
their most enjoyable activities. With 
songs like "Knock Tliree Times." 
"Tie A Yellow Ribbon Round The 
Olc Oak Tree" and "Say. Has Any- 
body Seen My Sweet Gypsy Rose." 
these two New Jersey natives have 
given Tony Orlando & Dawn a re- 
markable series of smash singles. 

Levine was part of a singing duo 
"The Naturals" that disbanded after 
high .school graduation. This experi- 
ence led him toward the field of 
songwriting and his material was re- 
corded by Tom Jones. Roy Ham- 
ilton andnhe Shirelles, Gene Pitney, 
and Blood, Sweat and Tears, before 
teaming up with Al Kooper to write 
"This Diamond Ring" for Gary 
Lewis and The Playboys. 

The man Levine credits for teach- 
ing him the most about the business 
of writing hits is Phil Spector. These 
two teamed up with Toni Wine and 
wrote the hit "Black Pearl." Ms. 
Wine also teamed up with Levine on 
several other hits including "Your 
Husband, My Wife." 

Brown on the other hand gained 
his musical roots while serving in the 
Army, when he learned to play gui- 
tar to overcome his boredom. Bob 
Crewe signed him after his discharge 
and it was during this association 
that Brown wrote Mitch Ryder and 
the Detroit Wheels* "Sock It To Me 

35,000 at 

Twilight 

Concerts 

NEW YORK-The Twilight Con- 
cert Series on the Lawn at Music Inn 
in Lenox, Mass., with two more 
dates in the series still scheduled, 
grossed some $150,000 this summer 
and provided top entertainment for 
over 35,000 music fans, according to 
producer Mike Azarin. 

In all. 10 shows were set, with tick- 
ets at $4 for advance sales and S4.50 
at the gate. 

Azarin, NYC nitery owner mak- 
ing his first venture in concert pro- 
motion, raised prices SI over last 
year's scale, and turned the addi- 
tional revenue towards promotion. 
Approximately S 1.600 was spent 
weekly on area radio spots, posters 
and print advertising, including ads 
in the New York Times and the Vil- 
lage Voice. 

Among the acts appearing were 
Doc Watson, Steeleye Span, Tom 
Rush, Janis Ian. America, Poco, 
John Prine, David Bromberg, Little 
Feat, Leon Redbone, Mose Allison, 
Eric Anderson, the Eagles. Elvin 
Bishop, Roy Buchanan, Marshall 
Tucker, Sha Na Na, Bonnie Raitt, 
and Ead Scruggs. 

Azarin. through his Dusk In-Con- 
cert production firm, is already mak- 
ing plans to return to Lenox next 
year. 

New Address, Z(p, 
Phone For NARAS 

LOS ANGELES-Local and na- 
tional offices of NARAS have a new 
address, zip code and telephone 
since moving Aug. 15 from Holly- 
wood to 4444 Riverside Dr., Bur- 
bank, California Zip is 9I5Q5. Tele- 
phone now is (213) 843-8233. Chris 
Farnon announces. 



By JIM HSHEL 

Baby." Other songs which he had 
success with were The Four Seasons 
"Come On Marianne" and "Watch 
The Flowers Grow." 

Levine and Brown decided to 
combine forces several years back, 
and they are exceptionally pleased 
with the success of their "ragtime- 
rock" tunes. 

Levine says: "Larry and I just sit 
down and write tunes on the spur of 
the moment on his guitar, and many 
times we end up scrapping a song for 
awhile until we feel it is ready." 

"Tie A Yellow Ribbon" has been 
the most suaessful tune this duo 
produced thus far. with more than 
500 separate recorded versions, but 
they are still hard at work on many 
tunes. 

They arc working on their own al- 
bum as performers, writing a Broad- 
way musical tentatively titled "The 
Barker" with a carnival story back- 
ground, and writing several film 
scores. 

"One of the main reasons we write 
so well together is because we hang 



out together and do many things be- 
sides just getting together to write," 
Brown states. "We play poker and 
go to the racetracks together and just 
have a good time with our families." 

"When Levine said he'd like to re- 
tire one day. Brown retorted "retire 
from what?", and Levine had no an- 
swer, since songwriting for this duo 
is anything but a chore. 

Regency-Halsey 
Work Together 

LOS ANGELES-Regenc) Art- 
ists, recently founded here by vet- 
eran agent Fred Dale with clients in- 
cluding Glen Campbell, Johnny 
Maihis and Henry Mancini will op- 
erate jointly in the fair and rodeo 
market with the Jim Halsey Co. 

Based in Tulsa, Halsey has a 
country roster including Roy Clark, 
Tommy Overstreet. Hank Thomp- 
son and Diana Trask. Halsey 
booked over 200 fairs last year with 
their artists. 



Although 
only 6,500 tickets were sold for the 
13th annual Philadelphia Folk Fes- 
tival (Aug. 23-25). in an agreement 
stipulated by the township officials 
in suburban Upper Salford Town- 
ship, the thousands unable to gain 
admittance will have an opportunity 
to witness the event on television 
early next year. 

The three-day festival, with Arlo 
Guthrie. John Prine. Tom Rush. Da- 
vid Bromberg, John Hartford and 
Leon Redbone headlining a roster 
of over 50 acts, was sold out weeks in 
advance. 

The entire festival was videotaped 
by WHYY-TV, local public TV sta- 
tion, for a series of shows to be aired 
over the seven stations making up 
the Pennsylvania Public Television 
Network. 

The project was made possible by 
a grant of S60,000 from the network. 
Norman Marcus, vice president of 
WHYY here in charge of program- 
ming, says the series of hour-long 
shows that will be edited from the 
taping will probably be aired in Jan- 
uary. 
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• Continued from page 18 
achieved with muscle and economy. Ttiis band, 
a new configuration composed of » Free vocal- 
ist and drummer Paul Rodgers and Simon Kihte. 
ex-Mott the Hoopler Mick Ralphs on guitar, and 
the kingty-hxiking Boz Burrell on bass, has al- 
ready received wide attention. This ts a band 
that can truly put you away, and Rodger's voke, 
full of character, is as moving as any I 've heard. 

They did almost all the material from their 
Swan Song (Atlantic) LP with Rodgers doing just 
vocals at the outset and th»i moving to piano 
lour songs into the set lor "Bad Company" and 
"Don't Let Me Down. " This they followed with a 
long and good version of the Rodgers' song from 
Free's "HeartbreaKef" LP, "Easy On My Soul " 

They finished off several tunes ^ter with 
Rodgers playing second guitar on "Can't Get 
Enough Of Your Love." the single. Rodgers 
looked a bit silly the first half of the song, sport- 
ing a guitar he wasn't playing, but as they 
moved through the last half he unleashed a hard 
and melodic duet with Ralphs that was a high 
point of the performance. They came back with 
"I'm The Stealer (Gonna Steal Your Love)" as 
the encore. 

The potential weakness of Bad Company is in 
its material. It interprets standard rock riffs dis- 
tinctly and in what is in some ways the epitome 
of the hard clear Eng:lish style, demarcated 
strongly by Kirtie's fantastic dnjmming. The riffs 
are standard and there is an undertone of mono- 
tony made more precarious by the basic lockin'- 
for love lyric that marks most of the songs. 

Still, Winter's songs are just as adolescent 
and baste; at least Bad Company's suggest a 
deeper and more ommous sensuality. 

IKX HcDONOUGH 

ATLANTA RHYTHM 
SECTION 

New Electric Ballroom. Atlanta 

The Atlanta Rhythm Section, newly signed to 
Potydor, celebrated the release of its first Pol- 
ydor IP, 'Third Annual Pipe Dream." with a 
highly successful week tong engagement (July 
22-27) at Alei Cooley's dub. 

Old friend Joe South came by several 
nights- although he did not play-and Atlanta 
gospeler Myron LeFevre did some spontaneous 
emcee chores, whipping up encore enthusiasm 
among the already turned -on aowd. 

The LP. an excellent bright boogie work with 
iust the right soft touches, was selling furiously 
in Atlanta and getting heavy AM airplay the 
week of the Ballroom engagement. A tour of the 
South is ongoing and the band will be on the 
West Coast in eariy fall. 

The Electric Ballroom is a truly exceptional 
nightclub. Capacity is 1.300. There are two full- 
service bars which, thanks to Atlanta's 
liberalized drinking statutes, may serve up to 4 
a m The quadrasonic house system delivers 
stunning sound and the lighting is as good as at 
any concert halL The Rhythm Section lighting 



was enhanced by slides and other visuals, pre 
pared mostly by Mike McCarty, who designed 
the cover for "Pipe Dream," 

In performance the band concentrated 
mostly on material from the LP leaning heavily 
on the lead track. "Doraville" (the town just out- 
side Atlanta where most of the boys live) and 
"Angel," a balladlike rocker. 

This new material was augmented with the 
great "Cold Turkey. Tennessee," Joe South s 
"Redneck" and the title track from their second 
LP (MCA) "Back Up Against The Wall," plus a 
tune or two from their first LP. 

In addition they delivered standout versions 
of some totally unexpected songs-Procol Ha- 
rum's "A Satty D(^. ' Steely Dan's "Rikki Don't 
Lose That Number," and Paul McCartney's 
'Live And Let Die " JACK McOONOUGH 

FRANK ZAPPA 

Santa Monica Civic Auditorium 
Frank Zappa's concerts are far from bemg 
predictable, and his Aug. 16 set Ireed up to that 
standard admirably. Faced with an overly agi- 
tated audience that rudely accorded show 
opener Tom Waits-a fine, up-and-coming art- 
ist-nary an ear, Zappa CKtollcd tW crowd's "so^ 
phistication." and made them wait 15 minutes 
while the band tuned. Then he stated pointedly: 
"We're not going to try to impress you. After all 
this is LA We'll start with '(iosmik Debris' and 

work our way down." 

If Zappa taught a sly lesson in manners, he 
did equally well with the show itself. "Cosmik 
Debris" marked the beginning of an evening's 
excellent entertainment. Zappa and the current 
Mothers Of Invention George Duke, keyboards 
and vocals; Ruth Underwood, percussion and 
vibes; Napolean Murphy Brock, sax and vocals; 
Tom Fowler, bass, and Chester Thompson, 
drums, twisted and turned through seemingly 
impossible passages, displaying a quality of mu 
sicianship rarely shown nowadays. 

Zappa hammed it up for the audience with 
tongue in cheek commentary and the tunes, in 
eluding "Pigmy Twilight." "Stink-Foot," "Idiot 
Bastard Son" and "Montana, " lacked none of 
the vitality often discarded by the wayside in 
deference to technical perfection. Zappa tries to 
bring both attributes to the audience's atten- 
tion, though judging from the relatively young 
age of those attending one might wonder at the 
impact. 

Nonetheless, the fans clamored for more 
when Zappa introduced furniture entreprenuer 
Ed Barbara and bade him "sell the Mothers" to 
the crowd. 

The reaction was even more strenuous for the 
encores: "Uncle Meat" and the classic "Trouble 
Comin' Every Day," from the Mothers' debut al 
bum "Freak Out ' DAVID RENStN 

CELILIO & KAPONO 

Troubadour, Los Angeles 
Cecilio & Kapono are a hirsute Hawaiian duo 
who look a bit like Cheech & Chong (and do ef- 
fective comedy ptfter between numbers) but 



sound like Seals & Crofts or Brewer & Shipley. 
They riff effectively on electric and acoustic gui- 
tar, aided by another hairy Hawaiian on bass. 
They harmonize most pleasantly on both ballads 
and uptempo numbers: their original material is 
amply commercial, 

Wrth all this, what more could any record la- 
bel ask from a new act? The pair opened at the 
Troub for a variety of Columbia artists during 
the CBS convention. As seen Aug. 3. they 
pleased both CBS visitors and the general au- 
dience. NATntCEDUMD 

JOE WILLIAMS 

Playboy Club. Los Angeles 
Joe Williams, third performer in the "Playboy 
(Continued on page 21) 



SECRETARY WANTED 
FOR MAJOR RECORD 
LABEL. RADIO PRO- 
MOTIONAL EXPERI- 
ENCE NECESSARY. 
GREAT TYPING AND 
GOOD SHORTHAND A 
MUST! REPLY TO: 

BOX 829 

BILLBOARD MAGAZINE 

1515 BROADWAY 
NEW YORK, N.Y. 10036 



SINGER WANTED 

MAJOR ROCK 
GROUP NEEDS A 
LEAD SINGER 

SEND TAPE AND 
BACKGROUND TO: 

Box 828 
Billboard Magazine 
1515 Broadway 
New York, N Y. 10036 
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• Continued from page 20 

Ju2 festival." ts continuing a healthy tradition 
prevnusty set by )immy Witherspoon and the 
Cannonball Addeiiey Quintet, of revitalizing the 
entertainment poky of this establishment 

Performing in the small and intimate "Play- 
room." which also serves dinner. Williams came 
on somewhere between the beginning of the 
second course, or in the midst of the final 
course, but demanded that those eating should 
continue to do so, because "there's nothing 
worse than a cold sole." 

And while those in attendance continued to 
wotf down their various food choices, Williams 
cooked up something of his own. musically, 
which he contained was "Music to aid diges- 
tion-nothing to ruffle the stomach." 

He did stimulate the nostalgic nerve of many 
in attendance who never really recovered from 
his capable flaunting of the blues. He did so Au 
gust 20 with Duke Ellington's "Do Nothin' 'Til 
You Hear From Me, " "Coin' To Chicago Blues " 
and variations on the Miles Davis original. "All 
Blues, " which turned out to be a potpourri of 
"Everyday," "'See See Rider" and a touch ol to- 
day's blues lines. 

One ot the most pleasant factors of a Joe Wil 
liams performance is the clarity, tone and cotor- 
ing which accompany a song. At no time did you 
have to wonder about the lyrics. A Joe Williams 
handling is replete with articulation and is just 
about flawless. LEROY ROBf NSON 

RICHARD GROOVE 
HOLMES TRIO 
MONTY ALEXANDER TRIO 

Half Sole. .V^- York 
Groove Holmes lived up to his nickname at 
the Half Note where he recorded a live album for 
Flying Dutchman Aug. 17. Whether he ts playing 
organ in his relaxed, '"interior-sprung"' style as 
on "700 Are The Sunshine Of My Life."' or 
steaming through a really uptempo "Sweet 
Georgia Brown, " Holmes manifests an infallible 
sense ot time and generates great percussive 
excitement. 

Backed by Tommy Washington, a drummer 
who makes up lor slightly limited resources with 
a hard swinging attack, and an imaginative and 
articulate guitarist. OJ. Simon. Holmes played 
through two varied sets with verve and assur- 
ance. He uses a wide variety of musical and 
rtiythmic devices to nnaintain interest, such as 
repeated nffs and long notes sustained across 
several bar lines. 

The revelation of the evening, however, was 
the scintillating piano-playing of Monty Alexan 
der. a superbly- equipped musician who com- 
bines an intense sense of swmg with a remark- 
able gift of prolific improvisational invention. 
His playing bristles with ideas and he plays with 
an unflagging and thoroughly compelling exu- 
berance His style, though very much his own, is 
a colorful mixture of a hundred different in- 
Duences -almost alt the mafor )m pianists have 
contributed and there ts the extra, spcy ingredi 
ent of Monty's Jamaican background. 

Throughout his sets, with the higtily intelli- 
gent support of drummer Oliver Jackson and 
basstst Benny Nelson. Alexander ran the gamut 
of his repertoire of piano effects-crisply articu 
lated single note runs, calypso phrases, broad 
sweeping chords, those stirring Peterson style 
tremolo passages that build up a tidal wave of 
shimmering sound MIKE HENNESSEY 

THE GOOD RATS 

Botlom Line, New York 
The Good Rats, recently signed to Warner 
Bros. Records, came through with sorrte exciting 
musical surprises Aug. 19. 



LA. Jazz Policy 

• Cominued from page 16 

However, despite the record- 
breaking success of the jazz lxx>k- 
ings, the Los Angeles club is not go- 
ing to become a permanent jazz 
showrrom. Says Taylor; "We feel we 
owe our keyholders a wide variety of 
amactions. 

But there will be a lot more experi- 
mentation at the Los Angeles club 
with the series booking concept. Fol- 
lowing the jazz fesi is a Festival of 
Comedy. 



The group, comprised of Peppi Marctiello, 
lead vocals. Joe Franco, toad guitar. Lenny 
Kotke. bass. Mickey Marchelk). rkythm guitar, 
and John Gatto. drums, had It together from the 
outset, displaying good musical tightness and 
rock aienled material. 



The key ingredients, without a doubt, were 
the Marchello brothers, with Peppi's voice work- 
ing over the material with strong and vital inten- 
sity and brother Mickey laying down solid guitar 
backup- Credit should also go to Kotke and to 
Franco for strong performances- 



Musically, the only weak link seems to be on 
drums, as one couldn't help getting the feeling 
that Gatto wasn't working on the same wave 
lengths as the others A number of limes he 
seemed to fall behind the energy levels the rest 
of the group were putting out- Make no mistake, 
though, this is one group which clearly should 



be scoring market success m the coming 
months, both on record and in concert- 
Formed in 1965 in New York, their time 
seems to have come. Best selections for the 
night were: "Poppa Poppa, " "Engine Joe." 
"Fireball Express," "Tasty" and "Songwriter." 

IIM MtUNSON 







CD-4, The new generation of phonograph records. 
In playing length, disc durability and channel 
separation, CO-4 equals or exceeds 
any other quadraphonic 
system on the market. ■ Then 
. there's the sound. The only truly discrete 

4-ch8nnel system for disc. Bringing new worlds 
of creative excitement to artist and producer. And 

new worlds of pleasure to the buying consumer. ■ JVC Cutting Center 
can help you discover CD-4. Our job is turning your 4-channel tapes into CD-4 

discs. We cut reference lacquers and masters. And we offer the most experienced 
consultation possible on optimum equalization and levels, because we invented and 
patented the CD-4 process in the first place. We can also 
show you recent breakthroughs in CD-4 technology. 

Like the JVC Mark II Modulation System. The 
Bonded Shibata Stylus. The CD-4 Demodulator 
I C Chip. ■ We're so sure that you'll turn on 
to CD-4, that we'll cut test lacquers free 

for your evaluation, from your company's 
Vi-inch 4-channel tapes. No other obligation. 

Just bring your tapes. And an open mind. ■ Maybe 
you haven't committed to a quadraphonic system. But we 
have. And we've been joined by over 24 record labels and 
47 hardware manufacturers who have become CD-4 
licensees. ■ Come and hear the reasons. 
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JVC 



JVC Cutting Center. Inc. 
RCA BIdg . Suite 500 
6363 Sunset Boulevard 
Hollywood, California 90028 
(213) 467-1166 
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By BOB 

Texas seems to be a real hotbed of 
studio activity. In the Houston area, 
Huey Meaux's Sugar Hill Studios 
(formcrty Gold Star, where hits by 
the likes of the Bobby Blue Bland. 
George Jones, the Pozo Seco Singers 
and others were cut), is now in- 
volved primarily in custom work. 
ABC uses it extensively, and Lee 
Young, former president of the Los 
Angeles NARAS chapter has been 
producing sessions. Meaux has two 
16-track studios. 

At Jones Sound, co-owned by 
Mickey Gllley and Doyle Jones, la- 
bels such as Astro, Stoneway, Allan- 
lie and CdumUa do work there. The 
studio has its own production and 
engineering staff. Brolbcrs Two Stu- 
dio, featuring t6-lrack and quad op- 
eration, owned by Joe and Jim John- 
son, has been cutting custom woik 
and materia! for Atlantic. Glades 
and Jewel-Paula, while Doggett Stu- 
dio, owned by Ray Doggell, includes 
a 16-track board and handles 
mainly custom work. Doggelt has 
renovated thb building to took like 
an old bam. and a great deal of 
Texas polka music ts cut here. 

In Dallas. Sumet-Bumet is busy, 
with its 16-track facility featuring 
Dolby. Four engineers and mixers 
are on staff, and former football star 
Ed Buniel who owns the studio is 
also singing and boolcing artists. 
Helen Reddy, Waylon Jennings and 
Bob Wills have cut there. At January 
Studios, owned by Chuck Mander- 
nack, Bob Pickering and Whitey 
Thomas, many of the ^owco-afTil- 
iated artists work. The studio is also 
heavily involved in films. At Autumn 
Sound, owned by Glen Pace and Ray 
Dewey, features a Bosendorfer 
grand piano, a full line of other mu- 
sical instruments, amps, 24-track ca- 
pability, mixing capability and an 
MCI light meter board. Pace built 
Applewood in Denver. United 
Audio in Santa Anna and worked on 
Valentine in North Hollywood. The 
studio has its own music stalT and 
voice group. At Sundance, where 
Rush Beasley is president and Tom 
Whitdock is vice president, 16-track 
capability is featured. 



KIRSCH 

Gall Freda has been named studio 
and U^fTic manager of Electric Lady 
Studios in New York. Ms. Freda, 
who was previously production 
coordinator at Buddah Records, is 
responsible for studio bookings, 
scheduling and client relations at 
Electric Lady. Ms. Cris Clemens, 
recently appointed bookkeeper, will 
be involved In studio accounting, 
budgeting and personnel activities. 



Ian Paige has checked into the 
Burtenk Studios in Burbank to add 
vocals to his next LP. that was 
started in London and sweetened at 
Jim Guercio's Caribou Ranch in 
Colorado. French artist Michael 
Berger is also at Burbank to sweeten 
his latest LP for Warner Records. At 
Conoecticut Recording Studios in 
Bridgeport Fog Hal is cutting part 
of its next LP with Nick Jameson 
producing and engineering. Felix 
Cavallere, formerly of the Rascals, is 
lending a hand and also penned one 
of the songs. Jose Fdiciano is fmish- 
ing up his next LP. tentatively tilled 
"And The Feeling's Good," pro- 
duced by Kenier and Wise. Sessions 
are at Dijobe Sound Recorders. 



At Sound Recorders in Omaha 
and Sound Recorders in Kansas 
City. Mo., the first single produced 
by the firm and its president, Don 
Sears (along with com[x>ser Chip 
Davis and writer Bill Fries), is mov- 
ing rapidly up the charts. The tune is 
C.W. McCall's "The Old Home 
Filler-Up An' Keep On Truckin' 
Cafe." Song was first released on the 
firm's label, American Gramo- 
phone, before being picked up by 
MGM. The studios have also com- 
pleted production work on two 
multi-media presentations for Stauf- 
fer Chemical Co. and Bozell & Ja- 
cobs, Inc. advertising firm. The com- 
pany's newest facility is its 16-track 
Kansas City facility, and work has 
started on agency production work, 
jingle and record production. ^ 
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The duplicator you need! 



We'll solve your tape duplicating problems targe or small , . 
whatever your operating budget! A complete, professional line of tape 
and cassette dupticating gear - . , reel-to-reel, reel-to-casseite, 
casseite-to-casselte 

System 200 offers quality cassene/tape dupiicalmg. 

D-e and RR-Series duplicators produce multiple reel-to-reel and 
B-track cartridge dupes for recording studios and professional 
duplicating firms 

The Model 102 Cassette Copier for the office or library 
Produces two superb C-30 cassette duplicates m one minuto! 

Gait Infonlcs Sales (219 879-S311) today ... or wr«e: Infontcs. 
Visual Educom Incorporatad, 4333 8. Ohio St, Mtchlgan CKy, IN . 48360 



DEALER. DISTRIBUTOR. AND 
REP INQUIRIES INVITED 

M infbnics. 




(All entries for Who—Wkere-When should be sent 10 
Helen Wirth. Billboard, I Aslor Plaza. New York, N. Y. 10036.) 



Campus appearances by artists are 
incorporated into the listings below. 
Artists appearing on campus are 
marked with an asterisk. 



EAST 

BILL ANDERSON (MCA). Paradise 
Ranch. Delmont. Pa. Sept. 1 ; Wltllams 
Grove Park. Mechanicburg. Pa. (2); 
Btoomsburg Fair. Pa. (21). 

BAD COMPANY (Swan Song): New 
Haven CoHseum. Conn. Sept. 3; Syr- 
acuse War htaiDortat, N.Y. (9); Boston 
Music Hall. (10). 

ELVIN BISHOP (Capricom): Wollinan 
Rink. Central Partt. N.Y. Sept. 6; Palace 
Theater, Watertxiry, Conn. (7); The 
Bottom Line. N.Y. (8-10). 

CHICAGO (Columbia): Roosevelt Sta- 
dium, Jersey City, N.J. Sept. 2. 

CUMAX BLUES BAND (Sire): Lenox 
Arts Festival, Mass. Sept. 1 . 

DOOBIE BROS. (Warner Bros.): Roose- 
velt Stadium. Jersey City. N.J. S«pl. 2. 

BARBARA FAIRCHILO (Columbia): 
Schenectady. N.Y. Sept. 1 . 

HERBIE HANCOCK (Columbia): Art 
Park. Lewiston, N.Y. Sept. 1 
■FREDDIE HUBBARD (Columbia): Phil- 
harmonic Hail. N.Y. Sept. 6; Butfalo 
University. N.Y. (7)( Paul s Mall. Boston 
(9-15). 

MILLIE JACKSON (Spring): Town Hall. 

N.Y Sept 6; Stamlord, Conn. (7) 
WAYLON JENNINGS (RCA): American 

Song Festival, Saratoga, N.Y. Sept. 1: 

New Tripoli. Pa. (2). 

GLADYS KNIQHT « THE PIPS (Bud- 
dah): Nanuet Theater Go Round. N.Y 
Sept. 2-8; Utin Casino. Cherry Hill. N J. 
(12-26). 

LOGGINS A MESSINA (Columbia): 
American Song Festival. Saratoga. 
N Y Sept. 1 

ANNE MURRAY (Capitol): Southshore 
Music Fair. Cahasset. Mass. Sept. 1 . 

OHIO PLAYERS (Mercury): White Sta- 
dium, Boston, Sept. 2 

HELEN REDDY (Capitol): Perlonning 
Arts Center, American Song Festival. 
Saratoga, N Y Sept 2: Cardins Park. 
Newport. R.l. (3): Philharmonic Hail. 
N Y (4). 

MARTHA REEVES (MCA) Bottom Line. 
N.Y Sept 13-16. 

HANK SNOW (RCA): Delmont. Pa. Sept 
2 

TANYA TUCKER (Columbia): Fair, Rut- 
land, Vt Sept 4; New York (20); Provi- 
dence, R.l. (21) 



WEST 

ELVIN BISHOP (Capricorn): T-Car 
Speedway. Carson City. Nov.. Sept. 1 

BLOODSTONE (London): Balboa Sta- 
dium, San Diego, Calil. Sept. 7 

JOHN DENVER (RCA): Portland. Ore- 
gon. Sept 6; Seattle. Wash. (7) 

DRAMATICS (Stax): Amphllheatre, Los 
Angeles. Sept. 9 

FOUR TOPS (ABC): Disneyland. Ana- 
heim. Calif. Sept. 1-7 

HUES CORP. (RCA) Circle Star The- 
ater. San Carlos. Calit. Sept. 7-8 

JONI MITCHEa(Elektra/Asylum): Red 
Rocks. Denver. Colo. Sept. 1 

OHIO PLAYERS (Mercury): Coliseum. 
Denver. Goio Sept. 11 
•HELEN REDDY (Capitol): Brigham 
Young Univ.. Prove. Utah. Sept. 6; Sa- 
hara. Lake Tahoe. Nev. (9-22); Expo 
'74, Spokane, Wash (24) 

HANK SNOW (RCA): Salt Lake CKy, 
Utah. Sept 7-8 



MID-WEST 

BILL ANDERSON (MCA): Cotillion Ball- 
room, Wichita, Kansas, Sept. 7 

BAD COMPANY (Swan Song): Maple 
Leaf Gardens, Toronto. Canada Sept. 6 
•BEACH BOYS (Warner Bros ): Univ of 
Ind-. Bk>omir>gton. Sept. 1; Pine Knob. 
Independence. Mch. (2-3) 

JIM ED BROWm (RCA): Village Square 
Mall. Effingham. III. Sept 7 

CHICAGO (Columbia): Canadian Na- 
tional Exhibition, Toronto, Canada, 
Sept. 1; Btossom Music Festival, Cuya- 
hoga Falls, Ohio (4-5) 

DRAMATICS (Stax): Twenty Grand, De- 
troit, Sept. 1 
'EAGLES (Asylum): Ind. Univ.. 

Bloomir>g1on. Sept. 1 
•HEARTSFIELD (Mercury): Elgin Com- 
munity Collage, II. Sept 27; Waubo- 



nesee (Allege, Sugargrove. III. (28); 
Hamiiwnd Civic Center, Ind. (29) 

HUES CORP. (RCA): Mk) Special Con- 
cert. Vancouver. B.C. Canada Sept. 1 

IMPRESSIONS (Buddah): Benton Har- 
bor. Mich. Sept. 2 

KISS (Casablanca): Olympia Stadium. 

Detroit, Mk:h. Sept. 2 
HENRY MANCINI (RCA); Pine Knob 

Theater, Bk>omfield Hals, Mk:h. Sept. 

4-8 

ANNE MURRAY (CapHol): State Fair. 

Duquoln. IH. Sept. 2 

OLIVIA NEWTON-JOHN (RCA): Mid 

America Fair, Topeka. Kansas. Sept. 8 
OHIO PLAYERS (Mercury) Cincinnati 

Gardens. Ohk) Sept. 13 
KENNY PRICE (RCA): Bradford. Ohio. 

Sept. 7 

HELEN REDDY (Capitol): State Fair. St 
Paul. Minn. Sept. 1 

MARTHA REEVES (MCA): Ambassador 
Theater. St. Louis, Mo. Sept. 8; Happy 
Medium. Chicago (9-10) 

MARTY ROBBINS (MCA): Aurora 
Downs, III. Sept. 1 

HANK SNOW (RCA); Shelburne, Ont. 
Canada Sept. 1 

SOUTHER-HILLMAN-FURAY (Elektra): 
St. Paul Civic Arena, Minneapolis, 

Minn. Sept. 1 

STATLER BROS. (Mercury): Huron. 
S D Sept 1 

TANYA TUCKER (Columbia): Ponde- 
rosa Parit. Salem. Ohio. Sept. 8 

DOTTIE WEST (RCA): Montrose. Mich. 
Sept. 2; Unionville, Mo. (5) 

SOUTH 

BILL ANDERSON (MCA): Carroll Co 

Fair, Berryville, Ark. Sept. 5; Wfieeling 

Jamboree, W Va. (28) 
JIM ED BROWN (RCA); Garfield Co 

Fair, Enid, Okla. Sept. 4 
DOOBIE BROS, (Warner Bros ): 

Portsmouth Stadium, Va. Sept. 1 



EAGLES (Asylum): Speedway. Mary- 

ville, Tenn. Sept. 2 

IMPRESSIONS (Buddah): Walt Disney 
WorW. Fla, Sept. 7 

ISLEY BROS. (Epk:); Chattotte CoK- 
saum. N.C. Sept. 6; Jacksonvtlte. Fla. 
(7) 

MILLIE JACKSON (Spring): CIvk: Cen- 
ter. Durham. N.C. Sept. 1; Louisiana 
Area (13-16) 

LITTLE MILTON (Stax): Ft Hood, KIL 
leen, Texas, Sept. 6 

•BOe LUMAN (Epic): Big Country Inn, 
Hobbs, N.M . Sept 5; Bigger N Dallas. 
Lubbock. Texas (6); Winchester. Hous- 
ton. Texas (7); Middle S. Auditorium. 
Talladega. Ala. (11); DeKaib Jr. Col- 
lege, Atlanta, Ga. (12); Ranch, Tulsa. 
Okie (15); Parkers Lake. Ky (29) 

•OUVIA NEWTON-JOHN (MCA): Oral 
Roberts Univ. Maybee Auditorium. 
Tulsa. Okla- Sept. 6 

•OHIO PLAYERS (Mercury): CivK Cen- 
ter. Monroe. La. Sept. 1; Charleston, 
N.C (5); Coliseum. Chariotte, N.C. (6); 
Coliseum. Greensboro, N.C. (7): Coli- 
seum. Jacksonville. Ra. (8); Civic Cen- 
ter. Roanoke, Va. (14); William & Mary 
College, Williamsburg, Va. (15); Austin. 
Texas (20); Dallas. Texas (21) 
DOLLY PARTON (RCA): Ashevllle, N.C. 
Sept 6; FayettevHIe, N.C. (7) 
KENNY PRICE (RCA); Bradford. Ohk> 
Sept 7 

MARTHA REEVES (MCA): Electric Ball, 

Atlanta, Ga. Sept. 4-7 
STATLER BROS. (Mercury) Lavonla. 

Ga. Sept. 7; Knoxville. Tenn. (9-10) 
TANYA TUCKER (Columbia); Baton 

Rouge. La. Sept 1 ; Waklort. Md (6-7); 

Fair. Danville. Va. (11); Ashevtlle. N.C. 

(13); Frankfort, Ky. (14); Fair/Rodeo. 

Amarillo, Texas (16-17); Muskogee. 

Okla. (18); Orlando, Fla. (27); Lanier- 

land. Gumming. Ga. (28) 
DOTTIE WEST (RCA): Rockett. Texas 

Sept 8 



UALL. 



(That's what we've got) 

...The equipment and facilities [three 16-track. quad-equipped 
studios (or recording, mixing and playback), experienced and 
musically hip engineeis, the incredible Criteria Rhythm Section 
(they've made the very best artists sound better). ..and an entire 
wall full of gold records to prove it all works. Plus clean air, a 
gorgeous cJimate, and a great town to swing or relax in. You've 
got to be silly to record anywhere else. Send for our brochure. 



Criteria 



RECORDING STUDIOS. 
(305) 947 5611 
1755 N.E. 149th Street. 
Miami. FlorkJa 33161 



nudti'tnwk 
recorders 
need 
dbx noise 
reduction 



iCompus 




COUNT BECOMES DOCTOR— Count Basie accepts an honorary doctorate of 
music degree from the Philadelphia Musical Academy. Applauding Basic are, 
left to right, Robert W. Crawfool, recreation commissioner, and Theodore 
Jordan, deputy commissioner and cooordinator of the city's August Festival 
at Robin Hood Dell. Dr. Basie and his band performed there after the award* 
ceremony. 

Jazz For Hunter College 

Simon, jazz film specialist Ernest 
Smith and bassist Christopher 
While. 

Jazz Interactions Inc.. a non- 
profit, educational, membership- 
supported corporation, set up the 
course in cooperation with Hunter to 
'*fos(er a greater interest in and 
deeper undcnitanding and apprecia- 
tion of jazz." 

LCampus Brief&J 



NEW YORK-'Hic Hunlcr Col- 
lege Center for Lifelong Learning is 
setting the pace in jazz education by 
offering a weekly documented 
course on the history of jazz during 
the upcoming fall semester. 

Beginning Friday (13), the school 
will offer a 12-week series of lectures 
and discussions, with both live and 
recorded musical illustrations. Top- 
ics chosen for this course include: 
survey of jazz, jazz piano from rag- 
time to the avant-garde, the roots, 
the blues tradition, blues in jazz. 
New Orleans and traditional jazz. 
Louis Armstrong, the big bands, 
Duke Ellington, Charlie Parker and 
the bebop era. contemporary trends 
and jazz on film. 

Guest lecturers include disk 
jockc>' Ed Beach, author Stanley 
Dance, jazz critic Ira Gillcr. eth- 
nomusicologist Leonard Coines, pi- 
anist Dick Hyman, musician Ken 
Mclnlyre. former Down Beat editor 
Dan Morgenstern. trumpeter Joe 
Newman, big band expert George 

Colleges May View 
Solzehnitsyn Tape 

NEW YORK-Vidco Tape Net- 
work Inc. has acquired the CBS-TV 
special "Solzehnitsyn" for distribu- 
tion to its 272 college affiliates 
throughout the U.S. The 55-minute 
program, based on an exclusive in- 
terview with the Soviet author by 
Walter Cronkite. is the first CBS-TV 
special to be made available via 
VTN to its student viewership. 

VTN vice president /creative di- 
rector John Lollos says thai serious 
documentary shows consistently rate 
very high among the programs most 
often requested by afTiliates. The 
company has previously offered 
NBC-TV news specials and While 
Paper Reports, as well as various 
other documentaries from other 
sources covering a broad range of 
subjects. 

Student, 22, Clefs 
A New Rock Opera 

SAN DIEGO-A San Diego State 
University student, Anthony Ad- 
ams, is the composer and librettist of 
an original rock opera which closes a 
six-day run here Sept. 15. 

Adams, 22, an SDSU music stu- 
dent, says his production chronicles 
the odyssey of man from his cave be- 
ginnings to a uniglobe of the future. 
Rock language and music are uti- 
lized. The score is being recorded by 
a San Diego label, Haricquin. Thirty 
SDSU students make up the cast. 



At the University of Maryland, a 
new auditorium under completion, 
li will be known as the Ella Fitz- 
gerald Center For the Performing 
Arts. Ella will Hy from her home in 
Beverly Hills. Calif., to assist in the 
dedication ceremonies Oct. 27. ... 
And at the Philadelphia Musical 
Academy, president Joseph Cas- 
taldo has awarded Count Basie an 
honorary Doctorate of Music degree 
for his ''contributions to the woHd of 



The University of Colorado at 
Denver through its chancellor Har- 
old Haak seeks to become nationally 
renowned for its music classes. A 
new addition to the UCD faculty is 
former Utah U. professor Dr. Wil- 
liam Fowler, a jazz instructor, who is 
establishing a guitar major on 
campus. 

* * * 

Florida State University will offer 
distinguished composers Kryzysztof 
Penderecki and Malcolm William- 
son as artists-in-rcsidencc when the 
fall semester opens . . . Violinist 
Machie Kudo of Indiana University 
is the winner of of the $1,000 Ros- 
anna M. Enlow Young Artist 
Award. ... El Camino College in 
Los Angeles will present the bands 
of Gerald Wilson, Woody Herman 
and Count Basie on campus this fall 
and winter with the Yank Lawson- 
Bob Haggart "Worid's Greatest Jazz 
Band" also booked for next Feb. 20. 
. . . Honorary doctorate degrees have 
been awarded to composer Elliot 
Carter. Vincent Persichetli and Wil- 
liam Grant Still by the Peabody 
Conservatory of Music. Baltimore. 

Texans Name Myers 
Music School Dean 

DENTON. Tex.-Thc new dean 
of the Nonh Texas Slale University 
School of Music, long noted for its 
jazz courses and the number of grad- 
uates who became successful in the 
professional ranks, is Marceau C. 
Myers. He succeeds Kenneth N. 
Cuthbert. 



Security 
A Problem 

• Continued from page I 

ers expressing concern over job secu- 
rity during the coming months. 

Balancing these fears are still oth- 
ers saying that it's a market of op- 
portunity for executive placement. 

Giving impvelus to the recent shifts 
are a number of causes, including 
the outright purchases of certain la- 
bels: the formation of new labels by 
established industry figures: the 
lightening of budgets in concern 
over rising operational costs; and 
the resignation of key executives 
simply seeking greener pastures. 

Clearly, no one company can be 
singled out. Major executive 
changes in 1974 have hit across-the- 
board, affecting such labels as Bell, 
Famous, ABC, CBS. Buddah, Lon- 
don, and United Artists, to name a 
few. 

At Bell Records. 10 of the top ex- 
ecutives running the company a year 
ago are no longer on the scene, in- 
cluding Lany Utial, former Bell 
president, who left to start his own 
label, and Irv Bicgel. former Bell 
vice president and general manager, 
who followed Uttal to his new Pri- 
vate Stock label. 

It's understood that Chvc Davis, 
named as a consultant to Columbia 
Pictures Industries and generally 
understood to be running the every- 
day affairs of Belt since UttaPs de- 
parture, has been shopping for man- 
agement replacements, offering 
substantial salaries and new avenues 
of growth on the jazz and FM mar- 
ket levels. 

Already, one CBSer. Mike Klef- 
ner. has decided to rejoin Davis. 

At CBS. a number of key execu- 
tives have left the label for other 
pursuits. Al Teller, merchandising 
was recently named president of U A 
Records, and Rick Blackburn, sales, 
was recently named general man- 
ager of CBS-distributed Monument 
Records. 

At the recent CBS convention in 
Los Angeles, Bruce Lundall, for- 
merly vice president of marketing, 
was named vice president and gen- 
eral manager of the Columbia label, 
and along with the departures of 
Teller. Blackburn and Klefner it will 
mean that at least three or four im- 
portant posts will be filled by new 
persons in the coming weeks. 

At London Records, and Famous 
Music, the latter recently purchased 
by ABC, pink slips were prominent 
recently. Some 45-50 people were 
axed from the Famous payroll, 
while II additional staffers were just 
terminated at Famous-distributed 
Blue Thumb Records (Billboard. 
Aug. 31). 

At London eariier this year, the 
staff was cutback by approximately 
30 percent. 

Insiders at UA feel that substan- 
tial personnel changes may be forth- 
coming now that AI Teller has been 
named to replace former UA presi- 
dent Mike Stewart, who was recently 
elevated to chairman. 

It is understood that Teller will be 
out to change UA's market image in 
an effort to boost sales and gain ad- 
ditional recognition in the contem- 
porary music field. 

Midland Intl Using 
indie Promo Men 

NEW YORK-Midland Inter- 
national Records has retained the 
services of four independent promo- 
lion men in major markets through- 
out the country. The label, which is 
distributed by RCA Records, will be 
using Carl Strube in the North- 
eastern area. Rocky "G" in the r&b 
market Alan Mitnick in the South- 
east and Rich Paladinao on the West 
Coast More independents will be 
added in the near future. 



Jukebox Pfogramming 

Small City Programming 
Undergoes Major Changes 



By ROBERT 

MANHATTAN. Kan.-Program- 
ming in the typical small city has un- 
dergone sharp changes in recent 
years, according to Lou Placek. pres- 
ident of the big Bird Music Com- 
pany, here. 

Now the elder siaieman of eastern 
Kansas jukebox operations, with 
more than 35 years in the field be- 
hind him, Ptacek feels that program- 
ming is more important than ever, 
particularly with the advent of 2 for 
25 cent play. 

The customer who used to loss his 
loose change into the jukebox after 
ordering a drink at the bar is now in- 
clined to be far more selective, par- 
ticularly with such sharp changes in 
musical tastes, ethnic shifts in popu- 
lation, and, of course, the general 
economic situation. 

"Our programming is a combina- 
tion controlled by management and 
route supervisors." says Joe Sexton, 
in charge of the jukebox division. 
"Route men continue to pick out 
records for each location from a se- 
lection of new releases which have 
been chosen by management, in a 
pre-selection process which means 
that all bases have been touched, for 
all locations. 

"With the recent price hike in 
records we have put every emphasis 
on cost control. The goal is to keep 
total record costs at 10 percent of the 
operator's total share of jukebox 
receipts. In the past, an increase in 
the price per plate to 2 for 25 cents 
has permitted us to keep up with the 
number of records customers 
wanted. Now that record costs have 
caught up, we must be ultra-selec- 
tive, to insure that we get all of the 
play possible on every record-buy- 
ing dollar. 

"Breaking away from the stand- 
ard five new releases every two 
weeks is an efTeclive way of control- 



LATIMER 

ling costs, we have learned. During 
periods when good new releases are 
few and far between, the number of 
releases per customer is lowered. 
However, when there is a supply of 
good, attractive records on the mar- 
ket, the savings which were accom- 
plished during the bad periods by 
cutting the number of changes can 
be used to buy extra records." 

Bird Music, like its big-city coun- 
terparts, has been forced to do away 
with marginal locations, and to trim 
down slow locations "permanently." 
With every cost involved, including 
salaries, gas. maintenance and re- 
pair, replacement parts, etc., on the 
increase. Bird Music can no longer 
attempt to maintain marginal loca- 
tions in the hope that perhaps they 
will develop into better-paying 
spots. 

An important step which has been 
taken to provide better control has 
been the decision to keep a record of 
all disks given to each location, to in- 
sure that there is no duplication. 

In the past there were too many 
instances when through error, too 
many copies of the same record were 
purcha.sed for the same location. 
This cannot occur under the new 
cost-control program. 

Another step has been better coor- 
dination and fulfillment on loca- 
tion-owner requests, which are now 
handled by one designated person 
who maintains the Bird Music Com- 
pany record library and handles all 
of the details which were formerly 
assigned to route collectors. The col- 
lector now merely turns in the 
request along with his receipts, and 
the record librarian locates the ac- 
tual record, places it with the next 
record changes for the location in- 
volved, does the paperwork to keep 
track of it. and even assesses total 
play before the final report. 



md's Ploying? 



A week/v survev of recent purchases and 
current and oldie selections gelling top plaw 



CHICAGO: SOUL PURCHASES 
Wlli* McCm 

7MEMt7MlSl. 
out U444M 

"Do il Baby." Miracles. Tamla 54248 
"My Thang." James Brown. Polyiior 14244 
"Fish Ain't Biting." Lament Dozier. ABC 
I20i2 

"Good Things Don't Last Forever." Ecsasy. 

Passion and Pain. Roulette 7 1 56 
"Then Came You." Dionne Warwick and 

ihc Spinners. Atlantic 3029 



KNOX, IND.: POP, COUNTRY 
PURCHASES 

lON.hUa 
(lit) TTl-Jtll 

Pop 

"Another Saturday Ni^l." Cat Stevens 
"Who Do You Think You Are." Bo 

Donaldson and the Heywoods 
"I Honestly Love You." Olivia Newlon- 

John 

"IlsOnly Rock R' Roli." Rolling Stones 
Country 

"The Grand Tour." George Jones. Epic 
11122 

"Oid Man From The Mountain." Merle 

Haggard. Capitol 3900 
"Monsters Holiday." Buck Owens. Capitol 

3907 

MANKATO, MINN.: COUNTRY. POP 
PURCHASES 

Jayn Grtotol 
CANSaln 

(3»7)3t7-7m 

Country 

in My Little Comer Of The World." Marie 
Osmond. MGM 14694 



"Between Lust and Watching TV," Cal 

Smith. MCA 40265 
"I Love My Friend." Charlie Rich, Epic 

20006 

"Mississippi Cotton Picking Delta Town,** 
Charlie Pndc. RCA 10030 
Pop 

"Sleppin* Out" Tony Orlando/ Dawn. Belt 
45601 

"Beach Baby." First Class 

"Can't Gel Enough Of Your Love. Balw." 

Barry While 
"1 Honestly Love You." Olivia Newton- 

John 

TRENTON. MO.: POP, COUNTRY 
PURCHASES 

AatOMltcMnkCs. 
UtW.IMSl 

Pop 

"Wildwood Weed." Jim Stafford 
"Waterloo." Abba 

"River's Risin"." Edgar Winter Group. Epic 
Iil43 

"Who Do You Think You Arc," Bo 

Donaldson and The Heywoods. ABC 
12006 

"The Night Chicago Died." Paper Lace 
"Please Come To Boston." Dave L^ggins, 
Epic 11115 

"Pm Leaving it All UpTo You." Donnyand 

Marie Osmond 
"[Jon't l^t The Sun Go Down On Me." 

Elton John 

Country 

"Mississippi Cotton Picking Delia Town." 

Charley Pride. RCA 10030 
"Please Don't Stop Ixiving Me." Dolly 

Pa rton A Porter Wagoner. RCA 

10010 

"I'm A Ramblin' Man." Waylon Jennings, 

RCA 10020 
"Woman To Woman." Tammy Wyneile. 

^^"^ aer,al 



Rodb-TVProgromming 

1 975 Radio Forum Tagged Short Disk, Longer 

For Mariott Hotel In L.A. P\ay\is\, Says Drew 



LOS ANGELES-The eighth annual International 
Radio Programming Forum will be held next year at the 
Mariott Hotel here, according to George Wilson, execu- 
tive vice president of Barlell Radio. 

Wilson was announced as Forum chairman in the 
closing ceremonies of the Forum last week at the Plaza 
Hotel in New York by Jack G. Thayer, president of N BC 
Radio and outgoing Forum chairman. 

The Marion features 1.022 rooms, including 17 suites 
and 1 17 parlors. In addition, the hotel has seven restau- 
rants and lounges, including a plush lobby lounge and 
the Hanger Room on top of the hotel. There is also a 
swimming pool with swim-up bar and a hydrobath. All 
guest rooms are equipped with AM and PM stereo radio. 

Wilson is lining up a committee of Forum advisors 
from both the radio and record industries. 

His responsibilities will include not only the awards 
program and competition in all categories, but the 
agenda for the four-day meeting. Current plans arc for 
keynote general sessions on Aug. 6, 7. and 8. which will 
be followed each day by workshop sessions. Aug. 9. a 
Saturday, will be devoted to extracurricular activities 
such as a trip to Disneyland. Universal Studios, the 
race track and the beach. The Awards ceremonies will be 
held Saturday evening and there is a strong possibility 
the event will be televised on network television. 

Wilson also announced that the scope of the Forum 
for 1975 will be broadened to include an even greater in- 
ternational radio aspect. This past year, for the first time, 
an international radio man— Kevin O'Donohue. general 
manager of radio station 25M in Sydney, Australia— was 
on the advisory committee this past year and has ac- 



cepted a position on next year's committee. Other mem- 
bers will be announced in the near future. 

Wilson is a veteran program director: he has pro- 
grammed more radio stations into a No. I position than 
any program director in the world. Many consider him 
the best Top 40 program director in the nation, today, as 
executive vice president of Bartell Radio, he is respon- 





1975 FORUM SITE: The 
with swimming pool and 



Mariott Hotel in Los Angeles 
1.020 rooms. 



NEW FORUM CHAIRMAN: George Wilson, executive 
vice president, Bartell Radio. 

siblc for the programming of such market leaders as 
WOKY-AM in Milwaukee and KCBQ-AM in San 
Diego, as well as several other AM and FM operations. 
His forte over the years, besides programming, has been 
in contributing to the careers of others in radio. 

Another who has served the radio industry as Forum 
chairman, besides Thayer, was David Moorhead. gen- 
eral manager of KMET-FM, Los Angeles. 

The Forum, the only educational radio programming 
event of its kind, is attended by several hundred program 
directors, air personalities, general managers, executives 
of radio service firms, and record company executives 
from all over the world, including the U.S., Canada. 
Australia. Brazil. Japan. Peru, Germany. Spain, Eng- 
land, Puerto Rico, Alaska. France. Belgium, Columbia, 
and Mexico. 



Winners of Forum Competition 



RADIO STATIONS 

Best MOR Radio Slalion: 

KGIL-AM, Los Angeles 
Best Country Music Stations: 

WIRE-AM, Indianapolis 

KLAC-AM. Los Angeles 
Best Progressive Stations: 

KGB-FM. San Diego 

KLOS-FM. Los Angeles 
Best Soul Music Station: 

KGFJ-AM, Los Angeles 
Best Station for News: 

KEX-AM. Ponland. Ore. 

KNX-AM, Los Angeles (special 

merit award ) 
Best Top 40 Station: 

No award 



Best College Kadio Stations: 

KUOR. University of Redlands. 
Redlands. CA 

WONC-FM. North Central Col- 
lege, Napcrville, 111. 
KPCS-FM, Pasadena City Col- 
lege. CA 
Best Local Documentaries: 

Bob Lcckc, WGCH-AM, Green- 
wich, Conn., for "Goodnight, 
Duke." 

KMET-FM, Los Angeles, for 
"The Question of Impeach- 
ment." 

SYNDICATION RADIO 
PROGRAMS 

Best Regular Series: 



"American Top 40" produced by 
Watermark Inc.. l.os Angeles: 
hosted by Casey Kasem 

Best Syndicated DocumenUries: 
"Opus '73" by Dick Starr for 
Century 21 Productions 
Several documentaries, includ- 
ing "The Ellon John Story" and 
"The Countryside of Bill Ander- 
son" produced by Footprint Pro- 
duction, Toronto 

BEST RELIGIOUS 

PROGRAMS 

"Jesus Rock" hosted by Scott 
Ross 

(Continued on page 26) 



• Continued from page I 

But Drew says the initial idea had 
come from Herb McCord. general 
manager of CKLW-AM in Detroit. 
McCord admits that the idea jelled 
during meetings at the recent sev- 
enth annual Billboard Radio Pro- 
gramming Forum in New York. 
McCord and his program director 
Bill Hennes had long discussions 
with Drew, who still consults 
CKLW-AM. regarding working and 
reworking a programming "clock." 

"It has gotten to the point where 
the Top 40 format clock doesn't 
w ork anymore because of the length 
of the rcairds today." McCord says. 

"I'm not making a declaration 
that we won't play records over 
ihrcc-and-a-half minutes long, but if 
it's longer it'll have to be like the sec- 
ond coming of Christ." 

McCord points out that records by 
FIton John and other artists of simi- 
lar stature would, of course, be a>n- 
sidered for airplay regardless of 
length, but "one of the factors thai 
wc will weigh heavily in regards to 
exposure of new records is the 
length." 

If the record industry wants expo- 
sure of new records on CKLW-AM, 
particularly product by new and 
coming artists, they'll have to make 
the records shorter, he says. 

Paul Drew, interviewed person- 
alty, says he thinks the long record is 
creating a vicious circle and men- 
tions the rotation pattern used by 
most RKO General radio stations: 
to wit. the longer the records, the less 
chance of playing more records. He 
also points out that "Bill Drake 
cleaned up Top 40 radio nine years 
ago when he reduced the commer- 
cial load at KHJ-AM. We're not 
playing any more commercials now 
than KHJ-AM did nine years ago. 
Yet. because the records are longer, 
people think we are. 

"Another problem involved is that 
the cost of radio time has not kept 
pace with inflationary trends across 
the nation. Radio today is a damned 
good buy! We can't, however, re- 
duce commercials any further." 

Thus, it's the music that must be 
flexible. 

"1 don't say that recording artists 
have to go back to the old way of 
records . . . back when the Beach 
Boys released records 2:15 minutes 
long and when the early Beatles had 
short records. 

"And I would encourage artists to 
continue making long album cuts. 
But the singles thai go on jukeboxes 
and on radio should be .shorter." 

Drew says that Mick Jagger told 
him tasi week that henceforth ihe B 
sides of his similes would noi be 



available on any of his albums. El- 
ton John is doing the same thing. (A 
phone call to MCA Records reveals 
that John has had the last few B sides 
exclusive to his singles. Bad Co. is 
also doing the same thing now.) 

Obviously. Drew says these artists 
are working to help boost the singles 
industry . . . "here's a novel way to 
rejuvenate singles sales and I think 
it's a great idea." 

Drew thinks a 3:30 limit on singles 
is realistic. "Most program directors 
of Top 40 stations will tell you that 
their hot clocks arc hinged to a 
three-minute record. 

"I've been asking people in the 
record industry for a long, long lime 
to please make shorter records. Ob- 
viously, if a given record is four min- 
utes long and is a hit, we'll play it. 
But we don't let the air personalities 
run our radio stations and for those 
record companies who say they have 
no control over their artists and it's 
not their fault how long the records 
are. I would think that the econom- 
ics of the record business would en- 
tail them having a say about the 
length of records." 

Herb McCord claims that today 
there's hardly room for 10 records an 
hour. "Five years ago, we used to be 
able lo play 20 records in an hour. 
Logically, if records average four 
minutes long each and you have 48 
minutes an hour for music, you can 
only play 12 an hour. If the records 
average three minutes each, you can 
play 16 an hour, leaving 12 minutes 
for commercials. 

"The playlist is being forced 
shorter and shorter by the longer 
records and it's not our fauH. 

"Now. if a Hey. Jude' comes out. 
obviously we will play it. But length 
of records will be a factor in deter- 
mining whether they get aired on 
CKLW-AM or not." 

And CKLW-AM will be strongly 
reluctant to editing records person- 
ally. "Who's CKLW-AM to chop 
down an Ellon John? We just won't 
do it." 

Not every radio chain is adverse to 
the longer record nor willing to 
make defmile "not play" statements 
about long records. 

For instance, Rochelle Staab. na- 
tional music director of Bartell Ra- 
dio, says that length won't be a 
factor. "You just have to make ex- 
ceptions alt the lime. For instance, 
there's a five-minute record out now. 
You can't construct a radio station 
around a ihrcc-minute record. 
You're there to serve the public, not 
to serve a hot clock." And the public 
deserves to hear hit records regard- 
less of the length, she says. 



BubblingUnderThe HOT 100 



101 -BOOGIE 8M0S MD ONE NIGHT STMDS, lUtliy Daltwi. Discreel 

1210 (Warner Bros.) 
m-m. SHOOK UP, Sun quatio, 8ell 45477 

103- mTHE MUSIC WHERE YOUR MOUTH IS. Olrmpic Nunrnn, lonilon 
202 

104- THE NEED TO BE, lim Weathefly, Buddah 420 



105- DMCING IN THE STREETS. Oonlls, Event 216 (Polydoc) 

106- THE PUtTER Part 1. First Choice. Philly Groove 200 (Bell) 

107- 1'VE GOT THE MUSIC IN ME, Kiki Dk Band, MCA 40293 

108- SUZIE GIRL. RedbotK. Epic 8 50015 

109- AMEI!IC«, David Isxi, Columbia 3 I0OO5 
UO-rOU CAN HAVE HER. Sam Neely, AiM 1612 



BubblingUnderThe TopLP's 



201 -POINTER SISTERS, Live At The 0|>era House, ABC/Blue Thumb BTS 
8002 

202- SHIRtEy BASSET, NolMdy Does It Uke Me, United Artists UALA 
214G 

203- FOURTOPS, Antholocy, Motown 809 

204- FI)EDOr HUBBARD, Hi|li Ener|y. Columbia KC 33048 

205- $POOIIY TOOTH, Tht MirnK, Island ILPS 9292 



206- ATUUITA RHYTHM SECTION, Third Annual Pipe Dream, Polydor PD 
6027 

207- T. REX, U(M 01 \mt. Casablanca NB 9006 (Warner Bros.) 

208- BRYAN FERRY, Theso Foolish Thinjs, Atlantic SO 7304 

209- STAPU SINGERS, Uty In The Sky, Stan STS 5515 (Columbia) 

210- IMSEIIEU, I tai Not AlraM, ABC/Blue Thumb BTS 6015 



Great Radio is 

ASTRO 

CHICKENMAN FAME GAME 

TOOTH FAIRY MINI-PEOPLE 

ACE TRUCKING 
COMPANY'S NEWS 

For your The Chicago Radio Syndicate Two East Oak 
free demo: Chicago. Ulinois 60611 (312)944-7724 



The King Biscuit Flower Hour presents: 
Bachman'Turner Overdrive and Les Variations, Sun., Sept. 8, 1974 




Buchmun-Turner Overdrive f 'Not Fragite"on Mercury) 




Lcs Vuriuliims (On Buddah Records) 



On Sept H, the Kinji Biscuit Flower Hour will present a taped live 
radio show fealurint; Bachman-Turner Overdrive and Les Variations. 

The show hosted by Bill Minkin (on FM only) is in Quadraphonic 
sound. So you can hear it the way you'd be seeing it. 



In the future, shows will be on the second Sunday and the last 
Sunday of every month. Check the listing below for times and stations. 

Forfurtherinformation.contact Bob IVlcvrowitzor Alan Steinljergat 
DlRBroadcasting,S27MadBonAve.,N.Y.I0022.0rcaU212-371-6850. 



Aberdeen. Wash. 


KOUX FM 


104.7 


lOP.M," 


F[. Uuil.tdjU.. 








New York, N.Y, 


WNEW FM 


102.7 


9P.M \ 


Atia-.OkU. 


KTEN FM 


93.3 


7 


Muinl. Fli. 


WSHE FM 


103.5 


9P,M. 


Norfolk, Va. 


WOWl FM 


103 


10 \ 


Albany. N.Y. 


WHSH FM 


106.5 


10 


Fl. Smith, Afk. 


KISK FM 


93.7 


10 


Oklahoma City.OkIa, 


KOFM FM 


104,1 




Albuquerque. N.M. 


KRST FM 


92.3 


9 


Ft. W.iync. Ind. 


WPTH FM 


95.1 


8 


Omaha, Neb. 


KRCB FM 


98,5 


7 


Amei/Des Moines. Iowa 


KASI FM 


107.1 


7 


Frcino. Calif. 


KFIG FM 


101. 1 


10 


Orlando. Fla. 


WORJ FM 


107,7 


9 


Ashlartd.Ky. 


WAMX FM 


94 


9 


G«iti»villc, FL. 


WGVL FM 


105.5 


9 


Panama City, Fla. 


WP FM 


107,9 


9:30 


Athens, Ca. 


WJRS FM 


104.7 


6 


Crsnd Foiki. N.D. 


KKL5 FM 


92.9 


9 


Peoria, III. 


WWTO FM 


105,7 


9:30 


Aihcns, Ohio 


WATH FM 


105.5 


8 


Grand Rapids. Mich. 


WLAV FM 


97 


9 


Philadelphia. Pa. 


WMMR FM 


93.3 


9 


Aclania, Ca. 


WPLO FM 


103.3 


7 


Greenfield. Mo. 


KRFC FM 


93,5 


9 


PhiKnis, Ariz. 


KDKB FM 


93.3 


7 


Auburn, Ala. 


WFRl FM 


97.7 


10 


Greenville, S.C. 


WFBC FM 


93.7 


7 


Pittsburgh, Pa. 


WYDU FM 


104.7 


10 


Auilin. Tex. 


KRMH FM 


103.7 


7 


Greenvillc/Fatmvillc, N.C. 


WRQR FM 


94.1 


10 


Purtlantl, Ore. 


KGON FM 


92.3 


10 


Baliimure, Md. 


WKTK FM 


105.7 


9-" 


Hartford. Conn. 


WHCN FM 


105.9 


7 


Presi^ue Isle, Me. 


WDHP FM 


96.9 


10- 


Bellingham.Wa^. 


KLSM FM 


93 


9 


Havetock, N.C. 


KKVO FM 


104.9 


lO" 


Pullman, Wash. 


KUGK FM 


95 


10 


Big Rapids. Mich. 


WBRN FM 


100.9 


10 


High Point, N.C. 


WHPE FM 


95.5 


9 


Rapid City. S.C. 


KKLS FM 


93.9 


10 


Binghamton. N.Y. 


WAAL FM 


99.1 


10.... 


Houston, TcK. 


KLOL FM 


101. 1 


10 


Reno, Nev. 


KGLR FM 


IUS.7 


9 


Birmingham. Ala. 


WZZK FM 


105 


8" 


Huntsvillc, Ala. 


WAHR FM 


99 1 


10- 


Richmond, Va. 


WRVg FM 


94.5 


10 


Bloomington, ill. 


WIHN FM 


96.7 


lO"' 


Indianapolis, Ind. 


WNAP FM 


93.1 


a 


Rochester. N.Y. 


WCMF FM 


96.5 


9 


Boise. Idjho 


KBBK FM 


10 


7 


Ithaca. N.Y. 


WVBR FM 


93.5 


7 


Rockford, III. 


WKWL FM 


104.9 


10 


Boston. Mau. 


WBCN FM 


104.1 


10 


Jackson, Miss. 


wzzy FM 


102.9 


9 


Sacramento, Cjlif. 


KZAP FM 


98.5 


11" 


Braincrd. Minn. 


KUZFM 


95.7 


J... 


Jacksonville, Fla. 


WPDQ FM 


96.9 


8 


San Angelo, Tcs. 


KIXY FM 


94.7 


9 


Buffalo, N.Y. 


WPHD FM 


103.3 


8 


Jtihnsoit City, Tenn. 


WgUT FM 


101.5 


9 


Salt Lake City, Utah 


KCPX FM 


98.7 


10 


Cape Cod/Falmouih. Mass 


WCIB FM 


101.9 


8 


Joplin.Mo. 


KSVN FM 


92.5 


9 


San AntonKi, Tex. 


KEXL FM 


104.5 


8 


armel. Calif. 


KLRB FM 


101.7 


8 


Junction City. Kan. 


KJCK FM 


94.5 


6 


San Bernardino, Cal. 


KOLA FM 


99.9 


10 


Champaign. 111. 


WPCU FM 


107.1 


11 


Kansas City, Mo. 


KUDL FM 


98.1 


11 


San Diego, Calif. 


KPRI FM 


106.5 


8 


Charleston. S.C. 


WKTM FM 


102.5 


8 


La Crosse, Wise . 


WSPL FM 


95.9 


10 


San Jose. Calif. 


KOME FM 


98.5 


7 


Charlotte. N.C. 


WR<X} FM 


95 


11:30 


Lafayette. l,a. 


KPEL FM 


99.9 


9 


San Juan, P.R. 


WCAD FM 


105.1 


9 


Oiaianooga. Tcnn. 


WSIM FM 


94.3 


9 


Lancastcr/Starvicw, Pa. 


WRHY FM 


92.7 


10 


San Rafael, Cal, 


KTIM FM 


100.9 


9 


Chicago. III. 


WSDM FM 


97.9 


8 


Unsing, Mich. 


WVIC FM 


94,9 


8 


Santa Barbara, Calif. 


KTYD FM 


99.9 


10 


Chico. Calif. 


KFMF FM 


93.7 


9 


Las Vegas, Nev. 


KLUC FM 


98.5 


9 


Savannah, Ca. 


WZAT FM 


102.1 


8 


Cmcinnati.Ohio 


WEBN FM 


102.7 


9 


Lewisiun, Me. 


WBLM FM 


107.5 


9 


Seattle, Wash. 


KISW FM 


99.9 


9 


Cicwiand. Ohio 


WMMS FM 


100.7 


8 


Lincoln, Neb. 


KIMIJ IM 


101 9 


8 


Southbend, Ind. 


WRBR FM 


103.9 


9 


Columbia, Mo. 


KFMZ FM 


98.3 


9 


Little Rock, Ark. 


K LAZ FM 


98.5 


9 


Spokane, Wash. 


KHQ FM 


98.1 


9 


Columbus. l>hio 


WNCI FM 


97.9 


9 


Longvicw, TCN. 


KHLR FM 


105.7 


7 


Springfield, Mass. 


WACJY FM 


102.1 


11 


Dallas, Tex. 


KZEW FM 


97.9 


10 


Los AnBelct, Calif. 
Louisville, Ky. 


KMEr FM 


94.7 


10 


St. Louis, Mo. 


KSHE FM 


94.7 


10 


Davenport, Iowa 


KIIK FM 


103.7 


10 


WLRS FM 


102.3 


7 


Steamboat Springs, Colo. 


KBCR FM 


96.7 


7 


Dayton, Ohio 


WVUD FM 


99.9 


9 


Lubbock, Ten. 


KSEL FM 


93.7 


9 


Syracuse/Utica, N.Y. 


WOUR FM 


96.9 


9 


Denver, Colo. 


KBPI FM 


105.9 


10 


Lynchburg. Va. 


WGOL FM 


98 


9 


Tampa/St. Petersburg/ 








Detroit. Mich. 


WABX FM 


99.5 


9 


Mammoth Lakes, Cal. 


KMMT FM 


106.3 


9* 


Sarasota. Fla. 


WQSR FM 


102,5 


8 


Dunaldsonvillc, La. 


KSMI FM 


105 


10:30 


Memphis, Tenn. 
Meridian, Miss. 


WMC FM 


100 


9 


Temple. Tex. 


KYLE FM 


104.9 


9 


Duluth, Mmn. 


WUTH FM 


103.3 


9 


WDAI. FM 


101,3 


9 


Tertc Haute, Ind. 


WVTS FM 


100.7 


10 


Durham, N.C. 


WDBS FM 


107.1 


«•••• 


Milwaukee, Wise. 


WNUW FM 


99.1 


9 


Thibodaui. La. 


KXOR FM 


106.3 


9 


Eau Claire. Wise. 


WBIZ FM 


100.7 


11 


Minn./Si. Paul, Mmn. 


KQRS I M 


92.5 


9 


Toledo. Ohio 


WKTT FM 


104.7 


8:10 


El Dorado. Ark. 


KRIL FM 


99.3 


ID" 


Missoula, Mont. 


KYLT FM 


100.1 


9 


Tucson, Aria. 


KWFM FM 


92.9 




Elmira.N.Y. 


U'XXY FM 


104.9 


10 


Mobile, Ala. 


WABB FM 


97.5 


9 


Tulsa, OkU. 


KTBA FM 


92.1 


10 


El Paso. Tex. 


KINTFM 


97.5 


B 


Monroe, La. 


KN<)E FM 


101.9 


8 


Victoria, Tex. 


KTXN FM 


98.7 


9 


Enc, Pa. 


WMUl FM 


102.3 


9 


Montgomery, Ala. 


WHHY FM 


101.9 


9 


Waco, Tex, 


KEFC FM 


95.5 


8 


Eugene, Ore. 


KZEL FM 


96.1 


9 


Murplivsboro, III. 


*TAt> FM 


104.9 




Warren. Pa. 


WRRN FM 


92.3 


9"* 


Evafuvillc, Ind. 


WKDq FM 


99.5 


10 


Nashville. Tenn. 


WKUA FM 


103.3 


8 


Washington, D.C. 


WMAL FM 


107.3 


9 


Fargo. N.D. 


KWIM FM 


98.7 


9 


New Haven, Gmn. 


WVBC FM 


94.3 


9" 


Wausau.Wist. 


WIFC FM 


95.5 


8 


Fayctville, Ark, 


KKEG FM 


92.1 


9 


NewOleans. U. 


WRNO FM 


99.5 


9 


Wichita, Kan. 


KEYN FM 


103.7 


9 


Findla)r,Ohio 


WHMI} FM 


100.5 


10 










Willmar, Minn. 


KQIC FM 


102.5 


9 


Fhnt,Mich. 


WWCK FM 


105.5 


9 










Winona, Minn. 


KAGE FM 


95.3 


10 1 


Florence, Ala. 


WQLT FM 


107.3 


9 










Worcester. Mass. 


WAAF FM 


107,3 


V 



Sept. 6' 



Sept. 9* 




A radio show sponsored liy 310 Scotch and Macleans 

RECORDING TAPE ihjwhlteneMtiMthpaMe 



Cl 



tienal 



Rodio-TV Rfogrornming 



Storer's KGBS-FM | Winners of Forum Competition 
To a Country Format 



LOS ANGELES-KGBS-FM, stereo operalion here owned by Storer 
Broadcasting, switched to a country music formal Teaturing female person- 
alities Monday (2). General manager Ray M. Stanfleld also manages the 
KGBS-AM talk-formatted daytime station. 

The FM format is billed as "Gentle Country" and focuses on a playKst fea- 
turing such artists as Glen Campbell. Charlie Pride and even the Carpenters. 

Stanfleld describes the format approach as "wall-to-wall with person- 
alities, actually, female announcers." The music will be tightly controlled, he 
adds and features pop country and folk ballads. 

KGBS-AM-FM was country several years ago. simulcasting, then changed 
formats. The FM side has simulcasted some of the talk formal and is separate 
after the AM goes off the air. 

Slocer is one of the first major chains to become involved in country music, 
switching its then-owned FM in Cleveland to country and later an AM station 
in Oetroit (now known as WDEE-AM and owned by another firm) to country. 

Later, the chain went country with — 

WHN-AM in New York, which is 
doing quite well. 

Country FM operations have 
been quite successful to date in the 
Southeast and Southwest. It will be 
one of the few stereo country sta- 
tions in a major market. WJJD-FM 
in Chicago continues the regular 
AM format after WJJD-AM goes off 
the air. but is not a stereo country 
station per se. 



New Rorida Station 

NAPLES. Fla.-WRGI-AM-FM 
is set to hit the air here Oct. 1 with an 
adult MOR formal, according to 
new operations director Mike An- 
derson, previously production direc- 
tor of WHEN-AM in Syracuse. N.Y. 
The I.OOO-watt daytime AM station 
will be referred to as Radio Gulf Is- 
land. 



Portland Picks 
Up Clark Show 

PORTLAND, Ore.-KEX-AM is 
now carrying the syndicated "Dick 
Clark Music Machine" three-hour 
show Saturday nights. The Show is 
produced by Diamond P Produc- 
tions in Los Angeles and features 
Clark with an hour of oldies and 
reminiscences with the aid of ^he art- 
ists who made them hits, an hour of 
hit singles, interviews with today's 
artists, and an hour of LPs that are 
hits today with comments from those 
LP artists. 

Beginning Sept. 14, KEX-AM will 
also launch the syndicated "Music 
Scene U.S.A." three-hour show from 
American Radio Programs, hosted 
by Wink Martindale. 



ITS NICE TO WIN AN AWARD 
...BUT irS NICER TO HAVE 
A FULL TIME GIG 

Thanks Billboard 
for your recognition 
of the 1 974 
Award Winning 
Radio Special 
"Goodnight, Duke" 

produced and narrated by 

Bob Leckie 



I'm available. If you need a full time 
producer/promotion man/P.D./on air . 
give a jingle to (203) 869-1978 
or drop a line to: 



Bob Leckie 

3 Benedict Court 
Greenwich, Conn. 06830 



• Continued from page 24 

"What's It All About" hosted by 
Bill Huie 

Council of Churches program by 
Tom Bender 

COMMUNITY SERVICE 

AWARDS 

KGFJ-AM in Los Angeles 
KAKE-FM in Wichita, Kans. 
Donovan Blue, KXOA-FM, Sac- 
ramento, CA.. for his PSAs on 
drug abuse 

NEWS 

Best News Personalily, Major Mar- 
ket* 

Dave Cook, KFRC-AM, San 

Francisco 
Best News Personalily, Small Mar- 
ket: 

Dave Williams, WXOR-AM, 
Florence, Ala. 
Best News Documentary: 

"Hidden Passage" produced by 
John & Christine Lyons, 
WNEW-AM. New York 

INTERNATIONAL 

Best Program Directors: 

Rod Muir, president, Digamae. 

Sydney, Australia 

Rhett Walker, executive director, 

Nicholsons Broadcasting, Perth, 

Australia 

Tsuneaki Kawashima. Asahi 
Broadcasting, Osaka. Japan 
Best Air Peraoiulilies: 

Goro hoi, Nippon Broadcasting, 
Tokyo. Japan 

John Laws, Radio 21IW Sydney, 
Australia 

MILITARY 

Best Air Personalities: 

Pete Fuentes, Alaska 

Kenneth R. Rogge. San Vilo. 

Italy 

U.S. PROGRAM 

DIRECTORS 

Pftigiwrsive: 

Tom O'Hair, KSAN-FM. San 

Francisco 
Contemiioniry: 

Frankie Crocker. WBLS-FM, 

New York 
Soul: 

Roland Bynum, KGFJ-AM, Los 
Angeles 
Jazz: 

Sid Mark. WWDB-FM, Phila- 
delphia 
Oldies: 

Jim Pewter, KRTH-FM, Los An- 
geles 

Jim Nettleton. WCAU-FM, 
Philadelphia 

Country: 

Hal Smith, K LAC- AM. Los An- 
geles 

MOR: 

Victor Ives. KEX-AM. Portland, 
Ore. 
Top 40: 

J. Robertt Dark. KOMA-AM, 
Oklahoma City 

U.S. AIR PERSONALITIES 

Top 40 Personalilies. large market: 
Ted Daliku. WDRC-AM, Hart- 
ford 

Steve Lundy, WNBC-AM, New 
York 

Bill Gardner, KIXL-AM, Dallas 

Philly's WYSP-FM 
Airs ^Q' Rockers 

PHILADELPHIA-In an effort to 
corner a growing coterie of quad 
music fans, radio station WYSP-FM 
is now ballying itself as "Quad 
- Rock;"- PK>giwm-tlit«Mor"*ichan)— 
Finley says the station is now "fea- 
turing SQ and QS matrixed 4-chan- 
nel records" plus putting regular 
stereo records through a QS Sansui 
encoder. Finley claims the encoder 
adds rear channel "presence" when 
played back on a 4-channel receiver. 



Top 40 Personality, small maritet: 

Victor Pryies, WFEA-AM, Man- 
chester, N.H. 
MOR Pcnonality, large market: 

Gary Owens, KMPC-AM, Los 
Angeles 

MOR Personalities, small nuriiet: 
Bob Miller, WGNT-AM, Hunt- 
ington, W. Va. 

Marion Woods. KOKO-AM, 
Warrenburg, Mo. 
Gospel Personality: 

Paul Kidd, KGFJ-AM, Los An- 
geles 

Jazz Personality, large market: 

Jack Hayes, KADX-FM. Denver 
Jazz Personality, small market: 

Michael X. Tremayne, KJZZ- 
FM, Anchorage, Alaska * 
Oldies Petsonality: 

Russ Gerber. KDEO-AM, San 
Diego 

Contemporary Personality, large 
market: 

Richad Steele, WJPC-AM, Chi- 
cago 

Contemporary Personality, small 
market: 

Gary Persons. WESA-AM. 

Charleroi, Pa. 
Country Music Personality, small 
market: 

Jack North. WNOW-AM. York, 

Pa. 

Country Musk Petsonalites, large 
market: 

Dino Day. WDEE-AM, Detroit 
Gary Semro, WEEP-AM-FM, 
Pittsburgh 
Soul Music Personalily, small mar- 
ket: 

Mark Little, WPDQ-AM. Jack- 
sonville, Fla. 
Soul Music Personality, large mar- 
ket: 

Don Saintc-John, WJPC-AM, 
Chicago 

Progressive Peisonallly, small mar- 
ket: 

Allen Michaels. WJNC-AM, 
Jacksonville, N.C. 

New Title For 
Chi TV Stanza 

CHICAGO-"SoundsUge" is the 
new name of "Made In Chicago" 
and the music television series will 
be seen nationally over the Public 
Broadcasting Service starting in No- 
vember. The series of 15 musicals 
featuring artists in concert is being 
produced at WTTW-TV, channel 
II. here. 

Kenneth J. Ehrlich is executive 
producer, director is David Erdman, 
and associate producer is Ehot 
Wald. 

Programs planned for the coming 
season include artists such as Joni 
Mitchell. Loggins and Messina, 
Maty Travers, Kris Knstofferson 
and the Pointer Sisters. 



Chicago Opera 
To Beam In SQ 

CHICAGO-For the second year, 
all eight opening nights of the Lyric 
Opera here will be broadcast live in 
SQ matrix quad, according to a Joint 
announcement by WFMT-FM pres- 
ident Raymond Nordstrand and 
Carol Fox, general manager of the 
Lyric Opera. Norman Pellegrini, 
vice president of programming for 
the radio station, will again produce 
and host the series, which is a Pea- 
body Award winner forover-all ex- 
cellence. 

'*"'l'ctlniR!Sl' tlifRlHIi "WPtfle broad- 
casts is Mitchell Heller, who will be 
working with a sound system uses 
four footlight microphones and four 
microphones within the audience. 
The broadcasts get underway Sept. 
20 with Giuseppe Verdi's "Somon 
Boccanegra." starting at 7 p.m. 



Progressive Penonality, large mar- 
ket* 

Barry Grant, WDRC-FM. Hart- 
ford, Conn. 

RECORD INDUSTRY 

Record Company of the Year 

Columbia Records 
Natioiul Promotion Executive of ttie 
Year 

Steve Popovich. vice president. 

Columbia Records 
Local /Regional Promotioa' Execu- 
tive of the Yean 

Gene Denonovich. Cleveland. 

Columbia Records 
Independent Promotion Executive of 
the Year: 

Tony Richland. Los Angeles 



'Bonus' Could 
Solve Impasse 

LOS ANGELES-An end to the 
long impasse in negotiations be- 
tween the American Federation of 
TV and Radio Artists (AFTRA) and 
America's record companies was in 
sight Friday (16) when union lead- 
ers studied a proposal that would 
give AFTRA background singers 
"bonous payments" based on album 
sales. 

The formula would call for singers 
to receive an additional 100 percent 
of union scale for a million-seUing 
disk. 50 percent of scale for sales of 
500.000 and 25 percent of scale for 
sales of 300.000 copies. 

Contract talks have repeatedly 
stalled since the earlier binder ex- 
pired last May. The union demands 
a royalty agreement similar to thai 
which musicians receive. 

Disk companies assert that pay- 
ment of royalties to non-name back- 
ground singers would be unfeasible, 
an "economic impossibility." 

Both sides agreed to resume nego- 
tiations Sept. 10. 

WSCP-AM Airs 
Country Format 

SANDY CREEK, N Y. -WSCP- 
AM has gone on the air here with a 
modem country music format, ac- 
cording to program director Rick 
Benjamin. The station is located at 
1070 on the dial and is operated by 
the Swego- Jefferson Broadcasting 
Corp. whose president is Stephen 
Sattler. General manager of the sta- 
tion is James Focdcrer. 

Air personahties besides Benja- 
min include Tom Kennedy and 
Duane Boucher. Benjamin is cur- 
rently seeking to build up a library 
of promos and station ID's from 
country artists. 
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By CLAUDE HALL 
Radio-TV Editor 

The Australian Highline Radio alities for years and years has been 



Newsletter, compiled and edited by 
Keith Ashtoa, has changed ad- 
dresses. The new address is: P.O. 
Box 2206. Ml Isa. OLD 4825 Aus- 
tralia. Cost is $32 Australian for 32 
issues a year. It's humor, basically, 
but Keith also has like the vox jox of 
Australian and New Zealand on the 
first page. . . . Chuck Roberts is the 
new program director of KC BQ- A M 
in San Diego, replacing departed 
Rich ''Brother^ Robins. He'd been at 
WXLO-FM in New York and is one 
of the people RKO General stole 
away and has now been stolen back. 

* * * 
"Lovewords." the programming 

concept developed and marketed by 
Hany O'Connor, Los Angeles, is 
now in 21 markets, reports Milt 
Klein, president of The Mill Klein 
Company. ... Kris Phillips, 2 1 5-783- 
7222, is looking for a Top 40 position 
and/or programming slot. Was pro- 
gram director of WCGQ-FM. Co- 
lumbus. Ga.. and also worked at 
WRKO-AM in Boston once. . . . Tim 
Hudson, once known as Lord Tim 
during the British Invasion of 
groups and air personalities, would 
like to get back on the air with a ma- 
jor market Top 40 station. You can 
reach him at 213-876-0355. 

* * « 

Tom Watson has departed 
CKGM-AM in Canada and is look- 
ing; 514-933-5882. ... Remember 
Bob HoUiday? He was a Top 40 air 
personality years ago. then became a 
promotion man in Nashville and 
once sort of ruled the roost for pro- 
motion throughout the southeast. 
Now he's doing publicity and pro- 
motion for Telecome. a firm that 
sells law enforcement equipment. 
Has a new protection system for ra- 
dio stations. You can reach him at 
615-353-0090. ... Frank Adair, 
WAYE-AM, Baltimore, needs a 

good production man in a hurry 

Joseph John is now programming 
KSRF-FM in Los Angeles; he'd 
been at WIFI-FM in Philadelphia. 

* * * 

Talk about an understanding 
wife. Dick Hyatt of WGHQ-AM- 
FM in Kingston, N.Y.. celebrated 
his fourth wedding anniversary at 
the seventh annual International 
Radio Programming Forum a 
couple of weeks ago in New York. 
. . . Did my heart good to meet Reg- 
gie LaVong at the Forum. He did the 
emcee work for the MFSB music 
concert and it was a fantastic show 
and. of course, Reggie did his phe- 
nomenal job. He was one of New 
York's greatest air personalities, 
starting years ago on one of the soul 
stations with jazz, later working 
MOR stations. Now he's with 
Douglas Limousine Service. Phila- 
delphia. Bui he belongs in radio. 

* * * 

Sean Casev, 201-666-3083, has left 
WWDJ-AM in New York, and is 
looking for another programming 
position. He stayed with the station 
after it switched to religious, but 
that's done and he wants back into 
rock KSEI-AM will soon be cel- 
ebrating its 50th anniversar\' as 
Idaho's oldest station. But Hans 
Christopher notes: "There's only one 
hangup. We need rock oldies. 1954 
through 1963. Our formal consists of 
ever) other record an oldie but 
goodie, with current singles making 
up the remainder of our playlisi. A 
helping hand would be appre- 
ciated." Lineup at the station in- 
cludes Sandy Beale 6-10:30 a.m.. 
Tommy Th<Hnpson 10:30 a.m. -2:30 
p.m.. Bob Thaxter 2:30-7:30 p.m., 
and Christopher 7:30-midnight. 

* * * 

When it comes to "personalities." 
one of the major radio-TV person- 



Slg Sakowicz. I haven't written 
about him as much as I have Robert 
W. Morgan. The real Shadoe W. 
Diamond might ask: "Sig who?" But 
Sig Sakowicz was a god on WGN- 
AM in Chicago and since he moved 
to Las Vegas in 1972 has been doing 
a "Vegas Hot Line" back to the sta- 
tion weekly. Now he's also doing a 
weekly 10-minute Vegas report to 
WWL-AM in New Orleans. For Us 
Vegas audiences, he's heard 11:05- 
noon on KLAV-AM, and then has a 
Sunday 4 p.m. half-hour show on 
KLAS-TV which features a guest ce- 
lebrity. 



BUI Christie, WORD-AM, Spar- 
tanburg, S.C., needs air person- 
alities. 803-583-2711. Station pays 
well. Top 40 format. . . . Bob Baron 
has joined WRIE-AM in Erie, PA. as 
program director. He'd been pro- 
gram director of WKGN-AM in 
Knoxville, TN, for some while. 
WRIE-AM is consulted by John 

Rook & Associates, Los Angeles 

Tom Nalesnik is a young, aggressive 
progranmier who wants a job some- 
where in broadcast promotion or 
production, maybe as an assistant to 
someone. He's just graduated from 
Syracuse University, majoring in ra- 
dio. Has on-air experience; also 
worked as a reporter for the Syr- 
acuse New Times. Has a third ticket. 
Call him at 3 1 5-423-3073. 1 met him 
at the Forum in New York. Seems 
like a bright go-getter guy. 

* * * 

The Electric Weenie has changed 
addresses to 653 Glenridge Rd., Key 
Biscane, FL 33149. I>o I have to ex- 
plain who Tom Adams is or what the 
Weenie is? . . . Bill Campbell is still 
looking for an air personality job. 
301-922-7557. . . . Ricci Ware, for- 
merly an air personality on KITE- 
AM, San Antonio, has joined 
KBUC-AM in that city. He's doing a 
6-9 a.m. show. . . . Robert G. Young 
has been appointed station manager 
of KSJaFM, San Jose, Calif.; he'd 
been general sales manager there. 
. . . The Sterling Recreation Organi- 
zation has bought KLYK-FM in 
Longview. WA, and Ted Taylor, 
general manager of K EDO- AM 
there will also manage the auto- 
mated soft-con temporary' FM sta- 
tion. . . - Jim Low, for years with 
WRR-AM in Dallas, will host a big 
band three-hour Saturday show in 
KERA-FM. Dallas. 

* * * 

Jimmy Marco, 206 Washington 
St.. Williamston. NC 27892, is look- 
ing for progressive or Top 40 work; 
four years of experience and has a 
first ucket. . . . Roger Christian, for- 
merly with KIQQ-FM in Los An- 
geles, has joined KRTH-FM in the 
city. Jim Pewter, program director of 
the oldies station, has been program- 
ming specials each weekend during 
the summer. The Aug. 24 weekend, 
for example, featuring one on the 
"Hot Rod and Motorcycle" featur- 
ing the Beach Boys, Jan & Dean, 
Dick Dale, Ronnie & The Daytonas, 
and the Shangri-Las. Whew! 

* * * 

The lineup at KJR-AM in Seattle 
now goes: Charlie Bronn 5-9 a.m.. 
Joe Kelly 9-ntK>n, music director 
Gary Shannon noon-3 p.m.. Kevin 
O'Brien 3-6 p.m.. Bwane "Father 
Duffey" J<^nn> 9 p.m.-l a.m.. and 
Sandy Hamilton 1-5 a.m. Steve 
Nicolet, who'd been doing the 9- 
noon show, is back doing the morn- 
ing show on KISW-FM. Seattle. . . . 
Chuck Holiie writes that he has 
taken over as program director of 
KSOM-AM in Ontario. CA. Says 
the station is "a sleeping giant. Take 
a look at the coverage map. Until a 
(Continued on page 31} 



LoHn 

Monterey Fest Plans Latin Night 



MONTEREY. Calif.-Chicano 
disk jockey Richard Leos of Los An- 
geles station KBCA-FM will host 
the closing Latin music session of the 
Monterey Jazz Festival Sept. 22. 

It's the 17th year for the fest and 
once again Jimmy Lyons is serving 
as general manager. 



Lotin 
Scene 



NEW YORK 

At TR Records, a number of artist 
signings have been announced by 
label president Phil DeCario. New to 
the label are singer Jose J. Toledo, 
formerly with Willie Rosario's 
band; Los Galanes, a Philadelphia 
sales group; and Trios De Moda. 
Also at TR. Cindy Rodriguez' album 
has been slated for release Sept. I. 
along with Kako*s new LP. The firm 
has also signed a distribution agree- 
ment with CBS International for dis- 
tribution rights in South and Central 
America. Recently joining the label 
as national promotion manager. 
Hector Maisonave wilt be coordinat- 
ing label backing for the new re- 
leases. 

La Lupe, completing a number of 
radio and television appearances in 
Caracas, Venezuela, returns to the 
studio to complete work on a new al- 
bum of songs by Curet Aloaso. Ar- 
rangements for the disk are being 
handled by Joe Cain, Hector Gar- 
rido and Papo Lucca. . . . Ismad Ri- 
vera returns east soon after appear- 
ances in Santo Domingo. Los An- 
geles and San Francisco. . . . Raul 
MoTTcro making a number of trips 
to Puerto Rico for promotional ef- 
forts behind his single "Quiero Be- 
sarte." 

RCA Records artists Junior, cur- 
rently riding high in South America 
with his single "Pcrdoname," will be 
released in the U.S. shortly by Cay- 
tronics Records, exclusive RCA dis- 
tributor here. Meanwhile, Junior's 
upcoming plans include concert 
dates in Spain and London and tele- 
vision appearances in Mexico and 
Rio de Janeiro. Junior will be com- 
ing here for a special promotional 
trip Sept. 16-19. Co-authors of the 
single are Simon Napier Bell and An- 
tonio Morales (Junior). 

The first album in a series of "The 
Latin Rock Projects" has been re- 
leased by Maranta Records Enter- 
prises. With the group Bandolero 
being the first aci released with 
product in the scries, upcoming 
projects include LP's with such acLs 
as Guamani. Vagabond, Child and 
the Challengers. Bandolero is Jose 
Nogueras Ismael Bandolero, Felix 
Bandoilcro, George Garcia, Junior 
Garcia, and Herman Cortes. 

JiM MELANSON 

MIAMI 

This reporter spent a week vaca- 
tioning in San Juan, and was sur- 
prised and disappointed to find no 
dance masic available. Al Escobar's 
"The Attic" night club has live music 
only on weekends. With all the fine 
bands in P.R., and the hotels full of 
tourists, one wonders why they 
aren't working. 

Ralf Levitt's new single is out. 
"Herido" is on Borinquen and on 
the same label Lisette is held over at 
the Club Monlmatre, while her new 
single will be out this week. 

The Centro Espanol is doing turn- 
away business with Luisa Maria 
Guell (Gema). On the same label, 
new LPs are due out by Fellto Felix, 
Lulu el Solitario and Cauncdo. 

ART '^ARTURO" KAPPER 



Booked for the gala Latin Jazz 
Night program are Flora Purim with 
Airto and his band. Fingers, the Cal 
Tjader Quintet and a jam set which 
will bring together Mongo Sanla- 
maria, Clark Terry, Dizzy Gillespie, 
a big band from Japan called the 
Herd and several surprise guests. 

The jam will be titled "Inventions 
on Manteca" and will showcase a 
variety of percussion instruments 
played by Santamaria. Mongo was 
bom in Cuba and has worked with 
Perez Prado. Tito Puente and the 
Tjader group. His grandfather was 
an African musician who migrated 
to Cuba and strongly influenced 
M(Migo*s musical tastes. 



"Manteca" is. of course, the I940i 
jazz classic built around a Latin mel- 
ody and rhythm which trumpeter 
Gillespie popularized with a big 
band in which the late Chano Pozo 
was starred on drums. 

The festival, to be held on the 
Monterey County Fairgrounds 
starting Sept. 20, also will feature 
many non-Latin entertainers includ- 
ing the Rev. Pearly Brown, James 
Cotton, Sunnyland Slim, Eddie 
"Cleanhead" Vinson. Big Joe 
Turner. Bo Diddley. John Lewis. 
Eubic Blake, George Shearing, Mar- 
tial Solal. Dillwyn Jones. Jerome 
Richardson and others to be an- 
nounced. 
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Soul 

-Squcg- 

The Family Unit: 
It Keeps Music 
Alive, Swinging 

By LEROY ROBINSON 

LOS ANGELES-One can easily 
say lhat "A family ihat sings to- 
gether stays together." One of the 
reasons that black music is unques- 
tionably altogether and cookin' 
these days is because of family 
groups. 

It's relatively easy to assess the 
reasons why. But it seems lhat 
"Black Unity" is making its first ma- 
jor breakthrough in the entertain- 
ment field. But that's not new. 
There's always been black families 
together "doin' their thing" and 
"makin' do," as the elders would ex- 
plain it, as a unit. The reasons are 
simple. Survival. 

Yesterday's families were partic- 
ularly cognizant of this need. They 
were also fully aware of their special 
talents to entertain, as were those 
who supported them. And as a fam- 
ily, the look and style of the Mills 
Brothers, and. the Will Mastin Trio, 
starring Sammy Davis Jr.. to name a 
few. were what was happening. 

Today, the family look is the hap- 
pening. It is a more youthful look: it 
is full of extraordinary flair, and it 
boasts such family names as the 
Jackson Five, the Pointer Sisters, Ta- 
vares, the Sylvers, and many more. 
They are not only making a lasting 
impact on the recording field, but 
have enough of a family reserve at 
home that it's doubtful we'll see the 
last of these family affairs anytime 
soon. 

And at a time when there are hit 
family shows like "The Waltons." 
and "Good Times." and one for the 
new season called "That's My 
Mama." on television, the recording 
industry is happy about its blessing 
in disguise. 

The television family success has 
very unobtrusively carried over into 
the recording industry. It's making 
money, and nobody turns down a 
good thing. 

But more important than these 
family groups making money for 
record companies, there is a new rea- 
(Coniinued on page 31) 
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SUi (Cotumtm) 


49 


4i 


ifi 

ID 


0 


1A 


UUIWM 5IUWI — Lirth, WM * nrt 


50 


53 








(M. While, V Wtiitc). Colmnbi) 4 46070 








<S«ft*t, Bkll) 








24 




■■■IT iin 1 nuc iM Tuc uraiiT nr 
MR 1 nu LUfffc in Int nUKI Ur 

THE CITY-bbbf Hut BMI 

(H, Price. 0 Walsh), Dunhril 15003 
(Amincjn Bruduilint ASCAP) 


51 

it 


43 
69 


11 


20 


1 


YOU- HI Mttm 

(ft Wribers). S«ssei SI 8 {Intenoc, BMI) 




65 


19 


15 


12 


iriiiic Ell ^ u .^1.1 


it 










(C Htytield) Curtoin 1999 <B«d4tii) <Cmi4. eMi) 


64 


20 


22 


9 


YOU BRING OUT THE BEST 

IN ME-Mml Fmt 


it 


75 








(I Hutufi. M Hawkins) Curtom ?()00 (BuUiti) 


it 










(Silent Giant/ Aooa. ASCAP) 


67 


21 


16 


14 


MY THANG-tonm Imrfl 

0 ftiown). PolritH K244 (Dynatont/BclHidl. BMI) 


22 


23 


10 


TNArS NOT HOW IT GOES-9ooMom 


W 


77 








(W Oratten Ir ), loAdon LOSS (The Cryslil 








Juketei, BMI) 






23 


17 


13 


HAPPINESS IS JUST AROUND THE 

BEND- Mm lnn«d*Ml 

(Aatec) RCA 030S iBlackivDod BMI) 


51 


58 


24 


M 


19 


ROCK THE BOAT-Hen CfNporHiee 

(W Hohnes). RCA 0232 (Warner Tam(fli*e/Hi|h 
Ground, BNI) 


59 


55 


25 


U 


12 


TIME FOR UVIN'-siy i m \mt^ siom 

<S Stewart). Ecic MI140 (Columbia) (StoneNowar. 








32 


7 


BMI) 

IN THE BOTTlE-lrallNr To BreHwr 

(S Heron). Turbo 039 (All Plilinum) 
{flroiAihs, ASCAJ^ 


CO 
61 


63 
56 


27 


30 


1 


D0N7 CHANGE HORSES (In The 












Middle Of A Stre«in)-Tmr n Pw»r 


62 


57 








(L Wllltami, J Walion). Warner Bros 7828 








aee Ion. BMI) 






2S 


2S 


9 


D0N7 KNOCK MY 

LOVE-DiMi Rm 1 Marvin Gayt 

(W PKhett B Shepiro). Motown \m> (Im. BHt) 




73 


2> 


27 


U 


RAINDMPS-lirbara kUn 




74 








(S nmna B Acklm). Caprtel 3892 








(AngelsAel/Ei|ht Nine. BMI) 






30 


21 


15 


SECRETARY- iBttT Wricfet 

(C, Retd. W Clarke), Alsloa 4622 (Allantv) 


65 


66 


it 


37 


1 


(Shcrtyn, BU) 

HAPflNESS tS-Nw Tart Citv 

(J P IcfferiM, B. Haan C SMinwni). Ckelsea 

31000 (Miihty Three, BMI) 


it 


82 


32 


3t 


11 


ON THE VERGE OF 




68 








GETTING ON-Fxkadfta 








(C. CI«to(i). Weitbownd 224 (Cbtss/fanus) 












(Mitport BMI) 







So 



TITU. ARnST 

lW'4er) Label t Hynibef (Dal label) 



ROCK YOUR BABY-Ga«» McCtm 

(HW Casey. R F.n[ti). IN ICQ4 (Sherlyn BMI) 

DOOR TO YOUR HEART- DiaMtict 

IT Heslef). Cadet S704 (Chess r'tinvs) 
(GromesiHk. BWI) 

I FEEL LIKE DYNAMITE-k«i Ftoyd 

IE Walker. A Savov. L Hamilton). Chimneynlle 
ID?02 a H I (Mi'^co. Roflitnac. BMI) 

YOU'RE WELCOME, STOP 
ON BY-MbrHomick 

(B Womack. T Thnmai). United Aftijlt 439 
(Unart/Bobbr Woniack BHI) 

DO IT (Til You're Satisfied)-B.T Etpresi 

(Nchoti), Scepter 12395 
anple 0/)ett Mv'Sil lee. BMI) 

THE PUYER PART 1-Fnici»ic 

(N Hams. A FHder). Ptiilly GrooM 200 (Bell) 
(Silk. Sii Stnnp. BMI) 

AU STRUNG OUT 

ON YOU-PerBuden 

(L Butler). Atca £964 (Utopia. BMI) 

BEST TIME OF MY UFE-bt simm 

(A Sleiting. J Swnon. A Teei) Sprmj H9 
(Potydn) (Gaucho/BHinda. BMi) 

VIRGIN MAN-SmokiT Robmnn 

(W Rc4i<nson. R E Junes) Tamta M2W (Molcmn) 
aamu. ASCkP) 

SUGAR LUMP-leofl Haywood 

(B, Pap) ?Dtn Certlury 2103 
(Hamecomingrlim Edd. BMI) 

GOOD THINGS D0N7 LAST 

FOREVER- EctUv. Pataen 1 Pain 

(B Sigler, A. Felder. M Harris). Roulette 71S6 
(Golden Fleece, BMI) 
PAPA DONT TAKE NO MESS 
PART 1-lamt Br«M 

(I Brcwn, F Weiley. 1 Starks). Po^dOf 1425S 
(Dynalone 'BeliixU/UnKhappcil. BMI) 

SUMMERTIME IN THE Cin-Hant..tuns 

(W. Blue La^ett). Columtya ItBOSI 
(Black«ODd''Nattahrum. BMI) 

YOU GOT TO BE THE ONE-Chiitti 

(L RtCOrd. M Arnngton). BrunswKk »S14 
OutaBnan BMI) 

I'M A FOOL FOR YOU-iMiip«t«j Tryib 

(N WhiHield), Gwd) 7139 (Motown) 
(Stone Dtamond BMI) 

HOOKED, HOGTIED AND 
COLLARED- P..I Mr 

(P Reltil. WariTft Bros. '823 aree. BMI) 

TAKE THE TIME TO TELL 

HER-krry MIm 

(M Taney. J Butler). Wertury llWi (PiKinotraffl) 
(Butler. ASCAP) 

LOVE MAKES IT RIGHT-SeuJ ChMttn 

(H. Barriu. C Hanpton). Stai 0?I8 (Colwinbia) 
(East/Meinph4. BMI) 

DANCE MASTER-Mk N«»d«rMe 

(W Henderson. Q Joseph), PiaybOf 50057 
(la Cmdy/EiiM Nine. BUI) 

CAREFUL HAN -Mm. Uwor* 

(1 lewQ), Aware D43 ((iftC) (Act One. BMI) 
HEU OF A Fix-Marion tanis 

(N Ford H Hams). Roibuiy 7000 (Chehea) 
(Murdean, BMI) 

DO IT, aUIO-Backbyrdi 

(D Byrd), Fantasy 729 <BlKkb)td. BMI) 

HIGHER PIANE-K«M i n. to, 

(R Bell, Kool & the Gant). Det'le 1562 
(CM'thrtul/Gant BMI) 
DONT SEND NOBODY 
ELSE-Ace Spedrom 

(N AsMord V Simpson). Atlantic 3012 
(Hick 0 Vil. ASCAP) 

AIN7 NOTHING LIKE THE REAL 

THlNG-AreUu FniAlin 

(M AsMord. V S^psonl, AllaniK 320O 
(Jo6de. ASUP) 

L£TS MAKE LOVE AT HOME 
SOMETtME-bcom 

(G Ken R Walker). Alithia 6066 (Horn 0 Ptentr. 
ASCAP/Sound Ideas. BMI) 

I NEED IT JUST AS BAD AS 

YOU-Uon In 

(E HoHand. B Holland. R Wylie). Itivicte 1264 
(Coluinbia) (Gold ForeKt. BMI) 

LET YOURSELf GO-Syi Joime 

(D Carter, C Hodges, K Turner). Hi 2269 (London) 
dec. BMI) 

I REAUY GOT IT BAD 

FOR YOU-Pirwaawi 

(I Barry, B Bloom). UM 1531 (Broadside, BMI) 

00 I NEED YOU- Ann PMbks 

(D Bryant. A. Peebles. 0 Cvttr. G Arendt), Hi 
2271 [London) (Jec. BMIi 

ROCK ME AGAIN A AGAIN A AGAIN A 
AGAIN A AGAIN A AGAIN-Lyi. Cou.ns 

0 Brown, L Austin). People 641 (P^ldyor) 
(Dynatone/Bd-ndi. BMI) 

PARTY DOWN- urn. ■»» 

(W Hale), Cat 1993 (TA) (Sherlyn, BMI) 

PEACE- o-ityt 

(B BradlDrd. B C>a«. H B Burnumi AsTiatcope 
112 (All Platinum) (Hidle. ASCAP) 

BLOOD IS THICKER THAN 

WATER- HUllam OeVaugbii 

(P Rakes. Russ Fuin). Rcibvry 7001 
(Ptiilimela & Contmod Good BMI/MekMneea t 
Coral Rock. ASCAH (Chelsea) 

THERE'S FEVER IN THE 
FUNKHOUSE-c«...ii Cr«k 

(Gcfwral Crook). Wand 11276 (Scipin) (Ginuinc/ 
Our Chddrtn, MM) 



69 

70 
71 

72 
73 

74 

76 

77 

it 
it 

80 

11 

82 

it 

it 

85 

it 
it 

88 

it 

90 
91 



100 



TITLE. ARTIST 

iwmerj Label ( Numbei (Oat label) iPubkihef Icemci) 



BHCHA IF YOU CHECK 

IT OUT-Qua«oplwiMci 

(E FiO|d. C Smith). Wirnef Bros 7826 
(InteKor BMII 

SOUL STREH-EMie fm 

(E Ftoid). Stat 0216 (Colunbta) 
(East /Memphis BMI) 

FEAR NO EVtL-nw Hisio. 

(0 Reilly. Rail), PMjmouni 02S8 (ABC) 
(Contemporary Mrssion /Ensign. BMI) 

FUNKY MUSIC SHO' NUFF 
TURNS ME ON-TW.M F*«i 

IN Wh<ltietd B Strong), Motown 1306 
iStone Agate, BMI) 

YOUR LOVE IS PARADISE-Eioai>«. s»ta 

IB Sigler, Feldit), Babylon 1113 (Mighty Three/ 
Cciden Fleece, BMI) 

JUMP BACK-lMi Sott 4 UL Eifnv 



(T Scan. 0 Palmer). Ode 66048 (UM) 
(India. ASCAf*) 

THE SOUL OF A WOMAN-H«r|o ih^i.. 

(D Lambert B Potter). Capitol 7O0I 
(AfiC/Dunhill'One 01 A K<n(t. SMI) 

HAPPINESS IS BEING 

WITH YOU-Tyrm D»l* 

(R Ptiket), Oaiai 4S36 (Brunswick) 
iSolio Brian. BMI) 

BOOGIE AIN7 NUTTIN' (But Gettin' 
Down)-kfui ibMut 

(B Thomas) Slai 0219 (Columbia) (Ruton. ASCAP) 

SEXY IDA (Part 2)-ika i rn w 

(T Turaef). United Arlitts S2S (Huh/Unarl, 8MI) 

I WASH MY HANDS OF THE WHOLE 
DAMN DEAL-He. Urth 

(Baker, frty) RCA 10017 (Duntw/Rutn. BMI) 

YOU LfTTlE TRUST MAKER-Th. Tpiw 

(CM iKkson), RCA 10072 
(Dramatit/Bacon Fat. BMI) 

EBONY PRINCESS-iin., Brixo* < 



BOOGIE MAN-firttPtm 

(L Perry, K Divn M Cowvl). Casablanca 0019 
(Warner Sroi) (Peabody & Co .'Rickl. ASCAP) 

LOVE IS THE ANSWER-Va. McCev 

(Htiio i Luigi. G D Weiss). Avto Embassy 4639 
(Ayco Embassy. ASCAP) 

YOU'VE BEEN DOIN' WRONG FOR SO 

LONG-Thalnia Hawshm 

(F lohroon T Woodford). Motnn <316F (Short 
Bone. BMI) 

WHAFS YOUR NAME-mm 

(A Goodman. H Ray W Horrrs). Stanc (All 
Ptatiflum) ((;»fflb<. BMI) 

THE FINGER POINTERS 

PART I-OWKX Foer 

rv McCoy I Cobb). RCA 0315 
(Van hIcCoy'Warner Tamerlane BMI) 

KEEP ON SEARCHING-MargHNiMndtr 

(C Carter). Futire Stars lODS (Slail 
(Future Sta>/East Memphn. BMI) 

L£n STRAIGHTEN IT OUT-iibiMri 

{B Latimore), Glades 1772 (TA Prod.). Sherlyn. 
SMI) 

I LIKE TO PARTY-Mpaa PhtM IK 

(S Dees. C Moon). Atlantic 3038 (Mooniong. BMI) 

LH THIS BE A LISSON TO 
YOU-MepeideMt 

(C. Jackson. M. YouAg). Wand 11279 (Sctpte*) 
(Biiller. ASCAP) 

HARLEM RIVER DRIVE-bbk H^purey 

a Mirell). Blue Itolt 455 (United Artists) 
(Alruby, ASCAP) 

SEEMS LIKE THE LOVE WE 
HAVE IS DEAD AND 
GONE-Shp Uahoneii t TN CaMnb 

(J Purdy, S Mahooey), DC Infl 5O07 
(Dimitri, BMI) 

BE HERE IN THE 
MORNING-SK«d Hene 

(G'ouHcJiti) Hm Chum 7004 (Hainitnam) 

(Liteslyle, BMI) 

WILD NIGHT-Martba Ih.« 

(V Momson). MCA 40747 (WB/CsMonn 
Soul. ASCAP 

I SHOT THE SHERIFF-Erk Oavi. 

(B Martey). RSO 109 (Atlantic) (Cayman ASCAP) 

I DONT WANT TO BE 
PRESIDENT-Pe.cTM»r«u 

IP Uavtifld). Atlantic 320/ (Peic* Maytvld Pub, 
Cc4i|bon/BMI) 

LOVE IS STRANGE- (to>n« Elbert 

(S Robinson. M Baker). a;t halmum 2351 
(Ben Gha^i, BMI) 

SUGAR PIE GUY, PARTS lA2-hMm 

(G Doner). Mercury 73614 (Landy Music/ 
Unichapell. BMI) (PhonDgtam) 

PUT THE MUSIC WHERE YOUR 

MOUTH IS — OlympK RuMian 

(B Hammond), London 202 (Burtmgton Musk 
BMI) 

HEY, POKEY-A-WAY-Hatin 

(L Hoceittelli. G. Pofter. A Neville I Modeffsle), 
Repnse RPS 1307 (Rhrtidelander. BMI/Cabbage 
Alley. BMI) 

I CANT FIGHT YOUR LOVE-HidMMi 

(Cwafton. T Lester. W lestH, Brown. Blwit). 
BMdik 418 (PotWMC. 8MI} 



Together 
With 




Shady Grove Music Theatre 
Rockville. Md. 
New Melody Fair 
Buflalo. N Y. 
Deauville Star Theatre 
Miami Beach. Fla. 

DiflECTiON MANAGEMENT 

SIDNEY A 
SEIOENBERG INC 
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«"^^FM Action 

lyslfm 0' ttinsniillei) m ani tvm o< bv Kir mcjni. (iKtronic ntKhinicit pholacspning iKor<jin{ o( olhetaivt 



TIMM an tkt Aw Hut km toi* liM It tfct 



lit tiiM in artel ol Mmbcf gl tUtWM t^H 
Htt LP. II CTMi-Mii ippMn kt^M 4mm| rtabwn 



1 LITTLE FEAT, FEATS mi FWL ME 
NOW, Wamer Bros.: klolih. lUAPfM. klsj 

FM. WlOf FW HOML IM. WOR) FM. WOUR FM. K[MT 
FM. WZZQ FM WFnfl FM. WAU FM. WMHR FM. WKTK 
FM. KEFI FH. WOWt FM. WBEU FM WBRU FM KSAN 
FM WPHO FM KMET FU. WNEW FM. W14S FM WSOM 



HARRY NIELSON, THE PUSSYCATS. 

KA: WOWFM WBUFM KSANFM. KOME rM. 
WOfU FM. CHUM FM. WOUR FM. <nm FM. KTKS FM. 
m^fU. UAPFM. WMHRFM. KLBIOI. Iinrr FM 
WZ2K FM. KFDl FM 



3 HARRY CHAPIN, VERITIES AMD bal- 
derdash. Electra: wuv fm mi fm kshe 

fM. MfBW FM. KOME FM WORJ FM, CHUM FM. WHMIt 
FM, NSOM FM. HDffl fM. KLOL FM. WPHN FM. mOI 
FM. WZJQ FM. WZZK FM 



POINTER SISTERS, UVE at the op- 
era HOUSE, Bhie Thumb: ulh fm wour fm 

WWMFI FM. KLOL FM. WUQ FM. WBfTU FM. WORi FM. 
KMn FM KFMYfM W«BX FM. WDI FM. WOW FM 

WBEV (M, WSOM FM KZAP tH 

5 SF>OOKY TOOTH. MIRROR, btond: 

FM. WEASFM KSH[ fM WORJ FM. R2M>-FM. KSHN- 
FM. CHUM f M, WMMR FM, WSOM FM. KfHYm.WIOT 
FM WlR FM. WOWI fM 

4 JESSIE WINCHESTER, LEARN TO 

LOVE IT, Bursvilte: huq fm wmhr fm. kfmy 

FM WDIRFM W14SFM KIOL FM W0W1 FM, NfiRU 
FM KSF1 FM. KOM£ FM. WORI FM. WOUR-FM. KIMS 
FM, IU.BJ FM 



6 DOUG SHAM, groovers paradise. 

Namer Bros.; tmvFM mffu womfm 

UOL fM WORI FM. WOUR FM. WZZQ FM. KFHT FM. 
WBJFMWHaXFM WZZRFM WIWFM 



SIEGLESCHWALUR.LP.We«lM 
Nickel: wiin FH. wmyfm. chuhfm. wou m 

WKUFM. WOWIFM. KCFR FM, WBRUFM. lUOlfM. 
WW FM. FM. KFHY FM 



7 T-REX.UGHT0fLOVE,CasabbiKa:wwx 

FN. HMM FM. W6AB FM KBfl FM WOFU FM. (CAP 
FM. WOUR FM, WZZQ FM. KSHE FM. WOW fM, WHEW 

fM 

8 MICHAa D'ABO, BROKEN RAJNBOM, 

AiM: KBPI FM. KFMY FH. NK9 FM. KCFR^M. WOUR 
FM. WHT^H. WOWl FM. WHS^M, KTMS-fM. KIBJ^M 



EMERSON, im AND PALMER, 

IVELCOME BACK MY FRIENDS, Manticwr 

HMHR-FH. W149 FM. KFMS FM. KBP1 FM. WDHD-FM. 
KTMV FM. KMEI FM. WiiH FM KGB FM WOfU FM. 



HYDRA, Capricorn: wonifm, whsxfm. 

MWIFU. wmiFM. WMf FH. WnTFN. RSHI FM. 

Kam. mum, mam 



9 HEADSTONE, bad habits. abC: umy 

FH. Un FM. W149 FH. KSHE FM. UICT FH. UJUt-FH. 
HBO) FH. mt&fu 



ESTHER PHILLIPS, performance. 

Kute: WOWIfM. WBRUFM. KOME FM. WUrFM. 
MCSflH. WZZQ FM. KFMY F M. WMMR fM _^ 

GOOD RATS, tasty, Namcr Br«.: 
MKA-FM. RBPI-FM, WBEU FM, N149-FM, 
WBAB-BI. IfflRU-FM. WKQ-FM, KLgJ-FM 



STAPLE SINGERS, cmr in the sky, 

star KW fH. KOHt FM. KAGfrFH. KQIV FM.WMX 
FM, UHFH, KHn fH, WttN FM 



10 JAMES GANG, MIAMI. Atco: wbufm 

WPLR FM. KBPI FM, KSHE FM, WOU FH, WRAS^FM. 
KlOlFM 

ROBERT LAMM, SUNNYBOY, Ctium- 

bU: KSPI FM, WiOT FM. WHCWrM, MHI-FM. WSOM 
FM. KZA P FM m m FM 

TRACY NELSON. TRACY. 

WMCWra. WWU FH. WPLR FH, KMH FM. NOfU FM. 
WMII FH, WOWl FH 

n REDJIVHITEANDBLUEGRASS, 

PKmN' up, GRC: HHMftfH. KSPI FH. K£MY fh, 
WOWIfH WOUR FH WBMi FM 

AVERAGE WHfTE BAND. Atlairtk: 

WPIRFH, MPirM, WOW FH, WHHIIFM, WOM FH, 

12 ATMOSPHERE FEATURING CLIVE 
STEVENS AND FRIENDS. VOYAGE TO 
URANUS, Capitol: nsoh fh. wna fh. wowi fm. 

WW&fM. WHEWffl 

COUN BLUNSTONE. journey, Epc: 

WBARfH. KFHY FH, WOUB/M, KIOL FM. KZAP FH 

BARKLEY JAMES HARVEST, EVERY- 
BODY IS EVERYBODY ELSE, PoNor. chuh 

m. KBPI FH, KSHE FH. WQWI FH, WfWS FH 



ISLEY BROTHERS, UVE IT UP. T N«cii: 

KACBFM- WAHX FM, WH9 FH, K5AN FM KZAPFM 

THE RIGHTEOUS BROS., give it to 
THE PEOPU, Ciprtd: vitsom fm imbi fm 

KLO( FM KBPI FM WBAB FH 

RUSH, Mercury; wot fm unr. fm nras fm. 

HOUR FM HBFll FM 



MIKEOLDFIELD, HEDGESTHDCCdm. 
fOfI) Vrrfin: Mm f h. hplr fm. rshf fm. mm 

FM. WHHIF FM 

13 DON EVERTLY, sunn TOWERS. N«: 

WWm rM. KMCI FM WRJ FM mP FM 

JR. imLKER AND THE M.L STMS, 

ANTHOLOGY, MotBwn: wourfm. nrsbfm. 

rJMYFM WU9FM 

14 ALICE COOPER, greatest hits, 
Warner Bntt.: klof fm kl6) fm, usaw fm 

LARRY CORVELL, SPMU, Vamwril: 

CHUM FM KCFR FM HIOL FM 

DALTON AND DUBARRI, GOOD 

HEADS, CnJumbu: wrut fm, wws fm. kzap fm 

EARTH, WIND AND HRE, AtwiMER 
TIME, Wimer Bras.: oui^a, uur fm, mi 
FM 

ELOY, INSIDE, iantts: wru fh, mwR FH, 

WFIffWFM 

EDDIE FLOYD, SOUL STREH, Star 

mil FM KQtvFM, WOURFM 

MONTY PYTHON, LWE AT DtlRT UWE, 
Famoiit: am fm, wpw fm. wi« fm 

OSI BISA, OSI HSAROCX, Wanw Bnti.: 

KIOL fM, H«B fM. WSOM FM 

BARRY WHITE, cant get enough, 
20lh Cent: ue^ru. wsdm fm. kqiv fm 

FREDDIE HUBBARD, high energv, 
Muaibia: »n» fm, mBf fm, »cfr fm 

COREA, DEIOHNEHE, VTTOUS 
WATANABE, round TMP, Vaniaard: 

WMCr FM. lOOC FM, im»fu 

15 EDUCATION OF SONNY CARSON, 

SOUNDTIWCII, faniMiwt aun. mi* 

CROSBY, STILLS NASH AND 

YOUNG, SO FAR, Atlairtic wzn fm mu> 

FM 

CORHaL DUPREE, tusing. Attan 

lie: iiFicB«, mmn 

LOU DONALDSON, mn m. Hut 
Nate nw/M, hm»fm 

MAYNARD FERGUSON, CAMMILUM. 
C al M iMbia: whby fm, w5d»fm 

PAUL KELLY, hooked, hostied and 

COlUUgD, Wi mer gmv: hqi um, maFM 

ROGER McGIJIH, PEACE ON TOU, C«. 
IWlha: HTLRFM. moL fm 



MOMCGUIRE, 

NZZKFM 



NieW: mi fm 



MIRAUES, DO IT BABY, 

wax 



NUTZ. AMI: »iws FM ute n 



THE PHANTOM, phantoms divine 

COMEDY, Capitol: nioifM rlbffm 



SCOPE, (Import) AHantic: mm fm. kon 



DIANE STEINBUR6, 

KTMSFM 



TAVARES, hard CORE poetry. CapRal: 

KTHS FM. KC(V FM 



TEMPDESS, TEHPREES THREE, W« Pr» 
duce: umy fm, mc^fm 

GiNO WRNILU, POmUFUL PEOPLE. 
AM: UPHO FM. wtu-fM 

ROCKVILLE JUNCTION, lord pro 
TECT H€ nOM MV FRIENOi, 2IXh Centj 

m.B)FM,W«WFM 



BRINSLEY SCHAWARn, NEW FAVOR 

ITES, (Import) UA: mimfm, MHi«fM 



BUFFIE SAINT MARIE, native 
NORTH AMERICAN CHILD. Vaii{uaril: 

WXIII. MOI FM 



WARRIOR, IPI-N'.TOHBM,Stai: mlhfm 

lUCeFM 



KENNY O'DELL, Capricom: niofm 

WOURFM 



16 KEVIN AYERS, JOHNKALE, ENO, 
NVD, lUNE 1. 74. bland: nmm 



TOM BROCK, I LOVE YOU MORE AND 
MORE, 20th Cent.: wis fm^ 

BROWNING BRYANT, Warner Bros.: 



JERRY BUTLER, SWEH SOTEEN, Mer. 

cui>: miH FM 



CANNONBALL ADDERLEY, 
MID, Faitasy: nw 



PYRA- 



CARAVAN, THIS IS, Omport) 2001 Bnin: 

Wl<9 FM 

CARAVAN AND THE NEW SYM- 

PHONIA, LONDON: wa 

CENTIPEDE, SEProBER energy, RCA: 

HUXFM 



CHOICE FOUR, nNGER POINTERS, 
RCA; uce 



CHAPMAN-WHITNEY, streh naln- 

ERS, Rapwa (laipoct): »n?FO 



JIMMY CUFF, HOUSE OF EVIU EMI 
Qnpert): woorfm 



JIMMY CUFF, SIRUGGUNG MAN, tt 

bnd: htms fm 

CREATIVE SOURCE, MKRAnON, Sua- 



CROWN HEIGHTS AFFAIR, RCA: urn 



man comanor, Epk: fm 



DUKE aUNGTON, dures big four. 

PaMa: iulh fm 



PAUL DAVIS, RIDE EH- COWMYS, MNU 

FM 

BILL EVANS, tokyo concert, moi fm 

ecstasy, PASSION AND PAIN, Rou. 
Wle: MM FM 



EDDIE AND THE FALCONS, WlZ- 
lARD, (l«»«rt) Wanw Bras.: ww fM 

FAIRPORT CONVENTION, FAIRTORT 
convention live, MaiMl: wiiuai 

NORMAN FEELS, where or when, 

Sansliioe: luur FM 

RONNIE FOSTER, ON the avenue, 

Bliie Nete: wsom fm 

DANA GILLESPIE, WERtNl BORN A 

MAN, R.CA.: WCUfM 

JOHNNY HAMMOND, higher 

GROUND, CH: cmjMFM 

PETE HAMMILLE, IN CAMERA, Om- 
pcrt) Chansfne: xmb fm 

DON SUGAR CANE HARRIS, I'M on 
YOUR CASE, BASF: KLOi fM 

GENE HARRIS, astrol signal bim- 

nole: wsom fm 

UNDA HARGROVE, blue )ean coun- 

TRY QUEEN, Electra: MiWfM 

JOHN HIATT. HANGING AROUND THE 
OBSIRVATIRT, Epic: mi fm 

GIL SCOTT HERON, THE REVOLUTION 
WIU. NOT BE TELIVISED, F1)in( Drtcll- 
wa«: HMFM 

HILLBILLY JAZZ. Flyini Frt: wu. f« 

HUDSON BROTHERS, Hollywood 

SnUATWN, CasaMaaa: hfmt fm 

INCREDIBU BONGO BAND, RE 
TURN OF, Pride: nsoM fm 

NIEL INNES, HOW swEn to be an 

IDIOT, U> (Imporl): hour fm 

BOB JENKINS, sings, 201I1 C«aL: nst 



SAMMY JOHNS, grc: kims fm 



KANSAS, Kin linef: wtM fm 

JACK THE LADDTits iacr the udd. 
Dectra: »iaiiu FM 

DIANA MARCOVrrZ, horse of a die 

FERENT FEATHER, Cohmbia: WWR fm 



Following Itsb participatini stations. Numeral after each specifies selections programmed. 



ATUUnA. GA.: MiAS FM. Jim Moiiiun: I. 9. 10. 12. K, IS 

AUSTIN. TEXAS: KLBI FM. Grit Thonus; 1. 2, 3, 4, 5, t, I, 9, 14, IS, 1( 

BASVION. N,V,: Hm m. Milcom Onis. 2, 3, S, I, 7, 9, II, 12, li 

BALTIMORE. MD WKTK FM, John Kmti. 1, IC 

BEMJFORT. S C.: WtCU FM. Bill Calvert; 1. }, 1^ I, 9, 12, IS, It 

BUFFALO. N r.: WPHD FM, John McGtuni; 1. H I, IS 

BURMIHGHAJM, ALA WZZK FM. Bill Ln>r: 2, 3, C 7, 1, 12, IS. It 

BOSTON. MASS.: WKBB FM. K<n Clitn. U 

CHICAGO. ILL: WSOM FM. Buit Burdoin: 11, 12, 14, 15, 1( 

COMPTON. CAUF.: KJIH FM. Hod McGiH. 3. 9, 14, IS, IC 

DENVtR. COL,: KCFR^M. Bob Sleeker: «, I, 14 

DENVEX. COL,: KBPI FM. Jean Vildei: 1, 4, i. 7, 1. 9, 10. 11. 12 

OmOIT. MICH : WABI FM, John Peine: 1. 2. 3, 1, 7, 1, 9. 12, 14, IS, U 

EUGENE. ORE : KFMT FM lanxe Whilaker: 1, 2, 3, 4, S, 6, 1. 9, 11, 12, 13, li 

HOUSTON. TEXAS: KLOL FM. Jim Hitir: 1. 3, 4, (, 10, 12. 14. IS, \i 

INGLEmOD, CALIF KAGB FM. Kal Shields. 9. 12. 14, IS, 1( 

JACKSON. MISS : WSQ FM, Dan AOmk; 1, 2. 3. 4. (, 7. 9 

KNOXVILLE. 7EKN : W149 FM, Tony Voten: 1, 4, (, I. 9, 12, 13, 14, IS, It 

LOS ANGELES. CALIF : KMr FM, SAmt) Gibson, 1. 3, 1. 9. 10, 13, It 

NEW HAVEN. CONN.: WPLD FM, Gordon Weintarth; 1. 4. S 1. 9, 10. 11, 12, 14, IS. 

It 

NEW ORLEANS. LA: WTUl FM. Brian Melan; It 



NEW VORK. NY: WtiEW FM. Dewiis Dsas: I, 7, 10, IL 12, 14, If 
NORFOLK. VA: WOWl FM. Urn Din(er: L 2, 3, 4, S i, 7, 1. 9, 10. 11, 12, 14, IS, 
If 

ORtAMDO. FLA WORJ FM. Mite Ixms. 1, 2, 3, 4, \ i, ), t, It, U, 1}, li 
PtIllAOELPHIA. PA: WHMR.FM. Dems W4en: 1, 2, 3. 4, S, 7, 1, 9, lOi 11, 12, 14 
PORTLAND. ORE : KQIV FM. Roy Jay: 9, 14, IS, It 
PRINCETON. N,J.: WPRB FM, Dlisann McUne: 14 
PROVIDENCL R.I.. WBRU FM. Peter Masi: 1. 3, 4, f, 9, II, 14, If 
SACRAMENTO. CALIF : KZAP FM. Robert Willianis: 1, 2, 3, S i 7, 9, 11, 12, 13, 14, 
IS, If 

SAN OIEGO. CALIF : KGB FM. Art Sclmwler; t 
SAN DIEGO. CALIF ; KPRI FM. Mike Harrison; 2. 3. 10 
SAN FRANCISCO. CALIF.: KSAN FM. Bonnie Siniinons; 1, 2, S, 12. 14 
SAN lOSE. CALIF : KOME FM. Clill Feldmao; 1. 2, 3, 4, 1. 9 
SANTA BARBARA. CALIF.: KTMS FM. Mike Slallin(s: 2. 4. (, IS It 
ST LOUIS. MO KSHE FM. Slielty Gralman: 3, S 7. 1. 9, 10, 12. If 
SVRACUSE/UTICA. N V : WOUR FM. Stew Hwtnlton: 1, 2. 3l 4, f. 7, 1, 11, 12, 13. 
14, IS If 

TOLEDO. OHIO: WIOI FM. Niel Uster; L 3, S 1. 1. II. 12, 15, If 
TORONTO. CANADA CHUM FM. Ben|y Karch: 2, 3, S t, 12, 14, It 
WARREN, PA WRRN FM Ha> Patch; 9, II, 11. 15 



Billboaid SPECIAL SURVEY lor Week Endmg 9/7/74 
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Soul LPs 



' Copv'tghi 1974 Biitboard Pubi:c«iions inc No pan of Ifiis pi^blication may 
b« rBpfOduced slored -n a ceinevai system of trammilled in any fom or ^ 
any m«ans elBCtronic mecnanical, pnotocopying. recOfdir»g. of ot»ier»wi«e. 
without llw prior wnilan parmitson ol Ui« pubHihtr. 



a 

24 

» 
a 



• STM PerfanMr-Lfi 
irtilnf praeertMilt npi 
rni thii mt 
TITLE 

Artist. Label 1 Number 
(Dot LabiO 



12 i THAT NKGER^ CRAZY 

' RKlHfd Pryw. Puree PSS 7404 

■ (sno 

i 

7 I MARVIN GAYE UVE 

I lamM Tt333Sl I 



SMN TIGHT 

Ota nim. Mtrtury S«MI 705 
(PiMfloerani) 

UVE IN LONDON 

O'lay^ PtiilMlelpti<a IntirnalnMr 112 
37»3 IColiinbial 

BODY HEAT 

Oiiincy lens. AIM SP 3611 

FUUFIUINGNESS' THE 

FIRST HNAU 

Slen Wader lanM T(^332SI 



RRGS TO RUFUS 

Rufus Ftil,ri*| CKikj KhH, 
HEAD HUNTERS 



DREAMER 

BoMy BIM Blane. Dunfeill 

OS mm 

CUUDINE SOUNDTRACR 
CMys HMM 1 The Pies. BaMah 
BSD «0t ST 

SWEH EXORCIST 

CMS MayieU. Cvta OS B« 



CkLites, hmsmH n rS4200 

BE THANKFUL FOR WHAT 
YOU GOT 

miaffl De Vauehn. Ikntary 
RXL in (Chetaa) 

ROCK YOUR BAII 
Gaoiii McCrH. Ik SOI 

I NEED TIME 

etadHiMf. IwidM 4PS 447 

THE lUCXnRDS 

FMtay F 9444 

TRIKK TURNU 

luK Hayes. Eetolcae EMS 2 7507 
(Cerafflta) 



UVE IN EUROPE 

Ml Pa«l, PlNlaMplua imaaatiiMr 
a 3295} ICdealKal 



31 

33 
34 
35 

36 
37 
31 
3t 



HEU. 

lanes OroMi, Polydor PD7 9001 

STANDING ON THE VERGE 
OF GETTING IT ON 

FuRtadelics. WestlxNnd m 1001 
(Chess/tanas) 

I WANNA BE SELFISH 

Mierd 4 Siinpsan. Warner Oras. 
SS 7749 



SHIP AHOY 

O'lays. PMadalalHl 
3t40B (Ccdaiabia) 



HtGHn LOVE 

Tlia Spinaen. Wanlie SO 7296 

STREn utov 

Donald Syrd. Un«d Misis M lA 
14frF 

IMAGINATION 

Gladys HnrjM I The Pips. Beddafe 
BOS 5141 

+ lUSTMENTS 

Bm VMlKn Suiaei S» 8032 
BtACXS AND BlUES 

Babbi Humohrey. Btee Nore BN lA 
14Z{ <Uwt«d Artists) 

OPEN OUR EYES 

EarriL Mad 4 Fire. Catambta KC 
32712 

UP FOR THE DOWN 
STROKE 

Parlrananlx Casablanca MB 9003 
(Naniar Om) 



44 



it 

41 

St 
SI 
J2 

53 
54 

55 
5t 

57 
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TITLE 

Artist. Label ( 
(Dot. LaW) 



COMIN' FROM AU ENDS 

■ei Brrtn. BU <ni 0495 

MACHINE GUN 

The ConMnorlerts, MotOM M6 73851 

MEETING OF THE MINDS 

Few Iiws. Owhdl OSO 50166 

GREATEST HITS 

SanUna, Colurvbra PC 33050 

PERFECT ANGEL 

Mmie Rifiiiertofl. Epic K£ 32561 
(Colwnbul 

RHENOS 

ai bi|. lac Aacoa25 
EUPHRATES RIVER 

Ms« lnrt*ciir. RCA VII 0335 

HYSTERWUS TRAVELLER 

KC 32494 



LETS PUT IT XU 
TOGETHER 

StytlMa. Aaca AV 69WI 

FRKTKW 

Sold OMree. SUi 5TS 5S07 



I AM NOT AFRAID 

Hath Masahala, ASC/Hh TiHa* 

BTS 601S 

SCRATCH 

Tke basadars. UC/BIM tlHHBb 

BTS 6010 

RNAaY GOT MYSELF 
TOGETHER 

Cartaa OB 8019 



PURE SMOKn 

Snoluy Rc4»nsan, Tai^ 16-33151 
(MdlOM) 

HUES D SOUL 

Lille MMaa. Slat STS 5514 
(CMuaia) 

INNER SPECTRUM 

Ace Spednan, IWealic SO 7799 

cm IN THE SKY 
staple aaoea Stai SIS 5515 icolaffltia) 

UVIN' FOR YOU 

N Gncn, Hi 4SHI 37082 (Umdan) 

HARD CORE POETRY 

Taoras. CaiNtol ST 11361 

MORE. MORE. MORE 

Launors. Clades 6503 (IK) 

ANTHOLOGY 

Ibe Im Ton. MaUn M9 BOOU 

DOWN TO EARTH 

the Undrspoltd TnlSi. 
Oerdt Ci96l5l (Molon) 

IH ME IN YOUR UFE 

Hreltu FiaaUifl, Uanlic SO 7797 

MOOD, HEART AND SOUL 

Joe Simofl. Spnai SPR 6707 
IP«y*») 

PAYNE 1 PLEASURE 

Freda Payne. DunMII DSX 50176 

KEEP IT IN THE FAMILY 

Ltoa Flaywood. TOIti Centwy T 440 

I WANNA en FUNKY 

MM Klat. Stai SIS 5S05 



cn 
m 

TJ 
H 

m 

m 

m 
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e 

o 
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THE DELLS VS. THE 
DRAHATHS 

TheOeBi The OiaaiaKs. Cadet a 
60027 lOesa/laart 

HANG ON IN THERE BABY 

Many Bristol. MCM M36 

UVE AT CAESARS PALACE 
Dna kK Moten MttOlSI 



Oopyriyiiiea mateiib. 
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CHECK TYPE OF AO YOU WANT: 



a REGULAR CLASSIFIED-55* a word Minimum 
S10.00 Firsi tine set all caps Name, address 
and phor>e number to be included in word counl. 

Q DISPLAY CLASSIFIED AO-One Inch. $27.50; 
4-times $24 75; 26-time8 $23 25; 52-times $20.00 
Box rule around all ads 

□ Sox Number, c o BILLBOARD, figure 10 addi- 
tional words and include 50f service charge for 
box number and address 

DEADLINE-CIOMt 4:30 p.m. TuMday, 11 days 
prior to date of Isaue. 

CASH WITH ORDER, Claaalfted Adv. Dept.. 
Billboard. 



Cb*ck beading under wblch ad It to appear 
(Tape & Cartridge category claasiried ad is r>ot accepted.) 

□ Distribution Services 

□ Record M(g Services. Suf^tee 
& Equipment 



a Help Wanted 

□ Used Coin Machine 
Equipment 

□ Promotional ServiCM 



a Business Opportunities 
n Prolesstonai Services 

□ For Sale 

□ Wanted to Buy 

Q Pubti8hlr>g Services 

□ Miscellaneous 



Enclosed is $._ 



□ Money Order 



PAYMENT MUST ACCOMPANY ORDER 



ADDRESS ALL AOS-Erv Katlus. BILLBOARD. 
2160 Patterson St . Clncmnall. Ohio 45214. or 
telephone Classified Adv Depl 513^381-6450 
(Hew York 212 764-7433) 



NAME 

ADDRESS- 
CITY 



-STATE-. 



_2)P CODE„ 



Tolephorw No- 



C l/SUPERCART 
8 TRACK 
CARTRIDGES 

• Erhpties with foam pad 

• Bulk 8 track and cassette tape 

• Splicing materials lor 8 track 
and cassettes 

' Sleeves 

Call: 

Terry D. Vogler or Jotin E. Conyers 
(816) 637-6011 
Write: 

CARTRIDGE INDUSTRIES 
CORP. 
P.O. Box 186 
Excelsior Springs, 
Missouri 64024 nn 



LEAR JET 
8-TRACK 
CARTRIDGES 

CALL-DON BIRKENESS 
816-637-2174 

WRITE- 
AVSCO INC. 

69 HIGHWAY & 
CORUM ROAD 
EXCELSIOR SPGS.. MO. 



8 TRACK CARTKIDCES 

NORaco snif boxes 

CO. CASSETIIS 
USSETTI HALVES 
Eicellent Quality 

DYNA-OAY PLASTICS. INC. 

14SI Eait 9 Mile Rd. 
Ha»l Park, Michigan 40030 
(313) 3»-4IUa , 



AVAILABLE 

Noraico Boxes, 8-Track Canrldgm (Cua- 
ton) Color). Cassette Tape. Lube Tape. 
Direct from Manutacturer 

CaroWl Intamstional 

p. o. Boi M5 

Union. New Jaraay 070U 

(J01) M7-M77 mH 



TAPES FOR EXPORT 
WORLD FAMOUS SENTRY 
BLANK CASSETTES 
IN PHIUPS BOX 

CM n 

CM 70 

C120..- 84 

3 PAK/C60 (poly Ins) ~ *1.1« 

nE-KECOIIIiai TVEI 
t Tr. or Caaaatta Ma|or libala— .-1 JO aa. 

I Tr. Mnti. upa Kcni.. ik.-U it iiiil kayil 
Write for special closeouts. 
SENTRY INDUSTRIES, INC. 
ni Ma. MacOuaalaii nary. 
Ut. Vmmon, N.Y. 10SS0 
(»I4) Ma-MW Hail 



FOR SALE 



loice 




9-11 WoodfieW Road London W92BA 
Telephone 01 -286 6090 Telex 22164 

Worldwide wKoleialen of UK and 
E uropaan gramophone re c Ordi 
cassette tapei; clothes and posters 

VIRGIN RECORDS 

moteriol ii our speciality. 



MUSIC CITY 
SOUNIM-UKES 

The latest in hits, plus a cata- 
log of over 1 700 oldies. New 
releases every three weeksl 
Cut by the guys who cut the 
hitsi A program you can AF- 
FORD with material you can 
SELL! 

Pancakes, labels or finished 
product and all equipment 
and supplies available. State 
contracts now being let. BE 
FIRST IN YOUR AREA. 

FOR MORE INFORMATION. CALL 
1 K'OO) 2S1 -lOM or (61 S) 297-M52 
NASHVILLE, TENNESSEE 

aii31 



FOR SALE 

ONE ANDERSON L-SEAIER 
SYSTEM 

ONE INFOHiCS IN 
CASSETTE DUmCATOR 

The above is a partial listing— for 
complete details please write: 
CARTDIDeE INOUSTRIES CORP. 

p. O. BOX 186 
Excelsior Springs. MO S4024 
"W» bay and tall aquipmani." 



ONE STOP 

for 

CUT-OUT Lrs 
CASH and CARRY 
GREAT SELECTION of 
ROCK, SOUL COUNTRY, POP, etc 

CntoMtrt —kow lloadif Ihra TiMnar 
tl ■■-4 tm 
f jriiMi iMft tm 

OMI RECORDS & TAPES Inc., 

I» Wilt Mid SL. Hn Turk. N.T. 1MI9 



BUY DIRECT FROM 
MANUFACTURER 
AND SAVE 

C-O - C-aO - MO - C-80 (Blick) 
8 Track and Quad empties 
(rubber pad and pinch roller) 
Sleeves (8 different styles) 
Stirink Film and Splicing Tal>s 
• Custom Packaging (C-60 
packaged 3 In a poly bag). 
Address inquiries to: 

MR. WALLACE 
Aiiilli DynMlc EiiltrprliM, lie. 

1261 Logan St., BIdg. A 
Co*la Mesa, CA 9262t 
(714) 549-2271 • (714) 549-1 4M 

Reps wanted for our lull iine.aow 



"NEW PRODUCTS" 

• Quad Budoat Tapaa 

• Caaaana Budgal Tapaa 
' a-lraek Budgal Tapaa 

• HI Ouamy Soind Allka Una 
(Naad Rapa.. Daalara, IMatrlbulota.) 
Tapaf ■ - ■ ■■ 



Uaplar Ca 
OkART, INC. 
1 N.E. 7lh St. 

Oklahoma City, Oklahoma 731 03 
Pho; (405) 236-5946 



PREMIUM 
8-TRACK BLANKS 

LtMt JrC Myle rirtrtdne wUh rubber roller 
Hiith in-nHe duplti-aiinK tape. 65 Mandard 
lenslhs, 25 min. to 90 min. 3 day delivery 
guaranteed Over one million Kold- 

25 min. to 4.5 min. any quantity 6.1« 

46mm,loS5min anvquaniity 68C 

65 min. to SO min any quantity „...73« 

81 min (<)9l)min anv (|uanlity 78* 

Head cleaners ea. 

$25 00 minimum order*. C 0 D. onlv 

ELECTRONIC SYSTEMS 

P.O. Box 142. Frisfr. Mich. 4S026. 
Pbtna: |d13) 463-259Z 



REELS AND BOXBS 7" A 5' LARGE AND 
small hub*. Heavy duly white boaa, W-M Salea. 
Woolaey. Dallas. Tci. 75234. 12HI 942-3460. 

tfn 



BLANK A TRACK TAPES. AMPEX FiRHT 
quality. Relailen buy direct Available in 40*1. 
64'i tt 80*a Also anv lenxth time loaded. Andol 
Audto Produt-U. 42l2 14th Avenue. Brooklyn. 
N.Y H2I9 (2l2t43t .7322- tfn 

BRAND NEW-DUPLICATINO EQPT. SUR- 
^UR Make-A Tapa machina Sl.OOO. » track 
Cartridge winder t400. Cartridge eicenizon 
1100. each. 4213) &31-3464. B«7 



RECORD RACKS BROWSER TYPE La 
catcd in the Philadelphia area. Will deliver locmlly. 
Phone 12151 TR8-&59I. »e7 

DO YOU SELL TAPES AND RECORDS? 
We can incraaaa your PROFITS, with our half 
million dollar inventory of T.V.'s. Bt«reoa, tape 
playen. calculaton, and other conauixMf elec- 
trontca. Don't mim added aalea. Call or write: 
Mr, Ted Ferrell. SOUND SYSTEMS. INC.. 
4794 Fulton Industrial Blvd., AtlanU, Ga, 30336. 

THE GOLDEN DISC SPECIALIZES IN RARE 
records <'SOa). Bnormoua inventory. Mailed any- 
where Catatog $2-00. 228 Blocker St., N. Y. C. 
10014 <212| 255-7899. eow 

FOR SALE; 45 RPM ASSORTMENTS. lOO 
$7.95- All kirkda. Great for rvUilera. colledora. 
YTR International, 93 Dora. Waldwick. N.J. 
07463, »e7 



WRAP RECORDS OR TAPES PROFESSION- 
ally Complete ahrink packafini ayitam. 1295. 
Include* "L" lealer. Heat Gun. fUm for 2700 
albuma M. Utter Mfg., 5050 Venice Blvd., L« 
Ang«ka,Calif,9001».Phon«t213)933-7646. m2» 



FOR SALE 



ATTENTION 

MSTBIBUTDRS « NUNUFACTURERS R^ 

B Track Stereo and Quad Tapes CasMttes— 
pre-rscordw] pancakas exc«ll«nt quality 
aound altkas and licensed product 
8 track blanks In (1) mmut« incrementa 
empty cartridges and raw tap* pancake*. 
We are a new source Try us 

MARLBORO TRADING CO., INC. 

4»e King* Highway 
N. Chwry Mn, N.J. 01034 

(809) 6S4-I105 se7 



WANTED TO BUY 



WANT TO BUY 

I Track Tape* . . , HIghMl pi 
UnlknHad quanWy needed. 
Call (312) 432-33M 
ac Nrtla 
742 J 



WE NEED USfeD 250, 50. 1 KW. 10 KW AM 
and FM transmitter. No junk. Guarantee Radio 
Supply Corp., 1314 Iturbide St.. Laredo. TX 
78040, eow 



DISTRIBUTORS WANTED 



DISTRIBUTORS WANTED 

Sound Atik. • 6-Track Tapaa ■ Top Quality 
• 1 00% guaranlaad ■ Looking for aatabllsiiad 
dlitributora 

Conlpcl: STEVE RUSSELL 
S li R ASSOCIATES 
P.O. mat lUl, evanaun, II. W2M 

(311) 7<*.M14 m 



PATCHESI240ADOZEN 1000 OTHER NOW 
itama. House of Rippa. 38 N. Mac Quflatan Park- 
way. Ml. Vernon. New Yorii 10690. Ifn 



DISTRIBUTING SERVICES 



RECORDS, CAftTRIDOCS, 
CASUmS FOR EXPORT 

ALL LABELS- REGULAR AND CLOSE 
OUTS. Naarty 30 year* sarvlng Importer* 
with consolidation and personalized atterv 

tton 

oaho exports, ltd.. 

14«S Corny laland Ava., 
BrooUyn. N.Y. 112M 
CaWaa: Etpodaro eow 



-EXPORT- 

Wa hava the largest selection ol all brands 
of LPs and tapes IN STOCK for faat serv- 
ice 20 years of service to importers all over 
the world. Daalars and importers only 
RECORD RACK SERVICE 
IS» U. hm* IM, IM JtaariM. OL MM 
TMx IIMtl^ll Waai^^ UT-MM 



ATTN! OVERSEAS IMPORTERS 

•nd U.S.A. EXPORTERS 
t iranaporl Recorda, Tap**, etc. from 



ralaa— New American SupplH 
— Assambte various orders— Welcoma you 
wtian you arrive In N.Y. 

Contact 

BERKLAY AIR SVCES. MARKETING 

P 0 So- 665 JFK Airport 
Jamatca, N Y 11430 USA ifn 



■UUW TAPE EXPORT 

We supply NO NAME or PRIVATE 
LABEL blank tape cassenes to voi- 
ume buyers In other countries. 
We can also ship YOUR tape overseas. 
CORRCK INTIHNATIONAL 
206 Locust St.. SanU Cruz, Cal. 95090 
(408) 426-9010 s«21 



Maggie's Fann Distributors 

Naftre's Scent • Ineenee Oil and Conee 
MyaUcBl Muak Ola. ale. 
Free catalog— Best Service anywhere- 
RetaHers only 
P.O. Box 644-220 
Pu^ SL, Butler. Ala. 3S904 
For ofdora cal: Colad 

(MS) 4SS-M4S iy19 



WE MAKE SMALL DEALERS BIG. OUT- 
atanding pricea on albums, accessories, car tape 
players, radioa. speakers. Uits free. Action Sound, 
(too Bonifant Street. Silver Spring. MarylarKl 

20910- 

MAKE MORE PROFIT ON ALL MAJOR 
label tapes. Newest releases. Updated list air- 
mailed weekly. Tobisco. 6144 Hii^way 290 W.. 
Austin. Teias 78746. (512) 892-1570. 4 AU Mexican 
labels alao.) tfn 

WHILE OTHER PEOPLE ARE RAISING 
their prices, we are lowering ouis. Major label 
LP's sre low as Sl.OO. Your choice. Writ« for 
ffv* listiitKS Scorpio Music Distributors. 6612 
Limekiln Pike, Philadelphia. Pa 19138. Dealers 
only. tfn 



ATTENTION. RECORD OUTLETS WE 
have the largest selection of 45 rpm oldiss and 
Itoodiaa and alao major IsImI LP listinfB at pro- 
motional prices Send (or free listings. All orders 
welcome. Apei Rertdetvous. Inc. 1135 W, Elixa- 
bath Avt.. Unden. N J. 07OM. tfn 



SCHOOLS 4 
INSTRUCTIONS 



Fkat Claes FCC License theory and latwra- 
torylrwriing in siK weeks B« prepared let 
the masters in itie nation s largest network 
ol 1 St class FCC licensing schools tram you 
Approved tor veterans* and accredited 
member National Associalton of Trade and 
Technical Schools" Write or phone the 
location most convenient to you E'klns 
Ihstrlute in Dallas,*** 2727 Irvwood Rd 
214-357-4001 

ElMna in Atlanta**. 51 Tenth St. at Spring. 
N.W. (404) B72-S844 

EStlna In Denver**. 420 South BroacMsy 
(303) 744-1434 

ElUiM in East Hartford. 800 Sihrer Lane 
(203) 588-1110 



ESdna 

EHdrta 



in Houston***. 3518 Travis 
(713) 528-7637 



in Memphia***, 1362 Union Ave. 
(90t) 728-9762 



s In Minneapolis***. 4103 E. Lake Si 
(612) 721-1687 



■ inNasttvtlta***.2l08-A8lh Ava. S. 
(615)297-5998 



a In Hew Orleans* * * , 2940 Canal 
(504) 822-7510 



a In Oklahoma City. 5820 N Weslam 
(405) 648-6631 



a in San Antonio**. 503 S- Mam 
(512) 223-1S48 



REI PIVE WEEK (XJURSE FOR PCC I9T 
phone license. Sii w«ek couras for Radio /TV 
announcer. Call or write today, REI. m 8. Pabm 
Ave , SaraaoU, Pla. 33577, tfn 



PROFESSIONAL 
SERVICES 



MttK lOTUTT 6 C9PnHMT 
lESUKM SBIVKEI 
Oflara complete computerized aervtca for 
royalty diabursenient and filing noticea of 
Intention to use. 

Songs researched at ttw copyright ontca, 
Washington. D C- To take advantage of 
this sarvice, contact: 

MUSIC ROYALTY COPYRKIHT 
RESCAACH SntVICI CO. 

P.O. Sob SSSSS 
OkWwflM CSy. OUa. TSISS 

(406) 2)64328 leU 



MAKI YOUR TALSNTS 
PAY OFFI 

__SubMrlb« To 



•oi 81. Unceldele. N.Y. 10540 
Number "One" In Weekly. NaUomfMe 
Emptoymenl LJettnge for 
Radio, TV. PD-a. DJ a, 
News, Salaa and Englnaara 

S 5.00 per ffionfh 44 Imum) 

$12.0Q-a monOM ...fll l»atW«> 

f jaoo-ff mofMfM „ ff« faa4ws> 

fffeatA CasA mih Ord^, PlaaeeO 1*^3 



SONGWRITERS, PUBLISHERS: PROPES- 
aional Lead Sheets. Demo's. Masters. Promotion, 
Mailing Bnvetopea. Free catalog.' Music Services, 
2300 St. Anne PI,. SanU Ana. California 92704. 

eow 

PROFESSIONAL LEAD SHEETS GUARAN- 
teed ready for copyright. Enclose tape, setf- 
addr c a ne d. stamped envelope, S15.00 M.O. or 
Certified Check. Music Masters. 1116 54th St. 
So.. St. Petersburg. Florida 33707. m14 

PUBLISHERS A WRITERS: NEED LEAD 
sheets prepared? Send tapa One day service. Lead 
sheet and tapes returned ivgisteivd mail. Rudy 
Partin. 1927 North HUb Dr.. 2D. Raleigh. N.C. 
27612. 1919) 787-4836. tfn 



RECORD MFG. SERVICES. 
SUPPLIES & EQUIPMENT 



Prices Monaural 

7" ir 
Qty. 45 RPM 33H RPM 

100 S 90.00 8125.00 

500 ISOJX) 266.00 

1000 190.00 430.00 

Pricea include maatering, label and plain 
sleeve. Order shipped within 10 days if 
accompanied by certLfied check or money 
order. TERMS: 50%, deooait. balance COD 
only, Low cost cwette duplication, rec- 
ord jackets, promotion and distribution. 
Write for full information. 
Ofteida Video-Audio Tape Cassette Corp. 
790 Blandina St.. UUca, N.Y. 13501 

(315) 73S-6187 se21 



HOTELS 



CLIP THIS AD--f 19.00 PER PERSON 
Double occupancy for best value. New York 
City hotel. Next time try Century Paramount 
Hotel. 235 W. 46th Street (just off BroaOway). 
Convenient to theaters, shops, transportation 
and everything, 700 rooms with pnvate bath, 
TV and air conditioning. Single is $14 00. Don't 
delay, reserve now. Tlda is a reel "sleeper" in 
every aenae. saSS 



VACATIONS 



WANT A RENT FREE VACATION? WRITB: 
Holiday Home Ezchange. Bos 565. Oranta. New 
MaiiGO. U-SlA. 87080. eow 



Copyrighied material 



GOLDEN OLDIES 
TRADING POST 



MISCELLANEOUS 



m LEASE-MStmU MASTEDS 

Chart LMd«rs Elch 10 Otys 

rinest Qualrty A t.(nvi»st PrICM 
Oldef Maiefiu Also Available 

MUSIC, INCORPORATED 

p. 0. Boi 1324 
Oman, Ml nm 
(SOIj J17-71M 



BILLBOARD IS ON MICROFILM: 

Bick copiea of BILLBOARD ira availablE 
on microfibn daiing from November 18W to 
Decwnbrr 1970. 

MicroAlm copiea of aniclea from any of 
thne HiUM may bt obtained from Billboard 
Publications at a coat of 11-50 per pafr up 
to 5 papa. 

For prma on additional copwa and for 
further information contact: 

Bill Wardlow 
Central S*rvlcM 

Billboard Publication* 

9OO0 Suns«( Blvd. 
Loa AngalM, Cal 90000 

213/273-7040 tfn 



SCHOOLS A 
INSTRUCTIONS 



BROADCAST EN nORSEMENT AND TH IRD 
phone preparation on rasmtteH. lllujiration 
book include* cum-nt FCC type exams Itadio 
License Traintnf, 1201 Ninth. Manhattan Beach. 
Calif 90266. se7 



SERVICES 



FULL SERVICE RECORD PRODUCTION 
from your tapea (100 upl LP»/45a. SCULLY- 
WESTREX PRECISION RECORD CUTTING, 
Masters and demoB-(Bterco/m«no) Trutone 
Records for quality at down to earth pncea. 
Dept. B. Wll BerKcnwood Ave., North Bergen. 
NJ- 07047. (201) 868-S332. eoi 



COMEDY MATERIAL 



PROFESSIONAL 
COMEDY MATERIAL 
The Service of the Stars for 30 Yre.! 
"THE COMEDIAN" 
Oriicinal Monthlv Servic*-$4IS yr! 

2 iwues. $lU-:{ for St2.00 
3a •■FUNMASTER" Can Filw, W6 



■ WO 



"How to Master the Ceremonies." S5 
No COD \ 

"Wa Taach Standup Comady" 
RaniH to: BILLY GLASON 
200 W. S4th SL 
Nmv York. N.Y. 10019 



tfn 



"FREE" CATALOG EVERYTHING FOR 
the deejay' Custom I D.'s, Promoa. Airchecka. 
Wild Track*, Bnokm FCC Te»U. Comedy, and 
morp' Wnic Command. Box 26-148-8. San 
Frarvrtaco 94126^ ifn 

JOCK SHORTS' TWICE-MONTHLY CON- 
tetnporaiy Comedy for top deejays. Free edition. 
Broadcaat Librmry, S8IM-A Twuitinf, DalUa. 
Teiai, 7S227- tfn 

DEEJAYS NEW SURE FIRE COMEDY' 
ll.ino classified one-line gaffi. SIO Catalog free' 
Edmund Orrin. 2706-A West Robens. Fresno. 
Calif *t.ms Ifn 

JOKES! ONE-LINERS' TOPICAL HUMOR! 
Comedy material eacluaively for joika. Free 
■ample. Sunday Funnim comedy •ervice, Box 1 1 - 
Sll.Newington. Connecticut 06111- eow 



CLASSIFIED 
ADVERTISING 
DOESN'T 
COST, 

IT 
PAYS. 



BILLBOARD 

Group SwbacrtpUon 
Dlacounta 

Save 20% on aabacrtptioni lo Billboard for 
groups of 10 or more, For rata and informa- 
tion write: 

•OX Mil 
c/0 Mlboird. 1*1* treaAway 

Maw Vorti. N.V. lOOM tfn 



POSTERS. BLACK LIGHTS. INCENSE, 
beads, patches, stickers and decala. Send for 
free catalog. (404) S76-4474. H & B Dutnbuton. 
9A1 Peachtree St,. N.E.. Atlanta. Georgia 30309. 

tfn 



MANHATTAN RECORDS-WE EXPORT 
latest 468 and LP* to all coun trie*- very fa« 
delivenee 425 E. &Bth 3t.. New York, N Y. 10022. 

ocl2 



SHALIMAR, 39 EAST 29TH STREET. EXOTIC 
Indian cuisine daily noon 'til midnight. 888-1977. 



THE GREAT RIPOFF. KCBQ KEEPS ON 
Truckin' etc. The promotion aeries that made Q 
a winner 1 know, I wu at KGB. Seventeen 
proraoR transcribed, word for word. Mechanics, 
prizes, pages of information every programmer 
should have on file. (25.00 from Programming 
Servicss, P.O. Boi 17037 Los Angeles, Calif-, 
90017. se7 



HELP WANTED 



SPACE SALESMAN 

FOR NATIONAL MUSIC NEWSPAPER 
Salary Plus Draw. 

Graat opportunity. Must know racord aaiat 

Write: 
BOX 6091 

•Billboard, 1515 Broidway 
New York. N.Y. 10036 



PROFESSIONAL 
RECORDING 
ENGINEER 

With a minimum of 4 years experience 
Production experience atso required 
Must provide credits 
Including 
a list o1 producers and companies 
from 

single and album proiects 
Must be able to express and understand 

CREATIVE TECHNICAL 
RECORDING TECHNIQUES. 

Hours Itexib4a 
$32S.O0 per week 

EXCELLENT 
BENEFITS 
EMPLOYEE 

Call: 
(213) 483-4202 
Equal opportunltir amptoyar 



POSITIONS WANTED 



PUBLICITY PROMOTION AND/OR ROAD- 
louT manager position wanted. Authors "Rock 
Column"; hold* degree; can travel; knows buai- 
new. detaiU expert. Shelly Field-2S Landfidd 
Ave.-Monticello. N Y. 12701 , , . 914-794-7312, 
ae7 

DONT BE A MFSB' DONT LET THE SUN 
Go Down On Me. All I Need Is The Air Tliat I 
Breathe and a record sales )ob. I'm 28, cnmr 
oriented, with four years sales experience with 
Johnson & Johnaan. Excellent References. Now 
I've got the Workin' At Th* Car Wash Bluea, but 
you could Make Me Feel Brand New Tell Me 
Something Good. Ted Gnffin, 111 West Centre. 
K1501. Baltimore. MD. 21201. (20U 76f)-0IM8. 
Rikki, Don't Loee Hut Numberl Be7 



It Keeps Music Alive 



• Continued from page 28 

son for being by young black people. 
For -Some of us who can remember, 
there was, years ago, a similar surge 
of interest by young people lo get 
into show business. The 1940s, jusl 
as the 1950s, spawned many gjoups 
that "doo-wopped" daily on street 
comers emulating much of the Mills 
Brothers. Again, for those of us who 
allow a little nostalgia to enter the 
head to clear it up, they will recall 
the Mills Brothers were once pretty 
hip. 

Tlie new hipncss we have today is 
very hip. Now that the Jackson Five 
have multiplied to eight, they have 
become a revue. This tout ensemble 
has drawn successfully from its 
ranks and is continuing as winners. 

The same can be said of the Syl- 



vers, who have also multipled by 
drawing from the talent ranks of the 
immediate family. Even Mama Syl- 
vers has reached back into her trunk 
of things put aside when she turned 
her attentions to raising her talented 
offspring and is now striking out as a 
recording artist. She has no plans lo 
augment what the kids are doing a ta 
the Partridge Family. The Sylvers 
kids are doing iheir own thing, and 
Mama Sylvers intends to do hers. 

Tavares (one of the hottest en- 
sembles on Capitol) are five brothers 
spreading the joy with four more 
revving up for when it's lime to 
make their entry. 

One thing the recording industry 
doesn't have to worry about is "G" 
ratings or family-oriented music. We 
have some of the best in Black Mu- 
sic. 



AfoxJoxJ 



• Continued from page 2 7 

few months ago. it was automated 
and doing absolutely nothing in the 
market. There's an unreal amount of 
work lo be done, but I believe we can 
do something with it. The format 
will be adult contemporary. We'll 
jusl play the hits and pray for those 
25-49 demographics." Station needs 
singles and albums. 



Bill Dollar reports in from 
WREC-AM-FM in Memphis. The 
last time you heard from me, I was 
music director of WMC-AM here 
before they went country. I am now 
music director of WREC-AM-FM 
and we recently altered the formal 
from easy li.stening to mild adult 
contemporary." He sent in a playlist 
that featured singles by artists rang- 
ing from Peiiy Come to JonI Milch- 
ell and adds; "Add to this some 
older MOR cover material by the 
Lettermen, Sergio Mendes, etc.. and 
oldies back to 1955. The only trouble 
I'm having is in getting current sin- 
gles. I had to even go buy the Letter- 
men single. We desperately need 
better MGM service and we have no 
Capitol service at all. This market is 
void completely of anything close to 
our format, but is covered by coun- 
try, rock and lush strings. We're out 
to get them." 



At AFN Zaragosa. has Thorn Con- 
nell. Dave Nultal, Cal Miller, and 
progra^ director Ron Scharven. 
Biggest bummer at the German op- 
eration is more than S30.000 in 
Gates automated FM stereo equip- 
ment that has been waiting months 
to be installed. . . . E. K. (Joe) Harl- 
enbower, 66. retired vice president of 
the broadcasting division of Mere- 
dith, died July 29 in Arizona of a 
heart attack. He once managed 
KCMaAM in Kansas City. ... Af- 
ter five years with KJR-AM in 
Seattle. Norm Gregor)- has left his af- 
ternoon drive slot. Bwana Johnny 
has gone to KJR-AM from the 
beaches of Miami. KJR-AM all- 
night man Robert L. Scoll has 
moved' across town to program soui- 
forraatted KYAC-AM. So, the 
lineup at KJR-AM now has Charlie 
Brown 5:30-9 a.m., Steven Nicolet 9- 
noon. music director Gary Shannon 
no«n-3 p.m.. Kevin O'Brien 3-6 p.m . 
Rick Hansen 6-10 p.m.. and Johnny 
in late evening. Nick Anthony is as- 
sistant general manager and pro- 
gram director under general man- 
ager Pal O'Day. 



WBMJ-AM in Puerto Rico just 
held a hrst anniversary party (no, I 
didn't rate an invite) to end all radio 
station parties. General manager. 
Robert L. Bennell took about 180 
guests to the St. Croix Racquet Club. 
. . . Bill A. Brill has become the 
morning personality and the pro- 
gram director of KXFM-FM. Santa 
Maria, CA. Needs LP service "and 
aspirin for my new staff as I am driv- 
ing them nuts." 



Lineup at KLOL-FM in Houston 
has Ken Terry 2-6 a m.. Tony Raven 
5-9 a.m.. Jackie McCauley 9-noon. 
Jim Hilly noon-3 p.m.. Ed Beau- 
champ 3-7. Crash 7- 10 p.m., and Jay 
Thomas 10 p.m.-2 a.m.. with Bob 
Peale, Sieve Na|>le. Levi Booker, 
and Brian pitching in on weekends. 
. . . WDOK-FM in Cleveland is add- 
ing two more personalities to its 
lineup to join Tom Armstrong- 
program director Wavne Mack 
and Dick Conrad. Except for Arm- 
strong, the station has basically been 
a beautiful music operation. 



JOIN US WITH YOUR CLASSIFIED ADVERTISE- 
MENT. Records • Albums - Shed music • Phonographs • Old 
rcaird tradets. collectors, swappers. Inveslt)ts, changers, swilchcis, 
btjvcrs. sellers and all other traffickers here is vour TRADING 
POST, a inarkelplace, right in the middle of ific action; BILL- 
BOARD MAGAZINE. Here's where the charts have been 
measuring music popularity since the early 40's. BILLBOARD 
GOLDEN OLDIES TRADING POST is open for business. 

Don'l Missll!! Classincd Advertising Closes Every Monday. 

"WANTED TO BUY." "FOR SALE, " "SWAPPING"- 
Usc the headline that fits your need. 

Regular Classified: 55c per word. Minimum SII.OO, 
Display Classified: $27.50 per column inch. 

PAYMENT MUST ACCOMPANY ORDER TO: 
Billboard Golden Oldies I rading Post 
1515 Broadway. New SoxV. City 100.% 



FOR SALE 



REC0RI>S AVAILABLE FROM I9(j3 TO 
19I5, For more information contact: Arie C. 
Bakker. daya-(3I2l 328-t3M; evening»-(302 1 
368-8930. 1-A Burleigh Court. Newark. Dd.I971 1. 

Be2a 



RECORDS AVAILABLE FROM I90J-1915 
For more information: Arie C Bakker, lA Bur- 
leigh Cl.. Newark. Del, 19711, Days. (302 ) 328- 
1354; Evea. (302 ) 3S8-«e38. ae28 



Raoio-TV maRT 



If you're a deejay searching for a radio station, or a radio sta- 
tion searching for a deejay. Billboard is your best buy. No 
other trade publication is read by so many air personalities , 
and program directors, as well as the sharp programming-^ 
orienlcd general managers. Best of all. general manage 
report that Radio-TV ,Iob Mart ads can draw five times th 
results of the next leading radio-TV publication. 

Rales: "POSITION WANTED" is SIS-in advance-for two 
limes, 2" maximum. Additional space or variation from 
regular ad style is S25 per inch, no maximum. No charge 
for Box numbers, 

"POSTIONS OPEN" is SI5-in advance-for one lime, 
2" maximum. Additional space or variation from regular 
ad style is $25 per inch, no maximum. Box number ads 
asking for tape samples will be charged an added $1 for 
handling and postage. 

.Send money and advertising copy lo: 
Radio-TV Job Marl. Billboard, 1515 Broadway', N.Y. 10036 



POSITIONS WANTED 



ZANY. GOOFY, BRIGHT. CREATIVE, 
FRlENDLY-not my words, but actual 
adjectivea listener* have u«ed to dew^ribe 
my show, I want people to smile and be 
happy? Two yeara' succeaa in current top 
200 market; I'm r^ady for challenge of 
larger market. Not afraid of tight formata- 
I make them work for me! Uni4)ue and 
imaginative production abilitiea-proven 
mulu for sates promotion department. 
Bachelor of Siiente degree, mature, atable. 
sensible, profnaional attitude, superb ref- 
erencm. plus finrt phone. 1 thrive on ralinii 
batlln! Will rush reaume and moat unusual 
air check. Boi 629. Billboard Job-Mart. 
1515 Broadway. New York. N. Y. 10036. ae7 



Young Progreaaive Rock Perwxialily with 
Two yeara experienc* an D.J. seeks poeiiwn 
with FM Rock Station. Had morning and 
afternoon Drive Time nr, 50.000 Watt SU- 
lion (exp in production. interv»ews, remote 
broadcaalinil) Very Knowledgeable in Rock 
MUMC- Soothinc Voice, exwllenl referencM. 
If you'd like a congenial, hard worbng persori 
who take* pride in a Sharp Radio Show call 
Larry (301) 871-6118 or write Urry Harna. 
2501 Northgat* Terr.. Silver Sprmgn. Md. 
2oaoa 



RATINGS'" NATIONWIDE ATTENTION 
FOR PROMOTIONAL IDEAS? I'VE GOT 
BOTH- LET MK SHARE THEM WITH 
YOU BEFORE YOUR LISTENER'S 
WILL TURN ON YOURSTATION YOUR 
STATION HAS TO TURN ON. MOR & 
C/W EXPERIENCED PROGRAM DI- 
RECTOR AND MORNING MAN CUR 
RENTLY EMPLOYED WILL CON- 
SIDER ALL OFFERS. CALL JOHNNY 
KAYE AT 606-371-1266, »eU 



"Nffwsman or announcer: Pour ye-ar* e<- 
perienc»— 2 at the board a> Newsman. An- 
nouncer and Mi Copy Writer 2 aa General 
MAnagBT. Have BA Degree and Fint Phone 
28. single and ready lo move. For rwurae 
and Upe write: Joe Steiner Jr.. 906 Dusky 
Roae Lane. Paaadena. Tetaa 77502, ael4 



POSITIONS OPEN 



C K G M Montreal is looking for an ex- 
perienced Personality Contemporary Jock. 
C K 0 M isone of the to,! four rated sUtiona 
in the city paying good buck* with weddy 
reach of clow to half a million. If interested 
send tape and resume lo: Tom Mcl^M, 
C K G M Montreal H3Z 2B5. Quebec. 
Canada, «!* 



NATIONAL PROGRAM CONSULTANT 
NEEDS JOCKS FOR HOCK AND CAW. 
IF YOU ARE A REAL PRO OR EVEN 
UNCERTAIN OF YOUR POTENTIAL I 
WOULD LIKE TO HEAR YOUR TAPE, 
HAVE OCCASIONAL OPENINGS IN ALL 
MARKET SIZES, EV WREN, P O. BOX 
10037, DENVER. CO. 80210 seU 



PROGRAM FOR SALE 



BRITISH Radio Program, available weekly 
to stations world wid*. Totally different for 
your iBilenersi and sponsors. Contains latest 
Pop news, interviews, music Tape available— 
Asikew InU-mational, 30 Curxon Street. 
London. W.I, se7 



CLASSIFIED 
ADVERTISING 
DOESN'T 
COST, 

IT 
PAYS. 



Billboard 
Top50 



.SURVEY lof Week Ending 9/7/74 

I' Copyf.ghl !974 BUI. 
boa'd Pdbiicai'Cms, rnc 
No pa»i oi this publication 
m»y b* fflp'Oduced. 
stored <n a retrieval syv 
lem or iiar^smitted <r> any 



prwlocoDying reccuding. 
or ottierwisfl. without the 
pr>or written pe(m>sSK>n ol 
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These m keil Mini miMle-cf'llit'rotd sinfla campiled (rem 
utnut reljil ales ami radio sUliiM air pla) Ibted in rank wd«r. 



riTU, Artist, Label I Numbei (Dist. Ub«l) (Publisher. Licensee) 



I LOVE HT FRIEND 

CliariK Rich. IsK 20006 (Columlni) (IU(k. SMI) 

I'M LEAVING IT ALL UP TO TOU 

Oonnr and Marw Osmodd. MGM 14/35 (Venke. BMI) 

FUL UKE HAKIN' LOVE 

Rolxrl) Flack. Atlantic 3025 (Stivforcst. BMI) 
I LOVE TOU, I HONESTLT DO 

OiKia Niwton lcitin. MM tOZSO (ti«lii{/Wnitnou|li/e>iudside. BMI) 
FHE MAN IN PAMS 

loii MMell. Hsilm llOai (Craiv i:im. BMI) 
(T0U1C) HAVING MT OAIV 
Paul Aoka. United Mists IM (Spanka. BMI) 
CAUON HE 

Qticaio. MmUt <6062 (Bil Elk. ASCAP) 
D0N7 LH TME SUN GO DOWN ON ME 

Ellon lotin. MC* «ZS9 (iMds. ASCAP) 

PLEASE COME TO BOSTON 

Dave LoEfiiis. Epic 5-1 II 15 (LEids. Antique. ASCAP) 
BNGS 

Lobo. Bic Tie; 15008 (Atlantic) (Una't. BMI) 
YOU TURNED HT WORLD AROUND 

Frank Stnitia. Reproe 1?03 (Warner Broi.) (Screen (;4ms/Co(umt>ia. BMI) 
TOU AND ME AGAINST THE WORLD 

Helen Redd). Capitnl 389; (AInn. ASCAP) 

SAVE THE SUNLIGHT 

Herb AJpeit. AIM IS42 (Lw Sal. BMI) 

VOU CANT BE A BEACON (It Voar UfM Dm'I ShiM) 

Donna Fargo. Dot 17506 ABC/Do( 17506 (Mattin/Far|o Hmie. ASCAP) 
RUB IT m 

Bill) "Crasli" Cratldock. ABC 11437 (Ahab. BMI) 
THEN CAME TOU 

Oionne tVarwicte And Spigaen, Atlantic 30» (Mi(hty Tliiee. BMI) 
ANNIE'S SONG 

lohn Denwr. RCA 0295 (Cderry Lane. ASCAP) 

GIVE ME A REASON TO BE GONE 

Maureen McGovein. 20th Century 2109 (A Son{/Shada. ASCAP) 

I SAW A MAN AND HE DANCED WITH HIS WIFE 

Oier. MCA 40273 (Senor. ASCAP) 

NOTHING FROM NOTHING 

Billr Preston. AIM 1544 (Almo/Preston. ASCAP) 

ANOTHER SATURDAY NIGHT 

Cat Stevens. AtM 1602 (Kags. BMI) 

HEUO SUMMERTIME 

B<ll>br Goldsborn. UA S29 W (Shade. ASCAP) 

TIN MAN 

America. Warner Bras 7839 (WB. ASCAP) 
HANGIN' OUT 

Hank Mancini And The Moulilii Sever. RCA 0323 (20lli 
Century/Twinchris. ASCAP) 
LOVE IS THE ANSWER 

Van McCoy & Die Soul City Symptnny. Avco 4639 (Avco Embassy. ASCAP) 
STOP AND SMEU THE ROSES 

Mac Davis. Cotiimbia 10018 (Saeen Gens Columbia/Soni Painter. BMI) 
THE NKHT CHICAGO DIED 

Paper LKe. Mercury 73492 (Phonogian) (Murray/Callendar. ASCAP) 
CAREFREE HIGHWAY 

Gordon Lighlfoot Warnei Bros. 1309 (Moose. CAPAC) 
STEPriN' OUT (GONNA BOOGIE TONIGHT) 
Tony Orlando And Oavin. Bell 45.601 (levine t Broon. BMI) 
YOU CAN TARE MY LOVE 

Ovncan McOonsM. United Artisis 436 (Unarl/I.l. Gold. BMI) 
TOUCH ME IN THE MORNING/THE WAY WE WERE 

lettermen. Capitol 3912 (Stem & Van Stock. ASCAP) 
WHO DO rOU THINK YOU ARE 

Bo Donaldson Ant The Heywoods. ABC 12006 (Ancficaa Oveaia. ASCAP) 

tirS PUT IT AU TOGETHER 

Stylistics. Avco 4640 (Aico Embassy. ASCAP) 

MEH ME ON THE CORNER DOWN AT IDE'S CAFE 

Peter Noone. Casablanca 0017 (Warner Bros.) (Bairy Mason/Miislard. BMI) 

BE MY DAY 

The Cats. Fantasy 727 (Prodifal Son. BMI) 

CANT GET ENOUGH OF YOUR LOVE, BABE 

Barry Mirte. 20lh Century 2120 (Sa-Vetle/lanuary. BMI) 
IF YOU TAIR IN YOUR SUEP 
Elvis Presley. RCA 0280 (Easy Nine/Dvis. BMI) 
WORKIN' AT THE CAR WASH BtUES 

lim Croce. ABC 11447 (Blendinlwell/Amercan 8roaecastill|. ASCAP) 
ROCK THE BOAT 

The Hues Corporation. RCA 0232 (High Ground. BMI) 
WHEN MABEL COMES IN THE ROOM 
Michael Allen. Warner Bros. 7833 (lerryco/E H Morris. ASCAP) 
TRAVEUNG PRAYER 

am loel. Coiumbia 3010015 (Rippartha/Hiiliar. ASCAP) 
CANNED MUSK 

Nict OeCaro. Blue Thumb 251 (treat Guns. ASCAP) 
THE NEED TO BE 

In Weatherty. Buddah 420 (Keca. ASCAP) 

BONAPARTE'S RETREAT 

Glen Campbell. Capitol 3926 (Acufl/Rose. BMI) 

BOOGIE BANDS AND ONE NIGHT STANDS 

Kalhy Dallm. Discreel 1210 (Warner Bros.) (Fei/AbtmaHiy/Eye. BMI) 
YOUR LOVE SONG 

Elliot Lurie. Epic/Columbia 11153 (Elliot Larie. ASCAP) 
UTTU BIT OF UNOfRSTANOING 
B.W. Stevenson. RCA 10012 (Rurusha. BMI) 
FOUR STRONG WINDS 

Ian Davnon. RCA 1000 (M. WHatafll t Son. ASCAP) 
BEACH BABY 

Fint Class. UK 49022 (looAlo). (Mainstay. BMI) 
LOVE HE FOI A REASON 

The Osnwms. MGM 14746 (lobetto. ASCAP) 
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L.A. Philharmonic IVIeets Its 
Money & Music Obligations 



By DAVE DEXTER JR. 



LOS ANGELES-While virtually 
every American symphony orches- 
tra huffs and puffs seeking financial 
backing as its season ncars, the Los 
Angeles Philharmonic conducted by 
Zubin Mehta looks at its nearly $6 
million annual operating budget 
with a feeling of security. 

Seventy percent of the budget is 
acquired from the Southern Califor- 
nia Symphony-Hollywood Bowl 
Assn.'s earned income. The remain- 
der is derived from contributions. 

Fall and winter concerts by the 89 
men and 15 women are performed 
in the Dorothy Chandler Pavilion of 
the Los Angeles Music Center 
downtown, a luxurious venue which 
seats 3,213 and boasts first-rate 
acoustics. 

British-bom Ernest Fleischmann. 
the association's articulate and ag- 
gressive executive director, this week 
revealed the LAP's enviably am- 
bitious 1974-75 schedule, which be- 
gins at London's Royal Albert Hall 
Sept 4. Nineteen cities will hear 
Mehta and the orchestra in Europe 
in 32 concerts, a grueling trek which 
climaxes Oct. 1 2 at New York's Car- 
negie Hall in a triple-decker that will 
mark the start of an annual New 
York scries. 

"But that is merely a preview." 
says Fleishmann. "In California, in 
November and December, we ap- 
pear in a dozen concerts throughout 
the western states. Our regular sea- 
son in Los Angeles will comprise 72 
subscription concerts-up from 40 a 
few years ago— and we are booked 
for 50 additional performances 
throughout Southern California 
plus 60 concerts for juvenile au- 
diences. 

"The children's concerts are sup- 
plemented by a decent (teaching) 
program organized by the Philhar- 
monic's management" 




SCS Associatwn Photo 
DIRECTOR ON PHONE-Ernest 
Fleischmann hears some joyous 
news, perhaps about the LAP's 
ambitious 1974-75 schedute. 

That taxing schedule will move 
the LAP through June. Then comes 
the summer season in Hollywood 
Bowl, which seats 18.000 and peren- 
nially attracts the most revered 
soloists in the classical world. 

It all started in 19l9when William 
Andrews Clark Jr.. a 42-ycar-old 
amateur musician, lawyer and art 
buff, arranged for Walter Henry 
Rothwell to play Dvorak. Liszt We- 
ber and Chabrier with local musi- 
cians at Trinity Auditorium. Success 
was immediate in those frenetic 
years that followed World War 1. 

George Schneevoight succeeded 
Rothwell as conductor in 1927 and 
he in turn was followed by Artur 
Rodzinski, Otto Klempercr, Alfred 
Wallenstein, Eduard van Beinum 
and. in 1962, the popular young 
maestro from Bombay, then only 26, 
who has outlasted them all as he 
starts his 13th year as music chief. 

The LAP features a number of 
prominent virtuosi. Sidney Harth is 



Top-Price Product 
Surges in Engiand 



By EVAN SENIOR 

(^4u5ic Week Classical Edilor) 



LONDON-Upsurge in sales of 
top-price classical recordings by all 
major companies has been a feature 
of the past 12 months of trading. 
Since all LPs, whether full-price or 
at mid-price or budget level, use the 
same amount of now-scarce and ex- 
pensive raw material, large top- 
bracket sales mean larger cash in- 
flow and larger unit profit. 

EMI Records deputy classical 
manager John Patlrick says "Our 
top-price ASD HMV label is at the 
moment showing a 28 percent rise 
over the same period of last year; 
and the more expensive multiple 
box sets, which always have high 
sales with us.arcupjustover lOper- 
cent. 

"Excluding the boxes, an over-all 
rise in sales of all our classical labels 
shows an increase averaging 14 per- 
cent 

'Times of economic stingency," 
he comments, "always seem to turn 
more people towards home enter- 
tainment, and nowadays the cost of 
dinner out for two people could 
cover the price of a couple of large 
box sets which last a lot longer and 
can give home pleasure for years." 

Phonogram classical manager 
Quita Chavez finds the same pat- 
tern. "Earlier in the year the three- 
day week forced us to cut down our 



monthly classical releases, but in the 
end we found this an advantage 
since our sales force had more time 
to concentrate on fewer items; and 
though we are now back to normal 
releases, we will not go back to the 
inflated ones we used to have. A 
quick glance shows our lop-price 
classical sales of the past 12 months 
are, in spite of the three-day week, 
up over-all by some 35 percent" 

Decca classical promotion man- 
ager Peter Goodchild report over-all 
classical sales 20 percent up on last 
year's, with the full price bracket at 
an even higher figure. RCA's classi- 
cal operations for the past year also 
indicate a strong rise in top-price 
Red Seal sales. "That's where the 
profit lies in the catalog, comments 
classical manager Ralph Mace. Paul 
Myers, CBS director of Master- 
works, says "The top-price classical 
catalog is now particularly healthy. 
Last year we showed a rise in sales of 
40 percent, and this year we have the 
same figure, 40 percent over last 
year's, and there has been an up- 
surge in sales of all price categories. 
In spite of the earlier three-day week 
we are now, after only just over six 
months of the year, well on the way 
to passing our budgeted classical 
sales for the whole year." 



concertmaster and a frequent violin 
soloist. Kurt Reher. coUo; Roger 
Bobo. tuba; Roger Stevens and 
Anne Diener Giles, (lute; Barbara 
Winters and David Weiss, oboe; 
Martin Buxbaum, clarinet; Robert 
Di Vail and Thomas Stevens, trum- 
pets, and William Kraft and Mitch 
Peters, percussion, are all inter- 
nationally known musicians. 

Nor does the LAP bow to any of 
the eastern symphonies when it 
comes to making records. British 
Decca several times a year sends 
crews and equipment here to obtain 
LPs, most of them taped on the 
UCLA campus in nearby West- 
wood. 

Twenty albums are active in ^hat 
firm's (London in the U.S.) catalog. 
In preparation are sessions which 
will produce additional LPs featur- 
ing the music of Beethoven, Bruck- 
ner, Rimsky-Korsakoff and Richard 
Strauss as well as two unique "mix" 
albums, assorted opera overtures 
and sidemen's showcase spotting 
Glenn Dicterow, Michele Zukovsky, 
Miles Zentner and Thomas Stevens 
as soloists performing Wieniawski, 
Weber, Vivaldi and Haydn. 

Recording revenues, of course, 
helps substantially in meeting the 
LAP'S nearly $6 million operating 
nut. 

Vanguard 
Supraphon 
In a Deal 

NEW YORK -After a year of ne- 
gotiations. Vanguard Recording 
Society and the Czech label Su- 
praphon have entered into a con- 
tractual agreement to make avail- 
able the Supraphon label in the U.S. 
via Vanguard's distribution system. 

The Supraphon catalog includes 
such artists as the Czech Philhar- 
monic; the Prague Chamber Or- 
chestra; the Smetana and Janacek 
Quartets; the violinist Joseph Suk; 
the Suk Trio; and such conductors 
as Paul Kletzki; Vaclav TaUch; Ka- 
rel Ancerl and Vaclav Neumann. 
The Czech Philharmonic under 
Neumann will make a major tour 
throughout the U.S. this fall. 

Vanguard's national sales man- 
ager, Harold Lewis, announced the 
first release of six Vanguard/ 
Supraphon recordings to be issued 
in September at a cost of S3.98 per 
disk. These are Shostakovich Sym- 
phony No. 5-Ancerl/Czech Phil; 
Dvorak Symphony No. 8-Neu- 
mann/Czech Phil; Dvorak Concerto 
in A Minor/ Romance-Suk/Ancerl/ 
Czech Phil: Mendelssohn Octet- 
Smetana and Janacek Quartets; 
Beethoven Piano Trio in Bb, Op. 97- 
Suk Trio; and Schubert Piano Trio 
in Bb, Op. 99-Suk Trio. 

Disco Deejays Debut 
Monthly News Sheet 

NEW YORK-The National 
Assn. of Discotheque Disc Jockeys 
has begun publication of a monthly 
news sheet, "The Melting Pot" de- 
signed to inform its members of mu- 
sical trends and industry news items. 

The sheet published by Blendisc 
Inc., lists album product deemed 
suitable for disco airplay and fea- 
tures interviews and articles on in- 
dustry figures and discotheque hap- 
penings. 



Regardless of what Congress says- 
C.W. Kendall has not resigned . . . 
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Texas Music: 

Pride Unsurpassed Anywhere 



By BILL WILLIAMS 




exas is, of course, many 
things. Aside from being a big 
slice of America, it is the West, 
and it is the Southwest. It also 
is the South in many respects, 
and many insist it is still a na 
tion within itself. It is so 
sprawling, so diversified, so 
much of everything that gener- 
alizations at once go out the 
window. 

Yet. whether in Dallas or 
Houston, Waco or Fort Worth. Tyler or Amarillo. San An- 
tonio or Corpus Christi. Panola County or Austin, there is a 
common denominator: a pride that is unsurpassed any- 
where, matched only by its genuine warmth and friend- 
liness. 

The grip of a Chicano hand in South Texas is as mean- 
ingful as the handshake of a country picker in Abilene. The 
outward (and inward) feeling of a songwriter in Dallas is as 
sincere as that of an oil tycoon m Houston. 

Texas always tingles with excitement, and each year 
with the bringing together of what we call a Spotlight on 
Texas, there are new avenues of that elusive yet always 
present awareness of the happening of music. 

Music is so much a part of Texas that it permeates the 
hills and plains and valleys. People live and die by it. and 
swear by it. They dance to it. sing to it. clap hands to it. and 
absorb it. 

Despite its size, there is more creativity per square inch 
in this marvelous state than perhaps any other anywhere. 

There is. as everyone knows, a great deal of money in 
Texas, from many sources and resources. Yet. almost 
paradoxically, little of the "big" money has been invested 
in the music business. However, it's beginning to happen, 
and it could be the capitol that really turns things on. 

Dallas and Houston still carry on their f nendly rivalry in 
all fields, and this includes music. But there are scores of 
intervening cities which will match them, or perhaps sur- 
pass them, in this regard. The new Dallas-Fort Worth air- 
port has brought the latter city out of its cow-town image, 
and Austin is about as exciting as anything can be. Waco 
quietly makes a tremendous noise with its religious heri. 
tage, and the Tex Mex music makes converts of everyone 
who will take the time to listen and partake. Tyler, one of 
the most t>eautiful of all cities anywhere, also takes pride 
in its sound, and rightfully so. 

Now, the newest thing on the scene is the film picture, 
with its musical scoring. It has developed a brand new 
form of excitement, and outsiders are looking at it with 
amazement. With a little nudge here and there, it could be 
astronomical. 

Huge structures continue to go up, in all parts of the 
state, and the great Astrodome won't be the only building 
to which people alude. Rock concerts are moving into the 
baseball parks for the first time, and Willie Nelson's "Pic- 
nic" on the fourth of July was a sight to behold. 

The operation of a firm such as Showco in Dallas stag- 
gers the imagination. So does that of the still-building 
Summit operation in Houston. 

Texas still ranks as the number one consumer spot in 
America for record-buying. Get a song going in Dallas and 
Houston, and it's likely you have a hit on your hands. Dis- 
Inbution becomes a major part of this, along with the pow 
erful and influential radio stations of the state. 

There is one disconcerting note, yet Texans have a way 
of overcoming adversities. Despite all of that money in 
Texas, the Dallas Symphony is without enough funds to 
continue as a year-long orchestra. It hasn't performed now 
in a couple of months, and it will take about $1.7 million to 
get the symphony off the ground next year. So far, even 
with the help of such greats as Lily Pons and Phyllis Diller, 
only half of the needed money has been raised. There has 
been a shuffling of management, and some of the more 
prominent musicians have resigned. At this writing, there 
was no conductor under contract. This, one of the 8th larg- 
est symphonies in the nation, can be a great loss to Texas, 
It needs a rally, and help from everywhere. 

This is the only set. back music has seen in Texas. The 
tConttmieJ on pa^e T-7} 

Texas' music diversity clockwise: Fred Piro, Good News 
Records president, Research Craft general manager Chuck 
Donnelly and regional marketing manager for Word, Inc.. 
Cy Jackson (from left) talk religious records and tapes at 
Waco. Bob Greyer and Jay Fletcher record Latin music at 
San Antonio. Tony Bennett with the North Texas State 
Univ. jazz lab band program in Denton. Familiar sign every 
July 4th at Austin. A fresh new country star, Johnny Rodri- 
guez. TM Productions' jingles girls recording In Dallas. A 
new ifuJustry, film making, and composer of sound tracks 
Euel Box (left) and Mulberry Square Productions president 
Ja« Camp. Texas' summer king se<f<elebratkMi at Canyon 
State Park with musical 'Texas,' written by Paul Green. 





Texas Ain't 
Just Country 
Rock Has Deep Roots 



B. W. Stevenson (left), Doug Sahm (above) and Jerry Jeff Walker. Photos: B.W. (RCA); Sahm (Warner Bros.); 
Walker (MCA). 



By BOB KIRSCH 

To many people, the music of 
Texas means country, blues or 
Latin. Yet there has long ex 
isted a major rock scene in 
Texas, and many top artists 
who launched careers in the 
Lone Star State still find it the most enjoyable 
place to live and refresh themselves mu- 
sically. 

Texas, of course, is country, blues and 
Latin. And the rock scene has developed from 
just this "musical melting pot" atmosphere 
that has long characterized the state. 
Geographically, Texas is a natural center 



for music. Many major country artists have 
been Texans. including Ernest Tubb. Moon 
Mullican, Ray Price, George Jones, Johnny 
Horton, Waylon Jennings and, most recently, 
Johnny Rodriguez. 

Just as country grew up in the South and 
Southwest, so did the blues, felt by most to be 
blood brother to country. Texas' most fa- 
mous blues artist was probably the great Rob- 
ert Johnson, whose songs and styles in- 
fluence rock giants like Eric Clapton more 
than 40 years after Johnson's passing. 
Bobby "Blue " Bland, Blind Lemon Jefferson 
and Jr. Parker are just a few more of the 
many blues greats from the state. 

Texas was also one of the breeding 



grounds for rockabilly, the sound most sig- 
nificantly popularized by Sun Records in Mem- 
phis in the mid-'50's through the likes of 
Elvis Presley, Charlie Rich, Jerry Lee 
Lewis, Roy Orbison, Carl Perkins and 
others. While the forementioned 
names were not Texans, stars such 
as Buddy Holly, Jimmy Bowen. 
Buddy Knox and Charlie Feathers 
were. 

The general consensus is that rock 
is a direct outgrovrth of rockabilly and 
rhythm and blues, just as these two musi- 
cal forms were direct outgrowths of country 
and blues, probably the two most purely 
"American" types of music. So, the impact of 
rock in Texas today should come as no real 
surprise. 

Who are some of the current rock stars 
headquartering in Texas and 
what has been their contri- 
bution to the national rock 
scene? 

Certainly one of the top 
Texas rock bands, and one 
of the top bands in the na- 
tion, is Z.Z. Top. This trio of 
hard rockers are not the 
most flamboyant band in 
the world, but they have grown into one of the 
more successful. The group's current LP for 
example, "Tres Hombres," has been on the 
charts more than 60 weeks, is now in the top 
20 and is gold. 

Locating in Houston, Z. Z. Top offer a 
chugging, driving brand of rock that has 
made them strong concert draws throughout 
the nation and they are tireless tourers. While 
they have never had a major AM radio hit, 
their constant touring and reputation has 
made them almost certain draws around the 
nation. Much of their music represents just 
the combination of country and blues men- 
tioned above. 
Perhaps the Texas artist who has enjoyed 



the most commercial success on AM radio 
through hit singles and on FM radio and in 
concert through fine LPs, is B.W. Stevenson. 

Stevenson was first heard in Texas by RCA 
staffmen some three years ago. Since that 
time he has enjoyed major hits like "Sham, 
bala," the top 10 "My Maria" and "Little Bit 
of Understanding" as well as four critically 
acclaimed LPs. 

Stevenson's music can perhaps best be 
summed up as a combination of country and 
blues. Many of his themes are country and his 
strong voice is a mixture of the country and 
blues formats. B.W. acknowledges that he 
gained much of his experience playing the 
clubs in Texas, hanging out in the Austin area 
and learning and playing with a number of 
other performers. 

Doug Sahm came out of San Antonio in the 
mid-'SO's at the peak of the British musical 
invasion, heading a group then called the Sir 
Douglas Quintet. His first major hit, "She's 
About a Mover, " was a blues influenced rock 
tune that climbed to the national top 15. 
Since then, Sahm has developed a large cult 
following around the nation and from time to 
time still enjoys a major hit, such as "Men. 
docino." His work consistently offers inter- 
esting mix of country, blues and rock. 

In recent years, recording with Atlantic and 
Warner Bros., Sahm has used country fla- 
vored bands and a bluesy voice to serve up 
one of the more distinctive styles in rock. He 
is a source to rock people on country music 
and vice versa. 

Sahm paid his dues in the Texas clubs and 
has developed into a top flight club attraction 
around the nation today, headlining and fill, 
ing such spots as the Troubadour in Los An- 
geles. He has had the assistance of people 
like Bob Dylan and Tony Joe White on his LPs. 

Tony Joe White headquarters in Corpus 
Christie. His music is an interesting mix of 
swamp music, country and rock. With one 
(Coniinued oti page T-7} 



Austin Combines Traditional And Progressive Sounds 
In Bid To Become Nashville 11 



By Townsend Miller 

The fame of Austin, as a new 
third national center of 
country music continues to 
spread. The description is 
justified. Yet Austin, to 
date at least, lacks the com. 
mercial elements that 
would place it in the same category as Nash, 
ville and Bakersfield. 

Austin, rather, has become a musical col- 
ony, a gathering place and home base for sev 
eral hundred talented musicians. And it is 
safe to say that there is more country music 
played live, night after night, in Austin than in 
any other city anywhere, regardless of size, 
for Austin also is the home of the most nu. 
nwrous and rabid country music fans in the 
world. 

These fans, who pack up to three dozen 
clubs nightly, make it possible for scores of 
country musicians to live and make a living in 
Austin while enjoying the quiet, non -commer- 
cial companionship of their fellow musicians. 

The musicians, themselves, describe Aus 
tin's importance as a "way of life" for musi- 
cians, a "feeling" that nurtures creativity. 

In print and talk around the nation. Austin 
most often is cited as the current mother lode 
of the new "progressive" brand of country 
music. Musicians even speak of the "Austin 
sound. " There is good reason, for the Austin, 
based musicians who have attained the most 
success as recording artists tend to break 
from the traditional. These include Jerry Jeff 
Walker (MCA); the "cosmic cowboy." Michael 



Murphey (Epic); B.W. Stevenson (RCA); Doug 
Sahm (Atlantic), the Texas Tornado; and 
Bobby Bridger (RCA). Even the recent work of 
veteran singer com poser Willie Nelson (Atlan. 
tic) leans toward the progressive sound. 

However, there is still plenty of traditional 
country music in Austin, led by the talented 
young Asleep at the Wheel group, an Austin 
import from the West (^ast, which special- 
izes successfully in the western swing of Bob 
Wills while touring the nation for concerts 
and dances. Asleep at the Wheel just cut its 
first album for Epic after switching from 
United Artists. 

Austin's enthusiasm for the traditional has 
meant a new career for the city's "grand old 
man"* of country music, 64-year-old Kenneth 
Threadgitl. who has been yodeling and sing- 
ing in the Jimmie Rodgers tradition for al- 
most half a century. And both of the two most 
successful young groups to originate in Aus- 
tin, Freda (Marcia Ball) and the Firedogs and 
Alvin Crow's Neon Angels, stick close to the 
traditional. 

The country dance halls certainly have not 
suffered from the progressive movement. 
Dancers continue to patronize Austin s older 
clubs like the Broken Spoke, Skyline. Dessau 
Hall, Big G's, the Rockin' M, and Gil's, while 
flocking to three giant-sized new dance clubs 
opened the past year. Texas Opry House. El 
Paso Cattle Co., and the Chaparral. 

Although traditional country music is grow, 
ing in popularity in Austin, progressive truly 
dominates and is credited with starting the 
Austin scene boom. Jerry Jeff Walker was 
one of the first migrants, along with Bobby 
Bridger. Walker came because of the relaxed 



non commercial atmosphere and continues 
to speak loudly for those musicians who 
are opposed to the encroachment of the 
recording studios, publishing companies, 
and talent agencies which might taint the 
Austin serenity. 

About two years ago, Michael Murphey and 
Willie Nelson moved in. Nelson is the focal 



point of those who want to see all the ele 
ments of the country music industry come in 
to Austin to make it a second Nashville. 

Musicians on the road continued to spread 
the word about Austin's "musicians colony,"' 
and B. W. Stevenson, Willis Alan Ramsey. 
Doug Sahm, and the Asleep at the Wheel 
{Continued on page T-9} 



Michael Murphey (left) and Willie Nelson are part of the magnet force drawing muskians to 
Austin. Photos: Murphey (Epic); Nelson (Atlantic). 
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The Texas Rangers may do 
some scoring now and 
then, and the Houston 
Astros, but most of the 
most interesting scoring 
in the state of Texas is 
done in the recording stu- 
dios; musical scoring for 

motion pictures. 

At least partly responsible for this is the 
Texas Film Commission, whose director since 
last March has been Dianna Booker, a young 
lady with big ideas. 

The commission, in existence since 1971. 
has brought in an average of 10 to 15 big 
budget feature films a year, with plenty of 
music composed for their bacltgrounds. In 
addition, some 10 low budget films are done 
there annually, adding about $6.8 million per 
year to the state's economy. 

Miss Booker proudly points out that Texas 
has everything to offer; good climate, wheat 
fields, swamps. Spanish towns. Victorian 
towns, rugged hills, ranches, etc. 

And the music part of it, she feels, is just 
being tapped. "This is only the beginning for 
the musicians of Texas." she notes. "Docu- 
mentary and commercial films have been 
making use of the musicians here for years, 
and now the feature films are taking hold." 

The perfect example of what she says is 
found in Dallas, where Mulberry Square Pro- 
ductions has done a successful film called 
"Benji," a family flick which was done by 
young, talented Joe Camp, and scored by 
Euel Box. Euel and his wife. Betty, even wrote 
the Charlie Rich voice track which is in the 
film. 

Camp is one who firmly believes that films 
are a definite part of the musical growth of 
Texas. The feature film business is a natural 
evolvement from the industrial films which 
have been scored in Texas for a number of 
years, many of them by the same Euel Box. 
Most of the music for "Benji" was done at 
Sound Techniques, a studio which is film ori- 
ented. It is handled by Skip Frazee, who came 
out of the Pepper complex. 

Even the portions of the film which were 
recorded in other cities were done by former 
Texans, and Camp says they could just as 
easily have been done right in Dallas. 

Mulberry Square even started its own dis- 
tributing company when the major distribu- 
tors wanted all the music rights. Instead, Epic 
has released an album from the movie, fea- 
turing the Charlie Rich song. Everything was 
recorded on 16 track and then transposed to 
35 millimeter. 

Box. who was music director at Pam's for 
10 years, is no novice at the business. Among 
his other credits, he scored the Allan Funt 
film. "What Do You Say To a Naked Lady." He 
also has scored the last few Clint Eastwood 
movies. They were filmed in Texas. 

Mulberry Square is only three-and-a-half 
years old. and the original prospectus was 
sold to stockholders with two aims; to do tele- 
vision commercial work, and to do family en- 
tertainment, movies and television. Dallas 
has been long known as an inexpensive mar- 
ket, but Camp decided to spend some money 
and go after quality. By January of its second 
year of operation, he already had his firm in 
the black. And an idea which had been fester 
ing in his mind for some six years began to 
take form. He wanted to do a film from a 
dog's point of view, using an actual animal. 
But there was no Hollywood response unless 
if was animated. So Texas was the place to do 
it all. He found such a dog. one which could 
express love. fear, puzzlement, reaction to 
situations, and the like. The feeling is the 
dog's: the people are the props. 



Texas Film Industry 
Growth Sparks Music 
Scoring Activity 

By BILL WILLIAMS 




When Camp had to make his own decision 
to distribute, he found it no different from 
producing: just a lot of hard work. He hired a 
couple of former UA people, formed his own 
company, and the film has done better at the 
box office so far than any family picture re 
leased to date. It was held over, at this writ- 
ing, into its second month in such places as 
Amarillo. Shreveport. and Lexington. Ky. It 
will show initially in all primary markets ex 
cept New York. New England and Los An- 
geles. The film had grossed over $1 million at 
the box offices after playing in only 200 of 
some 5,000 scheduled dates. 

Camp already has a new film in produc- 
tion for next spring. As in the case of "Benji. " 
the music is being written even before the 
film is totally scripted— to fit the emotions of 
the picture. 

Camp formed his own publishing com- 
pany. Mulberry Square Music (ASCAP). along 
with Box, and the company is specializing in 
film music. 

Flower Films of Austin is an entirely differ 
ent sort of firm, but it deals exclusively in mu 
sic and pictures, mostly documentaries. 
Through grants from the American Film Insti- 
tute. Les Blank spends considerable time on 
location doing films of some 38 to 44 min- 
utes' length, for rent or sale to college librar 
ies and public libraries. 

Among his films are "The Blues According 
to Lightning Hopkins." which he shot in 
Houston: "A Well Spent Life." honoring 
Mance Lipscomb, the Texas blues master: 
"Dizzy Gillespie."' " Christopher Tree."" "Dry 
Wood and Hot Pepper." a Cajun Music story: 
"An Evening at Threadgiirs."" which is about 
country music: "Clifton Chenier. " and many 
others. 

The firm is run by Fontain and John 
Harms, while Blank is out on location shoot- 
ing. The films are in more than 100 libraries. 

The Happy Shahan Ranch, Alamo Village, 
has been the scene of four films, and it's 
where Johnny Rodriguez was first show- 
cased. Joe Renteria has done a big feature 
film in El Paso called "Toke."" Other big 
budget films done recently include ""The 
Great Waldo Pepper."" and " Sugarland Ex- 
press."' 

Martin Jurow of Jefferson. Tex., has done 
a number of low budget films, and now is 
moving into the major feature business. 

Century Studio is doing a big budget fea- 
ture now. with all of the money provided in 
Dallas. Called "The Pyramid. " is also will be 
scored in Texas. 

In Fort Worth. Crescendo Cinema is doing 
a number of low budget films. 

Warren Skaaren. the first director of the 
film commission, has started his own film 
production company in Austin, and it will all 
be Texas based. 

"The Lives and Times of Xaviera Hollan- 
der." a major film with score, was recorded at 
Dallasonic Records, with Ken Sutherland pro- 
ducing the music and doing the arranging. 
The same is true for "The Black Rider." 

The Sundance Studios in Dallas special- 
izes in background tracks for television films, 
and is the largest motion picture facility in the 
(ContiniteJ Oil page T-15) 



Mulberry Square Production photos 
"Benji" is a unique story told from the dog's 
point of view, which meant building camera 
equipment to Iwld the camera a dog's height 
off the ground. The music was just as unique, 
t>efieves composer-conductor Euel Box, who 
points to uncovering the jazz side of Charlie 
Rich, singer of the opening theme. 



Clubs On Upswing Throughout Texas 



There are generalizations spo 
ken about the club scene in 
Texas, with which most seem 
to agree: the clubs of Houston 
are. for the most part, disco- 
theques, and shy away from 
rock, while that city is heavy in rock concerts. 
On the other hand, Dallas leans heavily 
toward the rock clubs. Austin is heavy in 
dubs, with emphasis on country. All of the 
other cities and towns can be broken down in 
this generalized way. but there are always 
major exceptions. 

The most knowledgeable man in this field 
is C.W. Kendall, who headquarters in Dallas. 



A long-time entertainer as both a singer and a 
comic, he now is entertainment director for a 
string of clubs, and is the president and co- 
owner of the Ken-Ran Agency, which books 
acts into clubs around the nation. In fact, this 
is only a small part of what this remarkable 
man does. 

The talent he handles works everywhere, 
but he is directing the entertainment at two 
clubs in Dallas, one in Houston, one in Mem- 
phis, and has just taken over for a string of 
Ramada Inns. Other such moves are in the 
works now. 

Through his agency, Kendall books 32 of 
his own acts, and others as well. Though most 



are based in Dallas, they are sent everywhere, 
and are kept busy every week of the year. He 
also is getting into the concert business, to 
complement the club work. He also manages 
some of the acts, and has placed three with 
Stax and two with Toro Records. 

Kendall also is in the process of doing some 
producing, forming a production company 
with Isaac Hayes and Randy Stuart. 

Kendall got into the club and agency busi- 
ness at the end of his entertainment career 
by going to Kodiak. Alaska, working there and 
saving all his money. He first leased a club in 
Fort Worth with Larry Randall, the leader of 
the Big Beats. The agency was a spin-off of 



the club business, and he now devotes most 
of his time to the agency, which was formed 
three years ago. His first act was the Big 
Beats, and they worked his first clubs, called 
The Place Across The Street. Another in Dal- 
las is called, simply. The Other Place. 

Kendall keeps agents on the road, and he is 
building other clubs now. Six are under con- 
struction called the Ship's Wheel, and he will 
have 25 of these by next year, most of them in 
Texas. Instead of live bands, these smaller 
clubs will have jukeboxes, with records of the 
old big bands. While they cater to a more ma- 
ture clientele, the young people are starting 
fConiimied on page T-15) 




Fandangle photo 

'Fandangle' at Albany, Texas is one of the oldest musicals in 
the state originating in 1938 when Robert Nail asked his 
speech class to come up with something different. Texas, of 
course, is rich in musical heritage. Much of it was inherited 
from Spain and Mexico. The first music schools within the U.S. 
boundaries were in Texas missions. The musical talents of In- 
dians was being extolled as early as 1778 and a century later 
German and French settlers added still more musical flavor. 

Pride Unequalled Anywhere 

• Conlinuet/ from page T-3 

clubs are alive and booming. The concert halls are filled. Six 
Flags over Texas has drawn record crowds with its musical 
performances. A lot of the native sons and daughters have 
returned. New studios are going up and others are being ex- 
panded. Son^ething Is always happening. 

One ot the more popular people in Texas is a non Texan 
named Russ Regan, the West Coast based record executive 
who seems to have given a helping hand to most of the people 
in the music business in Texas. His name, along with words of 
praise, is heard everywhere. 

Texas, where seldom is heard a discouraging word, is still 
booming in its almost conservative way, and yet retains it's 
charm and its easy aggressiveness. 

Some feel that Texas still needs an inward move by a ma- 
jor label to really get things going. Robin Hood Brians is one of 
these. He says that if a major should locate in Texas, it not 
only would liave all of the obvious advantages which are 
apparent in these pages, but would stimulate investors, talent 
and others to get on the bandwagon, and elevate Texas to its 
proper place in the music world. 

Blue Band To Z. Z. Top 

• Coiumued from page 7-4 

of the most distinctive voices in rock. White has broken 
through with AM hits from time to time, such as "Polk Salad 
Annie" and "Roosevelt & Ira Lee." He has turned out a num- 
ber of exceptional albums, has worked on motion pictures 
such as "Catch My Soul" and has written a number of hit 
songs for others, including "Rainy Night In Georgia," done by 
Hank Williams, Jr. as a country hit and by Brook Benton as 
a pop and soul hit. It is this type of activity that exemplifies 
the across the (ward music feeling in Texas. 

Another major Texas name is Jerry Jeff Walker. Coming out 
of Austin, Walker first gained attention as a member of a rock 
group called Circus Maximus, but it was as a songwriter that 
he jumped to fame, penning the classic "Mr. Bojangles." As a 
solo performer, he has been categorized as rock, folk and 
country, and has become a staple of the Austin "cosmic cow 
boy" scene. He has enjoyed other hits as a performer himself, 
the most powerful probably being "L.A. Freeway." and has 
grown into a top club and concert draw. 

Michael Murphey is another artist who gained initial fame as 
a songwriter, through his often covered "Geronimo's Cadil- 
lac," a damning indictment on the treatment of Indians 
whose land yielded oil. Considered by many as a country act, 
Murphy also appeals to rock audiences and, like Walker, plays 
clubs and concerts on a regular basis throughout the country. 

Sam Neely, another Corpus Christie native, gained his first 
fame with the hit "Lovin' You Just Crossed My Mind. " A tal- 
ented writer and performer, he has recently scored again with 
"Sadie Take a Lover." Like many of his Texas compatriots, 
Neely has a strong country flavor in his work but is felt to be 
primarily rock. 

Freddie King, the " TexasCannonball. " is recognized as one 
of the premier blues guitarists in music. While basically a 
blues artist. King also appeals strongly to rock audiences and 
has toured extensively with superstars like Leon Russell. His 
"Hide A Way" is still considered a classic soul cut. 

Perhaps the most commercially successful blues artist op- 
erating out of Texas today is the great Bobby " Blue" Bland. 
Bland, originally with Don Robey's Duke-Peacock label and 
now with ABC (after ABC's purchase of the operation) is con- 
sistently on the Hot 100 and soul charts, and recently began 
playing clubs like the Whisky in Los Angeles that are primarily 
known for white hard rock acts. His reception, both critically 
and from the audiences, was strong everywhere. 

Shawn (fillips, a guitarist and sitarist from Texas, is diffi- 
cult to categorize. He has not yet reached the stardom many 
predict for him. but he is always well received critically and 
was at one time a major influence on British folk rock star 
Donovan. 



Even when the music is dirty: 




the sound should be clean ! 
DcillO/OAICil) 

8&16 Track Dolby- DBX Studios 
3103 RouthSt. Dallas, Texas 
1-214-651-9982 
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Gilley, Rodriguez Spread Fame 
Of Texas' Country Music Heritage 



By BILL WILUAMS & BOB KIRSCH 



As long as most anyone can remember, Texas has 
been country country. The country music of the 
state has become legendary, and so have its per- 
formers, both of the past and present. 
There are the obvious names, of course: Bob 
Wills. Ernest Tubb. Floyd Tillman. Dale Evans. 
Stuart Hamblen. Johnny Horton. Roger Miller. Leon McAuliff. 
Moon Mullican. Roy Orbison. Buck Owens, Ray Price, Jim Reeves, 
Tex Ritter, Hank Thompson. Ted Daffan. and more. 

There are names such as Jimmy Dean. Al Dexter. Johnny Dol- 
lar, Goldie Hill, Waylon Jennings, George Jones, Willie Nelson, 





Ron McKeown photos 
Dancers reflect joy at Willie 
Nelson picnic, a gathering 
point of country performer 
(clockwise): Mickey Gilley 
Samml Smith, Willie Nelson an 
Mickey Raphael, Doug Kershaw 
Billy Joe Shaver. 




Billy Walker, Charlie Walker, Johnny Rodriguez, Tony Douglas, 
Lefty Frizzell, Claude Gray. Dewey Groom, Leon Payne, Justin 
Tubb. and others. 

All of these are native Texans. So is Cindy Walker, the great 
lady songwriter, singer-dancer and actress, whose grandfather 
had been a hymn writer in Texas long twfore her. 

Ironically, although the state has produced such raw talent, the 
history has been one of not being able to keep them down on the 
farm. Fame and fortune came elsewhere, and Texas could only 
boast of the various birthplaces. Now that has changed. 
There is a going home exodus to Texas, an in migration of its 

talent. And with reason. Willie Nelson 

i Ray Price, so are Daf- 
d Tillman, the out 
jing composers and 
sts. Dewey Groom still 
uns a club in Dallas, 
named after his old 
band, and there are 
even some non- 
native sons (Char- 
ley Pride, for ex- 
ample), who 
have sought 
out the Texas 
plains. 

And now, a 
man named 
Mickey Gilley is 
seeing the frui- 
tion of his ambi- 
tions realized af- 
ter some 16 years 
of trying. An "over 
ight" success when 
happened, he was 
n Houston where he 



By now, though, the had al- 
is^" most given up on recording. He 
had tried it on the Minor label, on Dot, 
on Paula, and finally on Astro, which he owned him- 
self just to get out a record for home-town consump- 
tion. And then Playboy came into his life. 

He reached back into the past to find ' Room Full 
of Roses," which has been recorded by almost ev- 
eryone in the business, and went into his own studio 
(Jones Sound of Houston) to put it down. Actually, 
"Roses" was the flip side. The plug side of the 
record was to be "She Called Me 6aby, ' another 
from the archives. • 

Suddenly, though, the three big country outlets in 
Houston were playing the "Roses" side, and Gilley 
couldn't press fast enough to keep up with sales. 
Cheered but cautious. Gilley made a trip to Nash- 




ville. where the record was rejected by all major la- 
bels. (Despite being on the Astro label, the record 
got a "pick" in Billboard). 

About to return to Houston. Gilley called old 
friend Eddie Kilroy. who took the record to the West 
Coast, pitched it to Playboy Records, and went to 
work with Kilroy and Joe Rufino. Suddenly Gilley 
was on top, and promptly followed with a strong al- 
bum. 

Meanwhile, back in Texas, Gilley had bought a 
club four years ago (the picture of the place is on the 
back of his new LP), and it has become one of the 
great showplaces of Texas. With a room that seats 
more than 2.000, Gilley had been playing there 
atx)ut seven nights a week. Now, it still showcases 
country music every night, but with different name 
artists coming in. Gilley is too busy on the road him- 
self to spend as much time there as he would like. 

Gilley is not unlike a good many Texans who had 
to struggle to make it all the way up, but there is a 
uniqueness atx)ut him. The same can be said of 
many others. Willie Nelson has now established his 
own enterprises in Austin. Ray Price has his horse 
rarKh near Dallas, where he remains close to the 
earth. Daffan makes his home in Houston, and 
Tillman is still out there performing and writing, doing 
his standards such as "It Makes No Difference 
Now." and "Slippin' Around," or "I Gotta Have My 
Baby Back," or "I Love You So Much It Hurts." 

Some months ago. Bob Wills was wheelchaired 
into a studio from his Fort Worth home to take part, 
as t>est he could, in what was called a final album. It 
subsequently was presented to the Library of (in- 
gress. This member of the Country Music Hall of 
Fame is a tradition in himself. The inventor of West- 
ern Swing, the creator of the Light Crust Doughboys, 
the man who brought wind and brass instruments 
back to country music, also made many movies, and 
did literally hundreds of singles and albums. 

There are Texas companies specializing in coun- 
try music. One of these is Sunshine Country of Fort 
Worth, which is two-and-a-half years old and has 1 1 
artists on the roster. Owner-president Bart Barton is 
determined to make a country label work in Texas. 
With him are Bill Reagor, vice prasident. and Carol 
Byers, the secretary-treasurer. Underway now is an 
album by John Wells. The firm also has its own 
stable of writers, including Larry Fargo, recognized 
as one of the better ones. 

There also are the unknowns. Peter Braaz and his 
group called Hickory are a case in point. There are 
six in the group, and all of them write, perform and 
sing. Based in Houston, they are currently purchas- 
ing their own studio. They are described by contem- 
. iConunued on page T-lb} 



Brians Still Studio King 
In Tyler and Now Looks to Films 



Robin Hood Brians is the miracle 
vrorker of Tyler. Texas, who col- 
lects mementos from Sherwood 
Forest, grows roses, and turns out 
hit records. 
First of all, he has what is gener- 
ally recognized as one of the fin- 
est studios not only in the state, 
but anywhere. He built it all himself, attached to his 
home. He is recognized as one of the finer produc- 
ers in the business. He also has a strong publishing 
company going, and a knack for uncovering talent. 
But most of his concentration is on the studio, 
where he records everyone from Tony Douglas to 
Z.Z. Top. 

Robin has, among other things, an all new con- 
sole, a new 16-track machine, an MCI: a new gain 
brain, a Kepx, a Dynamic Sibillance Controller: new 
monitor amplifiers with voiced speakers: active 
traps in the ceiling and walls: a rustic decor which 
provides a felt covering that's easy on the eyes and 
offers a great sound. Brians always has been heavily 
into sound, and he has devised a new drum sound 
now which gives all sorts of studio freedoms. 

All of this is nothing new for the soft-spoken 
Texan, who has been turning out hits in his place for 
a long while. In many cases he has helped produce 
them: in others he just lays back and cooperates. 

Remember John Fred's "Judy in Disguise " of a 
few years back? It was cut in his studio. So were all of 



those early hits of Nat Stuckey and David Houston. 
So. as noted, have the Z.Z. Top hits for the past four 
years. "Salt Lick " was the first of these, and it was 
Brians who got them their original deal with London. 

Brians is somewhat reluctant to talk about these 
sessions, points out that they are very closed. "They 
are private people, and I respect their privacy," he 
says. But he makes it abundantly clear that he loves 
to work with them. "They're totally relaxed in the 
studio, and they work hard on their sound. They 
have a definite idea when they come in of what they 
want, and so they do it all in very few takes. It's all 
tightly controlled. No one else is in the studio, and 
there are no hangers-on. They're just great people." 

Brians worked with the Gladstones for a couple of 
years, took no pay for it. built them into a major act, 
and then lost them. This he regards as one of the 
tragedies of the record business. 

But far more people have stayed, and keep com- 
ing back. Tony Douglas not only does his own 
recording there, but is producing several other art- 
ists such as Jim Chesnut and Tony Williamson. Mi- 
chael Taylor produces Bobby Jenkins there for 20th 
Century. Joe Douglas does his Swamp Fox recording 
at the Robin Hood Studio in Tyler. So do countless 
others. 

Brian's interests also now lie in a young lady 
named Jan Holly, whom he took in as a writer a year 
or so ago, but now has recorded her for the Casa- 
(Coniiiuted on page T-15) 



Austin Bids 
As Nashville 11 

• Coiilinued from poi^e T-4 

group joined the steady flow of musicians moving in from all 
over ttie nation. The Lost Highway Band came from Montana, 
Buckdancers Choice from Massachusetts, and Uncle Walt's 
Band and the Ooak Snead Band from the Carolinas. 

As Austin's musical colony grew, its local audiences, bol- 
stered by 45.000 young University of Texas students, ex- 
panded also. Fans continued to follow their old favorites, such 
as Allen Damron, Rusty Wier (ABC), Kenneth Threadgill. and 
Sammy Allred and the Geezinslaw Brothers (RCA), already 
based in Austin, but the enthusiasts increased in amazing 
numt)ers to embrace the newcomers. 

By far tfie most important factor at the start of the boom 
was Eddie Wilson and his appropriately-named Armadillo 
World Headquarters, a funky converted armory which began 
to lure growing young audiences to hear "name" country art- 
ists like Willie Nelson, Waylon Jennings, Tom T. Hall, and 
Doug Kershaw. The Armadillo also was among the first to lend 
support to talented young local groups who pioneered the 
Austin scene like Greezy Wheels, Freda and the Firedogs, and 
Great Scott, which eventually evolved into two of the city's 
most popular groups, Alvin Crow and the Neon Angels and the 
Bronco Brothers. 

The growing number of kx:al and imported musicians and 
the expanding audiences also found havens in smaller sympa- 
thetic non-dance clubs like Castle Creek, the Saxon Pub. The 
Cricket Club. Soap Creek Saloon, and Shakey's Pizza Parlor. 

The dancing audiences grew, too, and the dance bands led 
by such established musicians as Aubrey Lowden, Billy 
Bownds, and Bert Rivera, were joined by new groups. The 
Moods of Country Music. Johnny Lyon and the Country Nu- 
Notes with Janet Lynn, and Jess (jemaine and the Country 
Musk: Revue with Mary Margaret Kyle began to pack the tradi- 
tional local dance halls with growing audiences that over- 
flowed to newly-opened clubs. 

Jerry Green, a vocalist who appeared on the Grand Ole Opry 
a few years ago, organized a successful listening-dancing 
band. Ptum Nelly, featuring vocal harmonies led by Jerrie Jo 
Jones, moved to the forefront in popularity, and Guich Koock, 
young co-owner of the nearby ghost town of Luckenbach, be- 
came one of three finalists in the recent much-publicized na- 
tionwide search for a new 'Singing Cowboy. " 

Austin's two country musk: radio stations, KVET and KOKE. 
continued to gain listeners, and KOKE FM launched a format 
of progressive country programming. 

Now the commercial aspect is beginning to bud. About two 
years ago, bright energetic young Larry Watkins came along 
to establish a much needed booking and management 
agency. Moon Hill Management, Inc. The firm, under Wat- 
son's guidance and an efficient staff headed by Tommy 
White. Patti Ricker. and Sherril Nelson, has grown to include 
the personal management of Michael Murphey. B. W. Steven- 
son, Rusty Wier, Asleep at the Wheel, Kenneth Threadgill, 
Steve Fromholz. and Bill and Bonnie Hearne. Moon Hill also 
books Willis Alan Ramsey, Oon Sanders, Buckdancers Choice, 
Plum Nelly. Greezy Wheels, Brushy Creek, the Lost Highway 
Band, Denim. Ace in the Hole, Billy Jim Baker, Cedar Frost, 
and Dogtooth Violet. 

Moon-Hill's publishing arm also expanded, and the firm 
recently signed a cooperative agreement with the publishing 
section of Leon Russell's Shelter Records. 

Recently Larry Moeller, who grew up in his father's Nash- 
ville-based Moeller Talent, Inc., moved to Austin with his 
singer composer wife. Dee, to establish an agency of his own 
and to take over the bulk of the management of fast-growing 
Willie Nelson Enterprises. 

Willie, himself, has found the Austin musical climate re- 
warding since moving from Nashville two years ago. He 
switched to the Atlantic label with a more progressive sound 
about the same time with good results: he has staged three 
successful outdoor country music concerts of giant propor- 
tions, and, with friend Leon Russell, has moved into television 
production. His pertormances now command at>out triple the 
fees he received two years ago. 

Dreams of Austin as a recording center still seem far re 
moved. However, Odyssey Sound. Ltd., boasts a fully 
equipped 24-track studio. Jerry Jeff Walker recorded about 
half of an MCA album there almost two years ago and recently 
taped another to be released soon. (Meantime, Walker re- 
corded another MCA album before a live outdoor audience in 
the relaxed atmosphere of tiny nearby Luckenbach.) The 
Odyssey studio also has t}een used for partial albums and 
demos by Willie Nelson. Lee Clayton, Steve Fromholz, and 
Dee Moeller. 

Non country musicians also are using Odyssey with acceler 
ating frequency. Recording albums there recently have been 
such diverse groups as Sunstar (rock), Techniques Four 
(soul), Ewing St. Times (country-rock), and the Eleclromag 
netKS (jazz). Jay Podolnick. co-owner of Odyssey with Steve 
Shields, feels that Austin's reputation as a music center is 
being enhanced by having albums from various musical 
forms "coming out of Austin," and he is convinced that this 
trend is necessary to expand Austin-based markets. 

Shunning all studios. Commander Cody and the Lost Planet 
Airmen long ago found Austin's young audiences so receptive 
that they recorded their recent Paramount album "Live From 
Deep in the Heart of Texas" at Armadillo World Headquarters. 

(Respite the dominance of country music in Austin, rhythm 
and blues continues to attract a strong local following for 

(Continued on page T-15) 



next time you need some 
locotion recording, call on 
the people who can 
do the job. 

In the past year the Texas Music 
Sound has come a long way. Things are 
staning to happen! In Austin, Progressive 
(^untry is the sound; and we're here to 
capture it live. 

We're the first 24-track location 
recording company in the southwest. 
And, with our equipment and personnel, 
we can handle any situation . . . whether 
it be on a mountain top or out in the 
Gulf. 

Just let us know when it's 
happening and we'll meet you there. 
With Ampex and Studer tape machines, 
MCI console, Kepex and Gainbrain 
units, Dbx noise reduction, AKG reverb, 
JBL monitors, TV and talkback monitors, 
microphones and technicians. 

Sixteen, eight, four and two track 
systems are also available. 

REELSOUND 
RECORDING CO. 

P.aBox 12725 / AUSTIN, TEXAS 78711 / SI2-472-3325 
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Lartest Lighted Dance Floor In The SW 




BOOKINGS 
PRODUCTIONS 
ADVERTISING i 



For Bookings Call ... (214) S22-S120 



ELECTRONIC 
ENTERTAINMENT 
INC. 

Builders Of Computerized Dance Floors 
[4527 TRAVIS, DALLAS (214) 522-6190 
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Latin Music Creators Organize And Adopt Seminar Programs 

By LUPE SILVA 



The leaders of the Spanish language music indus- 
try of Texas display a serious willingness to con- 
sider potential solutions to a variety of inter-in- 
dustry problems. As part of this. Billboard 
organized a Latin Chicane seminar July 23-25 at 
Corpus Christi. There was ample discussion on topics ranging 
from the effects of current inflationary pressures on this in- 
dustry to the problems of lack of airplay and distribution en- 
countered in their attempts to penetrate markets outside the 
state of Texas. Plans were also laid for another seminar, pos- 
sibly around February or March of next year. 



Perhaps the biggest problem facing this growing industry 
is the ever increasing squeeze on production and manufac- 
turing costs, in particular the rise in pressing costs brought 



Seminar participants in Corpus Christi from left: Billboard re- 
porter Lupe Silva, Mike Chevez of KINE-AM, Kingsville: Victor 
Ortegon of KUNO-AM; Fred Aguirre, Royaico Dist.; Johnny 
Merta, Raza Productions: Arnaldo Ramirez, Jr., Falcon: Bob 
Grever and Charley Grever, Lado A Records; Arnold Ramirez. 
Sr., Falcon: Ortegon. 



about through the shortage of PVC. "Our pressing costs have 
increased some 30 percent over the past year or so." says 
Johnny Gonzales of El Zarape Records. Freddie Martinez, of 
Freddie Records, stated that his suppliers have raised^heir 
prices three or four times within the same period. 

The industry's problems were compounded by the closing 
down of Tanner and Texas' pressing plant in San Antonio 
around the start of the year. "We had been pressing with 
them for some 25 years, " states Arnaldo Ramirez, Sr. of Fal- 
con Records, "Then all of a sudden we were left out in the 
lCoii:i/uted on page T-tt) 



Chicano 

Groups Blossom 

In spite of the vinyl shortage and its attendant head- 
aches for the industry. Chicano groups flourish in 
Texas. The abundance of quality material produced 
by these groups result in wider exposure for the Chi- 
cano sound through increased airplay and popularity 
in the dance hall circuit. 
Perhaps the biggest influence on the Chicano 
scene during the past year was Guerra Company Productions' 
release of the LP "Que Bonito. " Featuring arrangements by 
Rudy Guerra and vocals by Jimmy Edwards, the album con- 
tinues to be the top seller in GCP's catalog. This is according 
to GCP's A&R Director. Albert Esquivel. The popularity of this 
production is evidenced by its long duration on the Billboard 
charts. 

Sunny Ozuna, Key-Loc Records, continued his high selling 
consistency with "El Preferido" and "El Orgullo de Texas. " 
This year, according to Key-Loc Business Manager Johnny 
Zaragosa, Key-Loc added two new strong Chicano groups: El 
Ruco Villarreal and his band, and Luis Ramirez and his Latin 
Express. 

New groups appeared on the scene which promise new di- 
rections for the Chicano sound, based on their recent releases 
and their performance in the dance halls. These would in. 
elude: The Royal Jesters (GCP), Los Kasinos de Cecitio Garza 
(Uniko). The Mexican Revolution (El Zarape and Revolution), 




Los Bandidos (Freddie). Tortilla Factory (Falcon). La Raza 
(Raza Productions), Sangreviva (Primero and Bego), and Kris 
Bravo and his Band (Falcon), 

Other established groups, such as Augustine Ramirez (El 
Zarape). Los Unicos (Uniko and El Zarape), Carlos Guzman 
(Falcon), Carlos Miranda (Falcon), Joe Bravo (El Zarape), and 
Los Fabulosos (Falcon) continued drawing top crowds at 
dances and presentations. 

There was also new interest generated in pushing the Chi- 
(Continueti on page T-20) 



Latin Distribution 
Adds PX's Worldwide 

By CHARLIE BRITE 

Doors that have so long been closed to the 
Texas Chicano record manufacturer are 
beginning to open widely through more 
publicity and better service, according to 
Manuel Rangel. Jr., of San Antonio"s 
Rangel Distributors. 
What better proof can be offered than 
the recent agreement between Rangel and military post ex- 
changes to provide Latin product to all United States bases. 
This agreement opened up a virtually untouched market for 
Texas Latin product. 

Rangel Distributors have long been the one larger distribu- 
tor that prided itself in handling the elusive Tex Mex music 
market since the music began emerging on the scene, and 
now with the music so widely accepted, the company is con- 
sidering expanding its operations to New Mexico. Arizona, 
and Colorado. 

'"It's never been easy to deal with Chicano music." Rangel 
admits, "but now we are a well respected industry and an in- 
tegral part of the over-all entertainment scene." 

Rangel was instrumental in opening up large discount 
chains toChicano music with the help of Western Merchandis- 
ers of Amarillo. The late John Bullock felt that a large busi- 
(Continued on page T-20j 
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Latin Seminar Piograms 
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cold." Marsal Productions. Inc. was faced with the San 
Antonio plant's shutdown at a time when demand for their 
Sonido Internacional label artists, especially Angelica Maria, 
was mushrooming in Mexican and United States markets. 

With the closing down of Tanner and Texas. Houston 
Records remained as the single major pressing plant in Texas. 
However, it could not meet the increased demand due to the 
shortage of PVC. Some Texas labels had to resort to out of 
state pressers. There were also some cutbacks in produc 
tion. In addition, some major productions were late in being 
released. 

In spite of the rising costs. Texas manufacturers have 
been hesitant to increase their prices. There are those who 
feel that their principal consumer, the lower to middle-class 
Mexican American, has been badly pinched by the current 
economic situation. A rise in record prices, according to some, 
would deter sales of the product. On the other hand, there are 
those who feel that they have no choice but to raise their 
prices. Pressing, printing, and other production costs have in- 
creased to the point where there is a very slim margin between 
producer costs and the prices at which records are sold to the 
distributor. 

In polling the individual participants of this seminar, it was 
felt that price increases were imminent. A major portion of the 
industry has been considering a raise in price for some time, 
at least in the price of singles, which could go to $1.29. This 
would be in line with recent price increases of English lan- 
guage product. The industry was somewhat cautious of in- 
creasing the price of their albums. 

The price of Spanish language LPs has been at least a dol- 
lar behind that of English language product for some time in 
Texas markets. This includes recordings produced in Mexico 
by major companies and those produced in Texas. This situ- 
ation is a throwback to the days when stereo was introduced. 
English language LPs were price differentiated on the basis of 
whether the product was mono or stereo. It was felt at that 
time that the Mexican American consumer could not afford 
the sophisticated stereo equipment. Furthermore, the strug- 
gling Texas labels could not afford to produce stereo LPs due 
to the smallness of the market and the lack of adequate chan- 
nels of distribution. By the time some major channels were 
opened, most Texas labels were already producing in stereo. 
However, no efforts were made to increase the price of Span 
ish language LPs. 

At this time, there is an apparent desire on the part of 
Texas manufacturers to raise the price of their albums. How- 
ever, most would prefer to wait for a decision from the major 
distributors of Mexican product, noting that their prices also 
lag behind the prices of the English language LPs. 

In discussing the piracy situation in Texas, the partici- 
pants felt there was a need for a stronger state law and for 
more anti-piracy action on the part of major manufacturers. 
Al Sanchez, of Hurricane Enterprises, who traveled from 
neighboring New Mexico to attend the seminar, noted that 
the New Mexico anti-piracy statute had recently been declared 
unconstitutional. He urged the Texas manufacturers to work 
with New Mexico authorities for a new statute, since the bulk 
of Spanish language product pirated in that state is of Texas 
origin. 

Noting that the Texas statute is a part of civil, rather than 
criminal law, the participants stressed that most anti-piracy 
action had to come from the manufacturers themselves. This 
could prove costly, since prosecution of cases could detract 
from the day to day operations of the companies. "If the big 
guys can't do anything about it, what can we do, " queries Ar- 
naldo Ramirez. Sr. of Falcon Records. "We're as helpless as 
small fish in a big ocean." 

As the Texas labels attempt to penetrate markets outside 
the state of Texas, they are confronted with problems in the 
areas of promotion and distribution. Progress has been made 
to some extent in those areas of the Mid-West and Northern 
States, where Texas farm workers migrate every summer. At- 
tempts are now being made to invade the complicated L A. 
market. 

Some Texas labels have had distribution outlets in L A. for 
some time. Others have been moving in within the past year. 
And yet others visit the L. A. area periodically with the hopes of 
boosting their sales. In general, the seminar participants felt 
that the airplay given their product over the dominant Span- 
ish language radio stations was not in keeping with the de- 
mand for their product in that market. It was noted that tour- 
ing Texas bands usually draw packed houses when playing 
L.A. Those companies with offices in L.A. have accomplished 
more through their marketing efforts rather than through air- 
play over the major L.A. stations. 

The point was made that Texas labels have had an image 
problem over the years. Some companies have been, and con- 
tinue, producing material that could fit within any of the vari- 
ous Spanish language music categories. Yet, this material has 
often been classified as inferior only because it was produced 
in Texas. Texas labels, it was brought out, have produced such 
top stars as Cornelio Reyna, Gerardo Reyes, Chelo Silva. and 
Angelica Maria, among others. Yet. these artists have had to 
make the break in Mexico before they received their due rec- 
ognition in the United States. 

The importarKe of increasing airplay of Texas product 
over the dominant L.A. Spanish radio stations was one of the 
key topics at the seminar. Participants at this seminar ex- 
pressed the feeling that their product has gained ample ac- 
ceptance in the L.A. area. Yet, the airplay given to the Texas 
sound was felt to be somewhat low. 

(Coniinued on page T-ISJ 
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Latin Label Survey Points Up Vitality 



Grever International 

Charley Grever and his son. Bob, are a perfect combina- 
tion. Charley knows the music business in every aspect and 
talks with a knowledge gained Irom years of experience, while 
Bob is the catalyst— the young dreamer of dreams that 
doesn't know what "you can't do that" means. 

Together they have built a strong base in the San Antonio 
Chicane music market since moving Grever International to 
that city from New Jersey just a year ago. 

No sooner had they unpacked their bags in the Alamo City 
did they have a hot selling item by Irene Rivas on their Cash 
label entitled, "Tonto." The song became a popular one in 
Mexico and just about every popular Mexican recording artist 
has done the song on an album. 

Now, while many Texas manufacturers complain about 
lack of radio airplay outside the Southwest area, the Grevers 
have found a way to overcome this problem. They simply re- 
verse the strategy. Instead of starting their releases in Texas 
and hoping for crossover play in Mexico, they start their new 
songs in Mexico and expect crossover into the United States. 

"It's much easier to get a song played in the United States 
on Spanish stations after it has become popular in Mexico, 
than to get it played In Mexico after U.S. airplay, " Bob Grever 
explains. 

The fact that the company holds copyrights to such hit 
songs as "What A Difference A Day Makes, " "Magic Is The 
Moonlight" and the Latin hit, "Jurame." is proof to the 
Grevers that music is truly international in scope which has 
opened up an entirely new door for the company. 

While visiting Canada. Bob Grever had heard a hit song en 
titled "Seasons in the Sun" by Terry Jacks and felt the song 
was great, even before it broke in the United States. Grever 
returned home and had the song translated to Spanish and 
acquired a Mexican singer to record the song. As a result, the 
company's "Estopas de mi Vida " by Jorge Duarle has t>ecome 
a big hit in both Mexico and the United States and started a 
whole new trend in the Latin market. 

Just completed is the company's Latin cover version of 
"Billy. Don't Be A Hero." 

"We never do the songs exactly like the English version,"" 
the youthful Grever explains. "We always change something 
in the arrangement to make the song sound a bit different for 
variety." 

In line with this trend, Chicano artist Freddie Martinez re- 



By LUPE SILVA & CHARLIE BRITE 

corded his own Spanish version of '"Hooked On A Feeling" 
and is getting a wide amount of airplay and sales. 

Being trend setters is nothing new to Charley and Bob 
Grever, and they now see the Latin market as wide open to 
anyone with enough courage to try something different. 

" We have to stop asking why our product is not getting 
played outside Texas,"' Charley Grever explains. ""Instead we 
have to ask ourselves why we can t produce records that will 
be played."" 

Marsal Productions 

Marsal Productions. Inc. has had an exciting year. Largely 
responsible for this excitement is the success they have ob- 
tained with Mexican Movie and TV star Angelica Maria. A year 
or so ago, the star decided to switch Irom recording Mexican 
popular songs to recording modern songs in the ranchera 
style. Her first LP for Marsars Sonido Internacional label re- 
flected this switch. Within a few months, the album broke out 
in Mexico and to this day has become one of the top sellers in 
Mexican and U.S. markets. 

But it will not end there, according to Marsal's Production 
Director Mel Moran. Sonido Internacional will release within a 
few months another Angelica Maria LP which Marsal hopes to 
convert into another top seller. This time the popular star, 
who has been christened "La Novia de Mexico " (The Sweet- 
heart of Mexico), will record an LP in bilingual country style. 
Several country standards have now been selected for this al- 
bum, and the star will do them completely in English and then 
completely in Spanish, according to Moran. Furthermore, the 
LP will be produced by Marsal in Nashville, utilizing the talents 
of the heaviest names in Nashville studio musicians. 

In addition to Angelica Maria. Marsal's Sonido Inter- 
nacional label has released other top selling recordings by 
Mexican stars Jorge Lavat and Cha Cha Saavedra. as well as 
top Chicano composer Joe Mejia and his band. Mejia, whose 
""TeTraigo Estas Flores"" was popularized by Freddie Martinez 
and later recorded by the top names in Mexican and U.S. mu- 
sic, was sponsored by Sonido Internacional when he partici- 
pated at the 1973 International Festival of Latin Music in Los 
Angeles. 

Other labels in the Marsal family include: Tex-Mex, which 
has produced several top sellers by Conjunto (accordion- 
based) artist Ramon Ayala, as well as Magda, Del Rio, Domi- 
nante, and El Topo. Marsal also maintains an office in the Los 
Angeles area. 



Joe P. Martinez is President of Marsal Productions, Inc., 
headquartered in San Antonio. Mel Moran is in charge of a&r 
and production, while Chano Elizondo is involved in the sales 
and distribution operation. 

El Zarape Records 

At the time of Billboard's Latin Chicano seminar in Corpus 
Christi, Johnny Gonzales of El Zarape Records was looking 
forward to the month of August. He was anticipating heavy 
sales due to the release of his " Best of " LP series, featuring 
top selling songs by top groups such as Los Unices, The Mexi- 
can Revolution, etc. During that month, Augustine Ramirez 
would be recording the 100th El Zarape Album. He was also 
looking forward to the date of the Texas State Fair in Dallas 
when El Zarape would once again be presenting a minimum of 
8 top groups during "Mexico Day. " He noted that these pres 
enlations have in the past drawn crowds of up to 17,000 per- 
sons to this affair sponsored by the State Fair of Texas and 
handled by Special Events Coordinator Jim Skinner. 

Presently. Gonzales is working with Texas Governor Dolph 
Briscoe and his assistant, Rudy Flores on plans to have some 
top Conjuntos and Chicano Bands put on a show during the 
annual Texas Prison Rodeo at Huntsville, Texas in October. 

By the end of the year. El Zarape Records hopes to have its 
own recording studio. This label s artists have previously re- 
corded their material at such studios as Freddie Martinez' stu- 
dio B, Manny Guerra's Amen Studio, Dallasonic, and Jones 
Studio of Houston. In addition. Gonzales has started using his 
own photography in LP jacket covers. 

Ever since he began recording in a Dallas bedroom in 
1963, Gonzales' El Zarape label has sponsored some of the 
top names in Chicano Music. These include, among many oth- 
ers. Little Joe and The Latinaires, Augustine Ramirez, Los Un- 
ices, and The Mexican Revolution. To continue this tradition. 
Gonzales has just signed one group which he feels will do well 
in the Chicano music field. He has already released two sin- 
gles by this group and an LP is on the way. The group is called 
The Mexican Connection and is directed by KOPY-AM (Alice, 
Tex.) disc jockey Joe Cisneros. In the Conjunto field. Gonzales 
recently signed Los Tremendos Gavilanes to a three year con- 
tract. Their second LP was to have been released during the 
month of August. Los Peppers de Vkitor Garza have also been 
signed for El Zarape Records. 

FVomotiens are also a big part of El Zarape Records. Gon- 
iCowimied on page T-18) 
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Brians Tyler 
Studio IGng 

• Continued from pu^e T-S 

blanca label (Warner Bros ), and describes her as "cockney 
country," because she is as British as the Beatles and as 
country as Tammy Wynette. Her first release, called "Ms-ery" 
was co-written with Jimmy Rabbit, and co-produced by Robin 
and Randy Foots, with their R-H B production company. Both 
feel she has the ability to go all the way. 

Tyler is close enough to Dallas to be blessed with out- 
standing musicians, and yet far enough to have the isolation 
which many individuals and groups prefer. 

Brians, by the way, does some recording of his own in his 
spare time, and has had out some singles and LPs. 

He would rather, however, discuss the studio and the 
sounds of today, which he feels have changed drastically. 
There is less overdubbing, he notes, and more ambiance. A 
lively sound is the result. It lets the instruments speak, and 
lets the sound happen in the studio. 

Brians is always thinking ahead. While he has been actively 
working in the |ingles business for sometime, he now is look- 
ing strongly into film scoring, and just might get involved in 
some mobile facilities. But they can't be just average ones. 
That wouldn't satisfy him at all. They must be of studio quality 
first; have that right sound, which will make them more than 
just a facility on wheels. That's-why he has made no rapid 
moves in this direction. 

There still is another studio in Tyler, but there used to be 
two others, Steve Wright has gone out of the studio business 
and into full-time production. Wright, who has recorded for 
several labels, kept his studio inactive for some time. Still ex- 
istent, however, is the Custom Sound studio, run by Curtis 
Kirk, who has been in the recording business for some 22 
years. His is an eight-track studio, doing mostly custom work, 
and doing it successfully. But he is Brians' biggest booster, 
and they are close friends. 

Brians, who flies his own plane to get where he wants in a 
hurry, rarely looks back. He will talk with some reticense about 
the gold LPs he has had, or the million selling singles, but he 
would rather talk atwut the joys of Tyler specifically, and 
Texas in general. 

And he knows whereof he speaks. 

Clubs On Upswing 

• Conlinued from page T-6 

to flock in. There also are game rooms in the clubs. He also is 
planning to build some discotheques, adding to his current 
Old Theater in Dallas. 

His is really the only big national agency headquartered in 
Texas, but he "doesn't limit his acts to the clubs. He also has 
been getting them college dates. 

But clubs are his mainstay, and he also is in the process of 
buying five more established clubs in the U.S. 

Other clubs, however, are in abundance in Texas, where 
people like to go out to be entertained. One of the big things 
going in both Houston and Dallas are the apartment clubs: 
those built directly into large apartment complexes primarily 
for its residents (most of whom are young singles), but which 
also open up to outsiders. The Village Inn Pizza Parlors of 
Houston, a large chain, also are big in the club scene. The La 
Bastille, which features jazz acts and blue chip artists, has al- 
ways been a successful story in Houston. The Winchester and 
the Stampede Ballroom feature country music. So does 
Mickey Gilley's place. Bonaparte's Retreat is considered an 
outstanding rock club. Houston also has. for concerts, the 
Coliseum, Jefferson Stadium, the various universities, and 
Liberty Hall. The Adams Apple chain is coming into Houston. 
The Sports Page is a popular club, incorporated with the pro- 
fessional Oilers. Babe Navarro is planning a new four-level 
club in the city, a $1 million complex using rock headliners. 

In Dallas, the Fairmont Hotel is still a leading entertain- 
ment spot. 

Austin Bids As Nashville 11 

• Continued from page T-9 

groups like Southern Feeling, featuring Angela Strahly and W, 
C, Clark: the Night Crawlers: Storm, and Conqueroo. 

Rock music is centered around fklother Earth, a sizable club 
owned by brothers Steve and Mark Weinstein, where nation- 
ally famed Crackerjack was originally featured. Mother Earth 
hosts bands like Too Smooth, which evolved from the Stump 
and F^oenix groups, and Bubble Puppy seven nights a week. 

One of the most important factors in the Austin scene is the 
new Texas Opry House, opened a few months ago primarily as 
a country music club by Wallace Selman, Bronson Evans, and 
Rick Spence. This luxurious and spacious facility has a capac- 
ity of some 1.600 persons for both dancing and concerts. Aus- 
tin fans often fill it to capacity even to hear local talent, and 
already the Opry House is gaining a nationwide reputation by 
bringing in top country stars like Waylon Jennings, Tanya 
Tucker, Bobby Bare, and Ferlin Husky. 

Another new club, the Chaparral, has equal size and also 
books artists of national stature on a regular basis, and there 
is rarely a week when Austin fans aren't treated to from one to 
three top-ranked stars. 

Whettier the music industry will follow the musicians to Aus- 
tin remains to be seen, but meantime, the country music fans 
and ttte musicians, themselves, are having a ball. 
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In calling the program directors at KWKW-AM and KALI- 
AM. the two leading Spanish stations in L.A.. Billboard was 
told that the percentage of Texas music played over these ra 
dio stations was in the neighborhood of three or four percent. 
Pepe Rolon. Program Director for KWKW states that his sta- 
tion's programming is centered around some 40 current 
Spanish hits. Selection of the playlist is based on several fac- 
tors, including commercial appeal, quality of production, and 
popularity among the station's listeners. He adds that the 
Texas product has indeed been gaining in popularity and that 
some airplay, though limited, is given to the Texas sound. At 
KALI. Program Director Juan Rafael Meonio states that his 
station's musical aim is to capture the Spanish-speaking 18 to 
35 year old audience. Thus, this station's programming con- 
sists mainly of modern sounds, especially Spanish versions of 
American top 40 hits. He added that those Texas companies 
who produce the "young" sound have a better chance of ob 
taining airplay on that station. He agrees that both L A. major 
stations play about the same percentage of Texas recordings. 

Participants note an image problem. It was felt that those 
outside the state of Texas seem to have the impression that 
only one style of music is produced in Texas. Thus, a Chicano, 
or Texas artist may release an album with boleros, ballads, 
ranchera, or tropical sounds but not all cuts will be listened to 
simply because he is classified as a Texas artist. Some stated 
that occasionally a song may be recorded by a Texas artist and 
not be played in the U.S. until after the song breaks in Mexico. 
In other cases, the song may have to be recorded by a Mexican 
group before it receives airplay in the U.S. 

The success Texas groups have when they tour the West 
Coast was cited as an indicator of the wide acceptance of the 
Texas sound in that area. Texas has for many years been the 
source of touring musicians, it was noted. 

Those Texas companies that have established offices in 
the L. A. area have a better chance of increasing the amount of 
airplay for the Texas product. But it was stressed that the situ- 
ation is not going to change overnight. Thus, the companies' 
marketing effort in areas other than airplay will have to be 
strenghtened in order to establish a foothold in the L.A. 
market. 

Manuel Rangel, of Range! Record Distributors, and Bob 
Snyder, of Western Merchandisers, commented during the 
seminar that Anglo distributors and rack jobbers are becom- 
ing more aware of the distinction between the various artists 
and are properly using this new awareness in their display and 
promotional plans. 

As brought out t)efore, the seminar ended with a note of co- 
operation and plans to meet again soon. Tentative plans for 
an industry wide meeting in Houston during the early part of 
next year have been set 

Even though the industry has experienced some growing 
pains, magnified due to the decline of the economy, there 
have been some notable accomplishments during the past 
year. Marsat Productions, Inc. obtained the recording rights 
for Mexican Movie and TV Star Angelica Maria, changed her 
singing style, and produced a high volume seller in the Mexi- 
can and U.S. markets. Charley and Bob Grever, of Lado A 
Records, introduced the song "Tonto" with Irene Rivas. The 
song was recorded by a host of important stars on the Mexi- 
can and U.S. scene. Freddie Martinez, of Freddie Records, 
and Sunny Ozuna, of Key-Loc records took part in a Mexico- 
produced movie. Falcon Records' TV show "Fanfarria Falcon" 
is now shown over some 160 TV stations in the U.S. Rudy and 
Manny Guerra, of Guerra Company Productions, boosted in- 
terest in the Chicano sound through their two hit LPs: "The 
Return of the Latin Breed" and "Mas Latin Breed." These 
events can only serve as indicators that the Texas Latin Music 
scene is a progressive scene. 

Texas Film Industry 

• Continued from page 7-6 

city. It can do a 16 or 35mm mix, and does mixing for other 
production companies. Bill Zimmer's musical capabilities 
came from a background in the jingle business. Bill Stokes, 
the president, started with documentaries for the govern- 
ment. Considerable scoring is done by Euel Box and Phil Kelly 
of Dallas. 

At the January Studio in Dallas, films are being recorded 
for, among other things, the Atomic Energy Commission. 
John and Frank Simon do considerable television work, and 
do considerable jingle work for Century 21 and the Toby Ar- 
nold company. The Simons feet that the film industry is just 
burgeoning in Texas. 

Skip Frazee at Sound Techniques is installing a time code 
system for films. His studio is so swamped it now is adding 
personnel and extra space, primarily for film work. He feels 
Dallas has a need for more publishers to keep up with the new 
and updated studios. Just recently, in cooperation with the 
Record Institute of America, Frazee conducted a two-week 
course on studio operation and engineering, done in coopera- 
tion with Gary Taylor. 

Even MicMix Audio Products, which has been building 
portable boards and a line of reverbs called the Master 
Rooms, sees the move toward film. Both Bill Hall and John 
Saul, the owners, are former aero space engineers who built 
equipment for January Studio in Dallas, Pantigo in Arlington, 
and for others, and now is in the business of upgrading equip- 
ment for the film houses, installing several reverbs and the 
like. 

The film industry seems to be well on its way in Texas, and 
the scoring opportunities believed phenomenal. 
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Gilley, Rodriguez Spread Fame 
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poraries as "clean country," and they're an outstanding 
group of youngsters struggling for a contract. They were origi- 
nally "turned on" by Merle Haggard, have been paying their 
dues working the Texas dance halls, and now are helping 
other young groups get started. They worked the Willie Nelson 
picnic, and have an upcoming date with Marshall Tucker. 
They've also worked the Mickey Gilley club. 

Add to this list the name of the Magic Cowboy Band, now 
being produced by Huey Meaux in Houston. The group has it, 
and Meaux is one who recognizes such talent. When the 
bunch performed at the Willie Nelson Picnic in July, the house 
went wild. The lead singer. Big John, not only is an out- 
standing writer and singer, but delights audiences by includ- 
ing a different sound and approach to country music. He even 
has dancers, and they're tatooed female dancers at that. 

Perhaps the most rapidly rising and continously successful 
star to come out of Texas in the past decade is 22 year old 
country illuminary Johnny Rodriguez. 

Barely three years ago, Rodriguez was studying drama at 
Alamo Village in Texas and singing for tourists. A visit by Tom 
T. Hall resulted in Hall's promise to put him in the band some 
day. a promise Rodriguez took lightly at the time, thinking 
Hall "was just being nice to me." 

A year and a half later, however, Johnny arrived in Nashville 
with $8 hkjden in his txiot and called Tom T. He was soon 
playing lead guitar in Hall's band and several months after he 
had launched his own starborn solo career on Mercury 
Records. 

Growing up in Texas, says Rodriguez, contributed sig- 
nifkrantly to his desire to make a career for himself in music, 
partKularly country music. 

"I grew up in a small country town and my family was 
poor," he reflects. "I know what struggling is. But I was al- 
ways around music while I was growing up, and I decided to 
sing country because that's what I am. My older brother, who 
has passed away, was a rodeo man and he'd sing a lot of coun- 
try songs, often in Spanish. That's where I came up with the 
kiea of doing some of my songs half in English and half in 
Spanish." 

As the first major Mexk:an-American country star, Rodri- 
guez also feels that he owes a lot of thanks to the Latin popu- 
lation of his native state. 

"For me," he says, "the Latin audiences in Texas have of- 
ten made the difference between my playing for a half-filled 
house and a full house. And in other areas of the Southwest, 
these audiences have made the difference at times between 
threeju^arte rs of a house and a full house." 



So impressed, in fact, is Rodriguez with the Latin music au- 
dience, that he says he is "thinking of cutting an all Spanish 
LP sometime in the future, primarily for distribution in the 
Latin countries and in areas of this country with heavy Latin 
population." 

The fact that Texas is a hotbed of all kinds of music at the 
moment is also important to Rodriguez, and he has several 
ideas to explain this activity. 

"For one thing," he says, "there is a healthy attitude 
toward music there. The club scene is good, partkularly in 
places like Austin. And the audiences are good. In these kinds 
of clubs you can see country, rock and other types of artists 
working together and the audiences are exposed to the differ 
ent music and dig it all. 

"Another point." he stresses, "is that the press has given a 
great deal of coverage to Texas' music scene and I think this 
has helped to stimulate interest. You may pick up a magazine 
and see Willie Nelson, Leon Russell and Jerry Jeff Walker in 
the same pkture. Now, a rock fan may know Leon and Jerry 
but not Willie. But they may get interested in Willie simply be- 
cause he is with these other guys and pick up on some of his 
things- The same may be true in reverse for a country fan. 

"Finally," he continues, "you get the chance to fiear all 
kinds of music. I like most music and I won't hesitate to put a 
good song on an LP, whether it's pure country or not or 
whether I've written it or not. This is why I can do a "Some- 
thing" or the Allman Brothers" 'Ramblin' Man.' That's a song 
that could have been written by Hank Williams. So Texas is a 
good melting pot for the exposure of all kinds of music." 

Since he left Texas for Nashville (though he still lives in 
Texas), Rodriguez, of course, has been one of the major suc- 
cess stories of country music. He has enjoyed half a dozen 
major chart singles and three top chart LPs. toured around 
the country, recently played a dramatic role in TV's "Adam 
12 " series, is planning on a move in the future and is now 
planning a special show of his own. 

" I'm putting together a new show," he says, '"with a band 
and several supporting acts. But I'll try to offer a variation in 
the supporting acts. Rather than take the same show around 
the country all the time. I'll pick up different artists in differ- 
ent areas. The idea is to find out who the most popular local 
artists are and use them. 

"I'm also going to be playing mainly auditoriums, " he adds. 
"I'll still do a few clubs, of course, but the large auditoriums 
are what I'm looking at. I really don t believe there is any prob- 
lem relating to an audience, no matter how big they are, if you 
have a good show ready, rd also like to play some areas of the 
country where country music does not have such a strong 
foothokJ. like the Northeast." 



Another project Johnny has up his sleeve is a rock LP. "I've 
always liked rock as well as country," he says, "and I really 
don't feel there is any such thing as country rock. It's one or 
the other. Now, I do songs like 'Johnny B. Goode,' "Whole Lo- 
ta Shakin' Goin' On" and "Good Golly Miss Molly" in my show, 
but I always say, "now you've heard some country and now 
you're going to hear some rock. This part of the show never 
fails to go over well. Sol decided to do a rock album. We've got 
eight sides cut already and this is my way of saying that rather 
than simply add a little rock flavor, I'll go all the way." 

Besides his TV debut, movie, rock album and other plans, 
Rodriguez is thinking of several other ideas for the future. "It 
vrauld be nk;e to have a crossover hit," he says, "but I'm not 
going out to try for one. If it happens, great. But if it doesn't, 
that's okay too. I think one of the biggest mistakes you can 
make is to try from the outset for country and pop atthesame 
time. I do think I may have a good chance, however, because I 
seem to draw a tot of young people who might not otherwise 
come to a country show. And this is also great because it may 
turn them on to other kinds of country musk: and other art- 
ists. " 

Despite moves to rock, TV and movies, however, Rodriguez 
emphasizes he " will still try and reach country audiences 
most of the time. And I II also keep trying to reach the Latin 
audiences. If my name has not been Rodriguez, I might not 
have moved up nearly so fast," 

The story couldn't close without a mention of Chick Thomp- 
son. Some years back, while living in Thomasville. Georgia, 
Thompson wrote a tot of songs, including the huge hit "Cot 
tonfields." Now living in Dallas, he recalls the past when he 
worked with such artists as Jerry Reed. Ray Stevens and Jerry 
Smith. Thompson still writes, but only a part-time basis with 
his partner. Gwen Boyd. The two of them spend the rest of 
their time selling cemetery lots. They'd rather be doing thatin 
Dallas than anything else anywhere. 

Curtis Potter also loves his Texas home, in Abilene. He left 
the Hank Thompson band after a dozen years, to strike out on 
his own from Texas. Now he's been signed by RCA. but still 
makes his home in Texas, with his wife and four children. 
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Texas Racks Competitive 

By ]OHN SIPPEL 

The largest in area of the 50 states is one perimeter where 
state-based rack jobbing independents can successfully com- 
pete against the chain record /tape merchandiser. 

In addition to Western Merchandisers. Amanllo, now old- 
est and largest of the Texas independents, Larry Rosmarin is 
in his third year of a return to indie operation that sees his 
new Music Service. Houston, still growing. Rosmarin sold out 
his first rack firm to the now defunct National Tape Distnbu 
tors in the late sixties. 

An independent rack can flounsh here beside the likes of 
established giants like Handleman and J.L. Marsh, each of 
whom have major branches here, because the state and sur 
rounding region are sparsely populated and offer great poten 
tial to racking in small towns, where it is not feasible finan- 
cially to operate a record/tape store. 

Sam Marmaduke's Western Merchandisers now has 
branches in Houston. Dallas and Oklahoma City, out of which 
SIX neighboring states are covered. Marmaduke estimates his 
rack coverage over 500 cumulatively. In addition, he is just 
getting his feet wet with a five-store chain of his own retail 
stores, the Hastings Stores. His son, John, is in charge of the 
new retail operation. 

Pat Morgan, who headed Trans-World Marketing. Dallas, a 
short-lived specialized rack operation in Dallas, has formed 
P-M Management Corp., Houston, a more horizontal enter- 
tainment complex, which includes a rack jobbing wing. 

The Morgan rack operation really began with an exclusive 
contract with the Stop n' Go stores. Houston, which has ex- 
ploded into hrs serving most of the neighborhood convenience 
supermarts with record and tape product. P-M racks through 
12 states, claiming 808 stores with 50 more under construc- 
tion. Morgan, a former concert impresario, intends to corre 
late major concert tours through the area he racks. He intends 
to sell tickets through his racked outlets. He has found an in 
centive program for store managers has helped move mer 
chandise through the racks. 

Morgan doesn't have a lock on the chain, however. Leo 
Kane of Records and Reels, Inc. has been racking for five years 
and has 75 of the Stop 'n Go stores plus racks in Oklahoma 
and Kansas. Kane racks two ma|or chains. He also operates a 
one stop. Wextex, which he purchased sometime ago. Kane's 
partner is Jess Wilson. 

All Labels Inc., Ft. Worth, headed by Sharp Pulliam, is the 
state's newest racker. Don Gillespie, veteran record /tape 
sales executive left Heilicher Bros, of Dallas recently, to part- 
ner with Pulliam. Pulliam handles operations, while Gillespie 
remains in sales. They have about 60 rack outlets thus far. 
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zaies seemed very pleased that Arnulfo Gordo Delgado had 
booked Juan Antonio (El Remolino) with a big show of artists 
from Mexico. Juan Antonio is a 15 year old ranchera singer 
which Gonzales hopes to convert into one of El Zarape's top 
stars. His latest single, recorded during June in Monterrey. 
Mexico with El Mariachi Cuauhtemoc is titled. "Dame Tu 
Cruz" and has been doing quite well, according to Gonzales. 
Gonzales is also booking agent for a group called The Paranas 
which he brought some seven years ago from Uruguay. This 
group has played some of the top concert spots on the West 
Coast. Each player is master of three instruments and the 
group performs in nine different languages. 

Augustine Ramirez and his band continue being the best 
sellers in the El Zarape catalog. In addition. Gonzales has re- 
leased several LPs by Isidro Lopez and his band, one of the 
forerunners of the current Chicane sound. A couple of these 
Isidro Lopez albums have featured his version of several 
Country and Western standards. 

El Zarape is also involved in television productions. "Fiesta 
Mexicans ' is presented over Dallas Channel 11 from 2:30 to 
3:00 p.m. on Saturdays, as well as over ten other TV stations 
nationwide, including Channel 22 in Los Angeles. Currently, 
Gonzales is working with George Kline, Talent Coordinator for 
Channel 13 in Dallas, who is producing a pilot for a series 
which would be aired over some 255 public television stations, 
including the L.A. area. The show would provide exposure for 
top Chicano bands, as well as Conjunto and Mariachi groups. 

Hurricane Enterprises 

As the leading distributor of the Texas product in New 
Mexico. Hurricane Enterprises considers itself a part of the 
Texas scene. This was Al "Hurricane" Sanchez's reason for 
participating in the recent Billboard Latin-Chicano seminar in 
Corpus Christ!. 

Hurricane Enterprises had its beginnings in a small record 
shop in Albuquerque some 4 years ago. The firm is now in- 
volved not only in record distribution but also productions, 
promotions, studio rental, and night club operations in the 
state of New Mexico. It operates under the direction of Al Hur- 
ricane, his brother Tiny Morrie, and their mother Bennie L. 
Sanchez. 

While the firm itself is rather young, the Sanchez brothers 
are not new to the music business. Al Hurricane formed his 
band some 20 years ago. At first, the band concentrated 
mainly on English sounds. But he noted that local radio sta- 
tions were hesitant to play recordings by local groups and that 
distribution was difficult to obtain. He then took an interest in 
traditional Mexican rancheras and soon developed the New 
Mexico Chicano style. His brother. Tiny Morrie decided in 
stead to concentrate on composing and singing romantic bal- 
lads. Both have now become an influential part of the New 
Mexico music scene and are expanding their sound into areas 
such as Texas. Colorado and California. 

Songs composed by the Sanchez brothers have gained in- 
ternational acceptance. It was Al Hurricane who first com- 
posed and recorded the hit "Sentimiento." This song was 
picked up by the Mexican group Frankie y Los Matadores. on 
Peerless Records, and converted into a top seller in Mexico 
and the U.S. In Conjunto style, it was recorded by Los Do- 
nenos and also Los Gavilanes. Tiny Morrie's "Otra Carta 
Triste" was recorded on the Musart label by Jimmy Santi un- 
der the title "Como Te Quiero-" It was also an international 
top seller. 

Hurricane's entry into distnbution came about when the 
Sanchez brothers persuaded Albuquerque's major discount 
stores that the Spanish Language product was marketable. 
Tiny Morrie was able to obtain rack space for ten Tony Aguilar 
albums in the record department of Bellas Hess. When the 
manager noted the ease with which those albums were sold, 
he asked for more. The Sanchezes contacted major distributors 
outside the state and were soon very much into distribution. 
Over the past three years, they have made some inroads into 
convincing the state's rackjobbers to handle the labels which 
they distribute. 

Promotion is also an important aspect of Hurricane Enter- 
prises. The Sanchezes handle such things as pop concerts, the 
Tony Aguilar Rodeo, and have been agents for such events as 
the Ringling Bros. Circus. The IceCapades, and an Elvis Pres- 
ley presentation a couple of years ago. In the night club scene. 
Hurricane has just purchased the Far West Club and con- 
verted into the largest Chicano night club in Albuquerque- 

At present, the Sanchez's main concern is obtaining ac- 
ceptance for Hurricane artists in markets outside his state. 
He noted that most of Tiny Morrie's ballads have first made 
the break in Mexico before being accepted in the United 
States. Morrie's current "No Hay Amor" seems to be selling 
well in California and Texas. Besides Al Hurricane and Tiny 
Morrie. the Hurricane label also Includes their brother Baby 
Gaby Sanchez and other New Mexico artists. 

Falcon Records 

Expansion is the key word at Falcon Records during their 
25th year of operation. Falcon is proceeding with plans for the 
installation of four new record pressers and hopes to increase 
this to eight within three to five years. These plans are part of 
a major move toward having everything related with their 
record and tape production, manufacture and distribution 
under one roof. 

"We have become tired and disillusioned of going to third 
parties." stated Arnaldo Ramirez. Sr. "We had been pressing 
with Tanner and Texas in San Antonio for 25 years and then 
all of a sudden we found ourselves out in the cold when the 
plant closed down in the early part of this year. " Ramirez cites 



the rise in pressing costs and the delays in getting product 
pressed as two basic reasons for Falcon's entry into pressing 
operations. There are also plans for installing a jacket and 
cover printing operation. 

Other excitement at Falcon is generated by the series of 
events in celebration of their 25th anniversary. During the 
month of August, a Falcon artists caravan toured the state of 
Texas. The purpose of the caravan, which toured Houston, 
San Antonio. Dallas-Ft. Worth. Corpus Christi, and McAllen, 
was to honor Arnaldo Ramirez, Sr. (Mr. Falcon) and Los 
Alegres de Teran in their long-standing affiliation with Falcon 
Records. 

Based in McAllen Texas. Falcon Records is now comprised 
of the following labels: Falcon, ARV International, Bego, CR. El 
Pato, Impacto, and Bronco. The latter three are being com- 
bined into the new label RIC. Top artists produced by Falcon 
include, among others: Mexican Ranchera star Cornelio 
Reyna (CR). Norteno stars Los Alegres de Teran (Falcon), Chi- 
cano star Carlos Guzman (Falcon), and Mexican pop star 
Josue (ARV International). One of the top sellers for Falcon 
during the past year was Conjunto star Wally Gonzales' LP ti- 
tled "El Cuchi Cuchi." 

To promote the line of Falcon artists, the company pro- 
duces a 30 minute TV show titled "Fanfarria Falcon." which is 
shown over some 150 TV stations nationwide, including the 
major markets of Chicago and L.A. The show is hosted by Mr. 
Falcon and is produced by Falcon's a&r Director Jeanne Le 
Nermann with the facilities of KRGV-TV. Weslaco, Texas. Fal- 
con is also releasing this year a series of LPs titled after the 
show and featuring the top stars that have appeared in the 
show. 

The show has recently devoted some time to commemo- 
rating Los Alegres de Teran in their silver anniversary. The 
Norteno duo. composed of Tomas Ortiz and Eugenio Abrego, 
have been together since 1949 and in the span of 25 years 
have taken the Norteno type of music all over Central and 
South America as well as North America. To further celebrate 
their 25th anniversary, Falcon has released a three record al- 
bum which includes Los Alegres' top hits. 

Royaico International Corporation is the distribution arm 
of Falcon Records. It has divisions in the major markets of San 
Antonio. Los Angeles and Chicago. 

In directing the operations of Falcon Records. Ramirez is 
assisted by his son, Arnaldo Ramirez, Jr. His interest in Chi- 
cano music has resulted in signing to the Falcon labels such 
top Chicano artists as: Carlos Miranda, Tortilla Factory, and 
Kris Bravo. Also associated with the company are the senior 
Ramirez' brothers Jesus, Jose Maria, and Rafael. The latter 
iCoittinued on pa^e T-22) 
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$20 Million Civic Center 
Gives El Paso Concert-Theater Focus 

By EARL PAIGE 



El Paso has a new $20 million Civic Center complex that 
finds It taking a different tact In promoting musical activities 
and no one could be happier about it than Dennis Rumsey, a 
transplanted New Yorker who is concert manager of the Civic 
Center. Rumsey. along with Brad Cooper, the center's publi- 
cist, point out that people tend to ignore El Paso. "They think 
it's part of Mexico." said Rumsey in a long telephone inter- 
view. But this is all changing and Rumsey sees a parallel with 
the development of f^oenix and other Southwest cities that 
are now capitalizing on mild year-round climate and freedom 
from the clutter-chaos of city life. 

Basic to the entertainment picture in El Paso is the variety 
of acts playing in the 50p,000 population principally indus- 
trial city. Between the Civic Center and the County Coliseum 
there are at least three rock shows a month. Most are pro- 
moted by outside promoters such as Concerts West out of 
Houston and Fun Productions out of Los Angeles. So far, sev 
eral rock shows have grossed over $40,000. The center uses 
festival seating (no chairs) and can get in about 9.000. 
"We've sold out four or five times with rock shows," Rumsey 
says. JethroTull. War and Guess Who have appeared recently. 
Tickets generally are scaled up to $6.50 at the highest. On the 
average, tickets are $5 advance and $6 the day of the show. 
Rumsey says he is delighted at the respect kids have tor the 
center. "You kind of pray that some act won't use too much 
foul language up there," he says, especially in the early days 
of the operation. "We've had no damage to the structure." 

El Paso has a variety of entertainment with about the only 
lack being that of Latin concerts, according to Rumsey. After 
all, over 60 percent of the population is Latin. The city is char- 
acterized by a wide span of incomes and lifestyles with the av- 
erage income probably in the $5,000 range. The contrast to 
this is the wide success Rumsey has in selling subscription en- 
tertainment. "We've found that people will just about pay any 
price." A case in point is the package being put together for 
the Grand Hall, a third entertainment area in the city. 

The four show package is Ella Fitzgerald, Henry jilancini. 
Glen Campbell and Roy Clark, all appearing with the sym- 
phony. Tickets are scaled from $5.50 to $10 and Rumsey says 
sales for the $10 tkkets are going well. The real clue though 
is the subscription package for the Civic Center Theater. 

David Forest, 25. head of Los Angeles based David Forest 
Co. Ltd., and subsidiary Fun Productions believes he has dis- 
covered the key to concerts in El Paso and this is appealing to 
the 50 percent Chicano youth market in the Texas city. Of El 
Paso, he says, "It's really not a Texas city, not a Dallas or 
Houston. Maybe it's closest to San Antonio in music taste." 
He also says El Paso is "quite far behind." The top record ex- 
posure stations in the market are KELP-AM. XEROK-AM (in 
Juarez) and KINT AM/FM a simulcast station. "There's no 
such thing as progressive radio in El Paso." 

Forest says his first show at the Civic Center was perfect. 
"The young (ihicanos like English rock and we had Uriah Heep 
and Buddy Miles and sold out— 9,000. Our next show. May 
23rd, fell off to 5,000 and I'm convinced the difference is the 
lack of appeal to the Chicanos. We had Steve Miller Band, 
Electric Light Orchestra and James Cotton Band. Our Aug. 
3rd date though is just right because we put War, which ap- 
peals to the Chicano. with Wet Willie for that southern rock 'n' 
roll." 

Latin Distribution 
Adds PX's Worldwide 

• Continued from page T-JO 

ness could be gathered by one-stopping and rack-jobbing 
Latin product and led Western Merchandisers down the road 
to success in this market. At the present time, about 20% of 
the rack jobbers business in Chicano oriented. 

Bob Snyder of Western stresses that his company's success 
is a result of education of the salesman handling various ac- 
counts. "We emphasize that our individual salesman be fully 
aware of the music business so that they can make intelligent 
suggestions to their accounts concerning what sells in their 
own particular area." 

Both Rangel and Sam Marmaduke. Western Merchandis- 
ing's president, have been very active in the anti-piracy drive 
in Texas. 

Chicano Groups Blossom 

• Continued from page T-10 

cano sound outside the state of Texas. Top Chicano acts were 
booked in places such as Florida. Indiana. Ohio. Illinois, Ore- 
gon, and Seattle. Washington. The West Coast, and partic 
ularly the LA. area, attracted many of the top acts in tlie Chi 
cano field. In fact, Joe Hernandez of La Familia opened a new 
center of operations in L.A. Hernandez and his brothers, Tony 
"The Top," Jimmy, and Porfirio. have been working closely 
with Cruz Guerrero in opening new channels of distribution in 
the LA. area for Hernandez' Buena Suerte label. It is Hernan- 
dez' feeting that the presence of Buena Suerte and other 
Texas \abe\s in the L.A. area will prove beneficial to increasing 
the acceptance of the Chicano sound in that market. 



Forest says he believes in heavy saturation advertising and 
spent $4,500 on the War. Wet Willie concert with 250 spots on 
XEROX. 284 on KELP and 200 on KINT with the campaign 
starting three weeks ahead of the date and including time 
buys from labels. He doesn't use print or TV. "I've found out 
also that El Paso kids don't buy in advance. There's just never 
been a ticket shortage. Even at 1 o'clock in the afternoon of 
the show there are planty of tickets, even if it's a sellout." 

Rumsey says his nose "is way out" on a theater season 
package he put together for the Civic Center. He went to New 
York where he was associated with live theater for 10 years 
prior to moving to Texas and packaged "Seesaw." Chinese 
Opera Theater. Marcel Marceau, "Pippin." "Sunshine Boys" 
and Edward Villella, the latter appearing under the auspices 
of the New York City Ballet and with the El Paso Symptiony. 
The tickets are $21.60-$50. "More than half of our subscrip- 
tion sales are for the $50 package, which is five shows plus 
bonus shows. " 

Overall, the Broadway package for the 2,500 seat theater 
represents a $85,000 nut, Rumsey says, but he believes it has 
the qualities of sustaining the theater in its initial year. "'You 
have to be careful to have a variety of attractions and to have 
them spaced," he says. He believes many cities book a new 
facility to the point where it is burned out in the public mind. 
"You lose promoters. They want security." He also believes 
that a lot of shows on the road wouldn't work in El Paso. He 
says the Chinese Opera Theater is risky because it's per- 
formed by a company from Taiwan "and just not quite El 
Paso. But it comes in December and will fit with the holiday 
mood, I believe."" 

Rumsey says he often acts as a go-between with promo- 
ters, especially with MOR acts. Vikki Carr was a cooperative ef- 
fort t)etween Rumsey and the promoter. Rumsey laughs when 
talking at)out Don Cange, who books acts in Juarez across the 
Rio Grande and kids Rumsey that he should stay out of the 
booking business. Rumsey also works with Crystal Leif and 
Star Ship, both Albuquerque promotion firms. 

El Paso was reluctant about getting into a large entertain- 
ment thing and it took three votes before the Civic Center 
project passed. "City fathers realized the problem of having a 
very few promoters. I have hit some people over the head and 
told them they"re going to be promoters. So far, " Rumsey 
goes on, "we've been lucky and none of the shows on the 
whole have lost money. " 
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The Dallas company that put It all 
together . . . 



the Studio . . . 

the vocal group that's kept you 
coming back to Dallas for years. 

• Contemporary concept library 

• Custom commercial campaigns 

• Radio ID'S (syndicated & custom) 

We've joined forces to make . . . 

MUSIC-K PRODUCTIONS, INC. 

5924 Burgundy Rd. 

Dallas. Texas 75230 (214) 368-6748 



Eat Your Heart 
Out New York. 

Some called it a roller coasfer" when Its skeletal form took shape. Others said it 
looked more like a sombrero, "How appropriate for a theatre on the U.S. border," 
they quipped. We call it the El Paso Civic Center Theatre, the most distinctive 
stage to be cast in the West this decade, or next. Opening come Sep- 
■; tember. Booking now. El Paso's ready to play. 



ClYlc Center 
¥heati*e« 




One Civic Center Plsia; 
El Paio, Te««l 7?MI. 
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BIERINC PROMOTIONS, INC. 

* Concert Promotions 

* Artist Relations 

* Festivals 
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* Rock 
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* Jazz 




P.O. Box 70045 
Houston, Texas 77007 
(713) 688-%09 
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Stan Gartside 
Vice President 



Sterling True 
Coordinator 



Bring the Best in Sound to the Texas Music Scene. 



UNITED RECORD 
DISTRIBUTING 
CO. 

One Stop 

1613 St. Emanuel Street 
Houston, Texas 77003 
(713) 228-8151 
All popular records and tapes 
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has composed a number of songs which have had inter- 
national exposure. 

Other key people in the Falcon operation include Jeanne 
Le Norman, a&r, Fred Aguirre. Sales and Promotion. Rudy 
Banda, Production and Promotion, and Tomas Aguirre. Stu- 
dio and production. 

Freddie Records 

Freddie Martinez is deeply committed to the continued 
growth of Freddie Records. Several highly promising ventures 
figure into his company's plans for future development. And 
even though the recent dov/nturn in the economy and its im. 
pact on the record industry has hampered some of these 
plans, Martinez points out that they have not been scratched 
off the drawing board. 

Since Martinez is highly involved in every facet of his com- 
pany, from performance and production to promotion and 
distnbution, the past year has kept him rather busy. The com- 
pany has made some valuable inroads into markets outside 
the state of Texas, especially the Midwest and the West Coast. 
At the same time. Martinez is also committed to moving his 
company into the English language market. Yet another step 
being considered is that of venturing into film production. 

Immediate plans for expansion at Freddie Records include 
the acquisition of 16 track facilities for Freddie's Studio B in 
Corpus Christi. Texas. Studio engineer Jim West and business 
manager Lee Martinez have been handling the technical and 
financial aspects of this acquisition along with Martinez. 

Martinez indicated that he is pleased with the acceptance 
gained by his product in theChicano market, not only in Texas 
but in other areas as well. He noted that his records have been 
selling rather well in the Chicago and Midwest area. His prod 
uct is now handled by some of the major distributors in areas 
outside the state of Texas. His latest single "Prendido A Un 
Sentimiento " (The Spanish language version of "Hooked on a 
Feeling") has promise of t>ecoming a top seller in major mar- 
kets, and particularly in California. 

Freddie Records recently released an English Language 
single by Freddie Martinez titled "Today" b/w "Will You Love 
Me Tomorrow." This is Martinez' entry into the English lan- 
guage scene. In addition to his own recordings in English, 
Martinez plans to produce other groups as well. The search is 
on for strong top 40 and Country and Western groups. 

Martinez is also concerned with developing young Chicane 
talent as well as some Norteno and Ranchera groups. Cur- 
rently, the Freddie Records catalog includes recordings by 
new groups such as Los Bandidos. Lennie Salinas. Ram y 
Henry, and Zavala. Freddie also records Oscar Martinez and 
his band, as well as Agapito Zuniga y su Conjunto. 




Lcnc Star Lighting 

A Total Concept In Contemporary Stage Lighting 

Owned and operated by professional lighting technicians each 
with years of actual road experience, using the finest, light- 
weight, road tested equipment available. 

We will design to your specifications: 

Stage Lighting Special Effects 

Scrims and/or Back Drops 
Platform Risers, Etc. 

If your band is not headlining we will supply a designer/ 
technician to accompany your road crew. 

Please call any time, day or night: 713«522»2224 

)erry Levin 
Ron Eckerman )cff Dunham 

Dick Tompkins jay Baker 



Lone Star Lighting • 900 Lovelt Blvd. 
Suite 204 • Houston, Texas • 77006 



a distinctive mood for your meeting 



Now that you've set your sights on a meeting in Dallas, let Dunfey's Royal Coach Inn set the mood. 

Let us take your meeting out of the ordinary into the unique. 

An atmosphere of celebrated Old English Charm, 

Unusual meeting rooms with Tudor-inspired decor. 
Manicured British walking gardens, 

A staff of professional meeting planners. 

Feast on the finest cuisine in our two 
restaurants. Enjoy top entertainment 
in our tavern and nightclub. 

Utilize our staff of professional meeting planners 

Treat your associates to worry-free, complimentary 
direct limousine service (every half hour) to and from the 
new Dallas/ Fort Worth Regional Airport and Love Field, 





[DUNFEY'S 

KOAl COf H njHM HOn.LS 



Royal Coach Motor Holel. JKIH) Wcw Nurlliu i-M Hinlimiy DALLAS 

Telephone for reservations: [214] 357-9561 



Let us surround your meeting with a perfect blend 
of Old Worldliness and modern full 
service professionalism. 

You deserve the best. You deserve the Royal Coach Inn. 



Free limousine service to and from Dallas/ Fort Worth Airport and Love Field. 
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Fiom his " Down Home"album on A&M Records. 

A Gross Kupps Production 



SP 3626 
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CHILI, WATERMELON, PECAN PIE, 
JAX BEER, RODEOS, DR. PEPPER, TACOS, HOT WEATHER, 
SLOWTALKING, BIG ANIMALS, AND DOUG SAHM'S NEW ALBUM, 

GROOVER'S PARADISE. 
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A FAMILY DYNASTY 



The Bradleys: Owen and Jerry 
Compete for the Chartbusters 



NASHVILLE-The promotion of 
Jeny Bradley to vice president for 
Nashville operations of RCA (Bill- 
board. Aug. 3 1 ) creates a family dy- 
nasty situation unprecedented here. 

Bradley and his father, Owen 
Bradley, now have jurisdiction over 
(and produce) some of the top 
names in the country music field. 

Owen Bradley, long-time vice 
president of MCA, has under his 
production arm such artists as Bill 
Anderson, Lorctta Lynn, Conway 
Twitty, Brenda Lee, Webb Pierce, 
the Wilbura Brothers, David Wil- 
kins and Lenny E>ee. In addition, all 
of the country artists at MCA and 
the personnel there are directly re- 
sponsible to him. 



SHEET MUSIC 
DEAL FIRMED 

N ASH VILLE-Scrcen Gems/Co- 
lumbia Publications has concluded 
negotiations with Al Gallico, Bob 
Montgomery, Jerry Chesnul and 
Tom Collins for exclusive sheet mu- 
sic arrangement. 

The deal with Gallico involves 
both his Gallico Music Corporation 
and Algee Music, which have some 
of the strongest copyrights in the 
country field. 

Frank Hackinson, vice president 
of the music print division of Co- 
lumbia Pictures Industries, Inc., also 
announced exclusive contracts for 
sheet, folio and educational print 
rights with Montgomery's House of 
Gold Music, Chesnut's Passkey Mu- 
sic, and Tom Collins* Pi Gems 
Music. 

Montgomery has such copyrights 
as "Behind Closed Doors," while 
Chesnut's include "Four In The 
Morning." Pi Gems has most of the 
Charley Pride and Ronnie Milsap 
material. 

Undsey May Miss 
His Omhi Tournament 

TRINITY, Tex.-The George 
Lindsey Celebrity Golf Tourna- 
ment, scheduled here Sept. 28-29, 
may be held without its host partici- 
pating. 

Lindsey informs Billboard he 
probably will have to withdraw be- 
cause of "Hee Haw" commitments. 

The tournament is set for West- 
wood Shores, along with a special 
concert on the 28th, to benefit the 
Trinity Memorial Hospital. Accord- 
ing to Merv Siegel, who is putting on 
the concert and tournament, numer- 
ous country artists will participate. 

Hall of Fame 
Rnallsts Named 

NASHVILLE-Six fmalists have 
been named for entry into the Coun- 
try Music Hall of Fame this October. 
The event will be part of the tele- 
vised eighth annual CMA Awards 
Show. 

Final nominees are Owen Brad- 
ley, Vernon Dalhart, Pee Wee King, 
Minnie Pearl, Merle Travis and 
Kitty Wells. 

The Hall of Fame was established 
by the Country Music Assn. for the 
recognition and honor of 
noteworthy individuals for out- 
standing contributions to country 



At RCA, the elevation of Jerry 
Bradley creates a somewhat similar 
situation. He produces directly such 
artists as Charley Pride. Nat 
Stuckey. Johnny Russell, Karen 
Wheeler and the Four Guys and, as 
head of operations, will continue to 
expand the roster. 

Both RCA and MCA are highly 



successful in the country divisions. 
Rounding out the family. Patsy 
Bradley (daughter of Owen and 
brother of Jerry) is with BMI, and 
Harold Bradley (brother of Owen) is 
a leading session musician, perhaps 
the most noted here. And Charlie 
Bradley (another brother of Owen) 
is an engineer with CBS. 



11 Cities on James Tour, 
But Sonny Will Not Sing 



NASHVILLE-CBS has launched 
its third major promotional tour for 
an artist in the past year, this time 
sending Sonny James on a major 
swing. 

Launched in Houston, the tour 
will take James through Amarillo, 
Dallas. Little Rock. Atlanta. Cincin- 
nati, Cleveland, Boston, Pittsburgh, 
Baltimore, Washington, D.C., and 
Philadelphia. 

The tour is a non-performing 
event Earlier James had canceled 
all personal appearances for the bal- 
ance of the year for rest, on the or- 
ders of his doctors. However, this in- 



cludes radio interviews, newspaper 
exposure, and an appearance on the 
Mike Douglas Show with Marie Os- 
mond, who is produced by James. 

The first such CBS tour was set up 
for Charlie Rich, and the second for 
Monumeni*s Larry Gatlin. James 
joined the label more than a year 
ago after years with Capitol, and this 
is his first big promotional push. It's 
in conjunction not only with his 
overall career, but with his current 
single and album. 

The lour is organized by Gene 
Ferguson, national promotion man- 
ager of country product for the label. 



Hawaiian Artist Don Ho 



NASHVILLE-Hawaiian artist 
Don Ho has signed with Mega 
Records, and will have a country al- 
bum and single released shortly. 

Ho, whose credits are manifold, 
was prtxluced here by Ken Mans- 
field at the Ray Stevens Sound Lab- 
oratory. Under the arrangement 
with Mega, Mansfield will continue 
to produce Ho. 

The strictly country album con- 
tains such standards as Today I 
Started Loving You Again," "Bom 
To Lose." and "I'm So Lonesome 1 
Could Cry." It also contains consid- 
erable new material. 

The single taken from the LP for 
instant release is "Watch Out 
Woman." written by Glen Mooney. 

Ho did his Nashville recording 
some time ago, but it was not known 
at the lime with which label he 
would be signed. 

One of the leading nightclub and 
television acts in the nation. Ho also 
has had numberous recordings in 



New Disk, Pub 
Firms In Dallas 

DALLAS — Producer-instrumen- 
talist Phil Baugh has formed a part- 
nership with Jerty and Maurice An- 
deiwn to found a new record label 
here, A&B Records. 

The Andersons are executives of 
MSA Micro Steel Guitar Co.. also 
based here. The three have fonned 
their own publishing company. Ten 
Buck Two Music (BMI). 

The first product, a Bob Wills trib- 
ute single, will be released around 
Oct. I. Plans also are underway for 
Baugh to produce Debbie & Jan. 
The Associated Country, on the la- 
bel. Both Baugh and Maurice An- 
derson will record fbr the firm. 

Baugh recently obtained his re- 
lease from Toro Records. 

The partners also have formed 
their own distributing company. 
Banting, and will work with inde- 
pendents. Recording will be done at 
Sumet Sound here. 



the past. This, however, is his first ef- 
fort at country. 

Mansfield, in addition to produc- 
ing the artist, co-authors one of the 
songs on the album. 

The LP is titled "Home In The 
Country." 

Prophet's Show 
A Canada Click 

NASHVILLE-Ronnie Prophet, 
back from Canada briefly, has been 
infonned that hts summer show may 
be extended into the fall and winter 
season. 

Prophet, who performs here regu- 
larly when not on the road, appears 
one hour each Friday nighton CBC, 
the show originating from Toronto. 

Following the taping of his show. 
Prophet worked before a crowd of 
15,000 at Klondike Days in Edmon- 
ton. Alta., played two clubs in the 
U.S. where he had standing room 
crowds each night, and is doing the 
Canadian National Exhibition with 
Helen Reddy. Two more fair dates 
are set for him in Canada in the near 
future. 



n 



LEE LAUDED-Club operators Jim 
Coiler, left, and Carl All«n, right, 
owners of Big Jim's in Albuqu«rqu«, 
congratulate RCA's Dickey Lm for 
breaking the dub record for gross 
receipts during a three-day appear- 
ance. 




Country Songwriters 
Unite In Charleston 



CHARLESTON. W. Va.-Forma- 
tion of a Country Songwriters Assn. 
has been announced here follwoing 
a conference at WMUL-TV. an edu- 
cational station operated by Mar- 
shall University. 

The group's objectives, according 
to Edward Morris, "will be to pro- 
vide members with criticisms of their 
songs and to find ways of having 
their songs heard and marketed." 

A slate of officers is due to be 
elected next month. 

Some 15 songwriters plus observ- 
ers took part in the conference, with 
materials provided by the Nashville 
Songwriters Assn., the Country Mu- 
sic Assn.. and the Better Business 
Bureau of Nashville. 

Speakers included Royal Ameri- 
can artist-writer Jacki Le; Bill 
Browning, songwriter and president 
of Midway Recording: Skeeter 



Dodd, general manager of WKLC- 
AM in St. Albans. W. Va.. and 
Loryn Attwell, president of Att- 
well Record Pressing.. Lafayette, 
Tenn. 

The event was sponsored jointly 
by WMUL-TV and Morris, a coun- 
try-music publicist. 

Tribute to Campt>ell 

NASHVILLE~A long-time mu- 
sic teacher here will be hionored at a 
reunion of his former students Sept. 
14. 

William Carmen Campbell, who 
taught at East High School for 45 
years, had such students as Dinah 
Shore, ABC producer Don Gant, ra- 
dio-television personality Ralph 
Emery, "Grand Ole Opry" pianist 
Del Wood and Congressman Rich- 
ard Fulton. 



Noshvllle Scene. 



By BILL WILUAMS 



Michad Twitty, the son of MC A's 
Conway Twitty, has had his first 
record released on Capitol. It's writ- 
ten by his father Clyde Moody is 

in the Williamson County (Tenn.) 

hospital for ulcer surgery Archie 

Campbell and Minnie Peari have 
teamed at RCA for a novelty duet, 
produced by the old master, Oiet At- 
kins. . . . Kenny Price, who has lost 
considerable weight, lost his trousers 
during a show near Nashville. . . . 
The Rhodes Kids, who used to be 
with a Houston management firm 
but now are with GRC Records, pre- 
miered in Pittsburgh at a reception 
and dinner hosted by Michael 
Thcvis. . . . Stone County Inc. of 
Denver has added Steve D9h\ to the 
staff. He used to work with such 
people as Buzz Cason, Dicky Lee 
and Allen Reynolds. . . . Cuzzin Sipe, 
an outstanding country comedian, 
has signed a long-time recording 
contract with Ulini Records. 

Bobby Penn and the Pennmen are 

doing a series of concerts at prisons 
and penal farms in Indiana, between 
club dates. They're also doing an LP 
for the 50 States label. ... Jerry 
Moore, leader of Tbe Drifters Four, 
hired his 16-year-old son, Tony, as 
his new drummer. . . . Heartwood is 
back at the Sound Pit Studio in At- 
lanta recording new material for an 
upcoming album. . . . The Raybon 
Brothers are forming a band for per- 
sonal appearances Marti Browo, 

who records for Atlantic and writes 
for Cedarwood, is back from an- 
other tour of Germany and Italy 

Michad 0«k*5 first session as a fea- 
tured artist has been completed at 
the Jack Clement Studio Prepa- 
ration is under way for a concert 
concept featuring Don Frost. . . . 
Wade Holmes was honored at 
Beltsville, Md.. by the Mid-Atlantic 
Slates Country Music Hall of Fame. 

Cathteen Adams Guriey is the new 
promotions and public relations di- 
rector at WWVA-AM in Wheeling. 
. . . Columbia's Saudi Burnett joins 
Tennessee Ernie Ford as a headliner 
for the major Soviet Union Tour set 
for Sept. 1 1. In all, 28 persons make 
up the troupe. . . . Epic has signed 
Allan Ridi, the 19-year old son of 
Chariie and Margaret Ann Rich. . . . 
Lloyd Green has a part in a new Rob* 
ert Aitman film, playing the role of a 
studio musician. . . . Bob Luman*s 
new album will be a departure from 
country, and back to rock, contain- 
ing several of the classics. . . . Hank 



Snow headlines a big country show 
sponsored by the Portland, Me., Le- 
gion Club in October. . . . Freddie 
Hart takes his band to Hawaii in late 
September, both for work and play. 
. . . BUI Blaylock and Qay WtUis 
have a promotional involvement 
with Midco, which imports the 
Yamaha guitar. . . . Fred Vail has 
signed Bobby Brank of Sacramento 
to Cherish Records. 

Bttify Sainte-Marie has been in 
Nashville doing her second album 
for MCA at Quadrafonic Studios. 
It's co-produced by Norbert Putnam. 
. . . Diana Trask has been signed by 
the Fairmont Hotel chain for two 
dates: Dallas at the end of Septem- 
ber, and Atlanta in December. 

Ken Mansfield of Los Angeles, a 
leading producer, is dividing his 
time between Nashville and the 
West Coast, handling five artists on 
five different labels. . . . Progressive 
country fans at the Rubaiyat Club in 
Dallas were entertained by Nash- 
ville writer-artist Hank Riddle, who 
is a staff songwriter for House of 
Loyd Music and Pot O'Gold Music. 

Anderson, McCiinton 
Set For New Movies 

NASHVILLE-Significant parts 
in two more movies involving coun- 
try artists have been announced 
here. 

MCA's Bill Anderson will narrate 
and appear in a new film tilled "All 
In The Name Of A Song," produced 
by Sid CBerry and Bill Hunt. An- 
derson has previously appeared in 
several films. 

O.B. McCiinton will sing two 
songs featured in the new MGM 
movie. *The Klansmen," to be re- 
leased on Thanksgiving. The tunes 
were written by Stax writers in 
Memphis. 

Gillespie Chairman 
Of Cherish Records 

NASHVILLE-Harold GiUespie 
of Greenville. S.C., making his first 
active venture into music, has be- 
come chairman of the board of 
Cherish Records here. 

Cherish president Don Smith said 
Gillespie is president of Davis Me- 
chanical Contractors. Inc., a firm 
which employs 800 in Greenville. 
Smith noted that the music business 
is "rapidly becoming more and more 
involved with the nation's total busi- 
ness community." 



NEW! HIS FIRST ALL COUNTRY ALBUM. . . 

^HomelnThc 
Country^ 

A HOMETOWN PRODUCTION 




Produced by Ken Mansfield 



MLPS 605 



HOT SINGLE FROM 
HIS NEW ALBUM. . . 



**WSMhOiit¥ffoniaii!^ 



A HOMETOWN PRODUCTION 
Produced by Ken Mansfield 



MR 1215 
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GREAT SOUND, GREAT SONG. . .GREAT NEW SINGLE: 

^iida&Loi¥ieSto|i>^ 



A CABIN HILL PRODUCTION 
Produced by Jim Malloy 




MR 1216 



ORDER NOW!. . The KIT or any part thereof! MEGATHANKS! 



Billlioafd SPECIAL SURVEY lor Wetk Ending 9/7/74 



Billboard 



Hot Country Singles 
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4 Generations 
Of Speers Sing 
At Gospel Fest 

LAWRENCEBURG. Tcnn.-The 
firsl annual Speer Homecoming 
Gospel concert was held here last 
week, with four generations of the 
family represented. 

Brock and Ben Speer were joined 
by their sisters. Rosa Nell Powell 
and Mary Tom Reid. and their fami- 
lies, for several hours of Gospel Mu- 
sic along with the Jake Hess Sound. 

John T. Benson, president of 
Heartwarming Records, used the oc- 
casion to present the Speers a plaque 
honoring them for selling over a half 
million disks since they started with 
the label five years ago. They also 
were cited for their contribution to 
Gospel Music. 

The two sisters were members of 
the group prior to their marriages. 
Joined by old-timer Harold Lane, 
they sang from the old convention- 
style songbooks in an authentic pres- 
entation from the past. The family 
performed a rendition of Dad 
Speer's 1937 lune, "I Never Shall 
Forget the Day." 

The event was labeled so success- 
ful that future Homecomings are 
planned. 

Brock Speer currently is president 
of the Gospel Music Association. 

The fourth generation was repre- 
sented by Alicia Powell, age five ^ 
months. -q 

Statesmen 
Sell Songs 

KANSAS CITY-Thc Lillcnas , 
Publishing Co. headquartered here, 
has acquired the catalogs of Faith 
Music and J.M. Henson Music from 
the Statesmen Quartet of Alanta. 

The Faith catalog contains a num- 
ber of standard tunes such as "Sorry. ' 
I Never Knew You." "I Don'l Need 
To Understand." and 'it's Different 
Now." 

The extensive Henson catalog was 
developed by the late J.H. Henson. 
who personally contributed more 
than 10,000 songs during his life- 
time. 

All publishing and distribution 
music will be handled from here. 

Mosie Lister of Tampa, Fla., who 
has been associated with Lillenas for 
several years, will serve as director of 
publications, along with Bob String- 
field. However, his activities will 
deal basically with the creative as- 
pects, serving as advisor-consultant 
and contributing arranger. 

Holland Agency 
Into Nashville 
CMA Structure 

NASHVILLF-The Wes Holland 
Talent Agencj' has opened its head- 
quarters in the new Country Music 
Assn. Building. 

Holland, who had been a part- 
time booker in Burlington. Vt. for 
the past 1 5 years, now is in operation 
on a full-time basis. 

Already signed to the agency are 
such country acts as Rusty Adams, 
Nancy Dec. Del Wood. Onie Whee- 
ler. Dianne McCall. Sherri Pond, 
Barry Sadler, Dick Shuey, Frank 
Myers. Joanna Necl. and the Muel- 
ler Brothers. Sadler, whose "Ballad 
of the Green Berets" was a hit dur- 
ing the war in Vietnam, has relo- 
cated here. 

Working with Holland are two 
agents. Jim Jones and Johnny John- 
son. 
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Cash Hosts CM A Awards Show 
Before Grand Die Opry Crowd 



NASHVILLE Johnn) Cash 
again will host ihe Country Music 
Assn. Awards Show Oct. 14, to be 
televised by CBS. 

The show, before a live audience 
at ihe Grand Ole Opry House, is the 
8th annual presentation, and again 
will be sponsored by Kraft Foods. 

Awards will be presented in 10 
categories of achievement, including 



Entertainer of ihc Year. There also 
will be an announcement of the 
newest member of the CMA Hall of 
Fame. 

Admission to the Awards Show is 
free to CMA members who have 
purchased tickets to the group's An- 
niversary Banquet and Show, to be 
held five days later. 

The show will be produced by Joe 



Cales Productions of New York, 
with Catcs as executive producer 
and Walter C. Miller and Chet Ha- 
gan as co-producers. Hagan again 
will write the show. Co-chairmen are 
Irving Waugh of WSM and Jack 
Stapp of Tree International. 

The winners, which are known 
only to the accounting firm, are de- 
termined by secret vote of the mem- 
bership. 



Gospel's Dove Awards Nominees 
Reflect Best In the Business 



NASHVILLE-The fmal nomi- 
nees for the Gospel Music Assn. 
Dove Awards have been revealed, 
with balloting still to be held to de- 
termine the ultimate winners. 

These will be announced during 
the meeting of the GMA during the 
first week of October here. 

In the Best Male Gospel Group 
category. Hnalists are: Blackwood 
Brothers, Imperials, Inspirations. 
Kingsmen and Oak Ridge Boys. 

Best Mixed Gospel Group: An- 
drae Crouch & the Disciples, Bill 
Gaither Trio. Downings, LeFevres, 
and Speer Family. 

Gospel Song of the Year: "Be- 
cause He Lives." "God Gave The 
Song." "Greater Is He." "Halleluja 
Square." "Let's Just Praise The 
Lord." "One Day At A Time." "Re- 
lease Me (From My Sin)," "Ten 
Thousand Years." "Touring That 
City." "When I Wake Up To Sleep 
No More." 

Best Gospel Record Album: "A 
Father's Prayer," "Alleluia (A Praise 
Gathering For Believers)," "Big & 
Live," "Follow The Man With The 
Music," "Oak Ridge Boys." 

Best Male Gospel Vocalist: 
Duane Allen, James Blackwood Sr.. 
Danny Gaither, Doug Oldham. 
Jimmy Swaggart. 

Best Female Gospel Vocalist: Sue 
Chenault Dodge: Anne Downing: 
Gloria Gaither: Jeanne Johnson; 
Joy McGuire. 

Gospel Songwriter Of The Year: 
Andrae Crouch, Bill Gaither, Kris 
Kristofferson, Harold Lane. La- 
Veme Tripp. 

Best Gospel Instrumentalist; 
Tony Brown. Tommy Fairchild. 
Novie Lister. Henry Slaughter. 
Jimmy Swaggart. 

18TH GET-TOGETHER 



Gospel Disk Jockey of the Year: 
Jim Black, ScotI Campbell. Sid 
Hughes. Tillie Lowery. J.G. 
Whitfield. 

Best Gospel Television Program: 
"America Sings." "Blackwood 
Brothers TV Show," "Gospel Sing- 
ing Jubilee." "Old Time Singing 
Convention," "The Couriers Show." 

Best Backliner Notes of a Gospel 
Record Album: Wendy Bagwell, 



Bob Benson Jr., Bob Benson Sr.. 
Don Butler, George Richey. 

Best Graphic Layout and Design 
of a Gospel Record Album: Bill 
Barnes, Ken Harding, Charles 
Hooper, Bob McConnell (2). 

Best Gospel Record Album Cover 
Photo or Cover Art: Mike Borum, 
Bill Grine (2\ Slick Lawson, Hope 
Powell. 



Schools to Ballparks, 
Rambos Sing For Everyone 



NASHVILLE-Onc year after 
forming the Rambo Evangelistic 
Assn.. the Rambos have performed 
at almost every conceivable kind of 
concert. 

The Rambos. long an established 
act in Gospel music, have been 
"channeling all energies toward the 
ministry" of the music. 

Beginning at a small church in 
Huntsville. Ala., the group made 
from 14 to 18 appearances each 
month. They visitwl churches, ball- 
fields, fairs, auditoriums, camp 
meetings, retreats, quartet conven- 
tions, radio and television stations, 
school houses and amphitheatres. 

"The first year back on the road 
has not been easy," says Buck 
Rambo. "It has been difTicult to go 
into so many phases of the music 
business at once." 

The group began booking itself 
shortly after returning to the road, 
but were joined last September by 
Bill Murray, who now handles that 
phase of the operation. 

Dottie Rambo is considered one 
of the leading writers in the business. 



She feels that the inspiration for 
writing her songs is part of her min- 
istry. The third member of the group 
is their daughter. Reba, a multi-tal- 
ented young lady. 

Dewey, Gospeler, 
Signs With SESAC 

NASHVILLE - SESAC has 
added another "name" gospel writer 
and publisher to its growing organi- 
zation here. 

Lavoy Dewey and Dewey Music, 
Ltd.. have been signed by the pcr- 
forming rights organization accord- 
ing to Jim Black, gospel music coor- 
dinator here. 

Dewey has writen a number of 
leading gospel songs, including 
"Heaven's Sounding Sweeter All the 
Time" and "Because of Yesterday," 
which is about to be released by 
Connie Smith on Columbia. 

Dewey also is manager of his own 
family gospel singing group, the 
Singing Deweys, who work out of 
this dty. 



1A>ca/ Quartets Will Flock South 
For Annual Convention Oct. 1-6 



NASHVILLE-The 18th annual 
National Quariet Convention, one 
of the major events of the year in 
gospel music, will be held here Oct. 
1-6 at the Municipal Auditorium. 

The convention will start on Tues- 
day with an Old Timers' Night. This 
show will feature the original Sons 
of Song, the original Sunshine Boys, 
the LeFevre Trio, the Blackwood 
Brothers and the Spcer Family, and 
former members of their groups. 

Don Butler, master of ceremonies, 
will appear with the Sons of Song; 
J.D. Sumner, director of the conven- 
tion, will appear with both the Sun- 
shine Boys and the Blackwood 
Brothers; Jackie Marshall also will 
appear with the Blackwood Broth- 
ers: and Eva Mae, Alphus and Urias 
Speer will perform. Mary Tom and 



Rosa Nell Speer will sing with the 
Speer Family. 

Invitations have been extended to 
virtually all professional groups in 
gospel music to appear at the con- 
vention which has been held here for 
the past few years after a long tenure 
in Memphis. 

Groups already contracted to ap- 
pear are; Hovie Lister and the 
Statesmen; Thrasher Brothers; 
Downings; Blackwood Brothers; 
Oak Ridge Boys: Jerry and the Sing- 
ing Goffs; Happy Goodman Fam- 
ily; J.D. Sumner and the Stamps; 
Florida Boys; Wendy Bagwell and 
the Sunliters; Kingsmen; John 
Mathews Family; Jake Hess Sound: 
Sego Brothers and Naomi; London 
Parris and the Apostles: Couriers; 
LeFevres: Speer Family: Blue Ridge 



Quartet; Blackwood Singers; 
Hemphills; Klaudt Indian Family: 
Kenny Parker Trio; Higher 
Ground; Phelps Brothers; Coy Cook 
and the Premiers; Kinsmen; Ander- 
son Sisters; Dixie Echoes; Hopper 
Brothers & Connie; Wally Fowler; 
Cathedrals; Lester Family; Gate- 
way Boys & Giner, and Bob Wills 
and The Inspirationals. 

A highlight of the convention is 
the Sunday morning worship serv- 
ice. The concluding program is Sun- 
day afternoon with a parade of 
quartets. 

The convention talent contest 
again will be held on Saturday 
morning, Oct 5. Awards for the win- 
ners include a recording session at 
the Jewel Studios and 500 albums 
from Queen City Album Co., both 
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headquartered in Cincinnati, plus a 
spotlight on the Parade of Stars 
show on Saturday night. The talent 
contest is under the direction of 
Sonny Simmons. 

During the convention, many of 
the industry related businesses will 
sponsor either luncheons or a break- 
fast for the business people. Spon- 
soring firms this year are SESAC. 
Heartwarming Records. Word 



Records, Blackwood Evangelistic 
Association, and the Disk Jockey 
Appreciation Breakfast, hosted by 
the National Quartet Convention. 
All gospel disk jockeys who pre-reg- 
ister will be guests. 

An estimated 25.000-30.000 tick- 
ets will be sold for the event, either in 
block sale or on an individual basis. 
Block sale with preferred seats are 
sold for $36. 



Tommy Overstreet. 
1f I Miss You Again Tonighf 
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Word Expansion Worldwide 
In Religious And Pop As Well 



WACO, Tcx.-The agreemeni 
signed by ABC to purchase Word, 
Inc. here comes at a time when the 
nearly 25-ycar-old firm is expanding 
in several ways. Founded by Jarrcll 
McCracken and Marvin Norcross. 
the company is firmly rooted here in 
a large facility. 

But most sessions are in Los An- 
geles or Nashville and also in remote 
places such as Maple Falls, Wash- 
ington. The partnership with Ralph 
Carmichael and his Light Records 
and Lexicon Music publishing firm 
spreads to Woodland Hills. Califor- 
nia. RodehaverCo., a giant publish- 
ing house in Winona Lake, Indiana, 
is another important ofTshooL Then 
Canaan and Canaanland Publish- 
ing, the Southern gospel empire de- 
veloped by Norcross, links up with 
Nashville in a vital way. But just 
recently the growth of the Myrrh 
contemporary gospel line has ex- 
panded Word. Inc. even further. 
This has led to the distribution pact 
with Good News Records, another 
Los Angeles Firm, and developers of 
"Love Song," one of the hottest-sell- 
ing religious-oriented albums of all 
time. Word people claim. 

Probably the milestone stage that 
directed Word, Inc., to the larger 
secular or pop market outside the 
Christian bookstore field was the 
1972 formation of Myrrh when 
Word, Inc. was already grossing SI 1 
million. Up until then, McCracken 
had already expanded to record 
clubs, acquired Sacred Records, a 
major competitor, developed the 
partnership with Carmichael and 
expanded Word and Canaan as la- 
bels. Word is sacred rather than gos- 
pel and has included pop names for 
years such as Anita Bryant. Dale 
Evans, Burl Ives, Pat Boone Family, 
Jim Roberts and Norma Zimmer 
(the Lawrence Welk show) and 
Wayne Newton. Canaan, which 
many point to as a most profitable 
division, is a leader in its gospel field 
with such acts as Happy Goodmans, 
Blue Ridge Quartet, Florida Boys, 
Thrasher Brothers. LeFevres and 
many more. But it has been Myrrh 
and the direction of such people as 
music director Kurt ICaiser and a&r 
chief Billy Ray Heam that has cata- 
pulted Word, Inc. into the major 
music scene. 

Two areas are significant. Myrrh 
has moved into truly pop music via 
affiliations "Such as with Good News 
but more importantly via its own de- 
velopment of acts such as Barry 
McGuire. The previous move to 
straight country via Myrrh is now 
heightened by the signing of Ray 
Price. 

Myrrh is also into black gospel 
now. 

McGuire. of course has a long his- 
tory in rock 'n' roll and works with 
Lan-y Knechiel, former keyboard 
player with Bread and a Los Angeles 
session man. Knechtel has this neat 
farm up in Washington state and has 
rented a mobile studio for the new 
album. 

The movement into black gospel 
has several facets. Word itself asa la- 
bel has such acts as Willa Dorsey 
and the Ladies of Song. These are 
traditional gospel acts and there is a 
distinct difference in presentation 
and style from the new black gospel 
acts on Myrrh such as Beautiful 
Zion Choir and Eddie Robinson. 
Now. Myrrh has just signed Henry 
Jackson formerly on the Gospel 
Truth Stax subsidiary label. As dra- 
matic evidence of Myrrh*s move into 



By CARL PAIGE 

black gospel, promotion chief Dar- 
rell Harris was a speaker at the Gos- 
pel Music Workshop of America 
convention in Cleveland Aug. 17-23. 
Word, Inc.'s first involvement in this 
dynamic organization. 

Los Angeles based Good News 
Records headed by Fred Piro devel- 
oped Good News, a five-man group 
whose LP "Love Song" set some 
kind of sales record in religious mu- 
sic. It was, for example, the first 
straight-out religious-oriented item 
that Licorace Pizza, the West Coast 
chain, ever promoted heavily. Oddly 
enough. Love Song is breaking up at 
the peak of its success, at least so 
Hearn and Carmichael and others 
have indicated. Good News will still 
record Chuck Girard, the lead voice 
of Love Song, and there will be a 
solo LP soon. Love Song as a group, 
just grew tired of touring. 

Equally exciting for Myrrh people 
is Second Chapter of Acts, a new 
group signed on Myrrh that has 
toured with McGuire. 

The pop direction of Word, Inc. 
product is completely under- 
standable when it*s considered that 
acts like Eddie Robinson are ar- 
ranged and produced on record by 
Paul Riser, who happens to have 
been involved for so long with great 
Motown hits. Knechtel of course is 
another indication of this. Michael 
Omartian is involved in a new 
McGuire LP and Omartian again is 
a veteran production and keyboard 
man who has worked with almost all 
of the top rock acts recording in Los 
Angeles. 

With Barry McGuire, Myrrh 
aimed directly ai the rock market, 
advertising the product in Rolling 
Stone and Zoo World and getting 
airplay on progressive rock stations. 
McGuire, of course, was lead vocal- 
ist with the Christy Minstrels, writer 
of hits such as "Green, Green," 
scored with his own big hit, "Eve of 
Destruction" and ultimately had the 
lead in the Broadway production of 
"Hair." Then he was converted to 



Christ and then came the LP 
"Seeds" and then came McGuire's 
whole thing with Myrrh. 

McGuire has a major part in 
bringing in Second Chapter of Acts, 
a group with a new Myrrh single, 
"I'll Make It," that comes out of the 
Costa Mesa Calvary Chapel. 
McGuire and Secnd Chapter of Acts 
tour together. Second Chapter of 
Acts scored with a near pop success, 
"Easter Sdng," that received wide 
MOR airplay on WCCO and WSM 
type stations before the seasonality 
of it made the record fade. It's de- 
scribed as baroque-like with much 
use of Moog and other baroqueish 
effects. 

The signing of Ray Price, who 
happens to reside in Texas and 
record in Los Angeles, points up 
Myrrh's continuing pure pop direc- 
tion, Heam believes. Wanda Jack- 
son has recorded straight country al- 
bums on Myrrh loo. Price's first LP 
was written by Jim Weatherly, writer 
of hits such as "You're the Best 
Thing That Ever Happened to Me." 
A gospel LP by Price is planned too. 

Always from the a&r standpoint. 
Word, Inc. is not trying to depart too 
far in terms of content of religious- 
oriented product but is rather trying 
to update the quality and style of its 
music and make it contemporary. 
Also, the firm wants to provide the 
opportunity for a total expression by 
artists in areas outside religious 
product. 

Gaithers Hit Road 

ALEXANDRIA, Ind.-The fall 
schedule of the famed Bill Gaither 
Trio will Uke the family, along with 
Henry and Hazel Slaughter, into 18 
slates from Oklahoma to New York. 

The concert season for the group 
will coincide with the release of two 
new albums, and a book. "Rainbows 
Live at Easter." written by Gloria 
Gaither. 



Connor, RedTeam Up With 
Three New Religious Firms 



NASHVILLE Frank H. Connor, 
president of the Carl Fischer Co., 
and Buryl Red. head of BR Produc- 
tions, have announced a joint for- 
mation of three companies in the re- 
ligious field: Triune Music Inc., 
Triangle Records, and Trigon Mu- 
sic. Inc. 

Red is known to both music 
educators and church musicians as a 
leading composer, arranger and 
conductor. He currently is music 
consultant to the Radio and Tele- 
vision Commission of the Southern 
Baptist Convention, and is director 
of the 100 member male chorus, the 
Cenlurj men. Red also serves as mu- 
sic consultant to Holt. Rinchart and 
Winston, well-known pubhshers of 
educational materials. 

In the recording field. Red has 
produced more than 300 albums. He 
has written for all three major tele- 
vision networks, and his music has 
been published worldwide. 

All three new companies will be 
based here. Triune Music will publish 
gospel, gospel-rock, and contempo- 
rary sacred music for youth and 
adults, including youth musicals 
and commissioned works. The Tri- 
gon label will feature educational 
and secular music suitable for school 



curriculum and performance. The 
Triangle label will be the innovative 
recording arm for the music pub- 
lished by Triune and Trigon. 

Among the artists featured on 
Triangle are Cynthia Clawson, Ja- 
mall Badry, The Centurymen and 
the Spring Street Singers. 

Triune and Trigon Music will re- 
lease numerous choral and solo col- 
lections including "Heavenly Sun- 
light," featuring the choral 
arrangements from the nationally 
syndicated television series, "Spring 
Street U.S.A." In addition, a spe- 
cially commissioned choral collec- 
tion will be released in early autumn 
containing music by such composers 
as Eugene Butler. Bob Burroughs. 
Mary E. Caldwell. Emma Lou Die- 
mer. Austin Lovelace. Kent New- 
bury, Robert Wetzler and Carleton 
Young. 

Officers of the newly announced 
companies are: Buryl Red. presi- 
dent; Elwyn Raymer. vice president 
and general manager: Hayden Con- 
nor, treasurer, and Don Hinshaw, 
secretary. Jim Brcedcn will be direc- 
tor of promotion and marketing. 

Offices will be located a few 
blocks from Music Row. 
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Car Quadrasonic Booming In International Markets 




By EARL PAIGE 



LOS ANGELES— Quadrasonic car stereo is 
going so well in certain international markets 
that distributors are claiming units arc even 
being imported into China via junks operating 
out of Singapore. 

Leading manufacturers involved in world 
markets are reporting a growing volume for 4- 
channel units; in some cases dramatic growth 
is being claimed. 

Companies involved include Clarion, of 
course, which has recently stepped up its 
whole marketing posture with the determina- 
tion of phasing out the Muntz name and 
building it as Clarion (Billboard, June 8). 

There are others such as Motorola, which 
has important joint venture factories in Japan, 
the U.K. and Italy. Automatic Radio is yet an- 
other, with six operations around the globe. 

Tracking worldwide trends in car stereo and 
in quadrasonic particularly is a fascinating 
job. according to Walter P. Semonoff, presi- 
dent. Automatic Radio International, a sub- 



sidiary of the long-established Melrose, Mass. 
manufacturer. With Zenith seven years before 
joining Automatic Radio 10 years ago, Semo- 
noff says that quad is indeed selling at a fast 
rate in Southeast Asia. He will not disclose ac- 
tual unit volume because of intense proprie- 
tary reasons, but offers several other factors. 

First of all, it is not uncommon for Southeast 
Asia— if not wider areas of Asia— to jump on 
something new very quickly. Automatic Radio 
recently introduced a capacitive discharge 
electronic ignition system and was delighted to 
Icam that distributors in Southeast Asia or- 
dered units immediately. 

"If something breaks in America and looks 
good, it will take off in Asia," Semonoff says. 

Another factor, at least in Asia, is that dis- 
crete is moving best. Automatic Radio does of- 
fer two matrix models at substantially lower 
prices, but Semonoff says customers want the 
"real" thing. Automatic Radio's QME 2445 
lists for Sli4.95 and plays discrete as well as 



ordinary 2-channcl cartridges. It has many de- 
luxe features but does not have radio. 

The matrix models are SPC 5002 at $89.50 
with straight 8 and SPE 5004 at SI 42 .95 with 
FM stereo. They each have extra speaker wires 
and synthesize 4-channel from 2-channel 
tapes but will not play discrete 4-channel 
tapes. 

Semonoff says if FM stereo is added to say 
the QME 2445, or any discrete player, it would 
increase the list price around S40. 

Yet another factor about worid market quad 
car stereo is that you can't pinpoint your de- 
mographics as easily as in America. "A coolie 
can spend as much for car stereo as the man 
who can afford to buy 10 units," says Semo- 
noff. "I've seen wives in Singapore, Malaysia, 
Thailand and Vietnam lake the units out of the 
car and use them in the home. The market is 
really spread all over, it's not males 18-34 or 
something like in the U.S. 

(Continued on page 42) 



New Quality Control 
Introduced by AIko 



By ANNE 

CHICAGO-Aiko Corp. has in- 
troduced an intensive quality con- 
trol system for every unit manufac- 
tured, in an effort to upgrade its 
image as a manufacturer of quahty 
cassette produa. 

Aiko Corp.. formerly Aiko Amer- 
ica owned by Aiko Japan, was 
bgught this spring by private invest- 
ors in South America who are 
mounting an aggressive program to 
recapture the cassette market and 
build toward a national image. 

Already initiated arc new front of- 
fice personnel, and a new network of 
national independent sales reps. 
Also planned is a national trade and 
consumer advertising campaign for 
this spring, according to Frank Do- 
lik. who joined Aiko July I as na- 
tional advertising and public rela- 
tions manager. 

With the philosophy of "nothing 
else to buy," Aiko is including bat- 
teries and other accessories such as 
headphones, wireless mikes, tele- 
phone pickups, and earphones, with 
the 17 portable and home systems 
available. 



DUSTON 

Aiko also has seven auto cassette 
models and plans to introduce a 
record feature in a unit some time 
soon. By the end of the year, the firm 
will introduce automatic reverse in 
two new models, an undcr-dash cas- 
sette player, and an in-dash multi- 
plex and cassette player combina- 
tion. 

The firm has also "cleaned house" 
of low end product, with the revised 
low end price point at S49.95. Dolik 
predicts that low end cassettes will 
disappear completely from the mar- 
ket because of the more sophis- 
ticated features sought by the con- 
sumer. High end product includes 
the model 412 portable stereo cas- 
sette recorder with multiplex radio, 
two shortwave bands, and four 
speakers at $239.95 list; and the 
home system stereo cassette with 
multiplex radio and turntable, at 
S349.95 list 

A futhcr policy includes making 
the product as attractive as possible 
to dealers through co-op advertising, 
competitive pricing and generous 
profit margins, DoUk says. 



Young Goldwater Speaker 
At Chicago Video Seminar 



CHICAGO-Rep. Barry M 
Goldwater Jr. (R-Catif.), a leader in 
legislation to alleviate unfair gov- 
ernment competition with the 
audio/visual industry, will be guest 
speaker at the second annual Mid- 
west Seminar on Videotape & Film, 
Sepv 20-21 at the Marriott Motor 
Hotel near O'Hare Airport. 

An added feature is a "Sofiwarc 
Phantasmagoria" with leading Mid- 
west producers showing and discuss- 
ing their recent productions on 
videotape, 16mm or Super 8mm 
film. 

Other speakers and their topics al- 
ready set include Delbert Black, re- 
gional director. American Revolu- 
tion Bicentennial Administration. 
Chicago, on "audiovisuals and the 
Bicentennial": William Heddcn, 
vice chairman and technical direc- 
tor, Calvin Communications, Kan- 
sas City, and Leonard Coleman, re- 
gional sales manager, Eastman 



Kodak, Chicago, both on "state of 
the art: film"; Morton Dubin, board 
chairman. Videotape Production 
Assn., New York, and Robert 
Pfannkuch, vice president. Bell & 
Howell, Chicago, both on "slate of 
the art: videotape"; Wilton Holm, 
vice president and creative director. 
Motion Picture & TV Research Cen- 
ter, Hollywood, on "state of the art; 
immexlure"; Charles Cyberski, op- 
erations manager, KDUB-TV, Du- 
buque, la., on "original production 
on Super 8," and Carlton Winkler, 
production consultant, Imero Fie- 
rentino Associates. New York, on 
"production techniques." 

Advance registration is S50 before 
Sept. 10, to P.O. Box 1 1576, Chicago 
6061 1, or S60 after that date and at 
the door. Co-sponsors of the second 
seminar include Chicago Unlimited. 
Chicago Film Council. Chicago TV 
Guild, Information Film Producers 
of America and the Society of Mo- 
tion Picture & T\ Engineers. 



Tape 'Surgeons' 
Catering to 300 
N.Y. Retailers 

• Continued from page J 
by Lad Advertising. Cranford. N.J.. 
the duo came up with the key fact 
that breakage in the annual $581 
million prerecorded tape market ac- 
counts for more than 10 percent of 
sales. 

With the knowledge (hat most 
tape warranties rarely extended for 
more than 30 days after purchase 
(though some chains have a policy 
up to a year for steady customers), 
they figured they were in the busi- 
ness. 

Approaching independent oper- 
ators instead of the large chains, they 
got the smaller stores to take a sup- 
ply of envelopes which were made 
available to their customers. The 
store got a quarter, consumers paid 
S 1 plus postage ( 1 0 cents for cassette. 
18 cents for cartridge), and got the 
repaired tape back postpaid. 

Among the problems the oper- 
ation ran into was mainly lime. Hop- 
ing to keep within five working days 
( Continued on page 42) 



1,600 Franchises 
Canceled by TEAC 



NEW YORK 
move to correct what it considers 
Fair Trade abuses by some dealers, 
TEAC Corp. has canceled its ap- 
proximately 1.600 dealer franchises 
and is in process of refranchising a 
smaller number. Changeover date 
was Sept 1. 

Calling it "a new dealer-consumer 
oriented franchise." president 
George DeRado explains that some 
dealers just didn't understand their 
highly complicated product. "Our 
former franchise agreement did not 
spell out the kind of participation 
with the dealer that we intended." 

Tied in to the refranchising is a S I 
million training program intended 
to show TEAC's new "emphasis on 
education" for their 17 rep firms, 
dealers and consumers. 

He emphasizes that the new fran- 
chise agreements are not meant as 
"policing" efforts, and that no legal 
action is being considered. In New 
York and New Jersey, both Fair 



By STEPHEN TRAIMAN 

In a determined Trade slates, dealers are being asked 
to sign two separate agreements. The 
first is a separate agreement between 
TEAC and the dealer; the second is 
a manufacturer dealer Fair Trade 
agreement 
At the same time, OeRado an- 5 
(Continued on page 41) *^ 



DokorderMove | 
Aids Expansion | 



LAWNDALE, Calif.-Dokorder. 
Inc., manuraclurerof diversiried bin 
product lines, has relocated corpo- 
rate headquarters to 5430 Rosecrans 
Ave., here, adding 19,000 square feel 
to its operations. 

In announcing the move, presi- 
dent Hiram Oye said the new facil- 
ities "will enable Dokorder to ex- 
pand our operations in quality 
control, production, service and in- 
ventory to meet the market demand 
for our products." 



PHILIPS' TOKYO PREVIEW 



New Videodlsk Impressive 



TOKYO- Leading video industry 
executives were "visibly left speech- 
less" by the outstanding qualities, 
features and possibilities of the Phil- 
ips optical videodisk system. World 
premiere of the NTSC standard 
VLP player with stereo sound was 
held in Japan Aug. 19-27. 

Several Japanese manufacturers 
will become licensees within the next 
few months, reports Rudi Bom. gen- 
eral manager of the VLP project at 
Philips. Eindhoven, in an exclusive 
interview. 

(He left for the U.S. Aug. 26 to lay 
groundwork for anticipated fall 
showings to be coordinated by Bob 
Cavanagh, North American Philips 
vice president corporate develop- 
ment) 

"Our previously announced target 
of late 1975 and early 1976 for com- 
mencing production and marketing, 
respectively." he notes, "is realizable 
for the VLP equipment demon- 
strated here (in Tokyo) Aug. 19-22 



By HIDEO EGUCHI 

and in Osaka Aug. 26-27." Antici- 
pated retail price is S500. with a 
.similar figure for the U.S. 

Confirming standardization talks 
with other leading optical videodisk 



system manufacturers, he empha- 
sized "should it become necessary 
for reasons of interchangeability of 
disks to adapt the VLP equipment in 
( Continued on page 42) 




N.V. Philips photo 

PHIUPS VIDEOOISK-NTSC version of laser-operated VLP was shown In 
Japan. 



•oiial 



40 



Ampex Survey Goes 
To 785 Tape Buyers 



Tope/Audio/VideoL 



ELK GROVE VILLAGE. 111. 
Aimed at further broadening its 
Shopper's Service, the Ampex Music 
Division (AMD) has mailed a sur- 
vey to 785 open reel tape enthusiasts. 

As explained by Thomas E. Davis, 



do you 

need 8-track lubricated tape, 
cassette tape. C-O's or loaded 
cassettes? 

Get in touch with EMPIRE 
MAGNETIC INDUSTRIES 

— the one stop for all your 
duplication or blank loading 
requirements at LOWEST 
PRICES. 

H. MANN 

EMPIRE MAGNETIC INDUSTRIES 

545 Allen Rd . Woodmere. NY 1 1 598 
Phone (516) 420-«558 

Miami, Fiorida-Flaglec Plaza Blda- 
4100 W Flager Street 
Phone (305) 448-9038 



AMD general manager and Ampex 
vice president, the firm is seeking to 
further define and classify the buy- 
ing habits of known owners of open- 
reel tape docks. As an inducement to 
participate, those in the sample 
group completing the ihrce-pagc 
survey arc offered $1 toward a tape 
purchase from the Shopper's Service 
catalog. 

Begun in 1971. (he informal serv- 
ice is used by AMD to make its tape 
catalog available to prospective buy- 
ers without obligation. Currently, 
more than 300.000 shoppers receive 
the latest Ampex tape news. 

"We've already found thai open 
reel buyers are the most loyal shop- 
pers." Davis notes. "Wc anticipate 
that their answers will show they 
shop heavily at retail, but that avail- 
ability is poor." 

He expects the questionnaire (o 
disclose the best markets to hit buy- 
ers of reel-to-rcel tape albums, with 
the Shopper's Service now adver- 
tised through direct mail and con- 
(Continued on page 43) 
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WEBTEK 
CUSTOM LINERS 

SMOOTH OUT 

CASSEHE 
PERFORMANCE 




CD 
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With performance all Important 
in cassette recordings, there's no 
reason to let scattered winds, 
electrostatic buildup or friction 
affect it. 

That's why Webtek custom pro- 
duced cassette liners are so im- 
portant. 

Eliminate problems with individ- 
ually, die cut liners of unwavering 
precision and quality designed to 
your specific case configurations. 

Preserve cassette operation as it 
was intended. The cassette user 
will appreciate it. 

For more Information and samples, 
call or write Webtek. 

Save c«sts and time la cassette 
and cartridge productloii 

From the world's largest manufac- 
turer of pressure sensitive, pre- 
cut tape splices. 

l/Splice^— 8-track cartridge 
splice. 1-mil Mylar/foil lami- 
nate for cueing and sensing. 

Sflicitte^— cassette splice. 1-mil 
Mylar for lead splicing. Also 
cueing and sensing laminates. 




WEBTEK. CORPORATIOIN 



4326 W Pico Blvd. 
Los Anseles. OA 90019 
(213) 937-3511 



6440 N. Rldgsway Ave. 
Chicago. IL 6064S 
(312) 679-5470 



"OJtPUCe- AND -WUCCm" am MOItTDICD TXAOeAAKKI oe MESTEK COA^ 




bony Corp pnoto 

CASSETTE PRINTER-Sony CCP-13 is new 3-slave duplicator. 



Update From Asia. 



TOKYO-CBS/Sony's 
Plant has been established as a sepa- 
rate manufacturing entity with a 
capitalization of 480 million yen 
($1.6 million), as of Aug. 21. Al- 
though the new corporation is called 
CBS/Sony Records^ the plant will 
continue to produce pre-recorded 
music tapes and undertake custom 
printing besides pressing LP disks. 
Pre-recorded music tape production 
capacity is 350.000 reels per month. 
The blank loaded tape is being man- 
ufactured at Sony's Sendai Plant. 
The new corporation is headed by 
Norio Ohga, president of CBS/ 
Sony. . . . Export of the model MN- 
3001 dual 512-stagc BBD developed 
for audio equipment by Matsushita 
Electronics Coq>. is planned. This 
bucket brigade device offers a max- 
imum delay time of 25.6/1000 sec. 
(5 ! . 2/ 1000 sec. by connecting two in 
series). Said to have been developed 
from the manufacturer's improved 
silicon-gate technology, it has sev- 
eral applications other than its use as 
a compact, shock proof rever- 
beration unit or "echo machine." 
For open-reel master machine, the 
model 0PM- 10, and a unit dubbed 
CCP-04 accommodating four slave 
ca-vsettes but no master. Also, the 
Sony MY-710 8-channel mixer was 
marketed in Japan Aug. 21 at 
1 88.000 yen or about S390 list price. 

Sanyo and Toshiba jointly an- 
nounced Aug. 23 that they would 
start marketing their respective ver- 
sions of the "Vcord" half-inch cas- 

.scllc VTR in Japan Sept. 17. Initial 

LRepRopJ 

F S'Q S. In California, leps (or anyone else 
owning and driving automobiles), can special or 
der letters on their license plates and iKh A. 
Berman almost went for the aforementioned 
ones because they are central to his selling phi 
losophy. Berman. head ol the lack Serman Co. 
in Inglewood and a leader in Electronic Repre- 
sentalnes Assn. (ERA) consumer electronics 
selling seminars, calls il "Friendly, Silent. Ques- 
tioning, Stare " 

Though California ts mostly devoid ol sky- 
scrapers and therefore long elevator rides. Ber- 
man uses them to make his point: "If you're on 
an elevator and merely look at someone with 
what I call an expecting stare." says Berman. 
"you can't imagine the pressure that builds to 
make at least some kind of response. This same 
pressure works in ashing tor the order" 

Actually, Berman's California plate 
"JAB ERA" (the special letters cost $25 
goes lo charity). Jack is presently preparing 
some books on body language, an activity he 
really is getting into. Me was also just in Detroit 
speaking at an audio buyers seminar for the 
Michigan ERA (Billboard, Aug. 31). 

Still another area central to the Jack Berman 
suuess m 20 years of rep activity is the fact 
that from the inception he has had a public rela- 
tions service, he points out. In an interview 
recently witft Billboard special issues editor Earl 
(Coniinued on page 4J) 



By HIDEO EGtCHI 

Shizuoka monthly production (1.000 units by 
Sanyo. 500 by Toshiba) appears to 
rule out exports ft>r the lime being. 
. . . BSR is planning to manufacture 
automatic record changers in Japan, 
industry sources say. . . . The Victor 
Co. of Japan (JVC/Nivico) has de- 
veloped a video tape pattern 
checker. . . . Hitachi has suddenly 
decided not lo participate in the '74 
Japan Electronics Show, scheduled 
for Sept. 18-24 at the Tokyo Inter- 
national Trade Fair ground.s. . . . 
Fifteen manufacturers will represent 
the Republic of Korea at the '74 JES. 
. . . Most of the stereo component 
systems in vogue here today arc not 
equipped with a CD-4 demodulator, 
Shibata stylus and other parts for 
playing discrete quadradisks. 



Electro-Brand 
Adds Cassette 
Recorder Unit 

CHICAGO— A stereo cassette 
play and record feature is being 
added to a compact stereo 8-track 
player, stereo radio and phonograph 
unit by Electro-Brand for introduc- 
tion at the Winter Consumer Elec- 
tronic Show in January, Dick Ettle- 
son, excculive vice-president, 
reports. 

The unit will allow recording onto 
the casscltc from any of the other 
three modes, and is planned to retail 
in the $200-5300 range, depending 
on additional features and speakers. 
Ettleson says. 

"With more prerecorded stereo 
cassettes available, we are seeing 
more and more sates in stereo cas- 
-sette aulo unit. We feel this new unit 
is a natural extension of that market, 
and will be a big item in 1975." Ettle- 
son says. 

Electro-Brand just introduced the 
model 6536 promotional 8-track. 
with AM/FM/FM and built-in 
changer, featuring a military look 
and listing at S99.95. 

Also introduced is the step-up 
model 6580 with speaker matrix, 
and packaged with four speakers, 
headphone and demonstration 
stereo tape, at $199.95 list. 

"There is a demand for packaged 
systems from the furniture and jew- 
elry trade which don't maintain a 
separate audio department, but 
want packaged units for featured 
(Continued on page 43) 
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WHITE TODAY FOR INFORMATION 
ON YOUR LETTERHEAD 

3300 WASHINGTON ST. / BOX 4M / WAUXEQAN. ILL. I 



Dual cassette 
winderwith 
an automatic 
tapesplicer; 
no competition 
at its price. 
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AUDIOMATIC CORPORATION 

1290 AVENUE OF THE AMERICAS, PHONE; (212) 5B2-4870. CABLE: AUDIOMATIC. TELEX: 12-6419 
EUROPEAN OFFICE: 4 RUE FICATIER-92400-COURBEVOIE. PHONE: 333-30.90. TELEX: 622B2 
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Cor Stereo. 



Custom In-Dash Unit Gets Good Action For Pa. Dealer 



HARRISBURG. Pa.-With the 
ever- increasing number of cars and 
trucks geared for sound, Lou Zay- 
don has set up a new stereo unit at 
his Harrisburg Radio Lab store here 
to cash in on sales of auio stereo tape 
and radio systems. 

With the prospective car sound 
buyer no longer fmding it necessary 
to "boh-on" an extra piece of cum- 
bersome equipment under his dash- 
board. Zaydon says "we are ex- 
tremely enthusiastic over the initial 
response to our new combination 8- 
track tape and AM/FM stereo unit 
which 'custom-fits' the buyer's dash, 
including some cars previously 
thought to be hopeless as far as in- 

TEAC Cancels 

• Continued from page 39 

nounccs that Bob Stcindlcr. TF.AC 
vice president, sales, for the past % ear 
is resigning to set up Sleindler Asso- 
ciates in Olcn Head. L.I.. taking over 
as TEAC rep in metro New York 
and northern New Jersey Sept. 1. 
Steindler. who had his own Metro- 
politan Sales Co. in New York for 14 
years before joining TEAC, also will 
be taking on other non -competitive 
audio lines. 

At TEAC. Dave Orcn. national 
sales coordinator, will take over 
Steindler's duties as sales adminis- 
trator for all products. Charles 
Miller, product training manager, 
takes on the additional title of sales 
manager for the Accuphase high- 
end component line marketed by 
TEAC for Kcnsonic Labs of Japan. 

Steindler clued Billboard in on 
the massive training program now 
underway at TEAC headquarters in 
Montebello, Calif. All 17 rep firms 
in the U.S. sent a designated 
"trainer"' for an intensive three- 
and-one- half-day "hands-on" work- 
shop under the guidance of Miller, 
dealer siminar specialist Bill 
Caulficld, Larry Phillips and Theo 
Mayer. 

Split into separate groups of eight 
and nine, they completed regular as- 
signments, quizzes, etc.. working 
with TEAC equipment at all times. 
"Final exam" was a live recording 
"pressed" at the nearby Tascam stu- 
dio. When they return to their indi- 
vidual rep firms this month, they, 
will go into the field to work with 
dealers. 

First assignment will be helping 
set up approximately 400 TEAC 
"Creative Centers" now being fabri- 
cated in Chicago for delivery to se- 
lected dealers by Oct. 1. Basic idea 
behind the program is to take the 
"fear" out of tape recorder equip- 
ment for both salesmen and con- 
sumer. 

As Steindler explains, the sales- 
man (or customer) first sees the 
3340S 4-channel recorder with three 
channels recorded, the fourth blank. 
He hits channel 1, gels a simple 
rhythm tunc: channel 2. adds back- 
ground music: channel 3. works in 
harmony: is handed mike to record 
his own sounds on channel 4. All 
four channels are put through an 
AXlOO control center mixer to a 
33{X) unit which makes a sound 
recording, then into a 360S or 450 
which makes a cassette thai the cus- 
tomer can take home. During the en- 
tire demonstration, a Polaroid vis- 
ualizer shows the How of various 
signals across the recording heads of 
ihe different TEAC units. 

Behind the entire program is 
TEAC's basic concern. "We are in- 
terested in supporting the dealer so 
the consumer will also be the bcnefi- 
ciarv." DeRado concludes. 



dash models were concerned." 

Zaydon notes that recommenda- 
tions for his private-label unit have 



been made by many area car dealers 
to their customers as an alternative 
to higher-priced factory -installed 



tape players. The in-dash unit also 
relieves the buyer of worrying about 
someone breaking into his car be- 



cause of the lure of an underdash 
unit, he adds. 

To further encourage trade for the 
store's new car sterfeo unit, where the 
emphasis is basically on the 8-track 
AM/FM model, Zaydon is allowing 
customers an added allowance off 
the price for any trade-in with their 
existing car radio or tape player. 




more going 
for you. 



More ProdMCts 

24 superb units you can sell with confidence. 
In-dash and under-dash. The most in cassettes. 8-tracl< 
AM/FM stereo, AM/FM radio. The newest in 
quad. Everything in speal<ers and accessories. 

More Sales Incentives 

. . . the kind dealers are looking for. 

More Sales Promotions 

... to produce sales as well as traffic. 

More Effective Advertising 

... to bring your customers in and move your 
Clarion units out. 

Plus. ..a FREE Trip to Expo '74! 

Send us your business card, and you may be one of the 
five winners in Clarion's Stereo Sweepstakes. Which 
means a two-week, all-expense paid vacation for two to 
Expo '74, plus exciting sightseeing excursions! But mail 
your card now. Deadline for entries is September 30, 1974. 
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Corporation of America 

SSOO Rosecrans Avenue, Lawndale, California 90260 (213) 973-1100 
421 North Midland Avenue, Saddle Brook, N.J. 07662 
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Philips Videodisli impressive Tape 'Surgeons' In N. Y. 



• Continued from page 39 
certain respects, this could delay our 
planning. But this is only a small 
price to pay for achieving one world 
system for this promising new con- 
sumer product." 

He believes it will be the new 
growth product of the electronics 
and software industries. To achieve 
this growth situation in the shortest 
time. Bom realizes the world indus- 
try will have to endorse the system 
with the greatest potential. 

Using the Philips compact audio- 
cassette system as an example, he 



cites active negotiations with all 
leading manufacturers who have de- 
veloped optical videodisk systems, 
such as MCA. Thomson/CSF and 
Zenith. Main goal is to ensure that 
all optical disks will be playable on 
various players, though these may 
differ in certain respects. 

"We are pleased to say that dis- 
cussions are proceeding extremely 
well and thi.s gives us reason to be 
positive in expecting to achieve full 
agreement on the inlerchangeability 
of video disks in the near future," 
Bom says. 
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LET'S MAKE 
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Write (IS for Catalog and 
SPECIAL DEAL Today/ 



"° Custom Case Mfg.Co.,ln(. 

6232 Bragg Blvd., P.O. Box 5866, Fayetteville, N.C. 28303 
Phone: ArM Code 919.867-6111 



Noting that the standardized 
videodisk is the key to the software 
door, the VLP general manager says 
Philips would play an active rote in 
this field as well, with the Polygram 
group of companies involved. A 
member of their management team 
was on hand for the demonstrations 
in Japan and for initial talks with 
members of the Japan Video Assn. 
and other software industry repre- 
sentatives. 

"You may rest assured that an ex- 
tremely interesting catalog of titles 
on a wide variety of subjects will be 
available at the time of introduc- 
tion." Bom says. 

Responding to questions on the 
initial $500 price, he says "the ob- 
vious superiority of this system more 
than justines the somewhat higher 
initial price that is normally related 
to an advanced high technology 
product." He claims the limitations 
of mechanical systems (such as Tel- 
dec) negate their initial price advan- 
tage, estimated at about 15 percent. 

Similar to the- 1972 introduction 
of RCA's Mag-Tape cartridge sys- 
tem, the VLP was demonstrated 
playing through leading 19-inch 
color TV receivers— two Panasonic, 
two Hitachi and a Sony. The video- 
disk in the NTSC version spins at 
1.800 rpm. versus 1.500 for the PAL 
type to be marketed in Europe. Pic- 
lure was termed excellent by most 
observers, comparing favorably with 
the two previous video playback sys- 
tems announced for Japan, the TED 
videodisk (to be marketed by Sanyo) 
and the Sony Mavicard. 

Sony Injunction 
Hits Frost Firm 

NEW YORK-The Sony Corp. of 
America has obtained a permanent 
injunction against the Friendly 
Frost chain of retail appliance deal- 
ers in Connecticut, barring them 
from selling Sony fair traded prod- 
ucts below stipulated minimum re- 
tail prices. 

The dealers enjoined are Frost 
Milford Corp., Frost Bridgeport 
Corp., Frost Brandford. and Frost 
Waterbury Corp. 

The injunction was obtained in 
Superior Court, Fairfield County, 
Bndgeport, on consent of the chain 
of Frost dealers and their attorneys. 

In addition to providing for in- 
junctive relief, the judgment ob- 
tained by Sony requires the defend- 
ants to pay Uquidated damages and 
reimbursement for investigation, le- 
gal fees and expenses. 




FACTORIES: 25050 SONICO (BS) ITALY Phone 0364/75086 
25050 PASSIRANO (BS) ITALY Phone 030/640211 

LEADING MANUFACTURERS: 

Magnetic tape for cassettes 
Cassettes C-O's 

Blank cassettes: C 30-C 40-C 60-C 90-C 120 

WANTED: DISTRIBUTORS 

Especially for blank cassettes for each country, 
especially In Europe 



• Continued from page 39 
for a repair, the two found that while 
this held true for the cartridge, the 
cassettes were more complex and 
were taking up to two weeks or more. 
This brought customer complaints 
for both the dealer and King, so they 
are now considering a simple post- 
card alerting the sender to a possible 
delay. 

What really caused the problems, 
and a temporary setback to expan- 
sion plans, was a hmiled TV cam- 
paign on Channel 5 WNEW, with 
spots on Don Kirschner's "Rock 
Concert" and a Playboy special. 
Wetstein notes they were swamped 
with repairs that t^ey are still dig- 
ging out from. 

Coupled with the fact that first- 
time customers who sent one tape 
were now sending five, six and 
seven, he and Lcntchner realized 
they had to take the time to reorga- 
nize the home-base operation. They 
are now in final process of all repair 
machinery fabrication, and should 
be ready to handle the volume of . 
business that has built up. 

Also in the works is an alternate 
program for dealers, who can get an 
extra dime by paying for envelopes 
up front at S 1 . 1 5. The customer then 



pays $1.50 for a postpaid envelope, 
which saves him the trouble of post- 
age, plus the cost of checks or money 
orders. And the possibility of lost 
cash in the envelopes is eliminated. 

The equipment designed by 
Lentchner. former Lang Electronics 
chief engineer, handles all the jobs, 
with the biggest one due to the new 
plastic pinch rollers in cartridges. 
Wetstein says up to 65 percent of 8- 
track returns are due to defective 
rollers. They have to resolvent the 
posts and replace the plastic units 
with rubber ones (at 6 cents each) 
obtained from Roller Corp. of 
America. 

Another problem is the growing 
number of ultrasonically sealed car- 
tridges replacing the screw-type. It 
now takes another machine to open 
the units and re-close them after re- 
pairs. 

The two plan to expand their cur- 
rent nine-employee stafTas business 
grows and already have had prelimi- 
nary talks with some major labels 
and tape licensees about taking over 
their "headache" repair business. 

They are now working with a 60- 
day guarantee on all repaired tapes, 
and with a less than I percent return 
going for them. King Tape Repair 
Clinic is on the ri^t track. 



Intl Rise Noted In Car 'Q' 



• Continued from page 39 

"I will say though that price is 
sharper in Asia than in Europe. 
People shop more in Asia generally. 
Also, distribution is evolving much 
the same as in America with good 
dealers developing who can stand 
behind warranties and ofter fast 
service." 

Automatic Radio sells into Asia. 
Europe and hopefully soon into 
Russia (Billboard, July 20) via im- 
port distributors. The company 
does, however, offer both the one- 
step factory name branded items 
and its new Rally two-step distribu- 
tor brand. But there is at present no 
quad model available in the Rally 
line (it's being worked on). 

Modifications are not critical in 
world market situations. Where 
there are six-volt automobiles, a 
simple converter is used. As for 
changing the language or litho- 
graphies on packaging. Semonoff 
says this has long since past Ameri- 
can packaging works just as well in 
Singapore as in Cincinnati. 

One dramatic reverse trend in 
world markets is that in-dash quad- 
rasonic is virtually a lost cause at this 
point. Basically the smaller cars rule 
out the larger in-dash silhouette. 
Price is yet another no-no in-dash- 
wise. 

In fact. Automatic Radio has yet 
to introduce in-dash quad into its 
domestic line except via the seg- 
mented market approach. That is. 
in-dash is being offered on a custom 
basis through Automatic Radio's ex- 
peditor new car dealer division, an 
operation that has been in existence 
about six years and which is grow- 
ing, Semonoff claims. He says an in- 
dash 4-channel system could run as 
much as $500 list. 

Otherwise, Automatic Radio does 
offer the in-dash UPX 2354 at 
$149.95 in a universal design with 
swing-away radio dial (the 8-track 
slot is hidden by the dial if the tape 
player is idle). A comparable model 
factory-installed would be $289 list, 
Semonoff says. The firm also offers 
a more deluxe in-dash (OMN 2350) 
at $210.95. 

Other contrasts in world market 
car quadrasonic include speaker se- 
kctloa and instaUition factors. 

Semonoff says there is a definite 



trend to better grade speakers. 
Along with this trend is the complete 
lack of interest in packaged units, 
i.e., player and speaker combined. 
"People want to have the choice of 
going out to fmd a 6x9 or round 
speaker or one of top quality. 

"As for installation, this is a mixed 
bag. With Datsun. Fiat, Toyota and 
smaller cars, there is a trend to a pair 
of box speakers in the rear and two 
door-mounted speakers, but some 
installations are being seen with the 
two front speakers under the seat. In 
the larger cars, the Opel, Mercedes 
Benz and so on, you will see the 6x9 
and 5x7 and basically larger speak- 
ers." 

Overall, the complete features of 
units such as Automatic Radio's 
QME 2445 are what makes discrete 
car quad exciting, SemonofT be- 
lieves. The unit incorporates such 
features as four individual amplifier 
controls, plus a master control, and a 
fine tuning control for the heads. 
Semonoff stresses this feature be- 
cause of the danger in quad of non- 
alignment. There are tone control, 
80 watts (20x4 channels), channel 
control pushbutton, program repeat 
button and, finally, 2-4-channel 
compatibility. 

The one outstandingly curious 
factor in analyzing quadrasonic car 
stereo on the world market is the cas- 
sette situation. Semonoff claims cas- 
sette in cars is taking off surprisingly 
fast. 

He cites ratios such as 5,000 units 
in 8-track a few years ago versus 
sales only in the hundreds of units 
now— while cassette is running in the 
5,000 range. This is the kind of ac- 
tion he is claiming in Scandinavia. 

Switzerland is running 60/40 in 
favor of 8-track. It varies from coun- 
try to country. In the BeNeLux. right 
in the backyard of Philips which in- 
vented the cassette configuration, 8- 
track is booming, Semonoff claims. 
In the U.K.. 8-track is very strong. 

With all this build-up for cas- 
settes, what about the general ab- 
sence of a quad cassette? Semonoff 
says there is no contradiction here. 
"Let's face it. the United States 
dominates the music business. When 
and if RCA. Columbia and the other 
giants produce quadrasonic cas- 
settes, there will be a market for the 
players in America and in the world 
market" 
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• Confirmed from page 40 

Paift. BermAn paid tribute to Dottie Ftirnun, 
head of Furman Associates. Inc. 

"Dottie convinced me that the idea of keep- 
ing ttie name Berman in the trades was so that 
any manufacturer who might open up a line to 
me will know about me. I may not want all the 
lines (hat are pitched at me, but at teast I have 
the opportunity of deciding that." It might be 
noted that Berinan Co, was Ms. Furman's first 
ctwnt after site teft Karsbe-Rolman A Oruck to 
strike out on her own. 



Attorney Thomas [^better and C PA James 

Kmc will discuss the legal and tax problems of 
manufacturers' reps at the Sept. 9 dmner meet 
ing of the IM-Untic Chapter, ERA. at the Presi 
denttal Apartments. Philadelphia, program 
ctiairman George Sandel announces. 



JoHph Thai, president of 1. H. Thil I 
New York, has formed Sbef-Rkh Sales Co^ a 

new organization that will exclusivety distrib- 
ute Hitachi consumer electronic products in the 
New York and New Jersey areas. Previously. Hi- 
tachi was handled by the Thai firm which also 
represents other manufacturers. "Hitachi plans 
for expansion in the coming years require a 
specialized marketing group." Thai says. The 
new sales organization will be headquartered at 
385 Fifth Avenue. N.Y. 

* * * 

Arnold Wholesale Corporation. Cleveland, 
has expanded to 45 Ohio counties and added 
three new salespeople since takmg over the dis- 
thbutor^ip of Syfwania TV and audio products. 
Previously, the firm distributed Zenrth for 37 
years. VIP's at Arnold include L L Gustafson, 
president: Don Cde, vice-president, marketing; 
and Vem Clausen, vice president, sales. 

* * * 

Gatham Audio Corp. has added the Magneto- 
phon professional tape recorder, manufactured 
by AEG-Tetefunken Co. of Germany. Gotham is 
also U-S- and Canada reps for Heununn micro- 
phones Complete service facilities are main- 
tained by the firm through its 741 Washington 
St.. New York 10014 (212) 741-7411. and 1710 
N. LaBrea Ave.. Hollywood. Calif. 90046 (213) 
874 4444. offices. 

* * * 

RonaW J. Goldberg replaces Max Woltson at 
the Morris F. Taylor Co., Inc, Silver Spring. Md. 
20907 (301) 589 4002, and will cover W. Pa. 
and W Va. as district manager. 



Ampex In Poll 

• Continued from page 40 

sumcr news media. The survey also 
is expected to show preferences in 
music buying by age and income 
group, as well as brands of tape ma- 
chines used in the home. 

In a survey earlier this year to 
1,000 buyers of open reel, cassette 
and 8-lrack tapes. Ampcx Shopper's 
Service showed up as a major source 
of purchases, Davis says. "Wc don't 
obligate our buyers to subscribe to 
any tapes at all," he notes, "but the 
average return on our mailings is 
well over three tapes per order, and 
many are multi-reel specialty items." 

Other results of this first survey, 
which will be coordinated with re- 
turns from the current mailing, 
showed that AMD's own mailing list 
out-drew consumer advertising ef- 
forts. Some 48 percent of those sur- 
veyed indicated that AMD prices 
were lower than other clubs or serv - 
ices. Strong interest also was shown 
in equipment and accessories of- 
fered in the Ampex mail pieces. 
Davis reports. 



Electro-Brand 

• Continued from page 40 
promotions in the fall of the year," 
Eltlcson explains. Including head- 
phones and demo tape "allows the 
customer to try out his set right 
away,'* he claims. 



RepRop_ 



The N. *. FranUii Saks Coip. adds Ha|iw- 
cralt ElKtric Co. to Its line of eledronic compO' 
nenls. The firm has been in business over 25 
years, covering upstate Htm York from offices in 
Syracttse. Rochester and Utica. 



new Needle Replacement & 
Audio tcassari Guide is nm available to dis 
Iributois and dealers, from Mm T. SInwa, mar 
keting services manager. 207 North Woodwork 
Lane. Palatine. III. 60067. 



'Q' Disk Cleaner An Ohio Innovation 

FAIRLAWN. OHIO - Audio- 
Technka U.S., Inc., has introduced a 
record cleaner specifically designed 
for CD-4 records. 

Described as a record cleaning 
system, model AT6008 includes a 
foam backed, velvet cleaning unit 
with a rotating handle, cleaning so- 



lution and applicator, cleaning 
brush, and storage base. 

The cleaning solution is dispensed 
gradually fro^ a reservoir atop the 
cleaner unit, and avoids excessive 
application of liquid, particularly 
important to CD-4 discs. Suggested 
list price is $7.95. 



Stock up now 

the music tape 

■ RV r AP 



the musfc tope BY CAPITOL is on the morch — the 
new preinium line with exclusive features, highest dealer 
gross margins, and the biggest promotion budget ever. 
So stock up now. □ We've got the product that's 
easier to sell than ordinary blank tape. And a heavy 
national advertising campaign to make the music tope 
BY CAPITOL turn in your store — network and spot TV, 
Plovbov, Notionol Lo mpoon . Rolling Stone . Stereo Re- 
view and more. |~) Be reody. They'll be asking for it by 
name. Here's why: 

• One tape grade only— the best— ends customer con- 
fusion. Extra high output/low noise formula for full 
dimensional sound. 

• A tape formula especially attuned to recording music, 
the primary use of recording tape. 

• Cossettes: 45/60/90/120 minutes. Guaranteed jam- 
When they record ordinary things, sell them 

"^"^fhe music tape 



BY CAPITOL 

proof. Exclusive cushion-cire™ backcooting. 

• stok-pak* to bring repeat soles. Each holds two cas- 
settes. They interlock for clutter-free cassette storoge ot 
no additional cost. 

• Unexcelled 8-track cartridge. 45/60/90/100 minutes. 
An improvement on our Audiopak* professional car- 
tridge, the world soles leader. 

• Fast selling 100-minute cartridge for convenient music 
recording. 

• Open reel tope (7 and lOH inch) equal to studio master- 
ing quality. Color coded leaders. Switching foils. 
Cushion-aire backcooting. 

• Complete merchandising assistance program- posters, 
displays, promotions and co-op advertising. Bigger 
budget, too. 

For information or product, call your local representative, 
an ordinary tape. But when they reoDrd music. 
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Mixed Reaction to Practices* Act to EMI-Bovema Meet 

Aufi<iie PIflw Rule Emi^ce Industry Sets Fall Campaign 

^^^l^^l^^ I^ICIV IM^II^? LONDON-The British govern- ' W 

J ment's plan to extend the Restrictive AMSTERDAM — EMI-Bovema Reddy, Julien Clerc and Lori 



By JOHN 
SYDNEY -The quota of locally 
recorded music played on Austra- 
lian radio has been increased by 2U 
percent to a total of 1 2'/i percent, in a 
ruling by the government effective 
Aug., with a further increase to 15 
percent scheduled for the end of the 
year. Percentage of locally com- 
posed music to be played remains at 
5 percent. 

The increase, which also applies 
to Australian artists like Rolf Harris 
and Helen Reddy who have re- 
corded overseas, was brought about 
by the Musicians' Union in the be- 
lief that local musicians should be 
involved in more local record pro- 
duction. 

Reaction to the increase is mixed. 
Rod Muir, head of the independent 
program company Digamac, says: 
"I am surprised it's only l2Vi per- 
cent. I thought it would be higher." 
Ron Hurst, manager of the Austra- 
lian M7 Records company, adds: It 
will have virtually no effect on over- 
seas companies, because most radio 
stations have been playing more 
than that amount of Australian ma- 
terial for many years. What is hap- 
pening now is that radio seems to be 
saving the spot for breaking records 
for local records, but overseas com- 
panies, who have records that are al- 
ready proven hits, will have no prob- 

Q lems." 

Alan Hely managing director of 

^ Festival Records, takes a similar 



BROMELL 

view: "This minor increase has not 
changed anything. Radio stations 
exceed the quota by choice. Only 
when it goes up to 30 percent, as it is 
intended to do eventually, will it 
make a substantial difference. Local 
recording artists are disappointed 
that the increase is so small, because 
this ruling also covers locally made 
commercial Jingles and radio station 
Jingles and calls. This is the govern- 
ment's way of a.s$i$ting the Musi- 
cian's Union." 

Form Caribbean 
Royalty Agency 

KINGSTON, Jamaica-The Ca- 
ribbean Copyright Organization 
Ltd. (CCO) has been formed here as 
a collection agency for mechanical 
royalties from records manufactured 
in Jamaica and the Caribbean. 
Growth of the music industry in this 
area over recent years was cited as 
the reason for the move. 

CCO will function as a non-profit 
organization serving its members 
and will collect royalties from signa- 
tory record manufacturers on a 
quarterly basis. The agency will also 
work to "stamp out pirating and 
bootlegging of records," and will at- 
tempt to promote Caribbean music 
elsewhere in the world. 

Keith Anderson is chairman of 
CCO, with Ted Powder its general 
manager. 




Lownt Price* For Records a Tapes • Order Via TELEX: 62632 UW 



TOP ROCK and SOUL LP's 



FrwMta Hubblfd-Htgh En«rgy-Colun>bia— KC 33048 
T«mpf««t-Thf»»-W« Produc«-XPS 1905 
Th«Cnoic« Four-FingwpolnIef»-RCA— APL1 0643 
Jimmy Lawls-Totally Invotved—Hottanta— 50000 
Rufua-Riga to Rufua— ABC 809 
N«w Binti— Conliil' From All Ends— RCA APLl HS4 



I EACH 

(ts.ae List) 



Isiay Bros.-Liva It Up-T NMk-PZ 33070 

Barry Whita-Can't Get Enough-20111 Cantury 444 

SlaiHa Singars— City in the Sky-Stax-STS 551 5 

OalUaa-Ostblrock-Warnar Bro« 2802 

Bacbman Turner Overdrive— Not Fragile— Mercury 1-1004 

Sp<x)lry Tootli— The Mirror-Island— 6282 



EACH 
(S6.98 Lai) 



Call Or Wire Us For Quantity Prices. 
Order Any Quantity From $1 Million Inventory. 

All LP's S2.99 and up ($5.98 Hat) 

T«pM, 8 Track & CaaaaHa $3.99 ($6.98 Mat) 



Largest Selection 
of 45 RPM's 
At Lowest Prices Anywhere 



LARGE USERS CALL OR CABLE FOR SPECIAL BOX PRICES 

Shipped Same Day Air Express 
Specialists in Rock, Soul, Gospel, Jazz, Pop, etc. 

ALL ORDERS C.O.D.-SHIPPED F.O.B. NEW YORK 
WHOLESALE ONLY 
All Payments Mutt B« U.S. Currency 

RECORD SHACK CORP. 

2132 Second Ave.. New York. N.Y. 10029 
In U.S.A. Call (212) 369-8600 
TELEX 62632 UW 



LONDON-The British govern- 
ment's plan lo extend the Restrictive 
Practices Act to cover commercial 
services could have a far-reaching 
efTect on the music industry. 

The effect of the order announced 
by secretary of state for prices and 
consumer protection Shirley Wil- 
liams, will be to require all persons 
providing a service and operating 
under formally agreed fixed prices 
to prove to the office of fair trading 
that these fixed prices are in the pub- 
lic interest. 

The Department of Prices and 
Consumer Protection was unable to 
confirm or deny whether such fixed 
remuneration as musician session 
fees, songwriter and performer roy- 
alties, and mechanical copyright 
fees, would be exempt from the new 
legislation. However, among the 
services named by the secretary of 
state are orchestras, bands and 
recording studios. 

No Peace For 
'Little Angels' 

TOKYO-Trouble is a-brewing 
for the Little Angels, and the group's 
fourth Japan performance tour 
scheduled between Oct. 29 and Feb. 
13. 

Due (o uncontrolled price infla- 
tion, even unreserved seals for the 
South Korean group's shows are 
tagged at 4.000 yen. or more than 
$ 1 3 each. What's more, if the current 
ill feeling between the peoples of Ja- 
pan and the Republic of Korea does 
not abate, the 90-member troupe of 
innocent young girls will be dancing 
and singing before row upon row of 
empty scats in seven major Japanese 
cities. Already, some members of Ja- 
pan's mass communications media 
have cold-shouldered announce- 
ment of the tour, further hampering 
ticket sales. 

The girls, said to be from 8 to 10 
years old, will surely win the Nobel 
Prize if they succeed in restoring 
friendly relations between the two 
countries. 

Reverse Twist; 
LP to Plug 45 

LONDON-Scpiembcr sees the 
launch of an album on a new label 
here with a reverse marketing psy- 
chology concept. For the album. 
"Another Saturday Night." on Oval, 
is being marketed to promote a 
single. 

Oval was conceived by music 
critic and broadcaster Charlie Gil- 
lett and his associate Gordon Nelki, 
and the album is a collection of re- 
cent singles issued on Jin and Swal- 
low in Louisiana, and selected by 
Gillett and Nelki during a trip to the 
States in search of material for re- 
lease in Europe. 

Gillett and Nelki will be conduct- 
ing a strenuous promotion cam- 
paign on the album starting Sept. I. 
The duo will be touring record stores 
and radio stations across the country 
in an attempt to get exposure and fa- 
miliarize the public with the prod- 
uct. 

Warner Ups Dickens 

LONDON-Bob Dickens has 
been named general manager of 
Warner Bros. Music Publishing af- 
filiate here. The appointment, made 
by Warner's president, Ed Silvers, is 
said to key a step-up in activity in- 
volving British writers and perform- 
ers. 



AMSTERDAM - EMI-Bovema 
launched its fall campaign with a 
sales convention near Rotterdam 
Aug. 15. under the theme **Choose 
Your Golden Record." The conven- 
tion opened with a presentation of 
the company's new identity follow- 
ing the name change from Bovema 
to EMI-Bovema. 

The basic idea of the sales cam- 
paign is that it will enable dealers to 
earn special EMi-Bovema gold 
coins by ordering a certain amount 
of new repertoire. At the end of the 
season the dealers can exchange the 
coins for bottles of wine and liquor. 

"It wilt certainly be a golden sea- 
son for both the dealers and EMI- 
Bovema," said managing director 
Roel Kniize in making the opening 
address. He listed the company's 
four major objectives as: more con- 
centration on classical product; con- 
centration on selected international 
artists; heavy emphasis on EMI-Bo- 
vema's own product; and the 
launching of that product on an in- 
ternational basis. 

The campaign will be supported 
by advertisements in major national 
magazines and by newly-developed 
display material. 

Among the new repertoire 
presented at the convention were 
three international scries— "All- 
Time Greatest Hits." with double al- 
bums by the Beach Boys, and the 
Mamas and the Papas: "Stars Of 
The Forties And Fifties." with the 
Ink Spots, Eartha Kilt and Bing 
Crosby; and "Milestones." the al- 
ready established series to which 
four new double albums will be 
added, including material by CCR 
and Neil Diamond. 

Special promotion plans were also 
outlined for artists such as Helen 



Reddy, Julien Clerc and Lori Lie- 
berman. 

Classical manager Klaas Post- 
huma announced the release of 12 
new classical mid-price albums in 
the Select Scries which now consists 
of more than 40 albums. 

EMI-Bovema's own recording 
projects will be planned to provide a 
well-balanced product mix and the 
company will carefully seek and se- 
lect new talent and aim to break and 
build it nationally and inter- 
nationally. 

Referring lo the international rec- 
ognition being achieved by such art- 
ists as Kayak, the Cats, Jack Jersey 
and Nick McKenzie, Kruize said: 
"This recognition has been one of 
our lop priorities— and it has to con- 
tinue to be because the Dutch mar- 
ket is too small for artists of such in- 
ternational potential." 




Roel Kruize, managing director of 
EMI-Bovema, Holland, addresses 
the sales convention. 
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LONDON 

The DJM field promotion force, 
which currently handles record pro- 
motion throughout the U.K.. wilt 
also be responsible for a direct sell- 
ing operation of all back-catalog to 
record and tape dealers from Sept. 2. 
They will be dealing with all DJM 
catalog over one month old, and will 
work closely within the framework 
of the Pye sales force as a specialist 
back-up team. . . . Frank Sinalra*s 
latest album. "Some Nice Things 
I've Missed," is the center of a major 
marketing, merchandising and ad- 
vertising campaign launched by 
Warner Bros. Records in conjunc- 
tion with WEA Records. For every 
new Sinatra album ordered by deal- 
ers they will receive a free copy of 
Coronet's official Sinatra biogra- 
phy. The promotion will also in- 
clude window display units, and 
Warners has taken 30-second spots 
on all commercial radio stations fea- 
turing an excerpt from the album 
and giving details of the book offer. 
In addition, adverts have also been 
taken out in most national news- 
papers. 

Brian Sanuin. head of personnel 
and public relations for EMI since 
1970. has been appointed to the new 
post of director of public relations. 
He will be responsible for the further 
development of the EMI Group's 
corporate public relations activities 
worldwide. Peter Williams, who 
joined the EMI Group press depart- 
ment in a senior executive capacity 
in 1972, is appointed manager. 



group information services, and will 
concentrate on the development of 
employee communication at all lev- 
els within the U.K. Joining the de- 
partment is Rachd Nelson, who will 
be group press relations manager. 
. . . Ian Howard, managing director 
of K-Tel International (U.K.) Ltd., 
has been appointed vice-president, 
European operations. He will be re- 
sponsible for co-ordinating the de- 
velopment of K-Tel's subsidiaries in 
West Germany, Holland and Ire- 
land. . . . Steve Stevenson has been 
appointed to the newly-creaied posi- 
tion of creative director of MCA/ 
Leeds Music. His main job will be to 
attract top pop writers to Leeds Mu- 
sic and lo extend their pop catalog. 
Stevenson, who has an extensive 
background in the music industry, 
was previously director of talent ac- 
quisition (U.K.) for Columbia/Epic 
U.S. labels and has also headed the 
worldwide publishing offices of the 
Robert SligwocMl Organization. ... 
Herb Alperl and the Tijuana Brass 
will play six British dates during 
their September European tour. 
Their U.K. tour, which is being pro- 
moted by Robert Paterson, opens at 
Edinburgh's Usher Hall on Sept. 24. 
Subsequent venues will be Man- 
chester Palace Theater, Bristd Hip- 
podrome, London's Royal Festival 
Hall, Birmingham Hippodrome and 
Bournemouth Winter Gardens. 

Ben E. King has re-signed with At- 
lantic Records after a five-year 
break with the company. He wiU 
(Continued on page 45) 
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record a new album in the Slates fol- 
lowing completion of his five-wcck ' 
British tour. . . . Stephen Jtmes.I 
head of DJM Records, has signed a 
five-year exclusive worldwide con- 
tract with Amazing Blondel, which 
comprises Eddie B«ird and Terry 
Wincott. Their first album "Mul- 
grave Street" will be released on Oct. 
11. ... Warner Bros. Records has 
signed Alaska to a worldwide agree- 
ment. Their debut disk for the com- 
pany will be "I Don't Know Why." 
. . . Epic is to distribute in the States 
the Fresh Air Records European hit 
"Sweet Was My Rose" by Velvet 
Glove, which has reached the top ten 
in France. Belgium and Italy. The 
deal was concluded between Martin 
Marbutt of Fresh Air and Ron 
Alexenburg, vice president Colum- 
bia Epic custom sales. 

CHRIS WHITE 

TOKYO 

Nippon Gakki's Ginza store is ac- 
cepting its third round of orders 
Sept. 5 for imported albums of 
"Snowflakes Arc Dancing" as re- 
corded for RCA by Isao Tomlta. Re- 
tail price of each album is 2,800 yen 
or about $9.33. compared to 2.200 
yen or S7.33 for a pressing from the 
Victor Co. of Japan, released by Vic- 
tor Musical Industries Aug. 5 Six 

concert dates have been fixed by 
Kyodo Tokyo for Hispavox record- 
ing artist Raphael, for his second Ja- 
pan performance tour scheduled 
from Sept. 24 through Oct. 3. ... A 
quadrasonic recording of the live 
performance at the Shinjuku Kosei 
Nenkin Kaikan in this music capital 
July 16 by the Herbie Hancock 
' Quintet was broadcast by the four 
Japanese commercial FM radio sta- 
tions Sept. I in their '*4-Channel 
Golden Stage" series of programs 
using the Sansui QS matrix system. 
. . . FM Tokyo's new headquarters 
on the 31st Floor of the Inter- 
national Communications Center 
BIdg. in Shinjuku is scheduled for 
completion by Oct. I, with broad- 
casting from the station's five new 
studios set for the same date. . . . 
Akiba Audio is otTcring its model 
D5R record cabinet, said to hold 1 50 
12-inch albums, at 24,000 yen ($80). 
plus 6,000 yen ($20) shipping 
charge. 

Five concert dates have been fixed 
by Kyodo for 20th Century record- 
ing artists Barry White and Love Un- 
limited, for their first Japan per- 
formance tour, scheduled from Sept. 
29 through Oct. A ... The Sansui 
Popular Jamboree, otherwise known 
as the 1st All Japan Amateur Music 
Festival, is being sponsored by San- 
sui Electric and 13 local broad- 
casting stations with the support of 
the Ongaku-no-Tomo publishing 
house and Bunka Hoso. Tokyo- 
based AM radio network. The jam- 
boree, or festival, is actually a con- 
test among amateur pop music 
groups to produce tape recordings at 
13 local concert halls between Sept. 
1 3 and Oct. 29 for broadcast over the 
sponsored radio stations. The win- 
ners are to be presented with (San- 
sui) audio products or book tokens. 
. . . Scheduled for release here Oct. 1 
is a Japanese version of "When Will 
1 See You Again" by Kenny Gamble 
& Leon Huff, which won the Gold 
Prize of 1 million yen at the 3rd 
Tokyo Music Festival. Sung by the 
Three Degrees, it was recorded in 
Japanese at CBS/Sony's studios fol- 
lowing the Philadelphia Inter- 
national recording group's prize- 
winning appearance at the festival 
and first Japan performance lour. 
The single will be followed Oct. 21 
by "Midnight Train" which was also 



cut at the trio's recording session 
July 16/17. says CBS/Sony. ... 
Yamano Gakki is holding a big bar- 
gain sale of 20.000 imported albums 
on the fourth floor of its Ginza main 
store from Aug. 31 through Sept. 4, 
while Nippon Gakki will be offering 
about 4,000 imported LPs at a dis- 
count at its Chiba Yamaha store 
Sept. 7-8. . . . Six concert dates have 
been fixed by Toa Attractions for 
Ike &. Tina Turner, for the UA 
recording group's third Japan per- 
formance tour. Sept. 20-29. 

Starting early next month. To- 
shiba-EMl will release recordings 
manufactured from masters owned 
by Island Records, at the rate of two 
or three albums and the same num- 
ber of singles per month. The selloff 
period for the Island releases by 
King Records will end in December, 
industry sources say. . . . "Super 
Generation" was released here Aug. 
25 by Nippon Columbia. The album 
features 10 old Japanese hit songs 
composed by Ryoichi Hattori, ar- 
ranged in new style by Kunihiko 
Murai and sung by Izuml Yukimura. 
She was "discovered" by Nipon Vic- 
tor (JVC) in 1953. . . . Eumir Deo- 
dato and his 2001 Space Band in- 
cluding guitarist John Tropea were 
due here for their first Japan per- 
formance tour. Sept. 2-10 CBS/ 

Sony's Shizuoka Plant was estab- 
lished Aug. 21 as a separate manu- 
facturing entity, CBS /Sony 
Records. Inc., with a capitalization 
of 480 million yen ($1,600,000). 
Headed by Norio Ohga, president of 
CBS/ Sony. Inc.. the new corpora- 
tion will manage and operate the 
existing plant, also continue custom 
pressing for Canyon Records and 
Trio Electronics. 

CBS/Sony is deleting 1.441 items 
(1,089 records and 352 music tapes) 
from its catalog between Aug. 21 
and Sept. 5. . . . King Records has 
deleted 615 music tapes from its 

catalog as of Aug. 11 Scheduled 

for announcement here Sept. 2 is the 
UD-4 system of matrix/discrete disk 
recording and reproduction jointly 
developed by Dr. Duane H. Cooper 
of the University of lUionois and 
Nippon Columbia. . . . Philips 
(Eindhoven) demonstrated its VLP 
(video long play) player with stereo 
sound in this music capital Aug. 19- 
22 and in Osaka Aug. 26-27. . . . 
Crown Record's Studio No. 2 is set 
for completion this month. It will 
boast 16-channel recording equip- 
ment by Ampex — Roger Maruani, 
production manager of Phonogram 
(France), has paid his first visit to Ja- 
pan. . . . Dionne Warwicke is due to 
appear Sept. 26 in a dinner show at 
the Osaka Royal Hotel, at 20.000 yen 
or more than $65 per head. 

HIDEO EGUCHI 

SYDNEY 

Mike Wells, recenUy from Argen- 
tine, has become managing director 
at EMI, New Zealand. At present he 
is in Sydney with marketing director 
Barry Peace, also from New Zea- 
land. . . . Top male Phonogram 
record seller, Kanuhl, this week has 
a single release with "Our Love 
Song." Written by Charles Orieux 
and A. David in France with English 
lyrics by Australian Judy Gale, Ka- 
mahl already has this single set for 
an English release. . . . BUly Thorpe 
has won a place in the semifinals of 
the American Song Festival and will 
leave for America on Tuesday (27). 
Thorpe entered "Captain Straight 
Man" from the "Thumpin Pig Puf- 
fin Billy" album. 

Kdth Jacobson of ATA has re- 
turned afier an extensive world tour 
on which he placed Australian made 
product in many countries including 
U.S., where he signed with General 



Recording Corp. of Atlanta. ... Ian 
Oshlack, a former writer at Music 
Week, has started his own publicity 
business and his first venture was 
Steeleye Spanks most successful tour. 
. . . Ross &iriow, general manager of 
Phonogram Records, announces the 
re-signing of the Buddah label. . . . 
Festival Records general manager 
Alui Hdy presented Jelhro Tull's 
leader, Ian Anderson, with a gold 
map of Australia for the many gold 
records the group has had in Aus- 
tralia. Recently Festival have taken 
over their distribution from WEA. 
. . . Toni Nicholas, the female half of 
the Toni and Royce singing duo, has 
given birth to a boy. . . . Bob Palette 
of Festival Records announced the 
signing of 18-year-old Graeme Con- 
ner*, who appeared on Roy Orhison, 
Del Shannon and KristofferMm/Rita 
CooBdge tours. JOHN BROMELL 

AUSTBAUA 

Fable Records this week released 
Brian Cadd's third album, "Moon- 
shine." which should be his most 
successful 10 date. Also a single, "Let 
Go," by Brian is available. . . . Mis- 
sjssippj have an LP out containing 
two of their hits. "Kings of the 
World" and "Early Morning." . . . 
John Laws very excited on air after 
hearing he had won Billboard's most 
popular Radio Personality outside 
America. . . . Kerrie Biddeil and 
Brian Cadd booked to appear at 
"Expo '74" in Spokane, Washing- 
Ion. . . . The final issue of "Go-Set" 
was printed this week ending the 
only local National Pop Paper in 
Australia. "Go-Set" has been going 
since l%6. ... A.B.C. Radio will 
stay on air all night whenever the 
Australian yacht "Southern Cross" 
is racing in the America's Cup. The 
A.B.C. usually closes at midnight. 
. . . Marit Holden. Adelaide song- 
writer, at present in Sydney nego- 
tiating a publishing contract. . . . 
Australian Battle of the Sounds 
Winner some years ago. "Paternity." 
recently re-formed in Adelaide as 
"Mount Lofty Rangers." Now. after 
the lead-singer had a serious acci- 
dent, the group are re-forming as 
"Paternity." . . . New show has 
started in Adelaide on Channel 2 en- 
tiUed, "Solid Air." This is a rock mu- 
sic show run by Heniy Prapkop. 

JOHN BROMELL 

AMSTERDAM 

Shirtey Bassey will give three con- 
certs in Holland between Oct. 17-19, 
appearing in Amsterdam. The 
Hague and Rotterdam. She will also 
appear in a TV special Jack Ri- 
ley, once manager of the Beach Boys 
and producer of several of their 
records, has signed a contract with 
Bovema-EMI, and will produce a 
disk featuring himself and a number 

of Dutch artists W. Brandsleler, 

manager of Inelco, recently 
presented Radio Veronica director 
Bull Verwey with a gold record for 
the "Veronica Teleflight presents 
RCA Nashville Sound" album. 

FRANS VAN DER BEEK 

HAMBURG 

Hans Georg Baum is the new gen- 
eral director of RCA Germany in 
Germany. He was formerly market- 
ing chief of Phonogram. . . . Singer 
Martin Mann has signed a contract 
with Ariola in Munich, which will 
also cover his songwriling. . . . Pro- 
ducer Wolf Kabitzky now produces 
only for CBS with Pada and Glg- 

iiola Cinquetti A new album was 

released by Polydor's Bata niic. . . . 
Deutsche Grammophon has ex- 
tended its contract with pianist Fritz 
Scbulz-Reicheri. . . . Daliah Lavi has 
released an album of songs from Is- 
raeL WOLFGANG SPAHR 



LONDON-Combined pre-tax 
profits of Pye Records. Precision 
Tapes and the ATV Music Group 
for the financial year ending March 
24 were up a massive 83 percent 
compared with the 1972-73 figure, 
when profits dipped slightly. It was 
the best year to date for all three 
companies. 

Final pre-tax profit for the group 
was $6 million from a turnover of 
S26.6 million. This compares with 
the previous year's figures of $3.36 
million and $20.6 million, respec- 
tively. 

The group's report reveals that the 
profits of Precision Tapes rose by 
100 percent compared with the pre- 
vious year and turnover was up to 43 
percent. The report also records an 
"outstandingly successful" year for 
the ATV Music Group, recalling 
that the firm had 16 hits in the UK 
during 1973. and collected gold 
disks in Britain. Australia and Hol- 
land, and a platinum disk in the 
USA. 

The Pye report makes special 
mention of strong sales by Max By- 
graves. Des O'Connor and Mungo 

Expo to Feature 
Video Cassettes 

AMSTERDAM-Firato. the bi- 
annual and world's largest exposi- 
tion of audio-visual equipment, is 
being held in the exhibition and 
congress center in Amsterdam this 
week. This year it is hoped that the 
exposition will see a break-through 
in marketing video equipment in 
Europe. 

The most important product on 
show is the Philips video cassette 
recorder, which has been taken up 
by most German manufacturers— 
Blaupunkt, Grundig, NorMende. 
Saba and Loewe Opta. 

New in Firato this year is a scan- 
ner that can be fitted to any color or 
black and white TV, which wilt 
transfer film onto the TV screen. 

The Compact Cassette will also 
attract a lot of interest. Only two 
years after its introduction. Philips 
reported that 300.000 recorders have 
been sold and a million cassettes. In 
1970, the world sale was 5 million 
recorders and 25 million cassettes. 
The projected figures for 1975 arc 
105 million cassettes and 20 million 
recorders. 



Jerry, and Pye deputy managing di- 
rector Derek Honey commented: 
'it's been a record year in terms of 
both turnover and profit, and all 
signs are that the current year will be 
even better." 

CBS Lifts 
Retail List 

LONDON-Price increases of be- 
tween 5 and 7 percent are being in- 
troduced by CBS this week. Albums 
will be increased from $5. 10 to $5.50, 
and from $5.50 to $6.20. The move 
represents a return to prices which 
were in force in 1972 before the tax 
on records was reduced with the in- 
troduction of VAT. 

Said CBS sales director Jack Flo- 
rey: "We couldn't increase prices for 
a long lime because of the Price 
Commission and the pressure wasn't 
that strong from within the com- 
pany. We enjoyed a good year and 
we had very large stocks of vinyl." 

He added that increases were now 
inevitable because of the firm's ex- 
pansion into a new depot and head 
office, and the expected salary re- 
view in September. 

CBS is raising the price of its sin- 
gles from $1.13 to $1.30. cassettes 
from $6.12 to $6.70. and cartridges 
from $6.55 to $7.20. 

Stigwood Profits 
In Half-Yr. Slide 

LONDON-Pre-tax profit for the 
Robert Stigwood Group for the six 
months ended March 31 was $1.2 
million, a drop of $348,000 com- 
pared with the same period last year. 
However the directors are confident 
that the profit for the year ending 
Sept. 30 will not differ much from 
that of 1973. An interim dividend of 
516 percent payable on Oct. 8 has 
been declared for the year ending 
Sept. 30. which is the same as last 
year. 

Increasing production and run- 
ning costs have had a marked effect 
on the group's profits, but the direc- 
tors have pointed out that of the to- 
tal income to be received from the 
film "Jesus Christ Superstar" in this 
financial year, more than four-fifths 
will fall in the second half. 
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SILVER TIDINGS-Richard Asher, center, executive vice president of CBS 
Records International and managing director of CBS U.K., presents silver 
disk awards to Santana group members for U.K. sales of their "Welcome" LP. 
Joining together for the occasion are, from left to right, Robert Walker, direc- 
tor of marketing for CBS U.K., Tony Wodlcott, manager, creative marketing, 
CBS U.K., Jose (Chepito) Areas, Tom Coster, Asher, Paul Athinsa, assistant 
international label manager, Carlos Santana, Allan Davis, vice president CBS 
Records International and director of CBS U.K., and Maurice Oberstein, man- 
aging director of manufacturing, CBS U.K. 



Cci 



Jterlal 



ijonodo 

Industry Groups Seek To Limit 
Cutouts imported From States 



1-MAN CONGLOMERATE 



• Conibnitd fntn fagi 1 

leted by die Canadian company, are 

being sold liere at regular prices. The 
Canadian companies maintain tiiat 
the American-bouglit deletes are 
killing the sale of these albumt 
which arc still viable items in this 
country. 

Mcl Shaw, the manager of the 
Stampcdcr^. who record for his Mu- 
sic World Creations label, and cur- 
rent president of the Canadian Inde- 
pendent Record nothiccn Ami, 
voices his concern on Ac behalf of 
CIRPA members. 

'These dcletc-s are bought in the 
\}S. for 50 cents to $1 and are being 
put oo the oHukat in Cunda for ap- 
pnnimaldy $3 in oompetition with 
Canadian manufactured albums at 
regular price. Artists who have 
changed label affiliations and have 



can companies are in some cases 

rinding dd product being shipped 
back to Canada where their product 
is still being sold at regular prices. 
Not only do these cutouts and de- 
letes not bring in any royalty pay- 
ments to the artists, but they cut into 
the artists' product in this country. 
People who are importing these 
records and selling them here are 
showing a complete disregard for 
toogmiten, pnWishen aad aitiat* 
Hyiog to make a livHig in this Conn- 
ie.'' 

Ross Reynolds, the president of 
the CRIA, indicates that the assn.'s 
tavyn lie currently lookiag into 
the siliwtion. Says Reynolds: "It's 
undearwhat our legal position is on 
non-CaniKlian topynghi product, 
but there is no doubt on Canadian 
aMeriil witb copyrights adminis- 
Knd in this country. Hopefully we 
can get Canadian product dropped 
by these companies that deal in de- 
letes and we can do that if we can set 
the precedent by scfajng product 
and issuing fines." 

Reynolds cites sections of the Ca- 
nadian copyright act, under the 
headings "liifringement by personal 
actkn— 17 (4)" and "Importation of 
Copies-27,'' as sections which per- 
laio to this situatkn. 

Under "Inftingement by personal 
action" the act stales: "Copyright in 
a work shall also be deemed to be in- 
fringed by any person who (a) sells 
or lets fiv bhc or bjr wiy or tilde ex- 
poses or ofTcxs for sale or iilre; (b) 
distributes either for the purposes of 
trade, or to such an extent as to effect 
prejudicially the owner of the copy- 
li^t; (c) by any way of trade exhib- 
its in public, or (d) imports for sale 
or hire into Canada any work that to 
his knowledge infringes copyright or 
would infringe copyright if it had 
been made within Canada." 
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Under the heading "Importation 
of copies" and the sub-heading "Im- 
portation of certain copyright works 
prohibited," the act states: "Copies 
made out of Canada of any work in 
which omyright nbiislh that if 
made in Canada wonid infringe 
copyright and as to which the owner 
of the copyright gives notice in writ- 
ing to the Department of National 
R e venue thai he is detiiant Ant toeh 
copies should not be so imported 
into Canada, shall not be so im- 
ported." 

Graham Norman at the valuation 
division of Canadian Customs in Ot- 
tawa indicates that in his view there 
might be a recourse in the anti- 
dumping division of customs if it 
could be established that cither the 
sendor is selling to a purchaser at 
less Uian he'd sell to a purchaser in 
the or dm the impaftalian of 
these lecotds is causing material 
damage to the Canadian industry. 

Canadian albums that are cur- 
rently making the rounds in Canada 
as cutouts are "Sweet Clly WomaB" 
by the Stampcders on Bdl Records 
in the U.S., but on Music World 
Creations in Canada distributed by 
Quality Records; most of die Light- 
houae cattdoiuc^ wUcb had been on 
RCA and Evolution in the U,S. but 
on GRT in Canada: "Annie" by 
Anne Murray on Capitol in the U.S. 
and in Canada; "Rockin' " by the 
Guess Who on Nimbus Nine in 
Canada, distributed by RCA, and 
on RCA in the U.S.; and "The Way I 
Feel" by Gordon Lightfoot on Sun- 
set in the U.K.. and on United Artist 
in the L.I.S, and Canada. 

There are also 8-track and cas- 
settes of these and other product 
available. 

Ward Fooler t»ho is the buyer for 
the Towen department store chain 
in '"*"™**. ex|dains: "Everybody 
has » bay dcteM because that's the 
whole market now. If I see an album 
selling for SI. 90 somewhere else I 
can't very well sell it for $5.29. You 
have to stop the main culprits fust, 
especially die stores in which the 
major part of dieir stodt is deletes, I 
will never bring another Canadian 
album back across die border but it 
is very tempting when you can get 
albums landed here at such low 
prices. I had bought some Light- 
house product but that's about it. " 



Norton Werner who runs the 
Record Wherehouse in Toronto, one 
of the largest importers and distribu- 
tors of cutouts, feels that the record 
companies bring many of their 
problems on themselves. 

Says Werner: "Let's look at Ulis 
realistically. All the money for Ca- 
nadian major companies comes 
from the U.S. head office and even- 
tually goes back there. Only the par- 
ent companies are eiTecting Cana- 
dian acts. They are the ones deletiag 
the product 

"It is an unwritten law amongst 
Canadian record companies that 
they won't delete product until they 
are selling less than 60 units of any 
given product across Canada in a 
given petiod of tiaic. Thay are going 
to have to start deietfaig earlier or the 
American companies are going to 
knock them olT. Most of their Cana- 
dian catalog is still selling at regular 
price. In the pail I have approached 
Canadian companies to buy product 
but I have been told to get lost. GRT 
has threatened us with legal action 
because of our dealings with Light- 
house product deleted by Evolution 
in the \}&. We have advised them 
thai oar Aeling is that we are not ac- 
tkmaUe under Canadian law for al- 
bums manufactured in the U.S. Our 
lawyers base cued Section S 4 (4) of 
the Canadian copyright act, which 
was amended in 1970, and stales 
that copyright in records is restricted 
to the manufacture of the albums in 
question. My feeling is thai the artist 
has made a mutually acceptable 
aneenent witt a manufacturer in 
UC UJS. «1 die lime they were signed, 
and w have ttbeady been compen- 



Ivor Liss and Diane Johnston, 
who run the Montreal-based Cara- 
van Stereo Ltd. which is in the busi- 
ncM ofwholetalittg deleted records 
in Canada, indicate ttiat operating 
in Canada, in many cases, they don't 
see the point in dealing in records by 
Canadian artists. They see no prob- 
lem with American and foreign de- 
letes diough reasoning Uiat it is the 
U,S, head oflice of the Canadian 
subsidiary that is doing the deleting 
in the first place and that the Cana- 
dian companies should complain to 
them if they feci it is hurling Ihcm to 
any great extent. 



Glatt Is Dominant Force 
In Ottawa Music Market 



OTTAWA-Harvey Glatt expects 
10 gRMi about $3 miUhM in Mcosd 
sales at his Ave Treble Clef record 

stores in Ottawa this year and an 
additional $1.3 million at his Treble 
Clef stereo components outlets 
based in the aane ci^. 

Glatt, under the same corporate 
banner, is also involved in artist 
management, concert promotion 
and production, a healthy record 
import business, half ownership in 
the local folk club L'liibou, and 
sheet music sales, and all of this in 
the relatively small Ottawa-market 
Explains Glatt: "Ottawa is sur- 
prisingly healthy for records without 
having any sort of progressive FM 
sution. Some people get CHOM- 
FM fhnn Montreal by cable bul 
mostly there are Top 40 AM stations 
here. The city is under 10 percent as 
a singles market and is not strong in 
tape sales at alL We started import- 
ing recordt fbrounelf two years ago, 
stimulated by Mike Theriauliwlio is 
really plugged into what it happen- 
ing in Rngtond." 

TreMcCief wasoseof die first to 
introduce English band Babe Ruth 
to Quebec. The band, which is now 
distributed by Capitol in Canada, 
has sold close to 60,000 copies of 
their first two albums in the Quebec 
market alone. A current tour of the 
band put together by Glatt, Donald 
Tariton of Donald K. Donald Pro- 
ductions, and Guy La Traverse 
grossed close to $76,000 for three 
dates: the Ottawa Civic Centre; 
Place da Nations, Montreal, and 
the Munidpal Convention Centre. 
Quebec City. The band, which is rel- 
atively unknown outside of Quebec, 
has had unprecedented success in 
this maifcet 

Clatt had his Rist introduction to 
the music business in 1937, when he 
and Arnold Gosewich, who is now 
the president of Capitol Records- 
EMl of Canada Ltd.. opened a small 
record store in the Ottawa area, 
Glatt and Gosewich had both been 
roommates at the Clark-son College 
of Technology in Potsdam, N.Y. in a 
business administration course. 
When they left school they went into 
the record retailing business as part- 
ners. After a year, a merger with 
Sherman's record retail chain was 
discu.ssed. Gosewich was in favor 
and Glatt was not and consequently 
Gosewich left the organization to 



L-From the Musk Gopibls of the Woricl_J 



TOMMTTD 

The Vancouver-based CoUfith 
Records, headed up by Ttny iudUt 
whose "Seasons In The Sim" lus 
sold close to eight million copies 
aroiud the world so far, has signed 
to A&M Records of Canada for dis- 
tribution and promotion. Gord Mor- 
rison, the former Ontario promotion 
manager for United Artists in Can- 
ada, who joined Goldfish recently to 
handle promotion for the Ontario 
and Quebec markets, will work with 
the A4&M promotion team. Jacks is 
currently negotiating with Clive 
Davis of Bell Records in the U.S. for 
release of his product by that com- 
pany in die ibture. ... Praeai Hnw 
wOl tape a one hour TV special with 
the Edmonton Symphony Orchestra 
hosted by Tommy Banks sometime 

in May of next year Bachman- 

Tunier OmMrH/% third album 
"Not Fragile" recorded at Seatde^i 
Kaye-Smith Studios for Mercury, 
reached gold record status within 

five days of its release Toronto's 

Qty-TV has oone up with a new 
mnic/ttnc diow caDed "Boogie" 



which will run prime time on Satur- 
day nights starting in September, 
Prtxlucer is Mad Handera, associate 
producer is Glenda Roy of RCA 
(Canada), and host is Gene Taylor. 
. . . Judy Cut/mm hat been ap- 
pointed production manager of Ca- 
nadian Programming Services, a di- 
vision of Shoreacres Broadcasting 
Company Ltd. Peter Baines, who 
had been the general manager of 
CPS since its formation in 1968, has 
left the company but will continue as 
a sales representative for CPS. 

Germandi.sc has opened a new la- 
bel called Krautroc' hich will be 
devoted to the deve, " icnt of both 
German and Canadian progressive 
rock artists in this country. Vice 
president and marketing director of 
the label is Wolfgang Spegg, who 
was formerly with Sherman's record 
retail aloiet. The fust release from 
the labd will be an album from 
Grobsdinitl, a 12-piece German 
band. A Canadian university and 
college tour is expected for Grob- 
schnitt tuid Jan^ another Ger- 
man Ktantrocfc band, hi the Fall 



Both banda are on the Brain Metro- 
nome label in Germany. . John 
Small, former national promotion 
du ector for Capitol Records-EMl of 
Canada Ltd., has joined radio sta- 
tion CIBK, London, as dhecior of 

marketing La-Go Music Ltd, of 

Vancouver will be the exclusive dis- 
tributors of Pickwick Records of 
Canada in British Columbia. . . . 
CFCV, Charlottetown, celebrated 
SOyeaisof broadcasting Aug. 13. . . . 
CKBB, Barrie, OnL had their 23th 
birthday Aug. 31.... Bob Laine, for- 
mer program director of CHUM- 
FM, Toronto has moved to Winni- 
peg to become general manager of 
CFRW-AM and FM, Pal St John, 
former program director of CJCH, 
Halifax, has been appointed pro- 
gram director of CFRW-AM. Duff 
Roman, formerly with CFRW moves 
to Toronto to become program di- 
rector of CHUM-FM. All stations 
are part of the CHUM chain. Chris 
Moqpm is the new program director 
at CICH. Halifax. 

MARTIN MELHUISH 



join Sherman's, which was uiti- 
mttely bought oat by Capital 
Records, 

During Glatt's second year of op- 
eration he began presenting concerts 
in Ottawa on a fairly small scale and 
then suddenly found himself as the 
manager of the Courricrs, who re- 
corded for Mercury Records and 
were one of Canada's top folk acts of 
the day. About Uw ianie time he 
bought half interest in LUibou oof- 
fee house. 

In 1962, Glatt added a second 
record store to his holdings to cater 
to a predominantly French speaking 
audience in the Rideau Street dis- 
trict of Ottawa and gradually got 
into sheet music and musical instru- 
ment sales. He later dropped musi- 
cal instruments in his stores. 

Says Glatt: "Most of the actual 
store expansion has happened in the 
last four years and at this point Har- 
old Levin has taken over much of 
the management lesponsibiHty.'' 

Glatt's infiuence has been felt in 
the field of the arts here since the 
day he entered the music business. 
His concerts, which have at one time 
or another utilized most of the major 
venues in Ottawa including the now 
demolished Capitol Theatre and 
Auditorium, the Civic National Arts 
Centre and L'Hib<iu, have provided 
Ottawa audiences with the opportu- 
nity 10 aee anch artMs at the King- 
ston Trio, the Cream, Jimi Hendin, 
Beach Boys, Rolling Stones, vaiiooa 
dance and ballet groups, the T(h 
lonio and Montreal symphony or- 
cheslnu and • number of Bnitdivay 
shows, 

Glatt has been inflwnlial in the 
careen oTiiKat oTOnawa'k top ait- 
ists, some of whom have or are on 
their way to gainii^ international 

renown. 

In 1963 he managed the Esquires, 
the first Canadian band that Capitol 
Reooida signed. In 1965 he handled 
the Children, a group that contained 

such currently successful solo arliala 
as Bruce Cockburn, David Wifibn, 
Sandy Crawley, Richard Patterson 
and Peter Hodgson (the Great 
Sncezy Waters). In 1966 he co-man- 
aged the Paupers with Bemie Fin- 
kelstcin when Adam Mitchell, 
whom he had been working with, 
joined the band. 

Glatt's first brush with the "big- 
time" came while he managed the 
Girlfriends, a trio which be signed to 
MOM with Tom Witson pnthidng. 

His next project was a band called 
Three's A Crowd, which consisted of 
Trevor Veitch. Donna Warner, 
Brent Titcomb, David Wiffen and 
Richard Fatlenon, They went lo 
Calilbmia «4iere Stevey Bany and 
Mama Cast oo-produced dietr al- 
bum, "Chrislophei's Movie Mati- 
nee." 

There followed associations with 
Diane Brooks and Eiic Mercury and 
the Soul Seaicheia: Dennis Pen- 
drith: Colleen Peterson; Ken 
TcUai; James Lenqr and Denim; 
and David Wffen. 

This year Glatt will open a new 
Treble Clef tVanchisc in 
Hawkesbuty, Ont and continue to 
present cooocns in the Ottawa area. 

Says Glatt: "With our involvement 

in the reaird business we get more 
clues to what is actually .selling in the 
marketplace. Today, promoters 
have to be more aware of trends and 
then pick up on t 



It has 



obvimnlybee 
ky for Glatt 



Copyrlghled material 



♦ ♦ ♦ 

BiUboaid 

Covers^ 

The 





And 

♦ * The 
Canadian: 

Record Manufacturers, Record- 
V ing Studios, Booking Agencies, 
Personal Managers, Music 
Publishers and Licensees, Dis- 
tributors, Retailers, Wtiolesalers, 
Blank Tape, Tape Playback 
Jt^ Equipment Manufacturers and 
Distributors, Radio. 




I 



Contact: 



Steve Lappin 
Eastern Canada 



Bill Moran 
Vfestem Canada 



New Brunswick Alberta 

Ontario Manitoba 

Nova Scotia British Columbia 

Quebec Saskatchewan 
Newioundlarui 

BiUboard/9000 Sunset Bhrd., 
Los Angeles,Calif 90069 [2131273-7040 



Ibp Album Picks 



Bitlboordb 

loi 

Number of LP's revievued ths week 51 Lost week 66' 



c Copyrigni 1974 B'Oboa'd PijbI<ca1>ons Inc No pa't or Ihrs pub- 
I'cat'On may be repioduced stored in a leii-evar system, or trans- 
mrtted <n any 'w" or by any means, eieciron.c, m»chan«;al 
^ , Dhotocopying, tecwding. oi o|f>«rwit«, witnoul tha prtOf witMn 

SEPTEMBER 7. 1974 M^^Wt^ M WM^^^^M ■ ■ ■ ■^■■^k^M [>«m.,s.on of tr>« pubi.sh«r 




ANDY KIM. Capitol ST 1 1318 Thts IP. wilh Kim coming off 
his top 10 "Rock Me Gently " smgle. is bound to invite com 
parison to ttie work ol Neil Diamond, and though the insttu 
mental and vocal styles are similai. Andy is a veteran and 
seasoned perlormer with a number ol hits under his belt who 
has put together an original album. Featuring 10 potential 
singles, Kim combines Top 40 and adult potential tn every 
one ot his cuts, be they uptempo or ballads, with each as ex 
cellent in its way as the tiit he is currently commg off. Fine 
material, fine performances and an overall impressive set 
that should keep the artst near the (op for a long lime to 
come. 

Best cuts: "Rock Me Gently." "Hang Up Those Rock N' 
Roll Shoes." "Songs I Sing Ya. ' 'You Arc My Everything." 
"Sunshine." 

Dealers: Kim's major single and an audience dating back 
several years should assure (op sales. 

STEPPEHVrOlf-Stow Rui. Mums PZ 33093 (CBS) tn 
(hese days of gliller rock, electronic rock et al, it's nice just to 
hear some rock (plain) again, and that'^exactly what the re- 
formed Steppenwolf serve up here. Picking up where they le(( 
off several years ago. the band comes up with 10 powerful 
cuts, all potential singles John Kay's rough, distinctive vocals 
highlight, and the band's backup is as solid, probably even 
more relined m spots, than ever A pleasure to welcome back 
one ot the first groups to bridge and capture both the strong 
est FM audiences and the most commercial AM material. 

Best cuts: "Straight Shootin' Woman." "Get Into The 
Wind." "Smokey Factory Blues. ' Morning Blue." "Fishin' In 
The Dark ■■ 

Deaters: Anyone who listened to radio in the '60's knows 
this band Just let the people know they're back. 

LARRY (»TllN-Rain Rainbow, Monument KZ 33069 
(CBS). Gatlin is a fine singer and superb storyteller, and both 
shine through on this set of beautifully done songs dealing 
with the realities ot life most of us know Basically a group of 
short stories with commercial as well as aesthetic value, 
country oriented but really transcending categorization. Intri 
cate, yet deceptively simple arrangements on this set which 
should hit FM. AM Top 40. easy listening and country with 
equal ease. A beautiful effort from a man who is obviously a 
keen observer of life and one who could be one ol our next 
superstars. 

Best cuts: "Ram." "Healin' Sunshine" "Delta Dirt." 
'Love.' "Rainbow (Runntn" Through My Mmd) " 

Dealers: Artist is going to gel a huge promotional push 
Watch for him in your area 

ROGER McQUtNN-Peace On You, Columbia KC 32956. 
McGuinn is finally back on the right track with this album His 
matenal is very well suited to his la/y laid back style and it is 
gladly not overproduced This ex Byrd also plays some very 
nice guitar that reminds one of his olden days He is joined by 
several other performers including Dan Fogelsong, Paul Har 
ns Al Koopes. Lee Shiar and Russ Kunkel. and lei's hope this 
record is a sign of things to come. 

Best cuts: "Peace On You. " "(Please Not) One More 
Time," "Same Old Song," "Gate Of Horn." 

Dealers: In store play and a good display will help. 

DAVID CASSIDY-Cassidy Live, Sell 1312. Cassidy may not 
have the constant chart singles he once enjoyed, but this set 
is proof that he is still very much a part of the general music 
scene. Recorded live m Britain, where his popularity is 
enormous, the LP could quite easily move him as strongly 
mto the LP market as he was at one lime in the singles mar 
ket Cuts vary Irom straight rock, fine ballads and new ar 
rangemenis ol some familiar oldies. The vocals are more ma 
lure than ever, with strong orchestration and backing vocals 
helping the overall non teenybopper effect Should bring in a 
lot ol new fans while retaining the old ones. 

Best cuts: "It's Pieying On My Mind. " " Breaking Up Is 
Hard To Do." "Please Please Me, " For What It s Worth. " 
"Rock Medley " 

Deaters: With his track record and TV success. Cassidy has 
a ready made audience 



^Soulfc 




EDDIE FLOYD-Soul Street. Stax STS 5512 (CBS) Floyd 
has been one ot the nation s most consistent soul stars over 
the past several years, able to hammer out the hardest rocker 
or work his way through the softest ballad with equal ease A 
line song stylist who need not change with the times, his 
voice is one ol the more distinctive in soul and always stands 
a good chance ot crossing into pop. Floyd's production and 
the supeib horn arrangements ol James Mitchell and Johnny 
Allen also highlight (his set 

Best cuts: "Soul Street," "I Am So Grateful," "Stop Look 
What Your Love Is Doing To Me." "Stick With Me Baby " 

Dealers: Floyd and good soul music are synonomous. Dis 
play prominently. 



MIKE OLORELD-Hergest Ridge. Virgm VR 13 109 
(Atlantic). DIdfield hit the top five wilh his "Tubular 
Bells " LP, and this set is, as difficult as it may seem, an 
even closer to perfect piece ol music Almost neo classi 
cal Oldfield plays guitar, glockenspiel, bells, mandolin, 
timpani, organ and a variety of more exotic instruments 
in weaving together this absolutely outstanding effort 
Should be received by virtually every type of music tan 
with equal enthusiasm, as the man who provided the mu 
SIC for " The Exorcist ' refines his previous work One dy 
namtc section of this LP features 90 guitars overdubbed 
Yet at no time is the music obtrusive. It can be exciting, 
background, or anything the listener wants it to be A 
stunning work. 

Best cuts: LP is divided into parts and all are superb 

Deaters: Beautiful cover art makes lor good display 
And let consumer know this is the man who had Tubular 
Bells " 




CENTIPEDE-Septober Energy. RCA CPL2 5042. More 
than SO top British lazz and rock musicians got together to 
cut this double set ranging from an almost big band sound to 
traditional iiu to the most avant garde material. Headed by 
Keith Tippett. Julte Tippett (Dnscoll). Robert Wyatt. Zoot 
Money, and Alan Skidmore. the listener is treated to an inter 
esting and skillful instrumental and vocal voyage, with a 
number of fine solos tn each category Watch this for a num- 
ber of markets 

Best cuts: Unite For Every Nation." "Take Away Every 
thing, " Slowly The Sunrise.' 

Deaters: LP has been out awhile m Britain and reputation 
has preceded it Stock in la;; and pop 

JIMMY SMITH-Black Smith. Pride PD 601 1. Smith is Ihe 
father ol the jaz: organ and on this effort he branches out on 
some selections playing several other keyboards as well as 
Singing- He includes tunes by Barry White, Jesse HilL Timmy 
Thomas. Chris Kenner. The Rascals and Johann Sebastian 
Bach. 

Best cuts: ' Hang "Em High."' "Why Can't We Live To 
gether," 'Groovin'." "Wildllower," 
Dealers: Smith is a proven seller and in-store play can only 

help this album 

EDDIE HARRIS-ls It In. Atlantic SD 1659. This is deli 
nitely the finest album Karris has put out m many years. He 
plays electric sax on most ol the tunes and all ol his sidemen 
knowledgeably follow the direction he's headmgtoward. All of 
the tunes are new ones and the playing is on a constant ex- 
citement level as Hams takes the listener on a trip through 
all types of contemporary and electric music. Welcome back. 
Eddie. 

Best cuts: Funkaroma." "Happy Gemini. ' " Is It In, 
Space Commercial." House Party Blues. " 

Dealers: Harris is a consistent seller and display of (he 
cover along with in-store play could produce a flurry of sales. 

THELONIUS HONK-Who's Afraid Of The Big Bad Monk, 

Columbia KG32^92 Even though this album is a reissue, it 
still has immense historical value because this American 
genius hasn t recorded in some time These are Ihe classic 
big band sides on (his two record set: one live in New York 
and the other in the L,A- studio. As usual Monk s composi- 
tions tell Ihe whole story and (he soloists all appear (o use tor 
the occasion 

Best cuts: Another set of historically classic (unes. 
Deaters: Monk is one ol the classic ja^imen and he has a 

steady following 

THE ORIGINAL BOOGIE WOOGIE PIANO GREATS, Columbia 
KC 32708 Piano greats Meade Lux Lewis, Pete Johnson and 
Albert Ammons are presented m a reissue of classic songs All 
of them are remarkabte performances and on the Pete John 
son cuts there is a guest appearance by vocalist Joe Turner 
The outcome ot this whole package is positively beautiful 
boogie woogie piano by the men that made it famous. 

Best cuts: Take your pick 

Deaters: Definite in store play album especially with the 
current rage in ragtime 



(Counlry 



BARBARA FAIRCHILD-Standing In Your Line. Columbia 
33058. In her unique vocal style, Barbara sings a mixture of 
old and new tunes, and most likely has a couple ol good sin 
gles on her hands as well There are several which merit at- 
tention, and (he pioduction work is tine. 

Best cuts: "His Green Eyes. " "Love For a While,"' "Lonely 
Old Man." "You're The One I'm Lnrin' For" and "Somewhere 



Where To Come When It Rams " She also does an outstanding 
)0b on the standard. "I Really Don't Want To Know." 
Deaters: Beautiful cover art work. 

RED STEAGALL-Finer Things In Life, Capitol 1 1321 Here 
he really puts it together. Most of the songs are (hose he 
wrote or co wrote, and it s great variety. An exceptional talent 
has been drawn out by Glen Sutton and, in one tune, by Joe 
Allison, Some of his past singles are on here and, mixed with 
the new matenaL he has (he potential for a real hit album 

Best cuts: " The Real Thing (Stayed Just Out Of Our 
Reach). " " Throw Away Heart " and "Someone Cares For You ' 

Dealers: Plenty ot recognizable tunes here, which should 
help (he album move 

CHARUE McCOY-The Nashvilte Hit Man, Monument 
32922. Charlie could play his harp forever and people would 
listen, but here he supplements his work with some excellent 
voices, including those of "Barefoot Jerry"' and some ot the 
top backup people in the business. Great musicians, too. and 
it all comes off strong as usual There is some pop material, 
but most of it IS country, and the jOcks will be playing it 

Best cuts: "Help Me. " "Fireball Mail," "You Wm Again" 
and I Can't Help It II I'm Still In Love With You."' 

Deaters: Very clever cover design, with imagination. 

HOYT AXTOM-Life Machine. A&M 3604. Whether he is to 

tally country or not seems a moot question. It s a great al 
bum and should get attention on all sorts ol stations, and 
much ol It is country This very talented young man has one 
hit (une after another, and he utilises such talents as Linda 
Ronstadt and Renee Armand for great harmony. 

Best cuts: When the Morning Comes. " "'I Dream ol High 
ways, ' Pet Parade" and "Billie s Theme " 

Deaters: Network appearances should help get him quick 
recognition, 

CONNIE SMITH-I Never Knew (What That Song Meant Be- 
fore). Columbia 33055 Using the title ol her latest hit single. 
Connie exploits new songs and some old ones, lor a variety of 
entertainment. She has that style all her own, and once again 
she includes a religious message. 

Best cuts: "Never Having You" and "Is This All You Hear 
(When "? 




Rrst Time Around 

BOB NEUWIRTH, Asylum 7E 1008 (Elektra) Neuwirth is a 
long time legend on the music scene through his association 
with Dylan and rumors ol his writmg talents, and on this LP 
he shows much of that legend to be founded on fact Though 
he does not possess a great voice, he is a fine writer and out 
standing song stylist, molding his somewhat gruff vocals with 
a variety ot ballads and rockers, both country and pop on 
ented and using simpe or strong orchestral backup equally 
effectivety. Lots ol help Irom the likes of Knstofferson. Ian 
Matthews, Rita Coolidge. Don Everly. Chris Hillman and more 
than 20 others, but this happily refreshing set belongs to 
Neuwirth 

Best cuts: "Kiss Money. ' "Just Because I'm Here (Don t 
Mean I'm Home), ' Hero, " "Legend In My Time, " We Had It 
All," 

Dealers: Fans know Neuwirth and this set is going to get a 
lot ol publicity and press Irom everyone. 




Clossicol 



verled slyte full of an obvious |oy in dashing off virtuoso feats 
marks Fodor's approach to his mstrument. It all makes for Ihe 
kind of exciting listening that will grab a solid hold on any 
ttddle fancier There are aural thrills a ptenty in his sparkhng 
performances of showpieces by Wieniawski and Paganini. 

Dealers: A major promotional push on the young 
Tchaikovsky Competition winner, now underway and with 
much more in prospect, will attract many sales 



Spo(ti|lit-tlif most oulstsntfiiti o( \ttt week's retenes; pkks-pf«- 
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laRd. Claud* Hal), BUI Williams, Jim MelansM, Is Hwowiti, Bob AirKh. 



Billboard's 
Recommended LPs 



pop 



EUGENE FODOR: PRIZE WINNING SOLOS-Eugerte Fodor, 
violia; Jonithan Fetdman, piano, RCA ARLl 0735. An extro- 



CARAVAN ft THE NEW SYMPHONIA, London PS 650. Top Brit 
ish band meets symphony orchestra and the result is a good 
one. as they avoid most of the audio cliches that generally 
befall such adventures and keep the rock and classical sepa- 
rate except when necessary. Best cuts: 'The Love In Your 
Eyes." "For Richard." 

GENESIS-From Genesis To Revelation, London PS 643 Pos 
sibly the earliest recordings ol this now top British band, fea 
tunng excellent material from folky ballads to hard rock. Best 
cuts: "In The Beginning." "Window." 

COVEN-Blood On The Snow, Buddah BOS 5614 Group that 
has enjoyed hits twice with "One Tin Soldier" comes up with 
first new material in several years. Commendable effort mix- 
ing hard rock and ballads which works best when Jinx Daw- 
son "s vocals are moved to the Iront Best cuts: "Lady 0," "'I 
Need A Hundred 01 You " 

JAMES NEWTON HOWARD, Kama Sutra KSBS 2602 (Bud 
dah). Exceptionally pretty set from musician who seems able 
to duplicate any instrument in the world via keyboards and 
synthesizer. Music ranges Irom classical in nature to easy lis- 
tening to almost rock in places Best cuts: "Six B's." 
"Ducks " 

BOBBY WHITESIDE-Bittersweet Stortes. Curtom CRS 8603 
(Buddah), Good laidback material from singer/songwriter 
who puts together line set of tunes we can all relate to and 
who should hit easier FM stations and easy listening stations 
quickly. Best cuts; Pen Of A Poet," Easy With You," "Pity 
The Poor Ghetto Child " 

HILLBILIY JAZZ-Ffying Fish, 101 Vocalist /fiddle man Vassar 
Clements and guitansl David Bromberg (eam with o(her top 
musicians to recreate some of the best of the Western swing 
and country blues on this double set. particularly the Bob 
Wills material Fine booklet on the history of this music in- 
cluded with the set. Best cuts: "Take Me Back To Tulsa." 
Sentimental Journey" 

HARVEY MANDEL-Feel Tlie Sound, Janus JLS 3067 (GRT). 
Veteran blues rock guitarist and vocalist comes up with usual 
tine fare of material m the bluesy vein Best cuts: "Candles 
By The Bedside, " 'Rankashank Blues. " 

ADAM FAITH, Warner Bros BS 2 79 1 . One ol Britain's first pop 
stars has always remained a favorite, in acting as well as 
song. This set of easy to lis(en to material should keep him in 
the pubhc eye Best cuts: I Believe In Love. " " Never Say 
Goodbye," 

STATUS QUO-QUO, AftM SP 3649. More hard driving rock 
from this top British band. Good, simple rock is what they do 
best and it's what they stick with here Best cuts: "Break The 
Rules,"' 'Lonely Man " 

ISAAC GUiaORY, Atlantic SD 7307. British singer/songwriter 
sounds like James Taylor sometimes. Ian Anderson others, 
but seems a bit more commercial in spots and does retain 
originality Best cuts: "St Peter, " "'The Carbondale Strut." 

HEAVY METAL RIDS, Atco SD 7047 (Atlantic). Group s name 
is appropriate, as they move through set of strong rock cuts 
highlighted by Ronnie Thomas' vocals, at times sounding like 
Stories' Ian Lloyd Best cuts: " Am i It Hard," " Rock N' Roll 
Man." 

ELOY-lnside, Janus JLS 3062 (GRT). Spacey rock punc- 
tuated by more traditional sounds and good, strong vocals. 
Best cuts: "Land Of No Body," " Inside." 

TITO PUEHTE-rrto Untimrled. Tico CLP 1322, Puento shoots 
tor a broader audience with this popish work which is more 
rock flavored than Latin. The New York band roars well and 
there is an infectious swinging leelmg to all the cuts. Only 2 
tracks contain Spanish lyrics Best cut: "Que Paso (Ha Hap 
pens)" which can be played on non Spanish radio, 

(Continued on page 50} 
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THE EAGliS-James Dean (3:36); producer not listed: 
wnters: J. Browne-G. Frey-J D. Souther-0 Henley; publisher: 
Benchmarh, ASCAP, Asylum 45202 Good solid rocker from 
well establistied group, combing the best ot their fine vocal 
barmonies and a rocking background reminiscent of co writer 
Jackson Browne's "Redneck Friend." Most commercial effort 
from group in some time. Flip; Good Day In Hell (4:27); pro 
ducer: not listed; writers: D. Henley G. Frey; publishers: Kick 
ing Bear. Benchmarh. ASCAP. 

HOLUES-Don't Let Me Down (3:10); producers Ron 
Richards and Hollies; writer: A. Clarke; publisher: Famous. 
ASCAP, Epic 8 50029. Commg off their top 10 "The Air That I 
Breathe." this tine group comes up with another beautiful 
ballad featuring the dtstmctive lead vocals of Allan Clarke and 
the group's characteristic harmonies. Extremely good and ei- 
tremcly commercial, 

ABBA-Hoiwy, Honty (2;S5); producers: Bjorn Ulvaeus 
and Benny Andersson; writers; B. Andersson S Andersson B. 
Ulvaeus; publisher: Overseas. BMI. Atlantic 45 3209. Taken 
from their LP. Swedish group rocks through this uptempo cut 
in the same vein as "Waterloo," Sweet Dreams are already on 
the charts with this, but Abba's is the original version and is 
powerful enough to stand on its own. Ideal for AM airplay, 

recommencled 

•RGENT-Diundei and LiiMnini (3:29): producers: Rod Ar 
gent and Chris White; writer: R. Ballard; publisher: Mainstay. 
BMI. Epic 8 50O25 (CBS), 

GWTtFUL DEAD-U,S, Bun (3:12); producer; not listed; 
writers: Huntei Garcia; publisher: Ice Nine. ASCAP. Grateful 
Dead 45-03. 

HNOn CHAPIN-Cat's In Vu Cradle (3:44); producer: Paul 
Leka: writers: Harry and Sandy Chapin; publisher: Story 
Songs. ASCAP Elektra 45203 

VICKI BflTTON-ln AnoUief tNoman's Arms (3:25); producer: 
At Capps; writer: John Durrill: publisher: Senor. ASCAP Bell 
45.604. 

BUDOy MILES-We Got Lm (3:18); producer: johnny Bris 
tol; writer; i Brrstol; publisher: Bushka, ASCAP. Columbia 3 

10030. 

MUD-Ti|« Feet (3:50); producers; Mike Cliapnian t Nicky 
Chinn: writers; N. Chinn M. Chapman; publisheis: Chnni- 
chap/Rak. ASCAP. Bell 45.602. 




EARTH, WIND t FIK (3:30); producers; Joe Wissert i 
Maurice White; writers: M. White P. Bailey; publisher: Saggi- 
fire. BMI. Columbia 3 10026. Eleven man group gets a bit 
away from their Latin jau style and moves back toward their 
"Head To The Sky" days with this excellent, more tradition- 
ally soul oriented ballad. Should cross into pop with little 
trouble al all. 

TAVADES-Sln's GoM (3:3(); producers: Dennis Lambert 
t Brian Potter; writers: D. Hall-J. Dates: publisher: Unichap 
pell. BMI. Capitol 39S7. Soulful, powerful ballad from the five 
brottiers who have yet to miss. A bit different from previous 
disks in the slower tempo used, but it grves these fine singers 
a chance to show off their vocals well Should move easily 
Iron) the soul to the pop playlists. 



NANCY WILSON-Streetrunner (3:21); producer Gene 
Page; writere: B. Page G. Page; publisher: Homecoming. BMI. 
Capitol 3956- Ms. Wilson is one of the finest song stylists ol 
our trme and is known to every market. With this, her most 
commercial effort in years, she should have no trouble mov- 
ing back into the mainstream of AM radio play. Superb, grip 
ping. tune. 

ECSTACV, PASSION I PAIN-Ask Me (3:20); producer 
Bobby Martin, writer; Barbara Gaskins; publisher; Big Seven, 
BMI Roulette 7159. Good, uptempo cut featuring strong fe 
male lead Ideal for disco market and a certain bet lor imme 
diate soul airplay 

recommer^ded 

DENISE LaSALli-Trylng To Forget (3:21); producer: Crajon 
Enterprises, writer: Denise LaSalle; publishers: Ordena/ 
Bridgeport, BMI. Westbound 229 (lanus). 

FRED WESLEY t THE I.B.'s-llockin' Funky Watergate Part 1 

(3:30); producer; James Brown; writer: Deidre Brown; pub- 
lishers; Dynatone. Belinda, Unichappell, BMI, People 643 
(Polydor). 

SAM DCES-Wtim Out Broken Heart (3:40); producer: Sam 
Dees; writers; S. OeesS. Drayton: publisher: Moonsong. BMI. 
Atlantic 45 3205. 

GLORIA GAYNOR-Neirer Cm Say Goodbye; producers; Meco 
Mondardo. Tony Bongiovi. lay Ellis; writer: Clifton Davis; pub 
lisher; Jobele, ASCAP MGM 14748 

SVREETA-I'm Can' Lett (3:18); producer: Stevie Wonder: 

writers: S, Wonder S. Wright; publishers: Stein i Van Stock. 
Black Bull. ASCAP Motown 1317. 

BETTYE SWANN-Tine To Say Goodbye (3:34); producers: 
LeBaron Taylor, Tony Bell, Phil Hurtt. writers: T. Bell P. Hurtl: 
publishers: Mom Bell, Cookie Box. BMI. Atlantic 45 3211. 

TRAVEUN SOUL-Three Tlie Hard Way (2:14); producers; 
Richard Tufo and Lowell Simon, writer; Richard Tufo; publish- 
ers: Curtom and Soul Town. BMI. Curtom 2004 (Buddah). 

BARBARA BLAKE t THE UNIQUES-TeKh Me (3:34); pro 

ducer: Vanleer: writers: J Vanleer B. Harris; publisher; James 
R. Vanleer, BMI. 20th Century 2129. 

DARREN GREEN-Loue Doesn't Grow On Trees (2:38); pro 

ducer; Sag; writer; McCoy; publishers: Van McCoy/Oceans 
Blue, BMI. RCA JH 10050. 



FifslTimeAfcxjnd 

SHIRLEY BROWN-Wofflan To Woman (3:54); producers: 
Al Jackson. Jim Stewart; writers: James Banks Eddie Marion 
Henderson Tigpen: publisher: East/Memphis. BMI. Truth 
3206 (Slax). Excellent soul tune featuring strong talking in- 
troduction leading into exceptionally strong vocals. 

THE GRAEME EDGE BAND-We Uke To Do It (3:17); pro- 
ducer: Tony Clarke, writers: Edge Gurvitz; publisher: Thresh' 
old. PfiS, Threshold 5N 67018 (London). Moody Blues' drum- 
mer comes up interesting novelty song. Expect huge promo 
push from London. 

RANGE SEARLE-May I Keep You (4:26); producer: Jill 
Jones; wnter: R, Searle; publisher: Fiscus. BMI. Columbia 3- 
10025. Pretty ballad in the John Denver vein. 



DYNAMIC SUPERIORS-Shoe Shoe Shine (3:25); produc 
ers: Ashford & Simpson; writers N, Ashford V. Simpson; pub- 
lisher: Nich 0 Val. ASCAP. Motown 1324. Catchy soul tune. 
Gooi tor disco marhet. 



THE RRST FAMILY-Control (People Go Where We Send 
Ym Part 1) (3:45); producer: tames Brown; writer lames 
Brown; publisher: Oynalone. Belinda. Unichappell. BMI Pol- 
ydor 14250. Funky instrumental featuring strong sax work. 

LEE AUSTIN (The Burner)-rm A Man (3:36); producer: 
James Brown: writer: James Brown; publisher: Dynalone/Be- 
linda/Unichappell. BMI Potydor 14251. Strong soul cut in 
the James Brown vein. Ideal tor dancing. 

ANACOSTIA-Too Busy Thmklng About My Baby (3:10): 

producer: Van McCoy; writers: N. Whillield J. Bradford B. 
Strong: publisher: Stone Agate. BMI. Columbia 3 10017. 
Good soul cover of the old Marvin Gaye tune. 

STEPHEN MICHAEL SCHWARTZ-ftock Me Away (3:17); 

producer: David Kershcnbaum: writer D Woore: publishers: 
ABC Dunhtll/Speed. BMI, RCA JH 10049 Nice, laid back ma- 
terial from young singer /songwriter, 

THE GUDERS-No Tme (3:17); producer: E J Gurren; 
writers: A, Douglas-W. Jones A. Jackson: publisher: Jimmy 
McHugh. ASCAP Alva 112. Very strong soul ballad which 
could easily cross to pop. 

UNICORN-Ooh! Mother (2:44); producer: David Gilmour; 
writer: Kenny Baker, publisher: Anglo Rock. BMI. Capitol 
3954. Good, uptempo commercial group sound 

SMOKED SUGAR-Keeping Up My Front (Bumpity Bump) 

(3:09); producer Hadley Murrell; writers: James Conwell Oli- 
ver Williams; publisher: Within Reach. ASCAP. 20th Centur> 
2125. Solid mid tempo soul tune. 




Eosy Listening 



ANDY WILUAMS-Another Lonely Song (2:55); producer: 
Billy Shernll; writers: 8, Sherrill N. Wilson T Wynette; pub- 
lisher: Algee. BMI. Columbia 3 10029 Recorded in Nashville. 
Andy takes the recent Tammy Wynette hit and comes up with 
a superb version which should hit easy listening charts imme- 
diately and pop soon after. Possibly the best and most com- 
mercial tune he's done in years. 

TOM JONES-Somethin' 'Bout You Biby I Like (3:25); pro 

ducer: Gordon Mills; writer: Richard Supa; publishers; Col 
gems/Glory. ASCAP, Parrot 5N 40080 (London). Jones picks 
up strong ragtime flavor in this highly commercial, well pro 
duced tune. Could put him back in pop mainstream 

PERCY FAITH AND HIS ORCHESTRA-Theme From "China- 
town" (2:16); producer; Ted Giasser; writer: J. Goldsmith; 
publisher: Ensign. BMt. Columbia 3 lOOlG. Top version of 
theme from hit movte is already getting strong play. Usual 
excellent Faith touch. 




(Sounlry 



TOM T. HAU-Coimtry Is (2:09); producer: Jerry Kennedy; 
writer: Tom T. Hall; Kallnote (BMI); Mercury 73617. Back 
into the simple stofy-telltng swing. Hall has another hit. His 
last single was a little out ol character, but he is in the groove 
once more with this. Flip: No info available. 



NANCY WAYNE-Gone (2:30); producer: Eddie Martinez: 
writer: Richard B. Burns; New York Times/Dunbar (BMI); 
20th Century 2124. A very strong song taken from her recent 
album, done with plenty of leeling. It's a brand new song 
(there's an old country tune with the same title), and de- 
serves attention. Flip: No info available. 

SANDY BURNER-To Love Somebody (3:25); producer: 
Doug Gilmore: writers: R. Gibbs. M. Gibbs; Casserole (BMI); 
Columbia 3-10012. This is a long awaited record, and it jus- 
tifies the patience. Sandi has been bowling over audiences 
for some time at Opryland and elsewhere, and though her 
first release borders on pop. it has enougt) country strength 
to be a winner. A fantastic singer with a great future. Flip: No 
info available. 

JIM ED BROWN-Get Up I Think I Love You (2:19); pro 
ducer: Bob Ferguson; writer: Larry Gatlin; First Generation 
(BMI); RCA 10047. Pretty strong lyrics, but all very moral. It 
has the Brown smoothness with the potent message, and it 
could be his strongest in some time. Flip; "A Nickel For The 
Fiddler" (3:08): producer; same; writer: Guy Clark; Sunbury/ 
Dunbar (ASCAP). 

JEANNIE SEELY-He Can Be Mine (2:46); producer: Walter 
Haynes; writer; Jeannie Seely; Tree, RCA 40287. A nice coun' 
try ballad which she wrote herself, demonstrating additional 
talents. Again the lyrics are strong, but this seems to be Ihe 
trend. Very well done. Flip: No info available. 

TOMPALi GLASER-Musical Chairs (2:59); producers: 
Tompall Glaser & Shel Silverstein; wnter: Shel Sihrerstein; 
TRG/Evil Eye (BMI); MGM 14740, Silverstein has written an- 
other thoughtful, meaningful and commercial song, and Tom- 
pall handles it well, li s his best in a long while, Flip: No info 
available. 

SKEETER DAVIS-Lovin' Touch (2:20); producer: Roy Oea; 
writers: Tonny Light. Skeeter Davis. Mike Kosser; Tree (BMI); 
RCA 10048, Skeeter subscribes to the philosophy that if one 
wants a good song, then help write it. She joins forces here 
with two outstanding vrriters. and the results are great. It 
sounds like the Skeeter of old, flip: No info available. 

recommended 



lEFn n)l2ZEU-Lucliy Arms (2:52); producer: Don Gant: 
writers: S.D. Shafer. Lefty Fnz:ell; Acuff Rose (BMI); ABC 
12023. 

JUNNIE C. RIIET-Ptain Vanilla (2:07); producer: lerry Ken 
nedy; mriter: l.C. Riley; leannie C. Riley (BMI); Mercury 
73616. 

CML SMITH-Dreamini; *|>in (3:00); producer: Wesley 
Rose; writer: Redd Stewart; AcutI Rose (BMI); Hickory 329. 

MARiyS ROE-I Can't StamI To Hear Vou Say Goodbye 

(2:5t); producer Heil Wilburn; writer: Ray Pennington; Dun- 
bar (BMI): GRC 2025. 

GEORGE MNES-I Can Urn Vou Enou{ti (3:03); producer: 
Pappy Daily: wnter; ) Peppers; Glad (BMI): RCA 10052. 

DON CHAPEL-ln Tlw Palm Of Your Hand (3:03); producer; 
Ken Galloway; writer; lean Cfiapel; 4 Star (BMI); Delta 1 107. 

MEUNDA «IM-Tfie Happy Side Of Low (2:36); producers: 
Dave Kirby & Bobby Barnett: writer: Melinda Ann: Crown 
Point (BMI); Bannister 125. 



Pkhs-i tvf 20 durl tunc in tlw aviiiion «f tht review juntl wlticli 
wlie for tlM sckcliMii puMislwe llw week; receflinnM- 
a liM pcedictad nil Iwd oa tin HM 100 MwMii 20 and H. 
■iMw leHH-M Hindi. 



Billboard's Recommended LPs 



I Continued from pa^e 4H 



soul 



BARBARA MASON -Transition. Buddah BDS 5610. Veteran 
soul star continues to turn out excellent product, this time 
offering a powerful set of self penned tunes ranging from 
straight soul rockers lo pretty ballads suitable for soul or 
MOR play. Best cuts: "The Devil Is Busy," "I Believe And 
Have Not Seen," 

IPl *N TOMBIA-THe Warrior. Stax STS-5516 This black South 
African group featuring the startling vocals of Margaret Sin 
gana could well make a dent on the U S. market. They have a 
very distinct sound that incorporates African high lite music 
with rock and soul and the outcome ts very listenable and 
danceable. There are several selections of particular beauty. 
B«st cuts: "Imyenenl." "Ipi N Tombia." "Mother Mary." 
Zimbaba." 



INCREDIBLE BOKO BAND-The Return Of, Pnde PD 6010 
(Atlantic). LP will assuredly go pop. but will likely break soul 
initially through "Kiburi" single. Mix of bongos, congas and 
other percussive instruments offer an interestingty unique 
set, B«st cuts: "Kiburi." "Topsy Parts I, 11 S III " 

CORNELL DUPREE-Teasin', Atlantic SD 7311 Good bluesy 
material spotlighted by Dupree's guitars and sitar and Rich 
ard Tee's keyboards. Should gel heavy soul and FM play. Best 
arts: 'Teasin'." "Plain 01' Blues." 

THE BAR-KAYS-CoM Bkioded, Volt VPS 9S04, On this newest 
effort by one of the wildest groups in rock and roll, the sound 
is very timefy and the instrumental work is on a very high par. 
Best cuts; "Coldblooded." "In The Scheme Of Things." 

MONORIOm-TTw D*wn Of Awareness. Capitol ST 11327. 
Strong rtiythms. highly percussive sounds and interesting, al- 



most chanting vocals spotlight this jaizy set which should 
find soul niche. Best cuts: "Plain Fighting," "Make Them 
(You) Realize." 



JQZZ 



YOUNG-HOLT UNUUITED- Plays Super Fly, Paula 4002 
(Jewel). Top veteran (azz combo comes up with good inter- 
pretations of music from now classic film as well as a number 
of major soul hits. Best cuts: "Freddie's Dead." "Could It Be 
I'm Falling In Love. " 

WAYNE SHORTER-Molo Grono Feio. Blue Note 8N U 0 14 G 
(UA), Shorter emerges in a "heady." eclectic state on these 
1970 tapes. He association with Weather Report is what UA 
hopes will attract people lo this package. The music is not for 
everyone. It is structured like a serious, cl^ical work. Lots of 
name players on the date like Chic Corea, John McLaughlin. 
B«st Oft "Antiqua. " 



CUFFORO BROVm-BrowMC Eyes, Blue Note BN LA 267 G 

(UA). A retrospective glance bach al the young trumpeter's 
efforts and exploits circa 1953-54. The mood is bebop, the 
tunes all melodically simplistic. These are cuts which have 
been previously released and the players are of the genre of 
big name attractions like Lou Donaldson. Gtgi Gryce, Art Bla- 
key, Charlie Rouse. Percy Heath and John Lewis. Best cuts: 
"Hymn Of The Orient." "De-Dah." 



closskol 



HAYDN: SYMPHONIES NOS. 95 t 96-N.Y. Philhannonic 
Orch. (Bernstein), Columbia M-32598. Bernstein is working 
his way through a large block of Haydn symphonies, with pur 
chasers ol earlier releases a ready-made audience for the 
newer entries. This pair rate among the more popular, and 
again serve to project the conductor's attractive, propulsive 
style. Good catalog, 



Let The Good Times Roll 

is pulling itself out of 

^HDEBEVnOUJ'S 

first album on Shelter Records and Tapes 




S) 



Produced by Dino Airali 



"Think Snow" 



Distribuled by 
MCA fl«cofds. Inc. 



A SONG CANNOT BE HAPPY . . . unless 



This first album under the Little Elmo Songs and Little Elmo 
Productions banner has been published with a unique stipulation. 
Ten percent of the publishing and composer royalties are being 
donated to Muscular Dystrophy Associations of America, so that 
these monies can be used for research seeking cures or treatments for 
neuromuscular diseases that cripple and kill thousands of children in 
America each year. 

Sun Child believes that each creative person — each artist — 
should produce a communications product of positive value to soci- 
ety — and helping in the fight against disease is one positive way to 
accomplish that goal. In such a way each artist can serve to enrich 
our lives. 

A song cannot behappy . . . unless ithelps to do good things . . . 



"I'm Changing Things" 
by Sun Child 

published by Little Elmo Songs, Inc. 
produced by Joe Johnson for Little Elmo Pro- 
ductions, Inc., and4-Star Music Co. distributed 
in U.S. by MCA. 



Sun Child will be appearing on the Jerry Lewis 
Muscular Dystrophy telethon, September 1-2, 
to sing "Happiness Express," one of the 10 
songs on the Sun Child album, I'm Changing 
Things. Tune it in . . . and give Jerry a helping 
donation. (Sun Child appearing courtesy of LK- 
tle Elnw Revue.) 



If you want to join Sun Child in helping a charitable cause by donating a 
percentage of publishing or composer royalties, fill out the forms below and 
send tliem to: Mr. Cene Kennedy, Director of Marketing, 4-Star Music Co., 
91 1 17th Avenue, South, Nashville Tennessee 37212. 




"write a song for happiness" 



To Whom It May Concern: 

I hereby assign % of all royalties earned by my writer's rights to 

the song entitled: 




"sing a song for charity" 



■ 



published by:, 
to 



.Per. Soc. 



. located at: 



for the lifetime of the copyright and authorize the aforementioned 
publisherto allocate said royalties as herein provided. It is understood 
that performance society monies earned are also included with 
mechanical sales profits in said "writer's royalties". 



II 
II 
II 
II 



.(Publisher) 



hereby authorizes a contribution of. 



_% of all publisher's royal- 



ties collected on the song copyright entitled:. 
as performed by 



.on the 



.label to. 



.located at: 



It is understood that this letter of authorization of profit alloca- 
tion is applicable to and valid for the lifetime of said recording. 



Signed: 



(writer) 



Date: 




Signed: . 
Date:_ 



(Little Elmo Songs, Inc.) 
19. 




nUBOUD's 
cm the Move 




•••1 



travelled the roads 
all the way from CARtridge 
to Car Stereo, to the 6th Annual APAA Show- 
and there's no stopping us now! 



From the Inception of tape car- 
tridge to tile development and mar- 
keting of car stereo products and 
accessories. Billboard was always 
first to bring you betiind-ttie-scene 
reports on important Industry break- 
tlirougtis. 

Today. Billboard Is still the only trade 
book serving Independent automo- 
tive retailers, chain stores, distribu- 



tors, manufacturers and representa- 
tives. 52 weeks a year. 

We bring you more than 300 pages 
of authorative coverage on new 
equipment, new models, product 
innovations — and even Billboard's 
Charts Indicate which records are 
available in tape for car stereo 
use. 

As you're on the move — we're on the 



move. Allocate your advertising 
budget to appear in Billboard's APAA 
Show Issue. 

Where else can your products and 
accessories be seen by more than 
7O1OOO people for such minimal in- 
vestment? Contact your nearest 
Billboard Sales Office to make your 
advertising reservation today. Closing 
date is October 23rd. 1974. 



LOS ANQELf 8: 
Bill Morin 
9000 Sunstt Blvd. 
LA. Call! 90O69 
(J13I 273-7040 

NEW YORK: 

Ron Wiuman 

1 Aslor Plaza 

New York. N.Y. 10036 

(212) 7M-7300 



NASHVILLE: 

John McCsftnay 
1719 West End Ave. 
NasKvllla. Tenn. 37203 
(615) 329-3925 

CHICAQO: 

Jitl Hartwig 

150 No. Wackar Onva 

Chicago, ill. 60606 

(3121 CE 6-9618 



BiliboardHKs of the Workl 



O Copyrigh11974. BlUboardPubliclttont, Inc No parlol tnit publlcilion may be reproduced, stored in aretrlevel lytlem. orlranamitted. ii 
or by arvy metnt, electronK. mechanlcil, photocopying, recording, or otherwiM. without the writtan permission ol the puWisftef. 



BELGIUM 

(Cowtmf of Bdclgni Ra«e « TV) 



TNs 
•M 

1 THE mOHT CHKUGO HCD-ftpv laca 

2 ROCK VUM UBV-Galrtl HcOm 

3 GK L AMODOZO-IMdi 

4 MM WAS A POOR HAN-jKk Jvwr 

5 ROCX THE BOAT-HUH Corpomlon 

6 ROCKET-Mud 

7 SHE-Ch>m Atna«K> 

t THE HOSTAGE -Donns SumnMr 
9 SUGAR BAAY LOVE-Rut>«nM 
10 YOUR BACV AIN'T TOOR BABY 
ANYMORE-P Oa Vinci 



LPl 



TMl 



1 IN THE STIU Of THE NIGHT-Jadi ianay 

2 ROCK YOUR aAOY-Gaafia McCraa 
J KIMONO MY HOUSE-S«a>t> 

4 WlWWCir HITS No. 3-Vartaia 

5 HOT BAKER-Gaorta Bakar l ali ctl on 



BRITAIN 

(Courtasy: Muwc Weak] 
'Danotet local orlf bt 



1 19 LOVE ME FOR A REASON -Ownond* 

(MGMHJobet* London (Mllia 
Curb) 

2 I WHEN WILL I SEC YOU AGAIN- 

Three Defren (PhKadelphU)- 
GanM Hufl (Gambia ^Huff) 

3 2 YOU MAKE HE FEEL BRAND NEW- 

StyHtki (Avco)-Gwnya-Huff/ 
Cariln 

4 5 I'M LEAVING IT ALL UP TO YOU- 

Domy 4 Maria Otmond <MGM}- 
Mike Curb (Venice) 



Promo Drive on 
Stampeders' LP 

TORONTO-Qualily Records 
Limited has launched a hefty pro- 
motion push to support the release 
of the Stampeders' fifth album. 
"New Day," in this country. The 
band is on Capitol Records in the 
U.S. 

Joe Owens. Quality's national 
promotion manager, and Gary 
Slaight, the company's national pro- 
motion coordinator in association 
with Glowinski and Gee. an adver- 
tising agency that Quality Records 
Ltd. recently retained to handle 
some of their promotions, designed a 
promotion which had each album 
serviced to radio stations with a cof- 
fee mug printed with "New Day." a 
bowl, a juice glass, a spoon, a box of 
com flakes, a package of coffee, a 
package of orange juice and a nap- 
kin. Also included is a four-color 
poster. 

At the major stations in Van- 
couver. Edmonton. Calgary, Winni- 
peg. Toronto and Montreal, the ma- 
jor markets, a young lady scr\'cd 
breakfast to the morning on-air per- 
sonality. 

CFTR, Toronto, will run a contest 
through the month of September, 
with the first prize being a one-week, 
all-expense-paid trip to Nassau: the 
second prize, two lO-spccd bicycles: 
and the third prize. 10 complete sets 
of Stampeders' LPs, In order to win. 
the contestants must list any three ti- 
tles from the "New Day" album and 
mail their entry to CFTR. 

Record store displays, in-siore 
play and special merchandising ar- 
rangements are being made by 
Quality's National Sales Manager. 
Jack Vermeer. 

The Stampeders, who recently 
completed a highly successful cross- 
Canada tour for Donald K. Donald 
Productions, arc in the midst of their 
first set of major U.S. dates for Pre- 
mier Talent, performing with such 
acts as Black Oak Arkansas, San- 
tana, Leon Russell. The Souther. 
Hillman, Furay Band, and Foghat. 
A European tour is planned for the 
late fall. 
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LOVE SCN5ATK>N-*Bay 
Oty Holara (B««>-Man>n CouRer 
(B. Mwtki/P. Couttar) 
WHAT BECOMES OF THE BROKEN 
HEAATED-Jimniy Rutfin (Tamla 



35 44 
3« '34 



38 32 

39 37 



rVIVA ESPANA-Sylvla (Sorwt)- 

Sone4 (Rurw Ofwerman) 
MR. SOFT-'Cocknay Rabd (EMI)- 

Trifram (S. Harley/A. Parson) 
KUNG FU FIGHTING-Cad Douxlas 

(PyeH&ubiddu/Ch^ifMfl (BMdu) 
HONEY HONEY- *Sweet DreHm 

(Bradtays)-ATV (R. Rotor/J. 

Shury) 

ROCK THE BOAT-HuM Corporation 

(RCA)-Hifhcround (John Florez) 
NANA NA-*Cozy Rowel (RAK>- 

RAK-<Ukkla Host) 
( SHOT THE SHERIFF-'Eric Clapton 

(RSO)-Rondor (Tom Dowct) 
HELLO SUMMERTIME-Bobby 

Gotdiboro (UrtKed Artitti>- 

Cookaway (B. Montfomery/B. 

GoUtboro) 
ROCKET-'Mud (RAK}-Chinnichap/ 

RAK (MUka Chapman/ NIdcy 

CMnn) 

ROCK YOUf) BABY-Georfe McCrae 

(Jay BoyHSovtham (T.K. Prod.) 
JUST FOR YOU-*Glittar Band 

(Bell)-Rocfc ArtJtts (Mike 

LeendH) 
ANNIES SONG-John Denver 

(RCAHATV (MHIon Okun) 
ROCK'N ROU LADY- 

*Showaddywaddv (BelO-Baitoy/ 

DJM (Mike Hurst) 
IT'S ONLY ftOCK AND ROLL- 

•Roi(n( Stone* (RoWng StonesH 

Euei (Gkmmsf Twins) 
BORN WITH A SMILE ON MY 

FACE -■Stephanie Dc Sykct/Rain 

(Bradlayi>-ATV (B. Lang/S. May) 
HANG ON IN THERE BABY-Johnny 

Bnitol (MGM)-Wftmer Bros. 

(Johnny Bristol) 
YOUR BABY AINT YOUR BABY ANY 

MORE-'Paul Da Vinci (Penny 

Fanhlnf)-Ch»nnel (Eddie Seafo/ 

P. Da Vinci) 
BLACK EYED BOYS -'Paper Lace 

(Bus Stop}-lntuna (Mitch 

Murray /Peter Callander) 
QUEEN OF CLUBS-KC. «. the 

Sunshina Band (Jayboy)— 

Southern 
YOU YOU YOU-'Alwin Stardust 

(MagrMt)-Macnel (Peter Shekay) 
TONKiHT-'Rubettes (PoTydor)- 

Pam Scene /ATV (Wayne 

Blckerton) 
RAINBOW-Patars 4. Lea (PMIips)- 

Pedro/Cyril Shane (John Franz) 
CAN'T GET ENOUGH OF YOUR 

LOVE BABE-Barry White (Pye>- 

Schroeder (B. White) 
AMATEUR HOUR-*Sparks (Island)- 

Island (MuH Winwood) 
MISS HIT AND RUN-*Barry Blue 

(Bell)-ATV Music (Barry Blue) 
BUY LOVE-Oiana Ross & The 

Supremes (TamU Motown)— 

Jobete London (Brian Holland/ 

Lamont Dober) 
BAND ON THE RUN-*Paul 

McCartney I. Wnts (Apple)- 

hlcCartney/ATV (Paul McCartney) 
ANOTHER SATURDAY NIGHT- "Cat 

Stevens (Islan(f)-KaKS Musk 

(Cat Stevens) 
ROCK ME GENTLY-Andy Kim 

(Caprtol)-lntarsong (Andy Kim) 
IT'S ALL UP TO YOU-*Jim CapaMi 

(Island)— Freedom Songs (Jim 

Capakk) 
KIS5IN- IN THE BACK ROW- 

Drifters (Bel>-MacauUy/ 

Cookaiway (Macautay/Graenaway) 

YOUNG GIRL-Gary Puchatt & The 

Unkin Gap (CBS)-Dkk James 
SHE-Charlas Aznavour (Barclay)— 

Stend^ (Barclay) 
SUNDOWN -Gordon Lifhtfoot 

(Reprise)-Arv Music (Lenny 

Waronktf) 
PLEASE PLEASE ME-Oavid Casskly 

(BdO-OJM (DavU Cassidy/Barry 

Akisworth) 
MACHINE GUN -Commodores 

(Tamte Motown)— Jobete London 

(James Carmichael) 
SMOKE GETS IN YOUR EYES- 

■ Bryan Ferry (l«land)-Cha|)pell 

(Bryan Ferry /John Punter) 

STOP LOOK LISTEN-Oiana Ross/ 
Marvin 0*y« (T>mla Molown}- 
Carlin (Hat Davis) 

MAKING LOVE-Roberta Flack 

(Atlantic)-Tritten (Roberte Flack) 

BANANA ROCK-'WomMes (CBS)- 
Batt Songs (Mite Batt) 

THIS IS THE STORY OF MY UFE 
(BABY)-*Wlzzard (Warner 
Bros.}-Roy Wood/Cartin (Roy 
Wood) 

A WOMAN'S PLACE- 'Gilbert 

O'Sulivan (MAM)-MAM (Gordon 
MIUs) 

WINDOW SHOPPING -R. Deen 
Taytar (Polydor)-Jobete London 
(R. Daan Taylor) 

SHE'S A WINNER -Intruders 
(PhilJdelphla)-Gainble-Huff 
(Gembte-Huff) 



ITALY 



(Courier of Gemtano Ruscitto) 
SINGLES 

This 
Woik 

1 E TU. . .-Oaudlo Bactionj (RCA) 

2 PtCCOLA E FRAGILE-Orupi (Rkordi) 

3 BUGIAROI NOI-Umberto Batsamo 

(Phonogram) 

4 SOLEADO-DanHe Santacrui EneemMa 

(EMI) 

5 PIU- CI PCHSO-Gianni Beka (CGD/MM) 

6 NCSSUMO MAI-Marteb (CGO/MM) 

7 COME UN PIERROT-Patty Pravo (RCA) 

8 ALTRIMENTI CI ARRABBIAMO-Ottver 

Ontons (RCA) 

9 TSOP-MFSa (PMIadaipMa tntamatkmal/ 

MM) 

10 INNAHOftATA-l Cuglnl Dt Campagna 

(Pul/Fonit/Cetra) 

11 ANIMA MIA-I Cugini Di Campagna (PuH/ 

FonH/C«tra) 



MEXICO 

(Courtesy of OrtU) 
SINGLES 

This 
Week 

1 COMO SUFRO-Los Baby's (Peerlest) 

2 ESPCJISMO-Juanalto (Epk) 

3 THE ENTERTAINER- Marvin Hamiisch 

4 FEUZ CUMPl£ANOS QUERIDA-Nelson 

Ned (Gamma) 

5 PCROONAME-EtlreNlta (Raff) 

6 PCROONAME PGR SER COMO SOY-Pattto 

Ortega (Orteon) 

7 AMADA AMANTE -Roberto Carlos (CBS) 

8 CRUZ D£ OLVIDO-Los Toppers (Orfaon) 

9 ME MUERO POR ESTAR CONTIGO- 

Sitvana Di Lorenzo (RCA) 
10 POR QUE NO FUl TU AMIGO-Los Astros 
(CBS) 



NEW ZEALAND 

(Courtesy of N.Z.B.C.) 
SINGLES 

This 
Weeli 

1 THE NIGHT CHICAGO OIED-Paper Lace 

2 BAND ON THE RUN-Paul McCartney 4 

Wings 

3 SUGAR BABY LOVE-Rubettes 

4 TUBULAR BELLS-Mika OMfield 

5 SUNDOWN-Gordon Ughtfoot 

6 YOU MAKE ME FEEL BRAND NEW- 

Styltstict 

7 WATERLOO-Abba 

8 ROCK THE BOAT-Hues Corporation 

9 ROCK YOUR BABY-George McCrae 

10 NEAREST THING TO HEAVEN-Bunny 

Wafteo 

1 1 THE STREAK-Ray Stevens 

12 HALF A MILUON MILES FROM HOME- 

Albert Hammond 

13 THE LOTUS EATERS-Stravos Xarh^s 

14 YOU KEEP ME HANGING ON-Ctifl Rkhard 

15 BANGING MAN-Slade 



SOUTH AFRICA 

(Courtesy of Radio Springbok) 
SINGLES 

This 
Week 

1 SUNOOWN-Gordon Ughtfoot (Reprisc)- 

(Laetrec) 

2 BAND ON THE RUN-Paul McCartney & 

Wings (Parlophone)-{MPA Laetrec) 

3 MA (He's Making Ey«t At M«)-Lana 

Zavaroni (RTC)-(MPA/Lae1rec) 

4 WATERLOO-Abba (Sunshlne)-(Br«akaw8y) 

5 SUGAR BABY LOVE-Rubettes (Polydor)- 

(Lertree) 

6 LOfIG LEGGED WOMAN DRESSED IN 

BLACK-Mungo Jerry (PYE)- 
(Breakaway) 

7 TCHtP TCHIP-Dan Hill (RPM>-(EMI/ 

Brigadiars) 

8 THERE WONT BE ANYMORE -Charlie Rich 

(RCA)-(Chartes Rich) 

9 THE AIR THAT I BREATHE-Hollies 

(Po<ydor)-(MPA) 
10 LET EM ROU IT-Paul McCartney L Wings 
(Parlophona)-(MPA/ Laetrec) 



SPAIN 

(Courtesy ol "Gran Mustcal") 
SINGUS 

This 
Week 

1 TOMAME-Mocededes (Zafiro) 

2 TS0P-MFS6 (CBS) 

3 LOVE'S THEME-Love Uniimitad Orchestra 

(Movleplay) 

4 AYUDADME-Camik) Sasto (Ark>(a)- 

(Arabella/ Southern) 

5 POR EL AMOR DE UNA MUJER-Danny 

Oeniel (Poly dor )-(Fontena) 

6 LET EM GET TO KNOW YOU-Paul Anka 

(Hispavoi) 

7 VOLVER-Serglo k Estibaliz (Zafiro) 

8 ACALORADO-Los Diabtos (EMI)-(EGO) 

9 LA FIESTA DE BLAS-Formute V (Philips F) 
10 NO SE. NO SE-Rumba Tres (BeHer)- 

(Armonko) 



HANDSHAKE CONTRACTS 

Indian Music Spurs Couple 
To Record Unique Catalog 



55 



LOS ANGELES-Whai's a nice 
young Jewish boy and his full- 
blooded Indian wife Ida doing as 
they roll into the city after a 1.000- 
mile trek across the windblown, 
dusty desert in a dirty GMC van 
filled with microphones and LPs? 

Tony Isaacs and his Ida are in Los 
Angeles to sell records. They operate 
Indian House in Taos, N.M., but 
most of their time they spend out in 
the wilderness recording the songs 
and chants of red Americans of a 
dozen tribes. 

It's not easy work. 

Ida Isaacs is a Taos Pueblo 
woman who attended the University 
of New Mexico and married Isaacs 
in 1965. Her tribal name is "Song 
Flower." 

Bom of British parents in Los An- 
geles, Tony attained Eagle rank in 
the Boy Scouts and through his 
membership became entranced with 
Indian culture. When he was 14 he 
scoured the city before he found a 
supply of scratched 78 rpm shellac 
disks featuring Indian performers. 

"All through Pomona College and 
UCLA." he says, "I concentrated on 
Indians. **Ai 16 I had attended the 
annual Inter-Tribal Ceremonial 
Festival at Gallup. N.M. From that 
time on I knew my life would re- 
volve around the Indian." 

From the Isaacs van he displays 
his Swiss-made Nagra recorder, his 
collection of mikes and samples of 
the albums he and Ida market. A few 
are sold in Europe. South America 
and Australia, but they've never had 
an order from the Orient. 

Tony later spent time in Okla- 
homa with the Kiowas. It was there 
that he started recording Indians out 
in the open, away from a studio, on 
an old Grundig tape recorder. 

Eventually he found his way to 
Taos, and to Ida. 

Tony and Ida issued their first LP 
in 1966. It was titled 'Round Dance 
Songs Of Taos Pueblo." social music 
performed by Mrs. Isaacs' fellow 
tribesmen. Through trading posts 
and by mail orders, they have moved 
about 10.000 copies without help 
from distributors. 

'"We wholesale our LP.s. our cas- 



settes and our 8-track tapes for S3.60 
each." says Isaacs. "Most of our buy- 
ers arc Indians. But if we expect to 
sell to the 140.000 Navajos over in 
Arizona then we must offer them 
Navajo material. 

"There arc." Mrs. Isaacs says, 
"only 600.000 Indians in all the U.S. 
There are about 200 tribes and at 
least too distinct languages. Each 
tribe has its own music and dances 
and customs." 

The Isaacs partnership has re- 
corded tribes in California as well as 
New Mexico. Arizona and Okla- 
homa. The first LP on their new 
Redpaih label is about to be issued. 

"Redpath is my baby," says Mrs. 
Isaacs. "It emphasizes young Indian 
singers and their songs more than 
the Indian House label. Tony and I 
drove all the way up to Lame Dear. 
Mont., to tape the Northern Chey- 
enne tribe and its war dances." 

Most Indian record buyers play 
their LPs on battery-operated turn- 
tables. Few enjoy electricity. Hun- 
dreds of famihes in their hogansand 
small houses on reserves and reser- 
vations still enjoy hand-wound 
19205-slyle Victrola sets, which play 
only 78 rpm shellacs. 

Tony and Ida have no AFM trust 
fund fees to pay. None of their artists 
is a union member. 

A handshake binds their agree- 
ment to record. The two Isaacs keep 
scrupulous books in their small of- 
fice in Taos so that accurate royalty 
payments can be made twice an- 
nually. 

"All Indians guard their religious 
songs and services cautiously." says 
Isaacs. "It was a long time before we 
became friendly enough to record 
them." 

Some of Indian House's sales are 
to teachers and librarians. "But," 
says Tony, "it's the Indians them- 
selves who provide us with a market. 
They are like everyone else. They 
love music. The younger crowd pre- 
fers Ellon John. Neil Diamond and 
David Bowie but the older gener- 
ation is entertained by radio and 
records of music cUxser to home, to 
their lives and immediate environ- 
ment." 



Kicking Mule Goes to Rome 
For Its Odd Guitar Disks 



SAN FRANCISCO-Kicking 
Mule Records -mainly a blues and 
ragtime guitar label -following an 
initial six LP release, will issue four 
more records within the next few 
months. 

Ed Dcnson runs Kicking Mule 
from Berkeley with Stefan Gross- 
man, a guitarist in Europe who does 
most of the producing and recording 
at a small studio in Rome. Gross- 
man, who tours often in Europe, is 
constantly finding new guitarists to 
work with. "I would not have ex- 
pected," says Denson. "to find Rome 
serving as a center for American folk 
music." 

The line is being paced by a 1962 
recording of the Rev. Gary Davis in 
concert at Swarthmore College in 
Pennsylvania "Children Of Zion" 
and Grossman's album. "How To 
Play Blues Guitar." which comes 
with an instruction book showing 
the music in tablature. It was origi- 
nally released by Elektra many years 
ago but then withdrawn from the 
market. 

There are several other albums in 
the line by Davis and Grossman, but 
the new albums will feature players 
Grossman has discovered across the 
waters. "We're not really a blues la- 
bel." says Denson. "What we're into 
more now is a lot of tricky finger- 
picking and ragtime guitar." 



Among those they've found are 
Tom Paley, Dave Evans, a duo from 
Brussels named Deilef and Finger, 
and a Dutch fellow named Leo 
Wynkamp. 

The label is distributed in Eurof>e 
by Sonet of Scandinavia; the Ameri- 
can side of the operation was, in- 
deed, set up with the advances from 
Sonet. There is independent distri- 
bution in Seattle. San Francisco, 
Denver, Washington. D.C., New 
England and New York. 

Denson aLso plans to rely heavily 
on mailorder, from which he has de- 
rived about half his American orders 

so far. 

LPs start at $6 for one record and 
go up to $40 for 10 records. A typical 
order Denson says will be for four 
records at $19. 

Drewes Retiring 

CINCINNATI-Stan Drewes. 
owner of the Song Shop, for many 
years the city's leading retail record 
and sheet music outlet, is retiring 
and has sold his interest in the busi- 
ness to his partners. Ken Kallic and 
Joe Rubin. The shop, located in 
downtown Cincinnati, was opened 
as part of a chain owned by a group 
headed by Irving Beriin nearly 50 
years ago. 

Cl ; aterial 
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HOTKX) 



TITLE-Artist 

(Producefl Wi>t>r, LittsI & Nunibtr {DillrlbuHBC Utel) 

(You're) HAVING MY BABY-m m. . 

(Hiti turn. f~ lUb. Unittd Atnb 4M HU 

I SHOT THE SHERIFF-Cnc a«M 

(I. nam4). Il Hlrtti. RSO 409 (AHMtic) HMI 

TELL ME SOMETHING GOOD-11.1. . 

> IM Una htiiil. S. ■Iii4if, UC inU SCC 

ROCK ME GENTIY-M, m 

(Ml Kim). A. Kim. C^frtol iSK t-3 

I'M LEAVING IT ALL UP 

TO YOU-Dmut M IfarN QuMnd 

(■*• Cat). D. Hani. 0. Imt Ju KOI K73S HM 

CAN'T Gr ENOUGH OF 
YOUR LOVE, BABE-t»„ dm. 

lltrn WMt). 1. milt. 20th CMiturr IIK CP! 

NOTHING FROM NOTHING-ui, rmim 

(m Pmtn). a. PrtsiM, B Fitfiir. UM I6U THK 

THE NIGHT CHICAGO DIED-p.,. ia<. . 

(M. Mwily. P. UkiMar), M. Hwtai. P. Cjlltiidar, Harcurr 7}W 
(TlMMiriM) B-3 

YOU AND ME AGAINST THE WORLD-m. m<, 

Om CjlalMD). p. Hilliam, K. iteclm. CJoituI 3097 TMK 

THEN CAME YOU-Owmii HwmU M Spmnen 

(Tken MF). S. Minlillt. P. Pi|h. KttMtk 3021 BB 

FEEL LIKE MAKIN' LOVE-im.,u fi.,> . 

Obtorli nick). L HcOwieta. AtlintK ]0» HiW 

HANG ON IN THERE BABY-im.., >iim 

(Wmni BfilM). J- BrisM. HCH 1471S S6C 

CUP FOR THE WOLFMAN-c«» n. 

(1. IbdUfdnn), ainMiintv NiltKt. HMl«r RCA 0324 CHA 

VflLD THING-F., 

W Hntl. C Into. Cl Ina ISOM (lUbMicI BB 

YOU HAVEN7 DONE NOTHIN'-si.m im« 

(Stm NMdtf). S- NMidH. Ta«l4 M2U <Matowi) SGC 
RUB IT IN-idiT -Cinh" ClMock 

non QiiiKir), L MirtiiM jr.. AiC 11437 SGC 

irS ONLY ROCK 'N ROLL-Hii« smo 

(HimiMf Tmu). M. Iitrf. K. IbcklFd. 

Mine Stawi 19301 (Altoilk) NBH 

mLDWOOD WEED-II.SUIM 

(M CcfnAiMd I Lata). D. BoMun. ). SUHwd. HCM 14737 HAN 

I HONESTLY LOVE YOU-Oi» >mi>.i.m 

(Ma Final). P. Mm. I. tm. WA 402K TIM 

BEACH BABY-Fiid aa> 

a. CartM). t. Cailff. Sliahai»aaft. UK 49022 (iM*>rt) SfiC 

LETS PUT IT ALL TOGETHER-s<,i.«.. 

(M«a I Unp). Hi>|» Li»rfia«ia. D. Ntni, Ana 4S40 B-3 

SWEET HOME ALABAMA-i^rt skmx 

OB >a«at). Kmi Baaatitaa ZaM. HCA 4«29t MM 

WHO DO YOU THINK 

YOU ARE -to DaiuWiaa Ana Tha HcfMaO) 

(Slan Baiti Fat CMica PrndaclM). C Scatt B. 0|«t. AiC 1200fi B-3 

FREE MAN IN PARIS-ia. mithao 

Dm Hathal. hmn Lawr). ). HitcMI Aaataa 11041 WBM 

PLEASE COME TO BOSTON-om Latoia. 

0. CnMitiaW. 0 lasn. Epi 11119 MCA 

DON'T CHANGE HORSES (In The Middle 

Of The StFejm)-Ta.ai of Pa»i 

aami Of PMar). I. iWmM. J. FBatiaa. Naraaf Bias. 712« SCC 

ANOTHER SATURDAY NKHT-ca. aa-aa 

(Gal aaiaaa). S. CaaOa. AtM 1102 $6C 

$IDESHOW-B<..»«<. 

(Barain Hans). B U. «. BanKI. Mas OKI SM 

I LOVE MY FRtEND-a»« awi 

mH Uan*). B. StanV. *. KMiaa. Epk Htm (Cataka) SCC 

EARACHE MY EYE FEATURING 

ALICE BOWIE-Oaaak A 0*1 

(Lla A«ai). T Chaat B. liana. C Ddonaa. 00a <tl02 (AU) SCC 

KEEP ON SMIUN'-hi miia 

dm (laWl. Hall. Hal. Mnch. AnflMar. Baaa, 

Caaricarn 0043 (Waraai ttM.} MM 

CANT GH ENOUGH-Bad ca^at 

(Bad Caaaaai). H. t*la. Smm Saa| 70019 
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NEVER MY LOVE-Bta Ma 

(Bam PMan). B. AMni. B. AMrai. C«W 1931 
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TITLE-Artist 

{ProdiKv) Hrilar. LiM 1 NimMi (Oiniihillatl>M) 

WATERLOO-AM» 



YOU LITFLE TRUSTMAKER-inaTrx, 

(Bail lactasa), cm. laclnal. BCA 10022 SCC 

ONE HELL OF A WOMAN-nac 

(Kck Hill). M. Dam. H. llmi. Cilanibii 4H04 SGC 

SUGAR BABY LOVE-ix i.a.n. 

(Waiaa Oickaflanl. H- Btckailaa, Haddinilaii. PaliOer 19009 
SHININ' ON-band Fu.k 

aaOd landria), M. Fimai, D. Biawi. Ciailal 3917 HAH 

STEPPIN' OUT (Gonna Boogie 

TOnight)-T«n| OrlinOa A Dim 

(Nadiass. Ilaoall). I- lemaa, L Bran. 6*11 49001 HM 

STOP AND SMELL THE ROSES-Hac Da.i> 

(Sail Klia), H. Daail. D. Savirinaa. Calamfeia 3-10011 SGC 

TAKING CARE OF BUSINESS-aacma.. OaaXA. 

la). a Badinua. Hmiiri 73497 



SGC 
CHA 



DONT LET THE SUN GO DOWN ON ME-ei 

(Gas OadBsaa). E. kahn. B. TaapM. MCA 40299 
RINGS-laka 

(P. Caiahard). A Harve). L Raam. h| Trie IVM (Allaatitl 

DO IT BABY-ibada. 

(F. Panaa), F. Panan. C Tiriaa. Taati 94241 IHataM) 

SKIN TIGHT-ok. pta,.n 

(Okie Plaranl. I- Mllian. C Stadwili. L Banaa*. U hntt, 
B. HaMlalinMak. H Pwiu. Ucrcun 73609 {nwnafram) 

I SAW A MAN AND HE DANCED 
WITH HIS WIFE-Oar 

(9nvH GanaH). I. Durnll, HU 40273 

RIVER'S RISIN'-Edfa. mail, 

(Rxk Demaitr). D. Hariaian. Epic 11143 (CakamMl) 

TIME FOR LIVIN'-sn a tk. f..*, »a» 

(SJ| Sleaa). S. SIraatd. E*lc 11140 (Calaaiku) 
RADAR LOVE-Caklia Eanlai 

(GaMaa Ejniat fn* HaaiMi). fi. Kaaimias. 0 Hai. HCA 40202 Q 

SURE AS I'M SiniNG HERE-or.. >«>( 

Omm laaMC). I. Hialt. DuiM 19001 i 

CALL ON ME-Okai. 

(laaiaa WNaa Gaefoe), L Laachaaaa. Calanto 460U HA 

IT COULD HAVE BEEN ME-b.i la 

(9. lialta. a. BiickiK!). C. Sktoai. H. Ua|d. WH 7034 HA 
SURFIN' U.SA-taKk Ba,. 

m I'M). C. Bam. CapM 3924 SC 

TELL HER LOVE HAS FELT 

THE NEED-EdOn <i«ln<b 
(Fraak miaa. Laawd Castaa). L Castaa. 

R. NaAaliakd. Tiada 94249 (Hatawa) SG 

MIDNIGHT FLOWER-Fa. ia<d 

(9la*a Bam. Oaaaa LjaiiOail. Bnan Paltaf), 

H laatia*. B. Danac. DatfilB 19009 SG 

PAPA DONT TAKE NO MESS PART l-ia.«On.a 

Omu OncM). 1. BraM, F. 9nki. I UmU, Patydat 14299 

JAZZMAN-oai. b, 

(lau Adier). L Kkit D Palawr. 00a 60101 (AAM) SG 

ANNIE'S SONG-M. oa... . 

mm Um\ I. DiMf. BCA B299 Ml 

HAPPINESS IS JUST AROUND 

THE BEND-Haia biiraOiaal 

(SiAnntar. 9inHMa«H. GaaOinf). B. Aaiai, BCA 0309 B 

ROCK AND ROU HEAVEN-lta IB,Maa«. Ma.. 
' daaaii IliaOirt Bria* Padai), I. n iiiaaw. A. O'Bai. 
Haaaa TOM (CaaM) BMI 

KUNG FU-cart. ibiMd 

(Carlis Mafliald). C Maifiald. Cartoa 1999 (BaddjA) Wl 

DOOR TO YOUR HEART-b...«« 

aaai Hadac). F. Hailat. Cadal 9704 (Oiata/laaui) SG 

THE BITCH IS BACK-Eiia. jata 

(te PaOoaw). L iaOa. 0 Faapai. kiCA 40297 

ONE DAY AT A TIME-mh. 9aim 

(Omm 9«Bafl. IBJ. tNBia, K. R " 



FALUN' IN L0VE-9..lk... Hllk.«. Fam laaO 
(KclwO PaOriai). B. Facai, Ha/lm 49201 

TIN MAN— AaHTici 

Smv >to«a). BaaMl. Hxaac ina. 2B39 

UVE IT UP PART l-lamtcal. 
Orisp BnaJ, H kdav. It lito. kl. Maa, a Mai. L 

Mn, T-M USA r ' - ' 
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*ChQrt Bound 

JAMES OEAN-Eagles (Asylum 4S202) 
DON'T LET ME DOWN-Hofllcs 

(Epic 8-50029) 
HONEV, HONEY-Abtia (Atlantic 45-3209) 
SEE TOP SINGLE PICKS REVIEWS, page 50 



TITLE-Artist 

(Producar) Ikfritar, Laltdl B Nambtr (DistrfbuHnf Uhtl) 

ROCK YOUR BABY-Saaoi iiccn. 

(Haici Kaiaa Caiar. Ricliacd Finck). H «. Caaay. It flacK IB IBOI SCC 

ROCK THE BOAT — Th* Haei Caipwaliaa • 

(Ma FlaiaU. ». mmu. BCA 0232 WM 

RIXXI, DONT LOSE THAT NUMBER-sw, d.. 

(Cari laU). H. Bacfcar. D. Fipa. ABC 12014 B-3 
EYES OF SILVER-Daatia Braftan 

a TaaiplMianX T. Manlaa. Waraar Brai. 7132 MM 

WOMBLING SUMMER PARTY-ni 

(MAa Bait), II. Ban. Cahwbu 3 10013 

LOVE ME FOR A REASON-n. o 

(khbt Cart). ). Bratal. H. Dfa«n. Ir.. D laaeL Ir.. MCH 14740 SI 

YOU CANT BE A BEACON (If Your Lifht Don't 

Shine)— Dmiu Faria 

(Stan Ufi>). H Cowcf. UC/Dsl I7S0( Hi 

KINGS OF THE PARTY- suim 

(D. Ikfia. E. SImnt). Bi| Tttc ItSOl 

AIN7 NOTHING LIKE THE REAL 

THING- Mlu rfinUIn 

(Jtrri Nttttr. Aril Mttdm. btllu FiMiklifiJ, N Adttprd. V. Sbiiimm. 
MMk 4S^J2«t SI 

GKE IT TO THE PEOPLE-MtntMu. 

(Otmii UMktrt, Iran ftdtr). D. Umbert. B. HBtt. 
ttMn 7004 (CapM) 

CAREFREE HIGHWAY-Cr^n L«htf«o( 

(LnoT Harafittt). a LjcMtnt. Otpnu IPS 1309 M 

CITY IN THE SKY-stipi« sii«.r. 

(H Bd). C OulMn. S. Cktimtn. 0. KMn. Stii Olli 



UP FOR THE DOWN STROKE-i^num^ih 

{CM(|t amtm). C OwtM, N. Mlin. C- Haiim, B. MMtll, 
CnaMiMU 9D13, (Winwr tin.) 

STRAIGHT SHOOTIN' W0MAN-9<.„.a.aii 

(StapfamaH). 1. Edaiaataa. Maaii 60301 (Epic) 

MY THANG-i«. an.. 

(laam Onaa). 1. kawn. Palfdw 14244 

YOU GOT TO BE THE ONE-ci»ihi. 

(EufaiN Bacard, 9ona| Sawlan), L Becard. H. AntnKlda, 
kwiMKi 99914 

HIGHER PLANE-taal a Ika Caaa 



(Kaal I na CaaoJ. 1 Odl. Kaal 1 nalai). Da-Ua 1902 P.I.P.) 

DONT KNOCK MY LOVE-d.... b«> a u,.. c. 

OL Dam), H. PKkitt 6. Shapae. Hafawi 1290 

HONEY H0NEY-9.H d,... 

Olaa Backaf. Gairi 9liufi Fat OialKa PraO.). B. Aadai 
1 AnOanen. a llfaaaat. ABC Dwihdl 12000 

BLOOD IS THICKER THAN WATER-i 

(Fiaak TMiaali. Ma Daaia). P. laOaa, t FiHh. Baibari 2001 (Ckalaaa) 

ON AND ON-GlaO|t KaliM A TIM P)#l • 
(Cartif HailiaU). C IAa|1iaM. OaOdak 423 

THE AIR THAT I BREATHE-rka Haii« • 

(A BkkaiOi. Tka MOm). A HaanaaO. H. HanlnaO. Ep« III06 

UFE IS A ROCK (But Tbt Radio 
Rolled Me-B.ia. 



I'M A RAMBLIN' MAN-nanaa haaa, 

(Vhltii li—Bi P s far PMmnilM). I. P»mbm|Im. HCA IMlf 

MACHINE GUN-Th. 

fl. ». 



MOST UKELY YOU GO YOUR WAY 
(And I'll Go Mine)-tat oiM/ita tmi 

m UM). t Dilaad. bfm 1I0A3 

DO IT FLUID-oi«k»i* 

(L man. 0. Bill. FMaai 729 

KALIMBA STORY-E>n>. iw t Ft. 

0. Wmrt. H. RUa). H. Hliita. V. NMa. C ilawOi a 400701 

MOONLIGHT SPECIAL-Ba, 9m. 

9tj 9taaa«i Fw Afeak PiaOackMt). A 9lavaai Banaki 6*4 

(OMia/MMi) 

AINT NO LOVE IN THE HEART 

OF THE Cirr-BaAk, Bkaad 

(9(a«a tmnl M. Prica. D. HaM. DaafeM 1S003 

PUT OUT THE LI6HT-to ccka. 

Ifm Pma). D. Ilaan. AU 1999 



YOU MAKE ME FEEL BRAND NEW-n. gnwk. • 

(nm BH). T 64A. L CiiaA. Aaca 4034 BC 

TRAVELIN' PRAYER-io, mi 

{kWoal Stawt). I. lad. CbAmAu 3010019 CM 



STAR PCRFORBAER: Start arc awarded on tlie Hot 100 chart basod on tho foltowing upavard movomont. 1-10 Strong incrosM In »alM / 11-20 Upward movement oF 4 petitions / 21-30 Upward movement of C 
piMHlont / 31-40 Upward movement of S positions / 41-100 Upward movement of 10 positions, o Recording Industry Association Of America seal of certification as 'million seller" (Seal indicated by bullet.) 

Shaal music suppliari ara continad to piaiM/vccal ihaat mulic copias and do f>i>l purport to rapratait miiad publication! distribution. ALF:- Alfred PublithiniCp .6 64 - Balaiin Milti: BB 8i| Balli: B 3 Big Tliraa Pub.: CHA = Chappall Mulic; CPI CiminoPub.: 
CRIT -Criterion tOuiicCorp.: FMC - Frank Music Corp.: HAN = Hansen Pub,; kdCA= MCA lAUSIC: PSP = Paer Southern Pub.: PLY - Plymouth Music. SGC - Screen Gems/Columbia: IMK - Triangle Music/Kana: tFFBM = Warner Bros. Music. 



HOTKX) A-Z-(Pkibfa(wr-LjcMSM) '^r - 



Airi 1 No Liw» in Tnt Ho»f1 « Th* 
Ot> (AMrKjn BurkMcMml. 
ASCAP) 

Am I NcBtHfw litt* J>m n«*l Thona 
(JobBk. ASCAn 'O 

Itm Mr T>iM I BrMth* (tJOdWS 

Robvn ASCAP) n 

Aimaa i Sdv^f (Otmy Lan« ASCAP) H 

BMI) 27 

B—cfi Btb, (M*^M*y BM] . 20 
BtoM ll ThacMr Tftwi Watw 

(PMmM'Convnon Gcnd. SM.' 

MB fa iiR^ i , Coral Ruck. ASCAPl 
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Ifwaf i Rejin' (SAtrtr Stead. BMi) 
Roc* And Roll Haaian (Itpal*' 
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Rtcki. BMI) 
WaMrtoe(C 



53 WtW Do Vou Tnitik Vou An 
(Amartcan Dxam/Bafatta, 

22 ASCAP) _ J 
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A reflection of National Sales and programming activity by selected dealers, one-stops and radio stations as compiled by the Charts Department of Billboard. 
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Announcing a most unique debut album. 
Recorded in '67... never before released in 
America. "From Genesis To Revelaiion'.' ps643 
n London Records. 

Its time is now. 
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StOt«* bv lh« Mu»ic Popularity 
Chan Oepartment and the 
Record Marker Research De- 
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availatue and optional to an 
manufacturer* (Seal indicated 
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Uoiteil Artists UA lA 3I« 1 
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AND THE SUPREMES 

Anthology 

Malpwi M8 79tU3 

75 69 12 LEON RUSSELL 

Slop All That Jai2 

Shelltr SH 2108 |MCA| 

.f - 1 BARRY WHITE 

; ' Can't Get Enough 

201h .ni.ri 1444 



iil 

C 9 



5 0 e J 



79j 71 27 

M a' 27 

11 76 26 

12 71 78 

13 U 21 



RIGHTEOUS BROTHERS 

Give It To The People 

Hawn SI 9201 <! ■ ■ 

DIANA ROSS 

Live At Caesar's Palace 

M:ttMnM68«lSI 

MAIN INGREDIENT 

Euphrates River 
w> API 10336 

TOWE* OF POWER 

Back To Oakland 

Wvner Bras BS 2743 



UI ta 



13 11 51 



9S 

it 

it 



Ml 1 107 

102 97 10 

103 94 20 
104114' 3 



105 



117 



11 



THE SPINNERS 
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HirrestSAUS 11163 . ' i 
FRANK 2APPA 

Apostrophe ('} 

DsDHI DS 2176 r ■ r 
GLADYS KNIGHT t THE PIPS 

Imagination 

Bu«a6 BPS 6141 

STEVIE WONDER 

Talking Booh 

Iamb T 319 1 iMntoem 

SEALS I CROFTS 

I AND II 

Mime fros 2WS 2809 

AMERICAN GRAFFITI 

Soundtrack 

HCA2B0OI 

LED ZEPPELIN 

IV 

MlanlK SP 7208 

JESSE COUN YOUNG 

Light Shine 

Warner Bros B6 2 790 

ANNE MURRAY 

Country 

r,.f,hii ST 11374 

HERBIE HANCOCK 

Head Hunters 

Cofcrtbia KC 32731 
WELCOME BACK. MY 
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LADIES AND GENTLEMEN 
EMERSON, LAKE t PALMER 

MantKiHtMC 3 2001298 7 m' 

MARIA MULDAUR 

¥S 21411 

CBOSBY, STILLS. 
NASH t YOUNG 

So far 

Atlmtic SP I8I00 _ 
JOHN DENVER 
Poems. Prayers & Promises 

RCAISPU90 
AUCE COOPER 

Greatest Hits 

Wwnei BrtR W 2803 

CHEECH ( CHONG 

Los Cochinos . 

OdtSP 77019 UM) 1 

RICHARD BETTS 

Highway Call ' 
Cjpritwn CP0:23(Wan«r p-n; i 

BACHMAN TURNER OVERDRIVE 

V SRtI 1 673 1^ ,-i- ) 

aVIN BISHOP 
Lei It now 

i-,i;.„riiiCP0!34 lHaiiif- 60S 

DONALD BYRO 

Street Lady 

am Ncic SM LA 140 f (Unitte Artists) 
BO DONALDSON I 
THE HEYWOODS 

ABC ABCO 824 

OZARK MOUNTAIN 
DAREDEVILS 

AAM SP Ul I 

TONY ORLANDO t DAWN 

New Ragtime Follies < 

Bel B 1130 

JIM CROCE 

You Don't Mess Around 
With Jim 

ABCABCl 766 
10 CC 

Sheet Music 

UK WAS 63107 (lundDn) 



7.M 7.a 
6M LM 

M7 

7.t7 7.W4^ 
LU tM' 



I1.B7 1117 

It a ii a iia 

7.17 717 US 

1*7 7J7 



7.a 7.a 
ut 7.a (.a 




7*7; 7*7 

tn , UI 



UI UI 



^ Movement of 6 positions / 31-40 Upwaril movement of S positions / 41-100 
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Upward movement of 10 positions. * Recording Industry Association Of America seal for sales of I Million dollars at manu- 
and optional to all manufacturers. (Seal indicated by colored dot). 



oopyiiyiuiju material 




Oood^n Country 
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It's filled with "good"couritry tunes,with one dedicated 
to all racing fans/'TRventieth Century Drifter." 
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Steve Morley pholo 

ELP PLATINUM— Mantkore Records artists Emerson, Lake and Palmer dis- 
play platinum record awards for their "Brain Salad Surgery" during a recent 
luncheon at Atlantic Records in New York. Joining together for the occasion 
are, from left to right, fVlario Medlous, president of Manticore; Jerry Green- 
berg, senior vke president and general manager of Atlantic; Keith Emerson; 
Carl Palmer; Stewart Young, manager of ELP; Greg Lake; and Ahmet Erte- 
gun, president of Atlantic, who made the presentation. 



•ON KBCA-FMi 



I Monterey Fest Will Beam 
Stereo to So. California 



LOS ANGKLKS Ihc Mi.nicrcy 
Jazz Festival (Sept. 20-22) will be 
broadcast live and in multiplex 
stereo by KBC'A-FM. this city's 24- 
hour ja/j: votLC. Jim Gosa will pro- 
duce. 

The station had been feeding its 
Southern California listeners precise 
reports after each concert via phone 
for the past two years. 

This year, a number of station 
personalities will participate in half- 
hour shows before and following 
each of the five concerts. 

The station has arranged for two 
highly equalized phonetines and 
will set up its own mikes in front of 
the audience at the Monterey Fair- 
grounds. It plans to patch into the 
stage's sound system and also use its 
own on-stage mikes. 

Last year KEST-AM. a San Fran- 
cisco station, aired the festival in 
mono, which prompted Gosa. a 
seven-year air personality with 
KBCA-FM to suggest to station 
owner Saul Levine the stereo cov- 
erage. 

Gosa will provide any fill-in com- 
ments between sets. He arranged 

WB, Casablanca 
Break It Off 

LOS ANGELES-Casablanca 
Records, Neil Bogart's label, is no 
longer being distributed by Warner 
Bros. Bogart. former president of 
Buddah, will lake Casablanca into 
independent distribution. 

No reason for the termination was 
given in the joint announcement by 
WB and Casablanca. Warner will 
continue shipping current Casa- 
blanca product until Bogart sets his 
new pressing and distribution line- 
up. 

Casablanca artists include Parlia- 
ment, the Hudson Brothers. T-Rex 
and Kiss. The label was set up with 
WB funding earlier this year. 

Pickwick Will Sell 
G.M. Jazz Records 

WOODBURY. N.Y. -Pickwick 
International will distribute Groove 
Merchant Records under a long- 
term agreement. Groove Merchant 
is best-known for its recordings of 
drummer Buddy Rich, singer Car- 
men McRae, organists Jimmy 
McGriff and Groove Holmes, and 
pianist Chick Corea. 

The label is planning to record a 
two-album set this month featuring 
Lionel Hampton. Teddy Wilson. 
Zoot Sims and Rich, before they em- 
bark on a European tour. 



coverage with the festival's director 
Jimmy Lyons and with the musi- 
cian's union. 

KBCA-FM will give the festival a 
cash donation towards its scholar- 
ship fund in return for landing 
broadcasting rights. 

Three sponsors have been lined 
up: the Wherchouse. Yamaha Pi- 
an(» and Yamaha's new audio com- 
ponents line. Their messages will be 
aired during set changes. 

Sue Philly Firm 
For $3 Million 

PHILADELPHIA-House of 
Sounds, a wholesale-retail record 
operation based in suburban Darby, 
has been named defendant in a suit 
alleging piracy and asking for dam- 
ages in the amount of S3. 278.750. 
Plaintiffs are Grateful Dead 
Records and Ice Nine Publishing 
Co.. charging that House of Sounds 
and iLs owner. John D. LaMonte, en- 
gaged in a large-scale "pirating" of 
the "Wake of the Flood" record al- 
bum. 

More than 5.000 copies of the 
counterfeit Grateful Dead LP were 
discovered and confiscated in Los 
Angeles. Locally, copies of "Wake of 
the Flood," sticker-priced at a 
cheaper-than-wholesale $1.98. have 
been seen on sale at House of 
Sounds* center-city retail store and 
several other midtown record shops. 




ANTIBOOTLEG AWARD-Manny 
Germaine, left, vice president of 
U.S. Record Corp.. Somerset, 
Mass., receives the antiboottegger 
award from Ruby Zeldman, owner 
of Rhody Records, Providence, R.I., 
for his efforts to rid New England of 
bootleg tapes. The presentation 
was made at the annual New Eng- 
land Record and Tape Distributors 
and Sub- Distributors Convention in 
RehotMth. Mass., hosted by Zeld- 
man. 



The Moody Blues, one of world's most consistently 
successful groups of the past six years, have broken up. 
Members, most of who were together for 10 years, could 
no longer create new songs and are junking two attempts 
at new albums. Each Moody now has his own solo proj- 
ect going, starting with drummer Graeme KdgeV single, 
"We Like To Do It." 

Joe Smith, Warner Bros, president, laughed off Lon- 
don rumors that he and WB chairman Mo Ostin were 
supposed splitting from Warner lo start their own new- 
Anglo-American label. Says Joe. "On the contrary. Mo 
and I are currently negotiating lo extend our Warner 
contracts. 

A gold-record artist didn't have his jusi-compleied LP 
showcased at his label's summer convention because t>f a 
wild shouting match with the label president. 

A major label West Coast chief is due to exit at con- 
tract expiration this month: 

Des Brown is leaving Warner Bros, in London lo start 
a new Anglo-American label with Don Arden. He will 
work out of Los Angeles and has already signed some 

acts Benny Goodman returns to Carnegie Hall Friday 

( 13) for a special concert . . . Howard Stein will present 
the Jackson Son their first South American tour Friday 
and Saturday (13-14). 

Polydor president Gil Bellran will address the music 
and performing arts lodge of Bnai Brith's New York 
chapter Monday (9). . . . British rock singer Arthur 
Brown has been signed for a part in Ken Ruvsell's movie 
"Tommy." . . .Steve Brodie, president of Masters Releas- 
ing Inc.. which includes Thunderbird Records, has 
opened new headquarters in Hackensack. N.J. 

Private Sttx:k. Larry Ullal's newly formed label, has its 
first product on the market with the single "Touch Too 

Much" by Arrows Diana Mareovllz will tour the F.ast 

with the National Lampwn road show . . . European 
tours slated for both Herbie Hancock and Johnny 
Mathis this fall. 

Mark Dodson, 22, student at New York's Juilliard 
School of Music, wins the Fourth Annual Henry Man- 
cini Scholarship for Composition. . . . Columbia artist 
Loudon Wainwright III will appear on .several episodes 
of the television show "Mash" this coming season. 
Wainwright has written several songs cxpres.sly for the 
"Mash" epistxlcs. 

UA artist Don Mclean performed aboard the Siaten 
Island Ferry in New York Saturday (31), as part of a 
concert benefitting the Staten Lsland Council on the Aru 
and the Hudson River Sloop Restoration. . . . Monti 
Rock back as Disco-Tex. 

Elton John is now the undisputed Southern California 
box office champ as his original three Forum dates have 
now expanded to four. Forum sellouts Oct. 3-6 followed 
the next two evenings by sellouts at Long Beach Audito- 
rium and San Diego. 



Herb Alpert returns to TV after five years with an Oct. 

1 3 special Tony Oriando & Dawn open new Brooklyn 

Copa after having closed original Broadway Copaca- 
bana in 1972. 

Hollywtxxl Bowl summer symphony set all-time 
grosses of SI31,346 with 31.250 attendance at a pair of 
Tchaikovsky spectaculars. . . . BufTy Si. Marie played 
Chippewa Indian benefit in Wisconsin. 

Rare Ejirth reorganized with three new members, as 
Jerry La Croix exits Blood. Sweat & Tears to sing lead. 

. . . Al Green got key to the city, in Jackson, Miss Billy 

Fckslinc playing Denver benefit for United Negro Col- 
lege Fund. 

(jlcn Campbell gcLs his first movie-for-TV "Everybody 
Loves Uncle Jack." . . . Johnny Rodriguez makes his act- 
ing debut on "Adam 12" police TV scries. . . . Another 
country star. Connie Van Dyke, starring in two feature 
films. Her leading men are Burt Reynold*^ and Joe Don 
Baker. 

David Forest's Fun Produclitms had the biggest con- 
cert weekend yet with $92,258 for a Long Beach all-star 
show with Z.Z. Top, Elvln Bishop and Brownsville Sta- 
tion. . . . Jerry Fuller's fullness and La/y Libra Music to 
be sub-published through most of Latin America by 
CBS International. 

Gloria Lynne smgmg main theme for sci-fi film "The 
Kirlian Force." . . . Commander Cody played to 50.000 al 
Central Park free concert. 

Yes replaced Rick Wakeman on keyboards with Pat- 
rick Moraz. ... Charles Fox storing CBS-TV film, 
"Aloha Means Goodbye." . . . Chcech & Chong, with two 
SRO shows in Anchorage. Alaska, have now played all 
50 states. 

Jose Feliciano played anonymous sessions for JonI 
Mitchell vingle and new John Lennon product. A 
SI2.5(X) guitar lesson from Feliciano offered in unusual 
gifts Christmas catalog which also has expensive sports 
lessons from various champs. 

Bobby Pat Kelly, Vegas agent, died at 35 in gun acci- 
dent. . . . John Mayall louring Far Fast. 

Alan J. Bayley. chairman of the board, GRT Corp., says 
(here is no official change in his position and that he will 
merely be focusing more on corporate activities with day 
to day operations being handled by Bertil Hordin, presi- 
dent (Billboard, July 6). Bayley made the announcement 
of his new role at the firm's recent board meeting. Tape 
industry obscr>ers are wondering whether Bayley*s con- 
tract will be renewed by GRT. 

Over 2(X) deceased jazz musicians, all former members 
of the New Amsterdam Musical Assn., will receive a trib- 
ute in music at the Central Presbyterian Church in New 
York Sept. 15. The service will be conducted by the Rev. 
John Garcia Gensel, known as the "Pastor of the Jazz 
Community." . . . Murray Nagle in Houston promoting 
Little Feat's latest LP. 



New CoiTiponies 



I 



Triune Music, Triangle Records 
and Trigon Music have been formed 
in Nashville as a joint venture by 
CaH Fischer Inc. and BR Produc- 
tions. Buryl Red is president. Elwyn 
Raymer vice president and general 
manager. Hayden Connor treasurer, 
and Don Hinshaw secretary. Jim 
Breeden is director of promotion 
and marketing. New firms will spe- 
cialise in gospel music. 

* * * 

Ralph Schechtman and Dave Ca- 
sey have formed Program Distribu- 
tors. This Union. N.J. organization 
will aid New Jersey independent 
record manufacturers in the promo- 

Discount Chain Sets 
Kinks Month Promo 

NEW YORK-Discount Records 
has designated Aug. 30 through 
Sept. 30 as Kinks month and each 
store in this national chain will vie 
for the winning in-store display. The 
entire Kinks RCA Records catalog 
will be utilized for the in-storc dis- 
plays, as well as posters, T-shirts, 
mirrors, signs and anything else they 
can find. The winner in each of the 
six Discount regions will receive din- 
ner for all the store's personnel from 
RCA. 

This contest is another of the mini 
celebrations that RCA Records is 
promoting around the Kinks in 
honor of their Tenth Anniversary in 
the music business. 



tion and distribution of their prod- 
uct. Prior to opening, Schechtman 
and Casey operated Program One 
Stop Inc. 

* * * 

Jef Fisk tees off his new Bird Pro- 
ductions in Detroit, specializing in 
folk music. 

Tony Tamburrano, veteran pro- 
motion man. has launched his own 
independent promotion company in 
Houston, i, i, i, 

Becker Auloradio U.S.A. Inc. has 
been formed in Philadelphia and it 
will be totally involved in all types of 
electronics equipment including 
stereos, televisions, public address 
systems and other related merchan- 
dise. 

* * * 

Ruby Records opens in Los An- 
geles to handle pop and country 
acts. Owners are Blaine Nicholson 
and John Ormond. Duo alsti owns a 
PR firm which will handle label acts. 

* * * 

Singer John Rowles has formed 
Maori Music which will be housed 
in Honolulu. Kingi Tgnaio will part- 
ner with Rowles in the BMI firm. 

* * * 

Daltco, Inc. has been formed in 
Los Angeles by Dalton Oille and 
will cater to independent labels in 
the manufacture of disks and tapes. 
Daltco also has a branch in Teaneck. 
NJ. 



RCA Promo For 
'Snowflakes' LP 

CLEVELAND-RCA Records 
has set a special promotion with Disc 
Records here to spur sales of its 
crossover classical hit "Snowflakes 
Are Dancing." while hoping the ex- 
citement the drive generates will also 
stimulate pop air play in the area. 

The album, a synthesizer rendi- 
tion of pieces by Debussy by the 
Japanese performer Tomila, will re- 
ceive heavy in-store play during the 
promotion in Disc Records' three 
major mall stores. Displays featur- 
ing giant snowflakes will be hung 
from the store ceilings, while rotat- 
ing crystal balls reflecting light will 
simulate motion. 

More than 43.000 of the Tomila 
album have already been shipped, 
according to Billy Bass. RCA na- 
tional promotion director. If the 
Disc Records drive is successful, it 
will be extended lo other area.s. he 
says. 

Taxe Gets Suit 

• Continued from page 3 

Corp. and Sound Sales were sued by 
Warner Bros, and A&M in one ac- 
tion and by Almo Music. Irving Mu- 
sic and Warner Bros. Music Corp. 

The labels charged copyright in- 
fringement and unfair competition; 
the publishers infringement of copy- 
rights. 
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